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GENERAL  INFORMATION 


IMa.k.irLg  Signifioeint  N’e'ws 


The  deputy  chief  of  the  Chicago  Daily  News  Wash¬ 
ington  Bureau  is  William  McGaffin,  global  correspond¬ 
ent  since  1937. 

He  covers  the  key  capital  of  the  world  from  the 
background  of  one  of  the  most  widely  traveled  news¬ 
men  today. 

He  profiles  the  people  of  Capitol  Hill  with  a  feel 
for  personalities  and  he  writes  facts  with  warmth. 

He  digs  for  the  significant  with  the  knack  for  get¬ 
ting  close  to  news  sources  of  one  who  has  been  in  the 
middle  of  every  troubled  area  of  this  generation. 

His  itinerary,  with  a  vital  story  from  each  spot, 
reads  like  this: 

Europe — the  human  side  of  life  before  World  War 
II;  France — when  the  Nazis  overran  it;  London — the 
battle  of  England;  the  Mediterranean,  the  Near  East 
and  North  Africa;  Egypt  and  Libya;  India  with  the 
first  American  Gls;  China — flying  with  Gen.  Chennault 
and  his  Tigers;  Mahatma  Gandhi’s  fast;  Russia  —  the 
turning  point  of  the  war  in  1943;  Cairo  again — confer¬ 
ence  of  U.N.  leaders;  Beirut  —  the  Lebanese  trouble: 

Saipan — landing  with  the  invading  force;  Guam — the 
invasion;  Iwo  Jima  and  Okinawa — eye-witness  reports 

from  the  front  lines;  Battleship  Missouri — the  Japanese  surrender;  Tokyo-the  occupation 
and  an  exclusive  interview  with  MacArthur;  Shanghai,  Hong  Kong,  Peiping,  Mukden, 
Changchun. 

Europe  again  in  peacetime;  Russia,  England,  France, 
Switzerland,  Czechoslovakia,  Belgium,  Finland,  Sweden  and 
T T  iflWl  Denmark;  the  Royal  Wedding  in  Westminster  Abbey  and  later 

h  h  h  Ivh  n  Then  in  1953  —  correspondent  at  United  Nations  head- 

quarters.  Since  1955— Washington. 

McGaffin  is  a  writer  whose  range  of  abilities  matches  his  wide  interest  and  wide 
travels.  Now  he  finds  the  significance  of  the  news  in  Washington  .  .  .  and  makes  it 
interesting. 

CIIIC.A.a-0  NEWS 

MARSHALL  FIELD,  JR.,  PUBLISHER 


REEL,  RUNNING 
BELT  TENSION 


&  AUTOPASTER 


HUGE  is  the  best  way  to  describe  this  Reel, 
Tension,  Autopaster,  custom  built  by 
WOOD  for  Oxford  Paper  Company.  To 
appreciate  the  engineering  skill  required 
to  design  and  build  this  giant  size  paper 
roll  handling  device,  please  realize  that  it 
is  capable  of  handling  paper  rolls  up  to 
15,000  lbs.  each,  ten  times  the  weight  of  the 
usual  paper  rolls  used  in  newspaper  plants. 

Designed  by  WOOD  to  facilitate  the  feed¬ 
ing  of  paper  from  rolls  into  a  coating 
machine  at  a  continuous  speed  to  eliminate 
temperature  changes  in  the  coating  solu- 


RUMFORD,  MAINE 

tion,  thereby  producing  a  more  uniform 
coat  weight.  By  means  of  a  special  Auto¬ 
matic  3-Arm  Reel,  a  Pneumatically- 
controlled  Tension  using  up  to  twelve 
Running  Belts,  and  an  Automatic  Auto¬ 
paster,  many  additional  thousands  of  feet 
of  paper  can  be  processed  in  one  continuous 
operation  with  important  savings  in  time 
and  waste. 

0  o  • 

WOOD  invites  im/uiries  rerjayding  their 
Standard  or  eiistom-built  Paper  Roll  Han¬ 
dling  and  Automatic  Splicing  Equipment. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY  •  Executive  &  Sales  Office;  501  Fifth  Avenue.  New  York  17.  N  Y. 

MANUFACTURERS  OF  PRESSES.  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURY 


IT'S  GOOD 


The  Sun  shines  on  the  arts 


Though  a  paper’s  main  purpose  is  news, 
And  poetry  plays  but  small  part— 

By  your  leave,  we  will  borrow  that  Muse 
This  once— to  expound  on  the  arts. 

Interspersed  through  our  pages  you’ll  find 
(Alongside  advertisements,  too!) 

The  keenest  of  critical  minds 
Espousing  their  own  point  of  view. 

Be  it  TV  or  music  or  books. 

The  fine  arts,  new  movie  or  play — 

The  reader  in  Baltimore  looks 
To  see  what  The  Sun  has  to  say. 

With  our  experts  he  won’t  always  side. 
Our  "turkey”  may  well  be  his  meat. 

But  one  thing  he’ll  gladly  confide— 

Our  flavor  and  style  can’t  be  beat. 

This  flavor— this  style— is  a  "plus” 

In  the  Sunpapers  all  the  way  through. 

It  helps  direct  readers  to  us 
And,  in  turn,  we  direct  them  to  you. 


■Look  and  Listen  • 
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‘7’m  ilad  you  told  me  that,  George.  I  see 
now  you  really  ^  come  under  the  heading 
of  ‘small  husiness’.” 


Sometimes  the  well-known  national  brand  name  associ¬ 
ated  with  a  bottler  in  your  community  causes  people  to  number 
him  among  the  giants  of  our  country’s  business  life.  Actually, 
as  you  and  your  staff  will  find  in  talking  to  local  bottlers,  the 
reverse  is  true.  The  carbonated  beverage  bottlers  in  your  area 
are  independent,  local,  small  businessmen. 

This  is  true  whether  they  operate  under  franchises  from 
famous  national  names,  or  produce  their  own  private  brands. 
Some  idea  of  just  how  small  these  businesses  are  may  be  seen 
in  these  data:  America’s  5200  bottling  plants  average  19  em¬ 
ployees;  in  fact,  92.7%  of  these  plants  employ  fewer  than  50 
people,  and  the  typical  plant  produces  125,000  to  150,000  cases 
of  soft  drinks  annually.  With  very  few  exceptions,  soft  drink 
bottling  plants  are  owned  and  managed  independently  of  the 
national  firms  which  provide  the  proprietary  flavors  used  in  the 
finished  drinks.  Though  local  bottlers  may  have  contracts  with 
...  or  franchises  from  the  national  company,  they  are  not 
branches  or  subsidiaries. 

Just  about  every  cent  of  capital  invested  in  the  bottler’s 
plant,  equipment,  bottles,  containers,  trucks  and  other  assets  is 
local  capital.  Your  progressive  local  bottlers  have  a  vital  interest 
in  the  community’s  economic  life  and  they  pay  all  the  property 
and  business  taxes  other  community  firms  do. 

The  bottlers  in  your  community  will  be  happy  to  talk 
to  your  news  or  business  reporters  about  any  aspect  of  their 
relationship  to  the  local  economy. 


American  Bottlers  of 
Carbonated  Beverages 

Washington  6,  D.  C. 

Whatever  promotes  progress  in  your  community 
. . .  promotes  progress  for  your  community  bottler. 
Whatever  adversely  affects  community  progress... 
adversely  affects  the  bottler  in  your  community. 


EDITOR  &  PUBLISHER  CALENDAR 


March  23-24 — Intar  Amarican  Praii  Association,  Board  of  Diractors  mitt, 
ing,  San  Salvador. 

March  23-28— Saminar  on  crima  nawt  raporting,  Northwastarn  UnivanHyi 
School  of  Law  and  Madill  School  of  Journalism,  Evanston.  III. 

April  3-4— Hoosiar  Stata  Prass  Association,  silvar  annivarsary  convantios 
Marott  Hotat,  Indianapolis,  Ind. 

April  3-4— Navada  State  Press  Association  convention,  Las  Vegas,  Ne 
April  4— United  Press  International  Broadcasters  of  Minnesota  Associiticr 
Spring  meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

April  5-8— National  Retail  Merchants  Association.  Salas  Promotion  Divisiiti. 

convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 

April  6-17 — Amarican  Press  Institute  seminar  Qauifiad  Advertising,  C» 
lumbia  University,  New  York  City. 

April  15— Canadian  Press,  annual  mooting.  Royal  York  Hotel.  Toroot 
April  16-18 — American  Society  of  Newspaper  Editors,  annual  meatine 
Hotel  Statler,  Washington,  D.C. 

April  16-18 — Nebraska  Press  Association  annual  convention,  Lincoln,  Ntb 
April  16-18 — North  Dakota  Press  Association,  annual  convention.  Plalnsw 
Hotel.  Williston,  N.  Dak. 

April  16-18 — Association  of  American  Editorial  Cartoonists,  annual  msr- 
ing.  The  Sheraton-Carlton,  Washington,  D.C. 

April  17 — Canadian  Daily  Newspaper  Publishers  Association  annual  mi*t. 
ing,  Royal  York  Hotel,  Toronto. 

April  19-21— Northern  States  Circulation  Managers  Association,  sa*!. 

annual  meeting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21— Inter-State  Circulation  Managers'  Association,  Spring  ces 
vontlon.  Lord  Baltimore  Hotel.  Baltimore.  Md. 

April  19-21 — Controllers  Institute  of  America,  Eastern  Conference,  Join 
Marshall  Hotel,  Richmond,  Va. 

April  19-21— Ohio  Circulation  Managers  Association,  Spring  meetin; 
Commodore  Perry  Hotel,  Toledo. 

April  20 — Associated  Press,  annual  membership  meeting,  Waldorf-Astori 
Hotel,  New  York. 

April  20-23 — American  Newspaper  Publishers  Association,  73rd  antiw 
convention,  Waldorf-Astoria,  New  York. 

April  23-25 — American  Association  of  Advertising  Agencies,  annual  maa"- 
Ing.  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  27-May  2— Journalism  Week,  School  of  Journalism  and  Commutiia- 
tions.  University  of  Florida,  Gainesville,  Fla. 

April  27-May  8— American  Press  Institute  seminar  Publishers,  Editors  sne 
Chief  News  Executives  of  newspapers  under  50,000  circulation.  Columbia. 
April  29-30— International  Advertising  Association,  llth  annual  conventic' 

I  Hotel  Roosevelt,  New  York  City. 

April  30-May  1-2 — Illinois  Editor  and  Publisher  Highway  Traffic  Safa^ 
Seminar,  Hotel  St.  Nicholas,  Springfield,  III. 

May  1-2 — News  Executives  Conference,  School  of  Journalism,  Unlversilyc: 
Minnesota,  Minneapolis. 

May  1-3— Texas  Association  of  Sigma  Delta  Chi,  annual  convention,  Hda 
Galvez,  Galveston,  Texas. 

May  1-3  —Florida  Press  Association,  Spring  convention.  School  of  Journa  l 
ism  and  Communications,  University  of  Rorlda,  Gainesville,  Ra. 

May  2 — Minnesota  Associated  Press  newspapers  Spring  meeting.  St.  Pai. 
May  2-3 — The  Associated  Press  Society  of  Ohio,  Columbus. 

May  3  — Northeast  Flat  Bod  Pressman's  Association,  annual  mooting,  SbonI 
j  Line  Times  plant,  Guilford,  Conn. 

I  May  3-4— lOth  Annual  Iowa  Short  Course  on  Newspaper  Circulation.  Sta*! 

I  University  of  Iowa  School  of  Journalism.  Iowa  City,  Iowa. 

May  8-9 — I  owa  Associated  Press  Telegraph  Editors  Association  annw 
meeting,  Iowa  City,  Iowa. 

May  1^— University  of  Michigan  Advertising  Conference,  annual  meeti"? 
Ann  Arbor.  Mich. 

May  14— The  Newspaper  Comics  Council,  Executive  Committee  meetir? 
Overseas  Press  Club,  New  York. 

May  10-15 — Aviation  Writers  Association,  annual  convention,  Washingto" 
D.  C. 

May  15— United  Press  International  Newspaper  Editors  of  Massaebusatt 
Spring  meeting,  Somerset  Hotel.  Boston,  Mass. 

May  15— Canadian  Press  Ontario  Regional  mooting,  St.  Catharines. 
May  15— Newspaper  Comics  Council  meeting.  Park  Lane  Hotel.  Nev  Yen- 
May  15-17— Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  Unve" 
Park,  Pa. 

May  15-17 — New  Jersey  Press  Association,  annual  advertising  conferwM 
Madison  Hotel,  Atlantic  City,  N.  J. 
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WIN  FRIENDS  and  INFLUENCE  PEOPLE 

COURIER -POST  «ay 


Dear  Mr*  Spadea: 


I  hope  you  won't  think  I'm  pushing  (I  amJ )  but  we  are  going  to 
start  our  promotion  for,  "Charlotte's  Web"  on  the  20th  •••  and 
if  at  all  possible,  by  return  mail,  may  I  have  your  promotion 
(ads,  that  is)* 


t  Wt 


We're  really  going  to  tbwn  on  this 
than  the  fbll  treatment)'.  JlTa' re 


posters,  plus  "car  topperdr  ***' we're 


principal  of  elementary, s< 
Camden  counties  with  a  mime< 


that's  not  all  ***  we  ape  si^dittg  <moh 


each  teacher  in  his  s< 


^  •  W'^ibi  a  ge;^ing^better 
pk  e^an^an^bu  s 
ding  a  letter  to-^very 
ton,  Ol<^cester  and 
:pff  j.|atapte;p>  1>  ^But 
a '  copy for 


To  the  high  (junior  and  the 

mimeographed  copy  asking -1^1^  Board* 


And  there  will  be  ads 
25th,  27th*  On  Monday  the 

Heaven  Help  Us  if  Cha^j:!^tteje 
adored  the  three  chapters 
wonderful  the  schp;^* pi^apti 


If  you'd  like  copies  of  what  we're  doing  we'll  send  them  along 
—  after  the  30th*  At  that  time  we'll  send  several  tear  sheets 
of  the  ads  which  will  appear  in  our  paper*  But  if  you  would 
like  to  see  a  poster  and  the  letters,  just  let  us  know* 


March  12,  1959 


Sincerely,  ^  ^ 

- - 


'inia  W*  Wilton 


Many  editors  are  using  CHARl.OTTE’S  WEB 
for  summer  reading  (instead  of  spring). 

It  is  a  CLASSIC — knows  no  seasons — has  no 
age  barrier — just  good  dean  fun  for  all  the  family. 


Jim  and  Stirling  Spadea 
Spadea  Syndicate,  Inc. 

120  West  31st  Street,  N.Y.  1,  LO  5-0478 


by  E.  B.  WHITE 
Pictures  by  Garth  Williams 
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Achieving  pomr  in  print 

Representative  of  the  magnificent  contribution  to 
the  community  and  nation  at  large  by  editors  is  the 
column  written  by  Ralph  McGill,  distinguished  edi¬ 
tor  of  the  Atlanta  Constitution. 


McGill’s  provocative,  human  and  powerfully  inter¬ 
esting  comment,  covering  the  full  range  of  public 
interest,  is  read  by  an  influential  cross-section  of 
Americans. 

The  great  potency  of  print  in  thought  and  action 
is  forcefully  illustrated  in  these  columns,  to  which 
you  will  point  with  pride  in  your  editorial  page. 
Daily  and  Sunday. 

Among  the  Subscribers: 

Chicago  American 
Detroit  News 
Greensboro  Record 
Kansas  City  Star 
Milwaukee  Journal 

Norfolk  Virginian-Pilot 

Philadelphia  Bulletin  Portland  Oregonian 

Raleigh  News  sl  Observer  Sacramento  Bee 

Springfield  News-Sun  St.  Petersburg  Times  . . 

Wire  collect  for  samples  and  quote 

John  N.  Wheeler 

CONSOUDATED  NEWS  FEATVRES 

229  West  43rd  Street  New  York  36,  N.  Y. 


Dayton  News 
Fresno  Bee 
Indianapolis  News 
Miami  News 
Nashville  Tennessean 


★  ★ 


Corwin  d 
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'  V|^  BIRD  WORDS,  which  might  be  useful  in  a  word  game,  if  not 
1  ”  in  writing  a  news  story:  Ankh,  bleb,  crambo,  fyke,  grigri. 
hoicks,  phat,  skua,  titi,  xylyl,  rynd,  ryot,  rotl,  rotche,  leet 
lehr,  kudu,  kibe.  These  are  borrowed  from  that  fine  column. 
“Words,  Wit  and  Wisdom,”  by  William  Morris  (Bell  Syndicate). 

You  can  look  up  your  own  definitions.  (A  correspondent  claims  tit 
list  of  odd  words  collected  by  an  Arizona  word  hobbyist  offered  hert 
Feb.  7  had  poor  definitions — and  one,  googol,  was  misspelled.)  A  reader 
also  points  out  that  E&P  actually  misspelled  “misspelled”  (Feb.  7,  page 
46).  Urban  M.  Allen,  assistant  to  the  editor,  Honolulu  Star  Bulletin,  sap 
ha-ha  (a  hedge  or  wall  set  in  a  ditch)  means  mother  in  Japanese.  Anothe 
writer  offers  these  favorite  offbeat  words:  fylfot  and  curculio. 

!  P.  K.  Thomajan  (544  Hackensack  St.,  Uarlsladt,  N.  J., 

I  offers  another  little  brochure,  ‘^Wordeas  &  Thomajantics,”  whirii 
j  lists  some  original  words  coined  for  publications  and  advertising 
I  purposes,  as  did  his  earlier  “Public  Relations  Edictionary .“ 
i  Samples:  Censational,  for  sale  accenting  power  of  penny;  ron^ 
vention,  ice  cream;  galendar,  a  girly-girly  calendar;  gladverti.sing. 

I  for  optimum  results;  shopportunity,  a  shopping  service.  Odd 
!  characters  decorating  the  pages  are  from  an  ancient  Mayan  alpha¬ 
bet.  Mr.  Thomajan  prefaces  his  Wordeas:  “IMPACTION  . . 

!  without  it  .  .  you  have  unenergized  words  .  .  words  without 
.  fission  or  mission.  Ideological  words  are  unctional/functional. 
Often  the  ‘unauthorized’  union  of  affinitized  words  shotguns  verbal 
'  marriages  .  .  siring  the  creation  of  products  blessed  with  a  touch 
of  genius.  Here  are  axcents  with  decisive  cleavage  .  .  overt  as- 
sertitudes  .  .  emphasizzle.  Here,  too,  are  heat-sealed  expressions 
. .  .  prepackaged  and  prepossessing.  These  PDcues  are  also  TV- 
genic  .  .  sparking  responses  writhin  a  single  frame  of  mind.” 

{  Speaking  of  words,  Larston  D.  Farrar,  Washington,  newsman-author  of 
“How  to  Make  $18,000  a  Year  Free  Lance  Writing,”  is  writing  a  new 
weekly  column  for  newspapers,  “This  Business  of  Writing.” 

!  W.  D.  Workman,  Jr.,  State  (lapitol  correspondent  in  Columbia,  S.  C. 
for  the  Charleston  News  and  Courier  and  the  Greenville  News,  adviies; 
“Take  a  look  at  the  original  meaning  of  ‘publicist,’  now  misused  to  detig- 
nate  a  public  relations  guy,  and  see  that  it  initially  meant  a  writer  on 
public  affairs.  I  guess  that  one’s  too  far  gone  for  correction.” 

I  And  these  additional  good  leads  to  news  stories  are  offered  by  Executnc 
Editor  Malcolm  B.  Johnson,  Tallahassee  (Fla.)  Democrat'. 

I  “Chancellor  Adolph  Hitler  today  crushed  a  stillborn  revolution 
I  w  ith  blood.”  (By  Louis  Lochner,  who  was  the  AP  correspondent 
;  in  Berlin). 

“Six  languages,  including  the  profane,  figured  in  a  filibiuto 
owr  salary-buying  in  the  Florida  Legislature  tonight.”  (By  the 
late  Henry  S.  Wrenn,  who  was  AP  correspondent  in  Tallahassee). 

“They  cut  down  the  old  pine  tree  in  the  Legislature  today.  It 
may  be  a  coffin  of  pine  for  that  sweetheart  of  mine,  but  it’ll  never 
be  Florida’s  state  tree.”  (By  Steve  Trumbull,  Miami  Herald,  when 
i  Florida  selected  the  palm  over  the  pine  as  state  tree) . 

Mr.  Johnson  recalls  that  Mr.  Trumbull,  during  the  war,  was  assigned 
by  the  Navy  to  prepare  a  practice  report  on  a  hypothetical  enemy  bombing 
for  Secretary  of  Navy  Frank  Knox.  His  lead:  “My  God,  Fr.ink!  Yon 
'■  shoulda  been  here  yesterday!” 

“I’ve  been  told,”  adds  Mr.  Johnson,  “that  during  the  early  1930s  when 
auto  race  drivers  like  Sir  Malcolm  Campbell  were  setting  records  ^ 
Daytona  Beach  the  AP’s  Edward  J.  Neill,  UP’s  Henry  McLemorc_  and 
INS’  Davis  J.  Walsh  spent  a  rainy  afternoon  together  trying  to  write  i 
lead  for  this  set  of  hypothetical  facts:  Last  half  of  ninth  inning  in  deciding 
I  game  of  World  Series.  Babe  Ruth  at  bat  in  Yankee  Stadium.  Three  men 
on  and  Yankees  behind  by  three  runs.  Ruth  hit  a  homerun  ball  out  of 
the  park,  winning  the  game  and  World  Scries — but  the  ball  struck  and 
killed  President  Roosevelt,  who  had  left  the  game  early.” 

Add  memorable  leads:  “A  boy  tackled  a  mountain  and  the  moun^ 
killed  him.”  It  was  used  by  San  Bernardino  (Calif.)  Sun-Telegram  writer 
Bob  Ceggie  in  a  news  story  recently  judged  best  for  1958  among  nOT- 
metropolitan  Associated  Press  dailies  in  California  and  Nevada.  He 
reported  a  boys’  fall  down  an  icy  ledge  and  dramatic  but  futile  rescue 
efforts. 


Off  the  Record 

When  I  proclaim  “I’m  from  The  News” 

My  subject  gladly  gives  his  views. 

But  then  to  my  profound  vexation 
He  adds,  “It’s  not  for  publication.” 

—Douglas  C.  Pearson 

Austin  (Minn.)  Daily  Herald 
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Hudson  County,  N.  J.  Families  will  spend  more  than 

*200,000,000 

in  Hudson  County,  N.  J.  Food  Stores 

c _ .  '• 


f  W  / 


Hudson  County 
New  Jersey 
the  3*lr<l  Largest 
l^ooel  Market 
in  America 


You  cannot  measure  value  by  physical  size  alone  .  .  .187,000  Hudson  County 
Families  intensely  concentrated  within  45  square  miles,  represents  greater 
Food  Sales  opportunities  for  Grocery  Products  Manufacturers  than  can  be 
found  in  the  entire  states  of  New  Hampshire,  Montana,  South  Dakota,  Idaho, 
North  Dakota,  Delaware,  Vermont,  Nevada  or  Wyoming. 

In  19.'58  Hudson  County  Retail  Food  Stores 
placed  1,161,939  lines  of  advertising  in  THK 
JKRSKY  JOURNAL  .  .  .  more  Retail  Food 
Linage  than  was  puhlished  hy  The  New  York 
Daily  News,  The  New  York  Mirror,  The  New 
York  Post  or  The  New  York  W  orld-Telegram 
&  Sun. 


100,196  copies  daily 

^  of  every  1  home-delivered 

Mmtitmmlly  ky  MOlOHtT.  UMAH  t  SCHMITT.  I««. 
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JIRSEY  CITY,  NEW  JERSEY 


editorial 

Strikes  and  Suspensions 

would  think  that  strikers  on  picket  lines  around  newspaper 
plants  in  California  and  Missouri,  and  other  newspaper  workers 
who  are  threatening  to  strike  in  New  York  City  and  elsewhere,  would 
pause  to  ponder  the  significance  of  the  suspension  in  Grand  Rapids, 
Mich.  But  they  won’t!  Similar  situations  have  existed  in  the  past  but 
they  appear  to  have  no  meaning  to  those  who  should  care  the  most — 
the  people  who  work  for  newspapers. 

The  Grand  Rapids  Herald  discontinued  publication  permanently 
tills  week — a  victim  of  economic  forces.  It,  along  with  its  sister  paper, 
the  Press,  and  other  Booth  Newspapers,  were  sus|iended  by  a  strike 
for  six  weeks  over  the  Christmas  holidav  season.  If  the  strike  was  not 
directly  resjxmsible  for  the  death  of  this  newspaper,  it  certainly  con¬ 
tributed  tow'ards  it.  A  strike  and  forced  suspension  are  not  calculated 
to  strengthen  any  newspajier  pro|ierty. 

And  yet:  Newspapers  in  San  Jose  have  been  sus|icnded  for  almost 
five  weeks  by  a  strike  of  pressmen  and  stereotypers;  A  St.  Louis  news¬ 
paper  has  been  shut  down  for  over  three  weeks  by  a  Guild  strike; 
Newspapers  were  closed  in  Columbus,  O.,  for  two  and  a  half  weeks 
by  a  pressmen’s  strike  which  ended  last  weekend;  The  ITU  is  threaten¬ 
ing  to  strike  all  newspajicrs  in  New  York  City. 

It  should  be  apparent  to  all  newspap)er  workers  that  exorbitant  de¬ 
mands  for  wages  and  benefits  (the  ITU  in  New  York  refuses  to  accept 
the  same  wage  package  approved  by  other  unions)  and  lengthy  strikes 
and  susp)ensions  are  luxuries  which  not  many  U.S.  newspapers  can 
afford. 

Protecting  Confidences 

"C^OR  some  strange  reason  it  is  becoming  popular  in  the  newspaper 
-*•  business  to  op|K)se  the  introtluction  or  passage  of  state  legislation 
protecting  rejxirters’  confidential  sources  on  the  ground  that  it  is 
“class  legislation.’’ 

It  ivas  never  considered  such  in  the  12  states  where  confidence  laws 
are  on  the  books.  And  it  has  never  Ix'en  asserted  before,  to  our 
knowledge,  that  those  laws  interfered  with  the  pro|ier  administration 
of  justice  in  the  12  states.  It  is  on  the  latter  ground  that  the  American 
Civil  Liberties  Union  now  opposes  new  state  or  federal  legislation 
on  the  subject.  It  asserts  the  existing  laws  have  never  been  properly 
tested. 

The  combincxl  opposition  of  the  ACLl^  some  editors,  and  some 
newspaper  associations  probably  eliminates  the  possibility  of  any  fur¬ 
ther  legislation  on  this  subject  in  the  near  future.  We  regret  the  re¬ 
treat  of  some  newspajjer  people  from  a  matter  of  principle.  When 
more  reporters  are  forced  to  reveal  their  sources,  or  spend  time  in  jail 
for  refusing  to  do  so,  we  hope  their  editors  and  publishers  will  re¬ 
view  their  positions. 

Taxes  and  Depreciation 

T  I  may  not  l)e  ajiparent  to  many  newsjjaper  jmblishers  but  the  rate 
of  depreciation  for  tax  purposes  of  machinery  and  equipment  is 
becoming  more  and  more  important  to  all  of  them.  Not  only  has  in¬ 
flation  radically  increased  the  cost  of  machinery  replacements  but  for 
the  first  time  in  many  years  technological  advances  (either  real  or 
promised)  mean  quick  obsolescence  of  much  equipment. 

The  American  Newspaper  Publishers  Association  again  has  brought 
this  to  the  attention  of  the  House  Ways  and  Means  Committee  suggest¬ 
ing  a  change  in  tax  jx>licy  to  permit  more  realistic  depreciation.  Others 
have  suggested  that  the  economic  life  of  machinery  rather  than  its 
physical  life  should  constitute  the  basis  for  a  depreciation  schedule 
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Took  branches  of  palm  trees,  and  went 
forth  to  meet  Him,—St,  John,  Xff;  13. 
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Short  Sahes 


WomaiVs  Page: 

The  bride-elect  and  her  mother  were 
in  the  deceiving  line  —  Cloius  (N.  M.) 
News-Journal. 

• 

The  bride  will  cover  a  large  segment 
of  the  canal  to  permit  both  north-south 
traffic.  —  Idaho  Falls  (Idaho)  Post-Reg¬ 
ister, 

• 

She  was  the  only  girl  the  Duke  danced 
with.  “He  told  me  I  had  the  most  wonder¬ 
ful,”  she  said  later  with  a  sigh.  —  Cape 
May  (N.  J.)  Star  and  Wave. 

• 

One  of  the  most  interesting  events  for 
ladies  will  take  place  when  there  will  be 
a  petting  and  approach  contest  on  the 
golf  course.  —  Wildwood-by-the-Sea 
(N.  J.)  Independent  Record. 

• 

Last  year  at  this  time  headlines  blazed 
with  news  of  the  demise  of  the  chemist. 
And,  almost  everyone  agreed,  especially 
the  men,  that  it  was  good  riddance. — 
Fashion  story,  Rochester  (N.  Y.)  Demo¬ 
crat  &  Chronicle. 

CARTOON  IDEA  OF  THE  WEEK 


NEW  MEMBER  OF  THE  FAMILY 
Craig,  Columbus  Dispatch 
^I^ITOR  ac  PUBLISHER  for  Man* 


letters 

FACTUAL  REPORT 

Your  spirited  headline  —  .Attack  on 
TIME  Brings  A  Volley  of  Applause  —  and 
its  three  supporting  columns  make  quite  a 
story  (March  7,  page  10).  But  an  incom¬ 
plete  one. 

The  Bolivian  story  was  reported  by  a 
pro,  as  good  as  they  come.  George  de  (Zar- 
valho  spent  seven  days  legging  it  around 
the  country.  He  talked  with  U.S.  Embassy 
officials  from  the  Ambassador  down;  with 
Bolivian  and  foreign  businessmen;  with 
the  Prime  Minister,  the  Foreign  Minister, 
the  political  party  leaders  and  many  others. 
He  then  studied  his  notes,  marshalled  his 
facts,  organized  his  story  and  filed  a  mailer 
that  ran  to  7.000  words;  followed  this  up 
with  a  6.000  word  cable. 

Reporter  de  Carvalho  did  a  thorough, 
workmanlike  job  that  does  credit  to  the 
I  reporter’s  craft.  Our  story,  based  directly 
i  on  his  file,  was — and  still  is — a  factual 

I  analysis  of  a  country  in  a  bad  way.  We 

I  wish  it  were  not  so. 

I  Frank  R.  Shea 

Assistant  to  the  Publisher 
Time,  New  York 

♦  ♦  ♦ 

COMPLETE  PICTURE 

The  last  issue  (March  7)  was  one  of 
the  most  interesting  I’ve  ever  read. 

It  was  full  of  news  about  situations 
and  people  that  I  was  interested  in;  it 
prompted  a  lot  of  helpful  ideas;  and  it 
was  a  complete  picture  of  the  newspaper 
world  for  a  week. 

i  Richard  D.  Peters 

Scripps-Howard  Newspapers. 

New  York. 

*  *  * 

JOURNALISM  TEXT 

j  In  my  11  years  of  requiring  E&P  as  a 
j  text  for  journalism  seniors.  I  have  never 
I  read  an  issue  so  bulging  with  stories  about 
major  journalistic  problems  as  that  of 
I  Feb.  28. 

I  What  better  text  for  future  newsmen 
I  than  a  publication  that  reported,  in  this 
one  issue,  developments  in  such  important 
1  areas  as  the  following:  Publication  of 
names  of  juveniles,  “trial  by  newspaper.” 
censorship  of  movie  ads.  merger  pressures, 
cross-channel  ownership  of  media,  equal 
political  time  on  TV,  equal  newspaper 
space  to  correct  so-called  misquotations, 
research  needs,  growing  restrictions  on  ad¬ 
vertising.  strikes  and  pension  funds,  circu¬ 
lation  losses,  price  increases,  questionable 
court  reporting,  puzzle  contest  “fixing.” 
lotteries,  space  grabs  by  crusaders,  inter¬ 
national  good  will  editions,  USI.A  and 
Congress,  gubernatorial  press  cooperation, 
privilege  and  writing  techniques. 

The  bones  of  contention  in  areas  of  con¬ 
tinuing  controversy  are  sorted  out  in  our 
senior  seminar  on  news  problems.  We  may 
not  know  the  answers,  but  we  certainly 
find  out  what  the  questions  are. 

Warren  K.  Acee 

Director, 

School  of  Journalism, 

West  Virginia  University. 

I  Moreantown.  W.  Va. 

21,  1939 


SUBURBAN  READERS 

This  particular  word-mangler  was  fasci¬ 
nated  by  your  excellent  take-out  on  Sub¬ 
urbia’s  circulation  chaUenge  to  today’s  big 
city  newspapers,  and  your  comprehensive 
report  on  what  at  least  one  newspaper — 
the  New  York  Times — is  doing  about  it. 
Yet  despite  this  first  concerted  effort  on 
the  part  of  a  newspaper  like  the  Times  to 
see  the  circulation  possibilities — as  well 
as  the  advertising  possibilities — of  today’s 
vast  new  army  of  suburbanites,  I  still  see 
no  reference  anywhere  in  your  story  to 
anything  being  done  from  an  editorial 
standpoint  to  attract  the  typical  suburban 
reader.  (E&P,  March  7,  page  .'>2). 

Granted  that  a  man  or  woman  who  lives 
in  the  suburbs  doesn’t  necessarily  change 
for  having  moved  there  from  the  city,  and 
therefore  wants  nothing  different  in  the 
way  of  news  coverage  from  what  he  might 
have  wanted  in  the  city,  still  the  fact  ex¬ 
ists  that  some  bright  editor,  somewhere, 
sometime,  is  going  to  hit  pay  dirt  when 
he  comes  up  with  an  editorial  feature  other 
than  a  comic  strip  or  panel  or  column  of 
garden  hints  aimed  at  the  suburban  reader. 

Today’s  feature  page  hasn’t  changed 
perceptibly  since  before  the  war — we  still 
have  the  Broadway  and  HolK’wood  gossips, 
the  night-clubbers,  the  Washington  think¬ 
ers.  and  the  political  pundits.  Yet  I  sus¬ 
pect  that  a  good  deal  of  the  bloom  has 
worn  off  the  gossip  and  one-line-three-dot 
columnists,  and  that  there  isn’t  the  old 
charge  generated  by  who  said  what  in  the 
Stork  Qub  or  21  last  night.  By  the  same 
token,  the  fact  that  one  of  the  fastest 
growing  columns  today  is  that  of  Sylvia 
Porter — with  her  investment  counselling — 
while  political  punditting  seems  to  be  stag¬ 
nating,  indicates  the  change  in  thinking 
that  comes  over  a  family  when  they  move 
into  their  own  home  in  the  suburbs  and 
forsake  the  city  and  its  interests. 

So,  all  right,  the  question  arises,  what 
kind  of  column  or  features  does  one  sug¬ 
gest  for  suburban  readers?  And  perhaps 
this  is  at  least  a  go  at  an  answer:  Two 
years  ago,  moved  by  the  daily  opinions 
thrown  at  me  on  my  commuter  train  by 
my  fellow-passengers,  I  began  to  beat  out 
a  feature  which,  in  essence,  was  the  in¬ 
expert  expert’s  slant  on  anything  and 
everything;  a  distillation,  if  you  will,  of 
what  the  neighbors  told  me  over  the  hack 
fence  concerning  what  was  wrong  or  right 
with  the  world. 

■Anyway,  a  syndicate  man  liked  the  writ¬ 
ing  and  style,  and  bucked  the  samples 
around  to  some  of  his  better  customers. 
What  was  his  answer?  Not  that  the  fea¬ 
ture  smelled  up  the  joint,  or  that  the  writ¬ 
ing  wasn’t  good,  or  that  there  was  no  call 
for  such  a  feature,  but  “Who  the  hell  is 
Maxwell  Hamilton?” 

I  repeat.  I’m  going  to  wake  up  some 
morning  and  find  that  some  bright  editor 
has  started  exactly  this  type  of  feature, 
and  I’m  going  right  out  and  get  gloriously 
stiff  when  I  do. 

M.axwell  Hamilton 

Manhasset.  N.  Y. 
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was  placed  by  The  French  Shop, 
women’s  specialty  store  in 
Stamford,  Conn.  It  measured 
seven  and  a  half  inches  by  two  columns 
and  was  published  on  Page  97 
of  The  New  York  Times  on 
August  24. 


The  following  week  the  shop  got 
numerous  phone  calls  from 
various  sections  of  the  country 
although  the  ad  said  “no  mail  orders.” 

The  response  was  “amazing  and  gratifying  . 
quite  a  number  of  letters,"  says  Irwin  Hart 
of  The  French  Shop.  "Since  becoming  a 
Times  advertiser  we  have  developed  many 
new  customers  here  in  Fairfield  and 
Westchester  County."  Here  is  another 
example  why  today,  as  always, 
it  pays  to  advertise 


th'ir  iluind  tnwmbU 


m  aeaoe  pumpkia.  A  corramte  tt  itm  , , ,  won  wkh  tl» 
mpcrb  chudMUeo^c.  Aka  ia  bkcfc.  S  to  15, 49.95.  0« 


first  in  advertising  in  the  world's  first  market 
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Mediators  Strive  to  Avert 
New  Shutdown  in  New  York 


Union  Shop,  ‘Bogus’  and  Wages 
Among  8  Issues  with  Printers 


Mediators  sought  to  prevent 
a  strike  by  printers  against  New 
York  City’s  daily  newspapers 
this  week.  The  typographical 
union  and  the  publishers’  asso¬ 
ciation  were  reported  to  be  far 
apart  on  severiU  difficult  issues. 

Repetition  of  a  complete  news¬ 
paper  shutdow’n  such  as  the  city 
experienced  for  17  days  last  De¬ 
cember  when  members  of  the 
deliverers’  union  walked  out  was 
a  possibility  for  almost  any  time 
before  Easter. 

Wednesday’s  session  was  de¬ 
scribed  as  “a  very  stormy  one” 
and  mediation  efforts  were  re¬ 
cessed  without  date  for  another 
meeting.  The  publishers  agreed 
to  restudy  the  issues  but  union 
oflBcials  said  they  regarded 
mediation  as  futile. 

C.  C.  Lane,  New  York  Times, 
publishers’  spokesman,  said  on 
Thursday:  “We  recogpiize  the 
possibility  of  a  strike  and  we  are 
taking  the  necessary  steps.” 

Francis  G.  Barrett,  union 
president,  said,  “There  would 
most  likely  be  Sunday  news¬ 
papers”  but  he  declined  to  reveal 
whether  the  pow’er  to  strike  was 
in  his  hands. 

The  city,  state  and  federal 
mediation  officials  came  into  the 
situation  just  before  the  gen¬ 
eral  membership  meeting  of  the 
New  York  Typographical  Union 
No.  6  on  Sunday,  ^larch  15. 

8  Basic  Issues 

Asking  the  members  to  ap¬ 
prove  a  call  for  strike  sanction, 
“Big  Si.\”  President  Francis  G. 
Barrett  told  them  he  had  not 
s^moned  the  mediators  and  he 
did  not  know  who  did.  The  union 
officere,  he  said,  attended  the 
meeting  with  the  mediators  for 
the  sake  of  publicity  and  out  of 
courtesy. 

The  union’s  scale  committee 
find  the  publishers’  represen ta- 
hves  broke  off  negotiations 
March  11.  Mr.  Barrett  said  there 
were  about  eight  unresolved  is¬ 
sues  remaining  out  of  24  sec- 
^^8  of  the  contract  which  had 
under  negotiation  since  last 
October. 

Editor  &  PUBLISHER 


All  four  members  of  the  Inter¬ 
national  Typographical  Union’s 
executive  council  had  partici¬ 
pated  in  the  negotiations  at  one 
time  or  another,  Mr.  Barrett 
said,  so  there  was  every  reason 
to  expect  that  they  would  au¬ 
thorize  a  strike  vote  to  back  up 
the  scale  committee’s  position. 
The  motion  to  request  sanction 
was  adopted  by  voice  vote  and 
Mr.  Barrett  ruled  it  was  unani¬ 
mous  with  about  1,200  members 
present  at  the  meeting.  No  op¬ 
position  voice  was  heard. 

Prior  to  putting  the  question 
to  a  vote,  Mr.  Barrett  recog¬ 
nized  half  a  dozen  of  the  union’s 
influential  and  articulate  chapel 
chairmen  for  brief  speeches  in 
support  of  strike  threat  action. 

Points  Explained 

air.  Barrett  ran  through  the 
list  of  unsettled  points: 

1.  The  clause  referring  to  the 
use  of  Teletypesetters  and  other 
new  equipment. 

2.  Expiration  date  of  a  new 

agreement,  the  union  desiring 
Oct.  31,  which  would  be  con¬ 
current  with  the  Newspaper 
Guild’s  contract.  “The  reason  for 
this  is  obvious,”  Mr.  Barrett 
said.  ... 

3.  A  clause  dealing  with  the 
work  of  proofreaders. 

4.  and  5.  Wages,  hours  and 
other  provisions.  TTie  printers’ 
union  is  unwilling  to  settle  for 
the  $7  two-year  package  which 
was  accepted  by  the  guild  last 
Fall  and  by  several  other  unions 
since.  The  printers’  present 
scale  is  $128  for  five  days 
(seven  and  a  quarter  hours). 
They  ask  $30  above  that  and  a 
30-hour  week. 

6.  Recognition  of  the  ITU  s 
General  Laws.  The  publishers 
have  accepted  this  clause  for 
many  years,  Mr.  Barrett  said, 
and  the  revisions  made  by  the 
ITU  as  of  Jan.  1  make  the  Gen¬ 
eral  Laws  even  more  palatable. 
He  commented  that  the  pub¬ 
lishers  base  their  objection  to 
blanket  recognition  of  the  Laws 
on  the  ground  that  the  National 
Labor  Relations  Board  has  re¬ 
fer  March  21,  1959 


cently  ruled  the  New  York  News 
and  the  Wall  Street  Journal, 
along  with  the  Mailers’  union 
of  ITU,  guilty  of  discriminatory 
hiring  practices.  “They  say  this 
ruling  may  cost  them  $250,000,” 
Mr.  Barrett  said.  “We  say  that 
the  printers’  union  doesn’t  en¬ 
gage  in  the  practices  charged 
against  the  mailers. 

No  union  foreman  in  a  news¬ 
paper  compo.sing  room  has  been 
accused  of  illegal  hiring  in  the 
last  20  years,  Mr.  Barrett  said. 

The  publishei’s’  fear  of  “terri¬ 
fying  fines”  for  discrimination 
in  hiring  derives  from  the  fact 
that  the  union  w’ill  not  negotiate 
a  contract  which  does  not  in¬ 
clude  reference  to  the  ITU  Gen¬ 
eral  Laws.  This,  in  effect,  places 
control  of  hiring  practices  in  the 
union  since  the  foreman  must  be 
a  member  of  the  union.  The 
News  has  petitioned  the  NLRB 
for  modification  of  its  penalty 
order  in  the  mailers’  case  on  the 
ground  that  the  publishers  have 
not  been  able  to  negotiate  the 
unlawful  provisions  out  of  their 
contract.  A  lengthy  court  battle 
is  in  view. 

Foreman  (ionirni 

7.  The  union  foreman  clause. 
Mr.  Barrett  said  the  publishers 
have  proposed  that  the  foremen 
be  immune  from  union  punitive 
action  for  carrying  out  any  or¬ 
der  given  by  management.  The 
intent  of  this  change  is  to  take 
control  of  the  composing  room 
out  of  the  hands  of  the  union. 
Mr.  Barrett  commented  that  the 
union  would  never  accept  this 
change.  The  union  countered 
with  a  proposal  that  the  man¬ 
agement  could  not  penalize  a 
chapel  chairman  for  executing 
his  union  duties.  “We  offered 
this,”  Mr.  Barrett  said,  “because 
we  knew  they  (the  publishers) 
wouldn’t  go  for*  it.  They  want 
to  get  into  a  positon  where  the 
newspaper’s  business  manager 
could  make  unilateral  interpre¬ 
tations  of  the  whole  contract.” 

8.  The  clause  on  reproduction 
of  plated  advertising  material. 
A  deadlock  in  negotiations  arose 
over  this  clause  because  of 
differing  views  of  arbitration 
awards  on  the  subject  of  a  large 
amount  of  chain  store  ad  copy. 


The  publishers  contend  the 
union  is  trying  to  interpret  a 
recent  arbitration  ruling  to  in¬ 
crease  the  amount  of  material 
that  has  to  be  re-set  after  it 
has  already  been  printed  from 
plates. 

Says  Public  Is  Misled 

Mr.  Barrett  accused  the  pub¬ 
lishers  of  using  their  newspapers 
to  mislead  the  public  on  the 
issue  involved  by  propagandiz¬ 
ing  the  term  “bogus”  to  describe 
the  re-set  practice.  “It  is  re¬ 
production  that  we’re  talking 
about,”  Mr.  Barrett  declared, 
“and  they  try  to  create  an  im¬ 
pression  that  there’s  something 
phony  about  our  demands.  The 
Supreme  Court  has  ruled  in  our 
favor  that  it’s  not  featherbed¬ 
ding.” 

“The  publishers,”  Mr.  Barrett 
charged,  “wear  their  halo  of 
freedom  of  the  press  rather 
tightly.” 

After  winning  approval  of  the 
strike  sanction  proposition,  Mr. 
Barrett  entertained  a  motion  to 
authorize  the  union’s  officers  to 
spend  an  unlimited  sum  of 
money  for  a  public  relations  ef¬ 
fort  to  acquaint  the  public  with 
the  union’s  case. 

One  member  proposed  a  limi¬ 
tation  of  $25,000  but  Mr.  Bar¬ 
rett  explained  that  use  of  net¬ 
work  television,  radio,  newspa¬ 
pers  and  other  media  involved 
(Continued  on  page  67) 


2  Strikes  Go  On, 
Columbus  Settled 

The  strike  situation  remained 
unchanged  in  San  Jose  and  St. 
Louis  this  week. 

The  St.  Louis  Globe-Democrat 
was  not  publishing  and  there 
were  no  new  developments  lead¬ 
ing  to  possible  settlements  of  the 
strike  begun  by  the  Guild  Feb. 
21. 

In  a  memorandum  to  em¬ 
ployes,  publisher  Richard  H. 
Amberg  reiterated  the  statement 
that  the  Globe  Democrat  will  re¬ 
sume  publishing  after  the  strike 
is  settled.  He  asserted  the  Guild 
was  irresponsibly  circulating 
I'umors  that  the  Globe  will  be 
sold  or  discontinued. 

A  negotiation  meeting  with 
striking  pressmen  and  stereo¬ 
typers  of  the  San  Jose  (Calif.) 
Mercury  and  News  was  recessed 
until  March  23.  The  shutdown 
began  Feb.  14. 

The  Columblus  (Ohio)  news¬ 
papers  resumed  publication 
March  15.  (Story  on  page  54). 
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N.Y.  Circulations  Up 
After  17-Day  Strike 

New  York  City  dailies  have  tion  increase  and  160,000  en- 
regained  and  shot  ahead  in  cir-  tries  a  week, 
culations  since  last  December’s  “We  will  come  out  of  this 
17-day  shutdown,  a  panel  of  cir-  contest  successfully,  but  we 


meeting  of  the  New  York  State  will  be  ahead  of  last  year’s.” 
Circulation  Managers  Associa-  „  .  « 

tion,  panel  speakers  also  de-  *"*“«‘* 


impeded. 


months  statements  would  all  l  ealized  broadcasts  could  not  fill 
show  gains  over  the  last  report,  the  void  of  a  lost  printed  press 


RATIO  OF  ADVERTISCVG  TO  TOTAL  CONTEIST 
OF  NEWSPAPERS  ANALYZED  BY  MEDU  RECORDS 
FOR  THE  YEARS  1941  TO  1958  INCLUSIVE 


MORNINGS 

EVENINGS 

SUNDAYS 

TOTAL 

1958  ... 

. 59.3% 

59.7% 

56.2% 

-58.7% 

1957  .. 

. 60.4 

60.8 

57.4 

59.9 

1956  .. 

. 61.5 

61.8 

58.0 

60.8 

1955  .. 

. 60.9 

61.8 

58.2 

60.7 

1954  .. 

. 58.6 

60.6 

56.6 

58.9 

1953  .. 

. 58.7 

60.6 

57.5 

59.4 

1952  .. 

. 58.3 

60.3 

56.9 

59.0 

1951  .. 

. 58.5 

61.1 

56.5 

59.3 

1950  .. 

. 57.5 

60.4 

54.6 

58.3 

1949  .. 

. 56.7 

59.7 

55.1 

57.9 

1948  .. 

. 57.5 

60.4 

56.8 

58.8 

1947  .. 

. 56.2 

59.2 

56.0 

57.7 

1946  ... 

. 52.9 

55.9 

53.1 

54.5 

1945  ... 

. 49.8 

53.1 

49.6 

51.5 

1944  .. 

. 48.7 

52.1 

47.7 

50.2 

1943  .. 

. 45.1 

48.2 

41.8 

46.0 

1942  .. 

. -38.9 

43.3 

34.7 

40.2 

1941  . . 

. 39.2 

43.3 

33.7 

40.1 

Jack  M.  Stenbuck,  circulation  was  responsible  for  the  immedi-  TVT  ^ -I- -I- 

director  of  Hearst  Newspapers,  ate  come-back  and  gains.  0WS  V^OnL0n  t  Vj!  0clt01 

said  however  they  would  have  Mr.  Wallace  said  the  WT  &  S 

been  higher  than  they  will  be  in  February  w’as  “thousands  of  y  IVT  *  1  d  0 

had  not  the  shutdown  inter-  copies”  ahead  of  Febiniaiy  1958.  I  ^  ITl  I  ^  lO 

vened.  Circulation  shot  up  40,000  over  All  J-  1  v>  VV  O  111  1- 

Abbie  D.  Wallace,  World-Tele-  normal  the  day  after  the  strike  ^ 

gram  &  Sun,  was  chainnan  of  ended.  He  reported  there  were  Compared  to  1957,  advertising  paper  contained  106  pages.  These 
the  group  participating.  Others  no  losses  in  the  home  delivery  volume  in  397  newspapers  in  totals  compare  with  35  pages 
were  Nathan  W.  Goldstein,  operation  in  Brooklyn.  The  1958  fell  off;  office  linage  in-  for  morning  papers,  36  pages 
7’ime.s;  John  Potts,  Mirror;  Roy  newspaper  maintained  insurance  creased;  and  news  content  in-  for  average  evening  papers  and 
I.  Newborn,  Post;  Nicholas  J.  premiums  for  the  900  carriers  creased,  according  to  the  annual  110  for  the  average  Sunday 
Priory,  Herald  Tribune.  all  during  the  strike  and  99%  quantitative  analysis  by  Media  newspaper  in  1967  (E&P,  March 

reported  back.  Coverage  was  Records,  Inc.  22, ’67,  page  10) . 

t.ome-bark  Impeded  also  maintained  on  reader  in-  Total  content  measured  was  The  average  evening  news- 

Come-back  progress  of  eve-  surance  and  when  deliveries  down  2.7%  compared  to  1957,  paper  carried  more  advertising 
ning  papers  that  lost  250,000  were  resumed  100%  of  the  pre-  although  there  were  four  more  volume  (15,421,000  lines)  than 
readers  with  the  1957  price  boost  m'ums  were  collected,  he  said.  papers  measured  in  1958  than  in  the  average  morning  paper  (15 

from  five  to  10  cents,  but  now  Mr.  Newborn  said  the  Post  1957.  Measured  was  the  total  081,000  lines) .  The  average  Sun 

have  a  higher  total  number  of  showing  351,000  ABC  last  content  of  102  morning,  148  eve-  day  paper  carried  7,440,000  lines 

readers,  was  impeded  by  these  March  has  now  hit  420,000  a  ning,  and  147  Sunday  news-  of  advertising  in  1958. 

strike  factors  cited  by  Mr.  Sten-  day  at  10  cents  a  copy.  The  papers  published  in  132  import-  groups,  however,  evening 

buck:  (1)  loss  to  suburban  paper  did  not  go  into  radio  or  ant  cities.  newspapers  carried  the  bulk  of 

dailies;  (2)  tendency  to  many  TV  promotion  during  the  strike.  This  year  for  the  fir.st  time,  advertising  —  46.4%;  morning 
readers  to  make  an  AM  paper  but  by  skillful  handling  of  its  Media  Records  has  supplied  the  papers  carried  31.3%;  and  Sun- 
serve  for  all-day  reading;  (3)  carriers  was  able  to  maintain  distribution  and  ratio  of  adver-  day  newspapers  carried  22.3%  of 

a  further  reduction  of  duplicate  its  20%  home  delivered  circula-  tjging  linage  and  editorial  con-  the  total  volume  placed  in  all 

buying.  tion  in  the  Bronx.  Letters  to  the  of  thg  397  news-  newspapers. 

“I  personally  feel  that  a  strike  carriers  suggested  they  call  on  papers  measured.  Sunday  newspapers  in  1958 

always  takes  something  out  of  The  ratio  of  advertising  to  printed  76  lines  of  news  for 

a  newspaper’s  circulation  hide.  Merry  Christmas  and  only  content  decreased  from  each  100  lines  of  advertising; 

always  stops  you,”  Mr.  Sten-  out  of  600  quit.  A  contest  59  9^  in  1957  to  58.7%  in  1968.  both  evening  and  morning  papers 

buck  said.  “The  estimated  $50,-  among  the  carriers  supposed  to  ^he  ratio  of  news  to  total  con-  printed  66  lines  of  news  for 
000,000  loss  caused  by  the  New  end  at  Christmas  was  continued  increased  from  39.0%  to  each  100  lines  of  advertising 

York  strike  doesn’t  begin  to  Easter  and  as  a  result  less  An-%cf„  published 

tell  the  w'hole  storv  of  hiddpn  than  1200  home  subscribers  were  •  e  ‘  ^ 

losseS’  lost.  The  size  of  daily  and  Sunday  An  18-year  historical  record 

„  ,  ,  -  ,  ,  M,.  p„ffe  +1,0+  0+  newspapers  decreased  in  1958.  of  advertising  ratio  appears  on 

referred  to  the  ^  aon  non  a  The  average  morning  and  eve-  this  page.  Content  measurement 

“sky-high”  progress  of  the  Jour-  over  880,000  la^t  April’s  s^x  paper  contained  34  pages  of  individual  newspapers  begins 

nal- American  last  September,  months  statement  was  the  high-  _griss„g.  +Ug  averaee  Sunday  on  page  66 
October  and  November  when  the  est  in  six  years  for  the  Mirror,  per  issue,  t  a  g  y  Pg 

Hearst  evening  paper  was  able  second  highest  in  the  entire  — ^  " 

to  announce  606,000  circulation,  country,  A  “Lucky  Buck”  con-  ^  |jg  published  in  the  Sunday  did  Mr.  Priory  for  the  Herald 

the  world’s  largest  at  10  cents,  test  started  the  1959  promotion  Mirror  March  21  Time  was  Tribune,  although  both  said 

He  told  of  “The  Magic  Circle”  and  circulation  started  to  move  bou_bt’on  radio  and  TV-  5  000  January  and  February  were 

contest  launched  immediately  upwards  a^in.  Last  week  ,  . .  .  ^  nriests  ahead  of  the  same  months  last 

after  the  paper  resumed  follow--  showed  an  increase  of  52,000,  nip+nrPB  dpiivprpd  hv  rmite  year.  The  Times  was  reported 

ing  the  shut-down.  It  has  a  prize  and  the  next  six  months  ABC  pictures  deliver^  by  r^te  62,000  over  February 

list  of  $260,000,  with  $100,000  >s  expected  to  beat  last  year,  men  to  parochial  schools.  This  attributed  growth 

as  first  prize  and  10,000  other  As  an  example  of  w-hat  he  j-  to  “image  building  advertising-" 

prizes.  At  an  informal  party  called  “circulation  editing”  he  "o,000  Mirrors  will  be  distnb-  Stephen  E.  Lovas,  Westches- 
of  circulators,  the  New  Yorkers  told  how  tJie  Mirror  was  pro-  nted.  County  Publishers,  ^ 

proved  themselves  “lousy  proph-  moting  a  new  and  favorite  color  Mr.  Goldstein  gave  no  circula-  elected  president  of  the  assod*- 
ets,”  guessing  a  75,000  circula-  photograph  of  Pope  John  XXIII  tion  figures  for  the  Times,  nor  tion. 
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Public  Advantage’  Doctrine 
Supports  Newspaper  Mergers 


to  say  that  it  together  with  all 
the  other  evidence  contained  in 
the  Government’s  case  in  the 
light  of  the  stipulations  made 
between  the  parties  was  a 
planned  design  to  destroy  com¬ 
petition  to  the  detriment  of  the 
advertising  public. 


Text  of  Federal  Judge’s  Remarks 
In  Harte-Hanks  Case  Is  Recorded 


Public  Advantage 


correspondence.  One  of  the 
letters  offered  in  evidence  was 

from  a  Port  Worth  bank  to  a  «xhe  evidence  shows  that 
Greenville  banker  advising  them  newspaper  advertising  is  now 
that  they  were  acquainted  with  considered  a  'necessity  to  the 

. . .  ,  ,  the  Harte-Hanks  organization  successful  operation  of  public 

“Justice  Holmes  has  said  that  The  advertising  public,  how-  that  had  bought  the  Greenville  enterprises.  So  completely  ap- 
man  has  a  right  to  set  up  a  ever,  after  the  contest,  accord-  Banner  and  that  they  were  very  parent  has  this  become  true  that 

shop  in  a  small  village  which  ing  to  the  evidence,  paid  some  reliable  people  and  worthy  of  their  need  is  regarded  as  a  quasi 

can  support  but  one  shop  of  the  25c  per  inch  less  for  their  ad-  credit.  public  service.  This  service  may 

kind  and  although  there  may  ^  wrtising  than  they  did  ^ore.  “in  the  inter-office  correspond-  be  performed  by  one  paper  or 
one  shop  of  the  kind  airway  in  This  came  about  by  having  to  among  the  defendants  ap-  several.  The  trend  of  events  and 

town.  It  then  naturally  follows  advertise  only  in  <me  paper,  communications  and  letters  commercial  activity  has  seem- 

that  one  of  the  two  will  have  to  where^  ^ore  they  had  adver-  ^^ich  they  discuss  the  effect  ingly  limited  it  to  one  paper  in 
go  down.  T^  IS  one  of  the  pen-  ti^  in  ^o.  of  the  financial  strain  which  most  cities.  Moreover,  competi- 

alties  of  freedom  of  enterprise.  “It  is  insis^  that  GreenviUe,  the  Herald  would  be  undergoing,  tion  between  rival  enterprises 
^  i  T  j  ^  1  <>000|  could^  not  These  comments  were  no  more  doesn’t  create  a  condition  neces- 

-n  profitably  support  two  daily  than  an  expression  of  the  natural  sarily  desirable  for  the  produc- 

T.  Whitfield  Davidson  in  Dallas  papers  and  that  this  was  ap-  outcome  of  a  fight  between  two  tion  of  either  the  convenience  or 
wiped  out  an  anti-tjrast  action  parent  to  the  owners  who  for  papers  wherein  one  of  them  had  economic  advantage  of  the  pub- 
brought  by  the  Government  several  years  prior  to  the  merger  received  large  financial  support  lie.  As  an  example  of  which 
against  Harte-Hanks  news-  made  proposals  and  counter  pro-  by  reason  of  its  new  owners  and  might  be  cited  the  numerous 
pa^rs  and  started  on  its  way  posals  to  buy  out  each  other,  papers  had  been  losing  small  telephone  systems  which 

to  becoming  a  cl^sic  defense  of  “During  this  fight  between  money  would  in  all  probability  in  the  memory  of  some  of  you 
newspaper  consolidations.  (E&P,  the  papers  which  we  might  call  put  the  Herald  in  bad  financial  existed  in  different  small  com- 

Jan.  24,  page  62) .  a  fight  for  survival  they  each  lost  straits.  munities  and  even  in  small  cities. 

The  full  recitation  of  Judge  over  $100,000.  The  Banner  sold  think  this  correspondence  They  not  only  became  an  added 

Davidson’s  reasons  for  with-  out  to  the  defendants  in  this  simply  calls  attention  to  that  expense  but  the  owner  never 
drawing  the  case  from  the  trial  case,  some  of  whom  constitute  condition  and  are  not  prepared  (Continued  on  page  65) 

jury  has  now  been  made  avail-  a  gn^xiup  or  chain  of  Texas  news-  _ 

able  generally  through  the  Com-  papers.  Thus  the  Banner  became 
merce  Clearing  House.  The  cita-  the  property  of  a  financially 
tion  (for  newspaper  lawyers)  is  strong  concern  and  put  in  more 
CCH  1959  'Trade  Cases,  75,001.  money  into  its  plant  and  more 
The  Government  had  based  its  solicitors  in  the  field  and  was 
charge  on  the  merger  of  the 
Greenville  (Tex.)  Herald  with 
the  Greenville  Banner  in  1956. 

Harte-Hanks,  owners  of  the 


Grand  Rapids  Herald  Ceases; 

suiiciburs  111  tilt;  iit;iu  itiiu  <1-^  A  11  1  1  *  i  * 

t’ress  lo  Add  Sunday  hdition 


Earnest  Contest 


“At  this  stage  the  Herald 
agreed  to  sell  and  did  receive 
Banner,  paid  $300,000  for  the  $300,000  for  its  plant. 

“Our  attention  is  called  to  the 
fact  that  the  day  of  the  old 
hand  press  with  a  few  sheets 
This  is  what  Judge  Davidson  of  local  news  when  a  paper  could 
told  the  counsel  and  jury:  be  operated  on  a  plant  of  little 

“We  have  before  us  a  contest  cost  has  gone  by  and  that  the 
between  two  newspapers.  Ac-  public  are  demanding  a  daily 
cording  to  one  view  it  may  have  with  ample  advertising  space 
been  for  domination  of  the  other  and  adequate  news  columns.  The 
»nd  of  the  area.  According  to  machinery  to  produce  papers  of 
another  view  it  may  have  been  this  type  has  become  more  ex- 
a  fight  for  existence.  pensive  so  that  the  small  papers 

“We  bear  in  mind  that  this  is  have  disappeared. 


Grand  Rapids,  Mich.  Harold  M.  Utley,  vicepresi- 
The  Grand  Rapids  Herald,  in  dent  of  Booth,  said  the  reason 
business  for  75  years,  will  cease  for  the  decision  to  susiiend  the 
publication  as  of  March  29.  Be-  morning  Herald  was  failure  of 
ginning  April  5,  the  Grand  circulation  and  advertising  rev- 
Rapida  Press  will  add  a  Sunday  enues  to  keep  pace  with  the  in¬ 
edition.  creasing  costs  of  production. 

The  Herald,  morning  and  After  the  Herald  folds,  the 
Sunday,  was  purchased  by  Booth  Detroit  Free  Press  will  be  the 
Newspapers,  Inc.  a  year  ago  o^iy  morning  daily  in  Michig^an. 
from  Federate  Publications,  had  a  circula- 

Inc.  m  a  $2,000,000  transaction,  ^hout  52,000  daily  and 


not  a  civil  suit  of  course  between 
file  two  papers.  One  of  the 
papers  bowed  out  of  the  contest 
nfter  accepting  a  price  of  $300,- 
®fiO.  There  was  the  severest 
winpetition  between  these  two 
papers  for  a  term  of  years, 


“Where  formerly  almost  every  Rapids  News. 


Booth  has  published  the  Press 
evenings  for  61  years.  It  was 
found^  by  George  G.  Booth.  In 
1922  it  absorbed  the  Grand 


town  had  two  or  more  local 
papers  this  no  longer  now  exists. 
In  fact,  the  evidence  shows  that 
Fort  Worth,  a  city  of  more  than 
300,000  people,  is  the  smallest 
city  in  Texas  to  have  two  daily 


For  a  score  of  years  from 
1905  Ralph  H.  Booth,  a  brother 
of  George,  owned  the  Herald. 
Eventually  it  came  into  control 
of  a  gn^up  headed  by  the  late 
U.  S.  Senator  Arthur  H.  Van- 


86,000  Sunday.  The  Press  runs 
120,000  daily. 

Some  of  the  200  employees  of 
the  Herald  will  be  transferred 
to  the  Press,  and  others  will 
receive  severance  pay,  Mr.  Ut¬ 
ley  said. 

The  Herald  morning  circula¬ 
tion  had  declined  by  7,329  since 
1950,  causing  a  reduction  in  ad- 


sion  announcement  said.  Al¬ 
though  the  Sunday  Herald  had 
done  well,  its  income  failed  to 
offset  the  daily  losses.  During 
the  last  nine  months  of  1958, 


Uti  V  .r  i_  -  — - —  — - - - ^  .nxtiiui  xx.  van-  . . — w 

of  the  evidence  discloses  papers  and  that  Greenville  was  denberg  who  had  started  his  ca-  vertising  revenue,  the  suspen- 
-  -  ■’  ^  ^  reer  on  the  paper  as  a  reporter. 

Announcement  that  the  Her¬ 
ald  would  be  discontinued  was 
made  at  a  meeting  with  repre- 

-  — - - -  *.  ...  ........ - ,  — _  sentatives  of  the  various  unions.  —  -  - 

the  prevailing  paper  in  the  ment  that  the  Banner  with  its  Several  weeks  ago  the  Grand  the  loss  amounted  to  $141,792  on 
®ntest  violated  the  anti-trust  financial  backing  sought  to  cur-  Rapids  papers  and  other  mem-  the  morning  and  Sunday  papers 
w  ^d  thereby  destroyed  com-  tail  the  credit  of  the  Herald,  bers  of  the  Booth  group  in  together.  The  loss  continued  to 
P*tttion  between  the  advertising  Mention  of  the  financial  status  of  Michigan  were  closed  down  for  grow  in  the  early  part  of  1959, 
public  and  the  surviving  paper,  the  papers  had  taken  place  in  six  weeks  by  a  strike.  according  to  the  statement. 
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*eal  and  earnestness  of  the  the  last  of  the  smaller  towns  in 
rontestants  in  this  competition  which  the  two  papers  survived, 
with  each  other. 

"The  Government  brings  this 

prosecution  based  on  the  charge  “It  is  insisted  by  the  Govem- 


11 


BLSI>ESS  TO  DOIBLE  BY  1970 


and  mechanical  departments  asd 
other  points  which  are  rdited 


Publisher  Studies  Area  Growth 
F orecasts ,  Decides  on  N ewPlant 

Hugh  Boyd  Tells  Mechanical  Parley  .Going  back  to  1922,  the  yeai 

of  our  first  big  expansion,  wl 

How  He  Approached  Building  Need  non  Scott  purchased  from  the 

r  r  O  published  in  a  building  of  13,000  ington  (D.  C.)  Star,  will  gives 


to  production 

“First  of  all,  our  new  build- 
ing  will  be  approximately  60,00i 
square  feet.  It  is  situated  on  the 
outskirts  of  New  Brunswid, 
actually  on  its  city  line  in  i 
southerly  direction  from  tie 
heart  of  downtown  New  Bruns¬ 
wick  and  approximately  2*! 
miles  from  New  Brunswid'! 
main  business  intersection. 
“Our  new  press,  a  6-un: 


Atlantic  City,  N.  J. 

Mr.  Publisher,  have  you  taken 
a  look  at  population  and  econ¬ 
omic  growth  forecasts  for  your 
community?  You  may  want  to 
start  planning  for  a  new  plant 
that  will  be  adequate  to  serve 
your  community  in  another 
decade. 

Hugh  N.  Boyd,  publisher  of 
the  New  Brunswick  (N.  J.) 
Home  News,  daily  and  Sunday, 
made  some  inquiries  and  did 
some  calculations  that  convinced 
him  the  time  was  right — now — 
to  build  a  plant  that  would  en¬ 
able  the  Home  News  to  do  twice 
its  present  business  in  1970. 

His  story  of  planning  for 
progress  was  told  to  the  Mid- 
Atlantic  Newspaper  Mechanical 
Conference,  a  gathering  of  500 
daily  and  weekly  newspaper  ex¬ 
ecutives  and  suppliers  from  five 
states,  here  last  w'eekend.  Un¬ 
able  to  attend  in  person  because 
of  a  slight  illness,  Mr.  Boyd  had 
his  report  given  by  Richard  N. 
Sheble,  business  manager  of  the 
Home  New’s. 


Statistical  Sources 


ing  upon  planning 
plant. 


a  newspaper 


Population  Is  Key 


The  first  step  in  the  plan,  Mr. 
Boyd  related,  was  to  try  to  find 
out  how  many  people  will  be  in 
the  Home  News  circulation  area 
by  1960,  1965,  and  1970.  Ten 
years,  he  said,  is  about  as  far 
in  advance  as  the  population 
experts  make  their  forecasts. 

The  experts  consulted  were  the 
Regional  Plan  Association,  the 
New  Jersey  Department  of  Con- 
seiwation  and  Economic  Develop¬ 
ment,  and  the  Planning  Boards 
of  Middlesex  and  Somerset 
counties. 

Mr.  Boyd’s  story  continued: 

“We  went  to  these  experts; 
we  obtained  infonnation  from 
them;  we  confirmed  and  ques¬ 
tioned  some  of  their  figures  and 
forecasts;  and  came  up  with  the 
following  infonnation : 

“By  1970,  we  could  expect  a 
population  of  785,000  in  the 
areas  of  Middlesex  and  Somer.^et 
Counties  where  our  paper  cir¬ 
culates. 

“Now,  all  of  this  matter  of 
people  or  population  may  seem 
to  you  to  have  little  or  no  bear- 


“But  that  is  not  the  case. 
Actually,  the  population  to  be 
seiwed  directly  dictates  the  size 
and  scope  of  the  newspaper 
plant,  of  its  equipment  and  of 
the  facilities  it  requires  to  serve 
the  population  which  has  been 
established. 

“Industrial  employment,  which 
has  grown  very  rapidly  in  our 
circulation  area  in  the  last  20 
years,  has  its  effect  on  popula¬ 
tion.  Did  you  ever  stop  to  realize 
that  each  100  industrial  jobs  can 
in  turn  create  74  additional  jobs, 
112  more  households,  4  more  re¬ 
tail  stores,  296  more  residents, 
$590,000  more  personal  income 
per  year  and  $360,000  moie  in 
retail  sales  per  year, 

“This  is  infonnation  we  got 
from  the  United  States  Chamber 
of  Commerce  and,  along  with 
all  the  other  data  we  developed, 
gave  us  a  fairly  accurate  and 
reasonable  picture  of  what  we 
had  to  face  by  way  of  demand 
and  w’hat  we  had  to  seiwe  by 
way  of  readers  and  advertisers. 


square  feet  with  a  daily  circula¬ 
tion  of  10,200  and  a  total  of 
6,472,000  lines  of  advertising. 

“Our  next  expansion  was  22 
years  later  in  1944  when  we 
occupied  32,600  square  feet  of 
space  and  published  a  paper  of 
21,000  circulation  and  approxi¬ 
mately  six  million  lines  of  ad¬ 
vertising. 


I.atest  Expansion  in  1955 


Data  Related  to  Publishing 


“Our  next  step  was  to  relate 
these  population  figures  and 
this  additional  data  concerning 
employment  not  only  to  the  cir¬ 
culation  we  hoped  to  obtain  by 
1970,  but  also  to  the  number  of 
advertising  lines  we  hoped  to 
publish  by  that  time. 

“Naturally,  we  took  into  con¬ 
sideration  the  population  of  our 
retail  trading  zone,  estimated  to 
be  393,000  by  1970,  and  we  took 
into  consideration  our  retail 
trading  zone  retail  sales,  esti¬ 
mated  to  be  $438,000,000  by 
1970. 

“With  that  by  way  of  future 
possibilities,  we  then  started  to 
dip  into  the  histoi'y  of  our  news¬ 
paper  to  see  what  had  happened 
in  times  past  and  to  establish  the 
relationship  between  the  size  of 
our  newspaper  plant  at  a  given 
date,  the  circulation  the  paper 
had  and  the  number  of  adver¬ 
tising  lines  published  at  that 
same  date. 


“In  1955,  which  was  our  most 
recent  expansion,  we  operated 
in  37,600  square  feet  of  floor 
space,  our  newspaper  circula¬ 
tion  was  33,212  and  we  published 
12,275,875  lines  of  advertising. 

“Of  course,  all  of  these  figures 
and  their  relationship  one  to  the 
other  develops  the  perfectly  ob¬ 
vious  conclusion  that  square 
footage  required  to  house  pub¬ 
lishing  facilities  is  directly  re¬ 
lated  to  the  circulation  and  the 
advertising  linage  produced  by 
a  newspaper, 

“That  being  the  case,  we  then 
tried  to  chart  the  estimated  fu¬ 
ture  growth  of  our  newspaper  as 
related  to  the  estimated  future 
growth  of  our  population  area. 

“Having  established  the.se 
figures  as  best  we  could,  we  then 
tried  to  relate  them  to  our  past 
history  of  growth  using  the 
years  1922  as  a  starting  year; 
1955,  the  year  in  which  we  were 
doing  our  planning;  19.59,  the 
year  in  which  we  will  occupy 
our  new  building;  and  1970,  the 
year  in  which  we  hoped  to  pub¬ 
lish  a  new.spaper  in  our 
new  building  which  would  be 
equipped  and  prepared  to  sei-ve 
an  estimated  population  of  393,- 
000  in  our  retail  ti-ading  zone, 
a  possible  circulation  of  60,000 
and  a  possible  advertising  linage 
of  somewhere  in  the  neighbor¬ 
hood  of  20  million  lines. 


a  page  capacity  of  96  pages  am 
a  production  speed  of  40, 0« 
papers  per  hour. 

“This  is  in  contrast  to  oir 
present  page  capacity  of  (1 
pages  and  a  top  ininning  speed ol 
24,000  papers  per  hour. 

“Moving  into  the  stereotypt 
department,  our  new  plant  will 
have  a  stereotype  area  of  1,792 
.square  feet  or  approximately  6# 
square  feet  more  than  we  pres¬ 
ently  occupy, 


400-Ton  Paper  Storage 


“Our  newsprint  storage  in  tk 
new  building  is  less  in  squart 
footage  than  our  present  plant 
but  we  will  be  able  to  incretn 
our  newsprint  storage  capacitj 
by  400  tons  as  we  will  be  abk 
to  stack  our  rolls  three  high  it 
the  new  building. 

“Our  new  press  room  will  han 
4,536  .square  feet  of  floor  span 
which  is  an  approximate 
crease  of  1,900  square  feet  ove 
our  present  press  room. 

“Our  mail  room,  which  will  k 
furnished  with  modern  and  effic; 
ent  equipment,  will  have 
.square  footage  of  approximate!! 
1,800  square  feet.  Actually,  1,0W 
feet  more  than  is  occupied  k 
the  mail  room  in  our  preseff 
building. 

“I  will  make  no  attempt  hen 
to  go  into  detail  regarding  spe 
cific  composing  room  equipmrt 
or  the  layout  of  our  facilitiea 
“What  I  have  tried  to  do,  how¬ 
ever,  is  to  submit  a  plan  for  yow 
consideration  as  I  am  sure  maaj 
of  you  either  already  han 
started  or  are  about  to  sW 
making  plans  for  a  new  build¬ 
ing.” 


Press  Facilities 


“Now  I  have  talked  a  great 
deal  about  square  footage  in  a 


Canadian  Press 
To  Hear  O’Leary 

MONTREil 

M.  Grattan  O’Leary,  president 
and  publisher  of  the  Otto** 


very  general  way.  I  have  also  Journal,  will  be  guest  of  honof 


talked  about  the  potential  de¬ 
mand  of  advertising  production 
and  of  circulation  ne^s. 

“At  this  point,  I  would  like 
to  be  more  specific  and  talk 
about  our  new  press  facilities, 
the  square  footage  of  our  press 


and  speaker  at  the  annual  dinn*^ 
of  the  Canadian  Press  in  Toron¬ 
to  April  15. 

During  the  last  year 
O’Leary  has  completed  50  y^ 
in  Canadian  journalism,  all  ’’'v 
two  with  the  Ottawa  Joum*- 
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J.  KINGSBURY  SMITH 
Publisher,  New  York  Journal- 
American. 


SEVELLON  BROWN  III 
Editor,  Providence  (R.  I.)  Journal 
and  Bulletin. 


MILES  H.  WOLFF 
Executive  Editor,  Greensboro 
(N.  C.)  Dally  News. 


scon  NEWHALL 
Executive  Editor,  San  Francisco 
(Calif.)  Chronicle. 


Judges  at  Work 


Pulitier  Prize  jurors  were  so  ab¬ 
sorbed  In  their  work  at  Columbia 
University  last  week  they  hardly 
knew  a  photographer  was  there. 
This  is  the  first  time  the  Pulitier 
screening  jury  has  been  pictured 
In  session.  The  23  members  studied 
more  than  1,000  entries  for  Jour¬ 
nalism  awards  to  be  announced  In 
May.  (Pictures  by  James  L.  Cei¬ 
lings,  E&P). 


BEN  MAIDENBURG 
Executive  Editor,  Akron  (Ohio) 
Beacon-Journal, 


ARTHUR  C.  DECK 
Executive  Editor,  Salt  Lake  City 
(Utah)  Tribune. 


D.  TENNANT  BRYAN 
Publisher,  Richmond  (Va.)  News 
Leader  and  Times-DIspatch. 


JOHN  D.  PAULSON 
Editor,  Fargo  (N.  D.)  Forum 


PAUL  BLOCK  JR. 
Publisher,  Toledo  (Ohio)  Bladi 


BUFORD  BOONE  R.  L.  McGRATH  WALTER  LISTER 

Publisher,  Managing  Editor,  Executive  Editor,  Philadelphia 

Tuscaloosa  (Ala.)  News.  Seattle  (Wash.)  Times.  (Pa-)  Evening  and  Sunday  Bulletin. 

Charles  Dumas  Given  government  news  and  poli-  paign 

rize  for  Reporting  award,  which  carries  a  torial 

Charles  W.  Dumas,  Associated  $100  prize,  was  presented  at  the  last  y« 
Press  political  writer  in  the  Al-  annual  LCA  dinner  by  Rep.  Leo  Mi*, 
bany  Bureau,  has  been  awarded  W.  O’Brien,  president  of  the  six  yei 
Legislative  Correspondents  alumni  group.  been  i 

Alumni  Association  award  for  Mr.  Dumas  got  special  acclaim  ent  in 
ill-around  excellence  in  report-  for  his  reporting  of  the  cam-  the  A 
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Castro  Faces 
Questioning, 
Healy  Says 

An  effort  will  be  made  to  have 
Cuba’s  prime  minister,  Fidel 
Castro,  answer  questions  put  to 
him  by  members  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  at  a  session  on  Friday, 
April  17. 

ASNE  President  George  W. 
Healy  Jr.,  Neiv  Orleans  (La.) 
Times-Picayune,  gave  this  as¬ 
surance  this  w’eek  to  Charles  J. 
Lewin,  New  Bedford  (Mass.) 
Standard-Times,  after  the  latter 
had  protested  the  invitation  to 
the  revolutionary  leader  to  at¬ 
tend  the  Washing^ton  meeting  of 
the  Society. 

Must  Stand  Up 

Dr.  Castro  is  not  scheduled  to 
address  a  luncheon  meeting.  Mr. 
Healy  said.  After  he  has  given 
his  message  to  the  membership 
at  an  afternoon  session  he  will 
be  asked  any  questions  that 
come  up. 

Mr.  Healy  advised  Mr.  Lewin 
that  the  questioner  will  have  to 
stand  up  and  accept  responsi¬ 
bility  for  the  inquiry.  No  ques¬ 
tions  will  be  put  to  Dr.  Castro 
on  an  anonymous  basis. 

Mr.  Lewin  told  E&P  he  had 
not  registered  for  the  ASNE 
meeting  and  it  was  not  likely  he 
would  attend,  because  the  pub¬ 
lisher  of  his  paper  will  be  away 
from  the  office  at  that  time. 

On  reading  that  Dr.  Castro 
had  been  invited  by  Mr.  Healy 
to  attend  the  editors’  conven¬ 
tion,  Mr.  Lewin  sent  a  telegram 
to  the  Society’s  president  saying 
that  “the  action  of  the  inner 
circle”  of  ASNE  “is  an  insult  to 
many  member  editors.” 

Mr.  Lewin  said  this  is  the  first 
time  in  his  23  years  as  an  ASNE 
member  that  the  Society  would 
honor  “a  dictator  who  has 
ordered  mass  lynchings  after 
fake  trials.”  He  asked  Mr. 
Healy  if  Dr.  Castro  would  be 
questioned  about  events  that 
have  occurred  in  Cuba  under  his 
regime. 

The  telegram  went  to  New 
Orleans  while  Mr.  Healy  was  in 
New  York  and  Mr.  Lewin  re¬ 
leased  it  to  the  wire  services. 
This  procedure  piqued  Mr.  Healy 
and  he  accused  Mr.  Lewin  of  lack 
of  courtesy. 

In  a  sharply  worded  reply  to 
the  New  Bedford  editor,  Mr. 
Healy  denied  an  inference  that 
the  State  Department  had  ob¬ 
jected  to  ASNE’s  invitation  to 
Dr.  Castro.  He  quoted  a  com- 


Walton  A.  Cole 


munication  from  the  Department 
stating  that  ASNE  “had  every 
right  to  invite  Castro  as  he  had 
every  right  to  accept.” 

Proper  and  adequate  courte¬ 
sies  will  be  extended  to  Dr. 
Castro  by  the  State  Department, 
Mr.  Healy  said. 

Mr.  Lew’in  said  he  had  re¬ 
ceived  considerable  mail  as  a 
result  of  the  wire  stories  about 
his  protest,  and  Mr.  Healy  told 
Mr.  Lew'in  that  the  reaction  of 
the  “overwhelming  majority  of 
the  membership  makes  it  appear 
that  you  are  the  one  out  of 
step.” 

Mr.  Lewin  cited  one  letter 
from  the  Anti-Communist  Com¬ 
mittee  of  the  Americas,  New 
Orleans,  praising  him  for  trying 
to  stop  having  “this  butcher” 
(Castro)  address  the  editors. 

• 

Times  Names  City 
Cireiilalion  Manager 

Paul  Becker,  assistant  to  the 
circulation  manager  of  the  New¬ 
ark  (N.  J.)  Star-Ledger,  has 
been  named  city  circulation  man¬ 
ager  of  the  New  York  Times,  it 
was  announced  by  Nat  W.  Gold¬ 
stein,  circulation  director  of  the 
Times. 

Mr.  Becker  had  been  with  the 
Star-Ledger,  a  Newhouse  news- 
pare,  for  21  years.  He  formerly 
was  a  mailroom  supeiwisor. 

• 

Guild  Assessment 

The  American  Newspaper 
Guild  will  collect  a  special  de¬ 
fense  fund  assessment  beginning 
with  March.  It  ranges  from  50c 
a  month  for  members  earning 
$30  a  Aveek  or  less  to  $3  a  month 
for  members  earning  $100  a 
week  or  more. 

• 

60th  Year  in  J>ism 

Tiffin,  Ohio 

E.  Tappan  Rodgers,  president 
and  publisher  of  the  Tiffin  Ad¬ 
vertiser-Tribune,  is  observing 
the  60th  anniversary  of  his  en¬ 
trance  into  the  newspaper  busi¬ 
ness. 


Cole  to  Head 
Reuters;  Move 
Slated  July  1 

London 

Walton  A.  (“Tiny”)  Cole, 
England’s  unofficial  global  am¬ 
bassador  of  information,  will 
become  general  manager  of 
Reuters  on  July  1. 

Sir  Christopher  Chancellor, 
64,  general  manager  of  Reuters 
for  15  years  and  previou.sly  a 
correspondent  and  executiv'e  in 
the  Far  East  for  14  yeai-s,  is 
leaving  the  Avorldwide  news 
agency  to  be  vice-chairman  of 
Odhams  Press,  Ltd. 

Odhams  is  one  of  the  largest 
printing  and  publishing  firms  in 
Europe.  It  employs  more  than 
10,000  persons.  Part  of  its  100 
million  dollar  business  includes 
two  daily  newspapers,  the  Her¬ 
ald  and  Sporting  Life,  and  a 
Sunday  newspaper,  the  People, 
which  has  a  circulation  close  to 
5,000,000. 

The  Odhams  group  has  just 
acquired  Hulton  Press,  maga¬ 
zine  publishers. 

Mr.  Cole,  46,  one  of  the  most 
widely  traveled  newsman  in  the 
business,  has  been  in  journalism 
since  he  was  15.  He  began  his 
career  in  his  native  Edinburgh 
on  the  Scotsman  and  gained  all¬ 
round  editorial  experience  be¬ 
fore  going  to  London  in  1935 
to  work  for  the  Press  Associa¬ 
tion,  British  domestic  agency. 

In  1942  he  became  Reuters’ 
chief  editorial  executive  and 
moved  along  rapidly  as  new’s 
manager,  managing  editor,  edi¬ 
tor  and  deputy  general  man¬ 
ager.  The  team  of  Chancellor 
and  Cole  traveled  the  world  sev¬ 
eral  times  as  they  personally 
guided  the  reorganization  of 
Reuters  News  Service  and  fo¬ 
cussed  attention  on  its  100th  an¬ 
niversary  in  1951. 

• 

Publisher’s  Opinion 

Los  Angles 
Publisher  Norman  Chandler  of 
the  Los  Angeles  Times  launched 
a  new  column  “The  Publisher’s 
Opinion”  in  the  newspaper 
March  16.  “I’m  not  going  to  bind 
myself  to  a  schedule,”  he  said 
in  his  opening  column,  “but  I’ll 
be  writing  here  more  Mondays 
than  not. 

• 

ff’s  the  Fashion 

Staunton,  Va. 
The  Staunton  News-Leader 
published  a  40-page  edition 
Sunday,  March  15,  which  in¬ 
cluded  a  24-page  Fashion  edition. 


Times  Breaks 
Argus  Story 
Held  6  Months 

The  New  York  Times  scored 
a  beat  with  publication  of  details 
on  Project  Arg^us  on  Thursday, 
March  19,  which  it  had  held 
secret  since  last  September.  The 
Times  was  on  the  street  at  10:30 
P.M.  Wednesday  with  stories  by 
Hanson  W.  Baldwin,  military 
reporter,  and  Walter  Sullivan, 
.scientific  reporter. 

Official  announcement  was  not 
forthcoming  from  the  Pentagon 
in  Washington  until  12.35  a.in. 

Associated  Press  moved  “it 
was  learned”  on  a  story  frtm 
Wa.shington  at  12.00  a.m.  Fol¬ 
lowed  by  the  official  bulletin. 
United  Press  International  was 
timed  at  12.41  a.m. 

The  Times  was  aware  of  the 
project  and  had  voluntarily 
withheld  publication  for  more 
than  half  a  year.  The  informa 
tion  was  obtained  without  limi¬ 
tation  on  its  use,  but  some  scien¬ 
tists  feared  that  prior  announce¬ 
ment  of  the  experiment  mi^t 
lead  to  protests  forcing  cancel¬ 
lation. 

Scientists  associated  with  Ar¬ 
gus  met  some  weeks  ago  at  the 
University  of  California’s  Radi¬ 
ation  Laboratory,  and  17  voted 
in  favor  of  publication,  with  five 
opposed,  the  Times  said. 

In  a  series  of  letters  to  the 
Pentagon  and  White  House,  one 
of  the  first  of  which  was  deliv¬ 
ered  last  Dec.  28,  the  Times 
sought  an  official  release,  ex¬ 
plaining  it  was  difficult  to  hold 
publication  in  view  of  the  grow 
ing  volume  of  scientific  litera¬ 
ture  on  the  effect  demonstrated 
by  Argus. 

When  newspapers  began  to 
front  page  discussions  of  U.S 
scientists  on  possible  effects  of 
atom-bomb  explosions  in  space, 
the  Times  decided  to  proceed 
with  publication  on  the  basis  of 
its  own  information. 

• 

Mayor  Drops  Suit 

Farmington,  N.  M 

A  $260,000  suit  brought 
against  the  Farmington  Daili 
Times  by  J.  L.  Foutz,  now  majwr 
of  Farmington,  during  a  city 
election  campaign  la.st  Sprmf 
was  dismissed  this  week  or. 
notice  by  plaintiff’s  attorney. 

• 

Issues  Cage  Extra 

Moline,  B 

The  Moline  Daily 
published  a  badcetball  “extra 
featuring  the  four  high  s^J 
teams  in  the  Moline  section** 
tournament. 
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Mine  Disaster  Team 

Award 


Receives  Major 


Special  Giation  and  resourcefulness,  the  prime  ^  “  l  j  jx  •  i  ^  t 

....  X  „  ,  CARTOONIST — Raoul  Hunter.  32.  who  does  editorial  cartoons  tor 

A  special  citation  for  spot  '  eQUISltes  of  a  spot  news  win-  Quebec  Le  Soleil.  is  a  sculptor  of  note.  too.  He  has  just  won  a  National 

news  reporting  was  awarded  to  Newspaper  Award,  highest  journalistic  honor  in  Canada,  for  a  cartoon 

Ed  Cosgrove,  New  Westniinitter  The  judges  commented  on  dealing  with  a  Quebec  political  situation. 

(B.  C.)  Columbian,  for  his  MacFarlane’s  dispatches  from  - - - - - 

average  of  the  second  Narrows  Cuba:  \n«lher  Parking  Lot  Unique  Social  Paper 

faStunr"””"  “  a ‘Ss:  Only  Couple, 

The  spot  news  award  to  CP  year  ago,  it  is  little  short  of  Albany,  N.  Y.  Kansas  City,  Mo. 

Halifax  is  the  first  to  go  to  a  phenomenal  how  precisely  he  The  three-story  brick  build-  Eilitors  who  have  sounded  the 
group,  rather  than  an  individual,  pinpointed  the  problems  and  how  ing  at  Beaver  and  Green  Streets,  death-knell  of  social  prose  on  the 
in  the  10  years  of  the  awards,  accurately  he  sized  up  the  prob-  long  the  home  of  the  T/i/ics-  women’s  pages  (formerly  known 
Halifax  staff  members  who  able  course  of  events.  It  was  Union,  until  it  moved  a  few  as  Society  Pages)  may  find  it 

worked  at  the  pithead  were  MacFarlane’s  acumen  in  making  years  ago,  is  being  demolished  interesting  to  note  that  the  In- 

Harrj'  Calnek,  27,  Ian  Donald-  his  judgment  at  that  time  as  well  to  make  way  for  a  parking  lot.  dependent,  a  weekly  slickpaper 

son,  23,  and  Joe  Dupuis,  29.  as  his  courage,  ingenuity  and  With  its  going,  what  was  once  journal  of  social  news  here,  has 

Those  who  handled  the  story  at  a  c>'nical  humor  in  developing  Newspaper  Row,  now  has  only  ju.st  reached  its  60th  birthday. 
Halifax  were  News  Editor  Dal  and  spreading  his  new’s  that  won  the  Knickerbocker  News  plant  Mrs.  Gleed  Gaylord,  editor, 
Warrington,  42,  Don  Hoyt,  24,  him  nomination  for  top  place.”  to  recall  past  journalistic  glories,  publisher  and  owner  since  1939, 
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editor  ac  PUBLISHER  for  March  21,  1959 


MacFarlane 


Morfimore 


) 


TV  Publicity  Civil  Liberties  Union 
Effort  to  Aim  Vetoes  Reporter  Bills 

At  New  Image  The  legislative  approach  to  “To  compel  a  reporter  to  dis- 

co-fomia  a  /*An-.  /»1rtco  t-Ro  A'F  emiri 


Study  Shows 
Progress  Is 
In  Promotion 


i>iew  linage  The  legislative  approach  to  “To  compel  a  reporter  to  dis-  * 

^  safeguarding  a  reporter’s  con-  close  the  identity  of  sources  to 
Chicago  fidential  relations  with  a  news  whom  he  promised  anonymity  i  cf  f  • , 

Npw<;nanpr-affiliated  stations  source  is  neither  necessary  nor  would  weaken  the  effectiveness  Central  States  circulators 

will  have  a  hie  voice  in  formu-  desirable,  the  American  Civil  of  one  of  the  principal  tools  were  presented  a  case  history 
will  nave  a  uig  voice  in  xoiiuu  >  _  .  ,  .  ,  ,  .  ,  _ ./I  nf  twn  comnarahle  newsnancru 


latine  a  nublic  relations  cam-  Liberties  Union  said  this  week,  which  he  employs  in  his  task  of  comparable  newspapers 

nai^  to  Xrovr  television’s  A  review  of  the  conflict  be-  keeping  the  public  informed.  To  ^ne  a  promoter  the  other  a 
ima^e  in  the  nublic  exe  tween  the  public’s  right  to  know  grant  him  an  absolute  privilege,  non-promoter-and  evidence  m- 

image  in  tne  public  eye  tha  dna  nmcpsa  of  law  waa  in  all  casps  to  withhold  the  ident-  dicated  that  over  a  10-year 


A  onnaintaii  tiiic  and  the  due  process  of  law  was  in  all  cases  to  withhold  the  ident-  uicatM  tnat  over  a  lu-ym 

IT  glveu  Ih  thc  Statement  by  ACLU  ity  of  his  sources  will  lead  to  penod  the  promotion-mind^ 


week  by  Harold  E.  Fellows,  pres-  given  in  re  statement  by  ity  ol  ms  sources  win  leaa  to  7  je&y  haU  the 

ident  of  the  National  Associa-  directors  which  was  based  on  instances  (fortunately  m  prac-  denn  le  y 

tion  of  Broadcasters,  will  be  ^  IS-month  staff  study.  The  re-  tice  instances  of  the  kind  have  edge-  -  „ _ 


cent  incident  involving  Marie  been  very  rare,  indeed)  in  which  Grattan  Gray,  Monroe 


t u,,  cent  inciuent  invuiviiiK  iua-rie  ueeii  very  rare,  luueeui  in  wiiiuii  _ - , - - 

nreSn^  of^cSinthiL  Broad-  Torre,  television  columnist  of  the  reporter,_  if  for  no  other 


_ _ lurre,  teievisiuu  cuiuiiiiiist  ui  uie  lepuitei,  ii  lui  nu  uwiei  T  '  Ve,  . 

r'^rv.T^or.,r  -nriii  in  t^e  N cw  Y otU  Hcrald  Tribune,  reason  than  his  own  convenience,  findings  to  the  Spring  meeting 


_ ^4.-  ^  Lne  i  otk  naraia  iTiuunt,  reasuii  wiaii  iiis  uwji  euiiveiiieiiee,  - --  .  ‘  ^ 

f-liiHe  WnvH  T*  virenie<!i-  P^mpted  the  investigation  of  can  defeat  a  public  or  private  circulation  managers  here 

dent  nf  WPN  TV  '  Phicapo-  the  problems  that  arosc  over  the  i-ight  of  access  to  due  process,  Jilf 

dent  of  WGN-TV,  Chicago;  „ _ _ „  xv...  was  from  1948-58.  Both  papen 


Tack  Harris  peneral  manaper^f  ^ocdlled  “reporter’s  privilege”  “This  is  the  basic  issue  of  was  from  1948-58.  Both  papen 
TfPPP-TV  Ttoiiafon-  and  Potrer  refusing  to  disclose  a  source  principle  involved.  None  of  the  are  the  only  dailies  published 


KPRC-TV,  Houston;  and  Roger  ^ using  ui  u.scios«  a  suuic«  ucip.«  nivn.vcu.  xvnn«  ox  vi.c  -  their  counties-  both  are 
w  ivPTT  TV  PkiiriJLi  of  information.  bills  under  consideration  resolves  witnin  ineir  counties,  wtn  are 

W.  Clipp,  \\FIL-T\  ,  Philadel-  it  Like  the  similar  statutes  al-  six-day  dailies  sold  for  the  same 

....  -  ,  .  „  Uo^TSZ  SgiS  ^3  Z  3d3pte3Tn  Price;  both  are  located  in  th. 

ntafe  2lslat„S  i5  Skri„31  all  purport  to  establish  an  abno-  ?“ 


bills  under  consideration  resolves  within  their  counties;  teth  are 
it.  Like  the  similar  statutes  al-  six-day  dailies  sold  for  the  same 


Whitney  (New  York  Herald-  state  legislatures  to  seek  i^un-  ^^^^cge  Th  to  is  teX-  counties;  both  counties  have 

-ii„-x _ \  „_x _ iircnxT  ity,  in  Varying  degrees,  for  re-  privilege,  inis  is  lania  _  _ ^ _ ,, 


Tribune)  enterprise.  WGN  is  ^  varying  aegrees,  lor  re-  ^  saving  that  the  pub-  percentage  of 

dSS  riuTt  ot  Hc  i-tcrest,  under  the  First  fa.™  and  industrial  income. 


KPRP  is  the  Pn<!t  sta-  sources,  as  a  direct  result  of  ix.ixtt;i  w.c  x  .xcx 

KVKi.x  IS  tne  HOMston  Post  sta  Torrp’s  10  dav  tarm  in  lail  Amendment  in  a  free  flow  of  in- 

tion.  and  WFIL  is  in  the  p/ii7a-  Miss  lorre  s  lu-aay  term  in  jail.  _  _ x  x. 


tion,  and  WFIL  is  in  the  Phila 
delphia  Inquirer  family. 


She  declined  to  name  a  person  formation,  shall  be  paramount  to 


Paper  A  Gains 

Summing  up  his  findings,  Mr. 


Sers3thrcomm  ttee  which  'vhom  she  quoted,  in  connection  the  public  interest  in  due  process  Summing  up  his  findings,  Mr. 
Others  on  the  comrnittee  wh^h  which  she  in  nil  cases  where  the  two  come  Gray  stated: 

IS  charged  with  drafting  a  TV  ^  in  conflict.  “Paper  B-the  non-promoting 

informational  effort  of  national  "  ^  party. 


in  conflict. 


scope  are  Robert  D. 


About  10  years  ago,  the  State 


WDSU,  New  Orleans;  Donald  Law  Revision  Commission  came 
McGannon,  Westinghouse  Broad-  to  the  same  conclusion  as  ACLU 


Difficulty  in  Definition 


“A  final  difficulty  with  legisla- 


paper — started  out  the  10-year 
period  with  a  coverage  of  83.559i 
of  the  homes  in  its  county. 


McGannon,  Westinghouse  Broad-  to  the  same  conclusion  as  ACLU  ^  »  Paper  A— the  promoter— started 

casting  Co. ;  Kenneth  W.  Bilby,  does  now.  As  a  consequence,  the  action  in  tms  nm  is  ”1  coverage  of  67.49%, 

NBP.  T  ARp!  New  York  tobled  accurate  drafting.  Even  if  the  with  a  coyerage  oi  oim 


NBC;  Michael  J.  Foster,  ABC;  New  York  Legislature  tabled  16%  lo^.er  than  that  of 

and  Charles  Stei„be..g,  CBS.  .mmun.ty  b.lU  then  before  .t.  Paper  B. 


v^iriClCl0nt  AVitil  gIIG  rVv.;l.iU  TG~  ,,  vajivq  nprcfint* 

Hglu  Mediocrity  Tag  rj  this  week,  representatives  age  SSif  has  dropped  to 

An  all-industry  campaign  is  Sl^  ^Se^ToJK  ‘«®“r®®’  ^  ‘publish^,’  what  less  than  1%  Paper  A  is  now 

i  constitutes  ‘in  the  interests  of  covering  73.54%  of  its  hom^ 


needed  to  combat  the  tag  of 


n.edi«rity  n-hioh  has  been  offers  ta  the  L.*isMure  Paper  B  has  dipped  to  74.10* 

pinned  on  television  by  news-  iiartiora.  wiiiiam  j.  roote,  coverage. 

_  1  4.  .  .  WYtonorwinrv  rt-F  4-R/>  TJoy*+_  ctHU  aU  Ull.  _ ^  ..  ^ _ 


papers  and  others,  NBC  chair-  ’^lanaging  editor  of  the  Hart¬ 
man  Robert  W.  Sarnoff  told  the  Courant  and  chairman  of 


NAB  convention  here  this  week,  ^h®  Connecticut  Council  for  acted  statutes  seem  dangerously  94,14%  of  the 

Mr.  Fellows  said  leaders  in  F/eedom  of  Information,  said  W  in  this  respect;  none  of  the  increase  in  homes.  Paper  B,  the 


iixr  X  if  XI.  J  “The  promoting  paper.  Paper 

“Most  of  the  proposed  or  en-  period, 


the  broadcasting  industry  feel  tl'®  newspapers  did  not  want  statutes  has  yet  been  tested  for  non-promoter,  picked  up  only 
that  radio  and  television  should  special  privileges  and  feared  constitutionality,  and  their  sur-  49,44%,.. 
enjoy  the  same  freedom  as  news-  ^^®  might  lead  to  regu-  yival  of  such  a  test  niay  be  Gray  explained  that  he 

papers  in  editorializing  on  pub-  ®'’®"  licensing,  of  the  doubtful.  It  may  be  noted  that  access  to  revenue 

lie  issues.  The  requirement  that  P^'^ss.  few  if  any  cases  have  arisen  Qf  two  papers,  adding 


stations  must  present  rebuttal  The  ACLU  announcement  under  them  in  tho.se  states  which  there  is  a  distinct  possibility  that 
in  equal  time  is  a  stumbling  made  the  following  points:  have  such  enactments;  and  it  is  Paper  B  may  be  ahead. 


in  equal  time  is  a  stumbling  made  the  following  points:  .  ^  xi.  x  xi.  x  xx^^x  x.  .4^  _ _ 

block  to  carrying  out  this  public  “On  one  hand  there  is  the  vital  impossible  to  discover  that  they  Messinger,  Kankaka 

service  function,  he  explained.  public  right,  implied  by  the  First  n®^^®  had  any  measureable  ef-  Journal,  was  elected  On- 

The  convention  cheered  news  Amendment,  to  the  freest  and  f®®^  either  the  fr^  flow  of  States  president,  succeeding 
from  Washington  that  President  fullest  flow  of  public  informa-  mfonnation  or  the  administra-  j^^gj^;  Bauer,  MuscatiM 


Eisenhower  had  asked  the  Attor-  tion — and  it  is  well  known  that  justice, 

ney  General  to  determine  what  much  of  this  information  be- 


could  be  done  to  exempt  news  comes  available  only  because  the  in  (||0  News 


(Iowa)  Journal,  who  became 
chairman  of  the  board. 


programs  from  the  rule  that  sta 
tions  must  give  equal  opportuni 
ties  to  all  political  candidates. 


sources  are  confident  that  their 
identities  will  not  be  disclosed. 
On  the  other  hand,  there  is  the 


Hawkinsville,  Ga. 
John  McCune,  editor  and  pub- 


The  president  was  quoted  as  vital  public  and  private  right  to  lisher  of  the  Hawkinsville  Dis- 


Officers  Elected 

Gree.nvii.le,  S.  C. 
On  his  25th  anniversary  a* 


saying  the  requirement  is  the  unhampered  administration  patch  and  News,  has  dropped  president  of  the  Greenville 
“ridiculous”  when  carried  to  the  of  justice,  including — ^under  one  assault  charges  against  City  News-Piedmont  Company,  Rog^’' 
extent  of  a  recent  ruling  that  a  of  the  most  firmly  established  of  Commissioner  Horace  D.  Home  C.  Peace  was  elected  chainnw 
candidate  in  Chicago  had  to  be  legal  principles — ^the  right  of  a  Jr.  The  latter  has  publicly  apolo-  of  the  board  March  11.  J.  K®**! 
given  time  to  match  that  of  litigant  or  defendant  to  compel  gized  for  punching  Mr.  McCune  Sisk  was  elected  president  wd 
coverage  devoted  to  Mayor  the  production  of  relevant  testi-  in  the  nose  last  September  in  a  B.  H.  Peace  Jr.,  executive  vice 
Daley’s  official  activities.  mony.  parking  meter  dispute.  president. 
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Advertiser  •  Newspaper 
Section 

In  the  following  12  pages  you  will  find  news,  interviews 
and  articles  of  special  interest  to  and  about  .  .  . 


Media  Buyers  Trying 
To  Stop  TV  Abuses 


By  Philip  N.  Schuyler 


B  Newspaper  admen  I  Promotion  g 

I  Media  buyers  S  Agency  personnel  i 

1  Representatives  )  Ad, campaigns  1 

I  Ad  agencies  (  Ad  accounts  I 

1  Trade  groups  j  Competing  media  | 

I  Public  relations  /  Classified  1 

B  Robert  B.  McIntyre,  Advertising  News  Editor  1 

1  i 

or  200  markets  an  advertiser  has  year,  of  which  nearly  40%  is  TV. 
no  way  of  knowing  what  adver-  Not  affected  as  much  as  some 
tising  messages  are  delivered  in  of  the  giant  agencies,  D’Arcy 
adjacent  positions.  Advertising  Company  still  in- 

“We  are,  therefore,  at  your  vests  about  $26,000,M0  in  TV. 
mercy  in  hoping  that  this  mes-  We  consider  the  situation  ex¬ 
sage  will  be  exposed  in  an  at-  tremely  serious,”  Frank  Ott, 
mosphere  that  will  prove  bene-  vicepresiednt  and  media  direc- 
”  tor,  said.  “Greedy  operators  are 


That  boil  of  TV  “over-corn-  to  editorial  material  is  less  in 
mercialization”  pricked  publicly  TV  than  any  other  media.” 
last  week  by  W.  E.  “Pete”  Mat-  , 

thews,  vicepresident  in  charge  *  ‘ 

of  media  relations  at  Young  &  This  is  in  the  face  of  the 
Rubicam,  Inc.,  has  long  been  the  widely  accepted  contention  that 

. 'news” 


subject  of  serious  attention  by  newspaper  advertising  is 
other  agency  media  buyers.  A  and  is  so  regarded  by  newspaper 
spot  survey  this  week  revealed  readers. 

that,  with  varying  success,  top  A  pioneer  in  the  fight  against 

•commercialization  of  TV  is 


agency  media  directors  nave  over- 

been  trying  for  over  a  year  and  Lee  Rich,  vicepresident  and  me- 
a  half  to  eliminate  abuses  listed  dia  manager,  Benton  &  Bowles, 
as  seven  by  Broadcast  Advertis-  Inc.  Last  May  21,  addressing  the 
ers  Reports,  Inc.,  in  their  latest  Pennsylvania  Association  of 
report.  Broadcasters,  Mr.  Rich  said: 

Here  are  the  seven  practices  “We  at  Benton  &  Bowles  have 
that  led  Mr.  Matthews  to  call  been  at  the  forefront  in  an  effort 
attention  to  the  Saturday  Eve-  to  eliminate  triple  spotting  dur-  Tough  To  Police 

ninp  Post  cartoon  with  the  cap-  ing  the  prime  TV  view'ing  hours.  •  u 

tion  reading:  “We  will  resume  We  think  this  practice  is  un-  While  the  big  agencies  have 
our  commercials  after  a  brief  ethical,  and  fail  to  .see  any  justi-  field  senuce  men  constantly 
pause  for  entertainment”:  fication  of  this  procedure.  Our  checking  on  the  smaller  stations, 

1.  Triple  Spotted  Participa-  clients  agree  with  the  steps  we  they  admit  the  prob  em  is 

tions;  2.  Four  or  More  Partici-  have  taken  to  curb  this  over-  difficult  to  police, 
pations  Back-to-Back;  3.  Triple  commercialization.”  Calling  it  a  matter  for  “deep 

Spotted  Station  Breaks;  4.  Four  Steps  so  far  have  been  the  concern,”  Paul  Gerhold,  vice- 
or  More  Spots  in  Station  Breaks;  same  as  those  adopted  by  Y&R  president  and  media  director, 
5.  Two  20’s  Between  Netw’ork  — protest  and  warnings  and  then  Foote,  Cone  &  Belding,  is  cur- 
Programs;  6.  Crowded  Quarter  cancellation  of  contracts.  rently  trying  to  devise  a  new 

Hours;  and  7.  Product  Conflicts.  “An  advertiser  insists  upon,  contract  form  as  a  means  of  con- 
The  Television  Advertising  and  rightly  so,  a  certain  amount  trol.  He  said  wording  so  far  ex- 
Bureau  sought  to  smother  com-  of  exclusivity  for  his  message,”  perimentally  tried  was  not  ac- 
plaints  the  media  directors  saw  Mr.  Rich  continued.  “In  a  cam-  ceptable  to  the  stations.  The 
all  too  clearly.  puign  that  is  purchased  in  100  agency  bills  about  $100,000,000  a 

Individual  Responsibility  ^  ^ 

“The  question  of  commercial  ^  A 

practices  is  a  matter  of  individ-  ^ 

ual  station  responsibility,”  TVB  ^ ^ 

declared  in  a  formal  statement  nP^***'  ■n  -  W 

this  week.  “The  station  which 
violates  the  rules  of  either  good 

taste  or  good  business  will  soon  ki  ^ .  -T 

find  both  the  public  and  adver-  lb  Hbk  ‘ 

tisers  moving  to  its  competition,  ul  iRTt?..*-  pV-lF 

The  final  judge  of  good  TV  prac-  |r 
is  the  American  public  for  I: 
whom  TV  is  designed  to  serve.”  K 
Despite  Mr.  Matthews  R 

expressed  opinion  the 
was  probably  worse 
than  the 
therefore  more 
policed,  stations,  TVB 

BAR  covers 


YOU  CANT  DO  IT! — And  with  that  punch-lina,  tha  house  roared  as 
George  N.  Scheid,  left,  and  Edward  M.  Hyde,  right,  enacted  a  daily 
scene  in  a  newspaper  composing  room.  Their  little  drama,  entitled 
"Hell  to  Pay  at  the  Hell  Box",  was  a  sure-fire  hit  at  the  Mid-Atlantic 
Newspaper  Mechanical  Conference  at  Atlantic  City  last  week.  Mr. 
Scheid  is  advertising  director  of  the  Tarentum  (Pa.)  Valley  Daily  News, 
and  Mr.  Hyde  is  advertising  director  of  the  Sharon  (Pa.)  Herald. 
Their  skit  dramatized  good-naturedly  the  clash  between  composing 
room  foreman  and  ad  staff  salesman. 


ADVERTISER  •  NEWSPAPER 

Time’  Offers 
Wall-To-Wall  Linage 


A  record  number  of  “Carpet  p 
Time”  newspaper  promotions  is  1; 
expected  to  be  kicked-off  this  n 
year  with  the  publication  of  the  r 
1959  edition  of  the  American  t 
Carpet  Institute’s  newspaper  t 
supplement,  just  off  the  presses,  ii 
Last  year,  more  than  60  news- 
papers  ran  “Carpet  time”  sup-  t 
plements,  supported  by  heavy  ( 
retail  advertising,  to  launch  the  ^ 
city-wide  events.  There  is  no  I 
dating  on  these  promotions,  en¬ 
abling  newspapers  and  retail 
carpet  advertisers  to  nm  the 
event  any  time  during  the  year  t 
best-suited  to  local  market  con-  t 
ditions.  1 

Carpet  ad  linage  in  newspa-  i 
pers  currently  leads  all  other  | 
products  in  the  home  furnish-  > 
ings  category,  according  to  a  ^ 
survey  by  the  George  Neustadt  < 
Statistical  Organization  of  New  ’ 
York.  The  Neustadt  study  shows  ) 
that  the  volume  of  carpet  ads  in  ' 
1958  represented  an  increase  of 
141%  over  1948  linage.  1 

Boost  Linage,  Sales 

Since  the  supplement  was  in-  ! 
troduced  by  the  Institute  in 
1956,  the  number  of  newspapers 
participating  in  the  promotions 
has  growm  each  year.  Newspa¬ 
pers  have  reported  that  the 
events  have  been  increasingly 
effective  in  boosting  additional 
ad  linage  for  the  papers  and 
carpet  sales  for  the  dealers. 

Joseph  M.  Neary,  retail  ad 
manager,  the  Pueblo  (Colo.) 
Star-Journal  and  Chieftain,  re¬ 
ported  that  the  “Carpet  Time” 
supplement  run  in  both  of  his 
papers  last  year  produced  7,342 
lines  of  retail  carpet  advertising. 
As  a  result  of  the  business 
which  the  promotion  developed 
for  Pueblo  dealers,  he  noted, 
“We’re  sure  that  we  can  double 
the  linage  in  the  next  such  sec¬ 
tion  we  run.” 

The  Institute  has  sent  the  sup¬ 
plement  to  carpet  retailers  in 
every  market  area  throughout 
the  country  and  local  carpet 
trade  groups  urging  them  to 
contact  their  newspaper  adver¬ 
tising  departments  and  organize 
a  “Carpet  Time — 1959”  promo¬ 
tion  in  their  cities. 

To  help  newspapers  further  in 
enlisting  retail  support  for  these 
events  the  Institute  sends  fol¬ 
low-up  personalized  letters  to 
any  retail  carpet  advertiser  spe¬ 
cified  by  newspapers  planning  to 
run  the  section.  The  North 
Adams  (Mass.)  Transcript  re¬ 


ported  that  this  special  mailing 
last  year  resulted  in  an  ad  place¬ 
ment  from  every  retailer  who 
received  a  letter  from  the  Insti¬ 
tute.  Many  of  the  dealers  con¬ 
tacted  the  Transcript  before  be¬ 
ing  approached  by  the  paper. 
The  Transcript  also  reported 
that  the  ad  linage  in  the  1958 
Carpet  Time  section  represented 
a  67.3%  increase  over  the  sup¬ 
plement  run  in  1957. 

ArlHork  .Available 

All  the  artwork  contained  in 
the  1959  supplement  is  offered 
to  newspapers  in  either  glossy 
prints  or  mats.  An  order  blank 
is  included  in  the  mailing.  Four 
line-drawing  sketches  illustrat¬ 
ing  different  carpet  styles  in 
various  room  settings,  appear 
on  the  front  page.  Inside  art¬ 
work  offers  a  variety  of  photo¬ 
graphs  of  all  the  latest  carpet 
styles. 

A  special  feature  is  a  chart 
giving  the  step-by-step  proce¬ 
dures  for  removing  most  com¬ 
mon  stains  and  spots  from  car¬ 
pets.  This  is  also  available  in 
mat  and  glossy  form. 

Considerable  buying  informa¬ 
tion  for  consumers  has  been 
packed  into  the  other  pages  of 
the  section  along  with  reports 


EDUCATOR  —  James  Webb 
Young,  center,  senior  consultant 
to  J.  Walter  Thompson  Company, 
spent  four  days  discussing  adver¬ 
tising  in  student  and  faculty  semi¬ 
nars  at  the  University  of  Illinois. 
Now  73,  he  cited  his  own  reliance 
on  newspaper  advertising  to  mar¬ 
ket  20,000  bushels  of  "Old  Jim 
Young's  Mountain  Grown  Apples" 
every  year  from  his  ranch  in  New 
Mexico. 


on  the  latest  carpet  styling 
trends.  Some  of  the  articles  in¬ 
clude  an  explanation  of  the  dif¬ 
ferent  carpet  fibers  used,  how'  a 
consumer  can  prepare  for  carpet 
shopping,  how  to  make  the  right 
carpet  selection,  retailer  serv¬ 
ices,  use  of  carpet  in  offices,  car¬ 
peting  the  music  room  stereo 
and  a  glossary  of  common  car¬ 
pet  tenns. 

Among  the  other  60  cities 
which  ran  “Carpet  Time”  sup- 
lements  last  year  were  Hartford, 
Conn.;  Salt  Lake  City,  Utah; 
Houston,  Tex.;  Long  Beach, 
Calif.;  Harrisburg,  Pa.  and  Peru, 
Ind. 

• 

Schenley  Names 
2  Top  Ad  Execs 

Appointments  of  Sidney  G. 
Strieker  Jr,  as  director  of  ad¬ 
vertising  and  George  Balterman 
as  associate  director  of  advertis¬ 
ing  and  advertising  manager  of 
Schenley  Industries,  Inc.  were 
announced  this  week. 

Mr.  Strieker  will  have  direct 
authority  over  the  sales  promo¬ 
tion,  merchandising  and  creative 
departments.  Mr.  Balterman  will 
have  direct  authority  over 
budget  administration  and  con¬ 
trol,  media  relations,  marketing, 
advertising  cost  control,  and  co¬ 
ordination  of  budgets  with  sales 
activities. 

• 

Peiina.  Gives  Account 
To  2  Ad  Agencies 

Harrisburg,  Pa. 

The  Commonwealth  of  Penn¬ 
sylvania  is  dropping  Kastor, 
Farrell,  Chesley  &  Clifford,  Inc., 
New'  York,  in  favor  of  two  Penn¬ 
sylvania  agencies  to  handle  its 
advertising  during  the  1959-61 
biennium. 

According  to  the  state  Com¬ 
merce  Department,  the  Ber.con 
Agency,  Philadelphia,  will  place 
some  $222,000  in  tourist  adver- 
I  tising,  and  Kelly,  Bachman  & 
'  Troutman,  Pittsburgh,  will  get 
,  the  $240,000  industrial  advertis¬ 
ing  account. 


Political  Ad 
Rate  Bill  Dies 

Augusta,  Me. 

The  Briggs  bill,  which  would 
have  required  Maine  new.spa- 
pers  to  charge  equal  rate^  for 
political  advertising  and  to  file 
their  ad  rates  with  the  .state, 
died  March  6.  It  w’as  rc|K)rted 
out  10-0  “ought  not  to  pass" 
by  the  Joint  Legal  Affairs  Com¬ 
mittee  of  the  State’s  Hou.^e  and 
Senate.  The  House  then  voted 
to  accept  that  report. 

All  Maine  dailies  and  weeklies 
opposed  the  measure,  introduced 
by  Democratic  State  Rep.  .Arn¬ 
old  W.  Briggs  of  Portland.  They 
said  most  papers  were  already 
charging  equal  rates,  that  the 
bill  was  unconstitutional  as  a 
violation  of  press  freedom  and 
that  it  would  involve  “price-fix¬ 
ing”  by  the  state. 

Mr.  Briggs  said  he  didn’t  fight 
strongly  for  the  bill  since  “five 
Maine  dailies  changed  their 
practice  of  charging  a  rate  dif¬ 
ferential  after  I  filed  my  bill 
in  October.”  The  representative 
said  he  w’ill  act  as  a  watchdog 
to  see  that  the  rate  switch  is 
maintained,  will  seek  reelection 
and  may  introduce  a  bill,  if  re¬ 
elected,  to  extend  provisions  of 
his  other  bill  to  national  adver¬ 
tising,  covering  Presidential, 
and  Congressional  elections  —  if 
differentials  are  charged  for 
political  advertising  on  that 
level. 

• 

Former  Newsman  Joins 
Weslingliouse  PR  Dept. 

Charles  F.  Carroll,  former 
financial  news  reporter  for  the 
Neiv  York  Herald  Tribune,  ha- 
joined  the  New  York  public  re¬ 
lations  staff  of  Westinghouse 
Electric  Corp. 

Mr.  Carroll,  on  the  Herald 
Tribune  since  1965,  previously 
worked  for  the  Wall  Street  Jour¬ 
nal  and  the  Des  Moines  (Iowa) 
Register. 


18 


EDITOR  ac  PUBLISHER  for  March  21. 


inner 
r  the 


ADVERTISER  •  NEWSPAPER 


Schedule  Announced 
For  ‘Inside  Ad  Week’ 

Twenty  organizations  are  par¬ 
ticipating  in  the  9th  Inside  Ad¬ 
vertising  Week,  April  5-10,  co¬ 
sponsored  by  the  Association  of 
Advertising  Men  and  Women 
and  the  Advertising  Club  of  Net 
York,  it  was  announced  by  R. 
Steele  Sherratt,  Sterwin  Chemi 
cal  Co.,  general  chainnan  of 
lAW. 

“The  sponsors  participating  in 
the  1959  program  cover  the  full 
range  of  advertising  activity," 
Mr.  Sherratt  said.  “The 
honor  students  attending  the 
Week  will  receive  a  comprehen 
sive  inside  look  at  practical  ad¬ 
vertising  procedure.  The  re¬ 
ports  they  give  to  their  adver 
Using  classes  when  they  return 
home  should  help  the  college; 
and  universities  keep  on  top  of 
the  ever  changing  marketing 
scene.” 

Thirteen  of  the  companies 
participating  in  this  year’s  pro¬ 
gram  have  been  sponsors  in  past 
years,  while  six  organization; 
are  active  for  the  first  time.  A 
new  feature  in  the  ’59  Week  s 
the  first  “Inside  Advertising’ 
day  sessions  on  April  9 — ^five 
media  trade  associations  will 
lead  panel  discussions  described 
as  a  “mediarama.”  Theme  of 
the  day  is  “What’s  New  Inside 
Advei’tising?” 

Climax  of  Inside  Advertisinr 
Week  will  again  be  the  annual 
Inside  Advertising  Week  Dinner 
Dance,  April  9,  in  the  Grand 


effective  sales  presentation  and  Take  Drop  O 
research  into  their  markets  and 
their  coverage  of  those  markets.  National  advt 
but,  he  added,  the  most  success-  adian  daily  new 
ful  media  men  are  applying  a  uary  took  a  dro 
total  marketing  concept  to  their  ^ 
own  selling  to  answer  the  diverse  papers,  affiliate 
needs  of  the  professional  market-  increased  their 
ing  executives  who  control  such  tising  by  68.8% 
Qf  a  large  part  of  today’s  adver- 
tising  budgets. 

‘Hard  Sell"  Craftsman 
er 

ia  “The  modern  marketing  execu- 
•e-  tive  whose  function  has  attracted 
it-  so  much  attention  in  the  trade 
IS,  press  is  basically  the  ‘hard  sell’ 
rig  craftsman  of  the  30’s  with  some 
>r-  up-dated  tools  or  research,  pack¬ 
er  aging,  and  media  evaluation  in 
his  kit,”  Mr.  Bragarnick  said. 

[it,  Marketing,  he  pointed  out,  is 
jw  not  a  single  skill,  but  the  sum 
to  of  knowledge  in  many  fields.  To 


More  Dailies 
Apply  Total 
Marketing 


vertisers?  Does  our  sales  de¬ 
partment  neglect  our  best  cus¬ 
tomers  in  the  search  for  other 
business  as  soon  as  the  con¬ 
tracts  are  in  the  house?  How 
fully  do  we  cooperate  in  mer¬ 
chandising  the  advertising? 

The  Seagram  executive  said 
that  the  newspaper  which  can 
supply  the  right  answers  in  these 
and  other  aspects  of  the  total 
marketing  picture  can  be  sure 
of  its  full  share  of  the  adver¬ 
tiser’s  dollar. 


Meet;  Present  Awards 

Kansas  City,  Mo. 

The  84th  semi-annual  meet¬ 
ing  of  the  oldest  newspaper  ad¬ 
vertising  group  in  the  nation, 
the  Midwest  Newspaper  Adver¬ 
tising  Executives  Association, 
was  held  here  with  “Total  Sell¬ 
ing  for  Newspapers”  the  theme. 

Fifty-four  newspaper  adver¬ 
tising  men  representing  the  35 
member  newspapers  heard  Tams 
Bixby,  Jr.,  association  presi¬ 
dent,  keynote  the  “total  selling 
plan.”  Mr.  Bixby  is  president  of 
the  Muskogee,  (Okla.)  Phoenix 
and  Times-Democrat. 

The  Seacrest  Gold  Trophy, 
emblematic  of  the  best  adver- 
tising  campaign  among  more 
than  200  exhibited,  was  won  by 
the  Monroe  (La.)  News  Star- 
World  and  was  accepted  by 
Glen  D.  Guilkey,  advertising 
manager.  Honorable  Mention  Before  joimng 
citations  were  won 
Smith  (Ark.)  Southwest  Amer- 
j  tcan  and  the  Beaumont  (Texas) 

I  Enterprise. 

\  The  Parker  Award,  carrying 
a  $25  prize  for  the  best  small- 
ad  series,  was  won  1  _ 

Atchison  (Kas.)  Globe  and  ac¬ 
cepted  by  John  Paul  Allingham, 
publisher.  Citations  were  won 
by  Grand  Island  (Nebr.)  Inde- 
I  pendent;  Lincoln  (Nebr.)  Jour- 
:  nal;  and  Des  Moines  (Iowa)  vertising  manager 
Register  and  Tribune.  Borden  Company. 
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graduation 


dents  will  receive 
certificates  for  having  partici¬ 
pated  in  the  1959  program. 


epresident  in  charge  of  crc- 
ve  seiwices,  has  been  elected 
executive  vicepresident  of  the 
agency,  Robert  E.  Lusk,  presi¬ 
dent,  announced  this  week.  The 
appointment  is  in  line  with  the 
agency’s  expansion  of  its  cre¬ 
ative  departments. 

Benton  A 

by  Fort  Bowles,  Mr.  Tyler  was  chair¬ 
man  of  the  plans  board  of  Lw 
Burnett  Co.,  Chicago.  During  his 
10  years  with  the  Burnett 
agency,  he  organized  its  copy 
department,  and  also  served  »s 
by^  the  its  first  copy  chief. 

Mr.  Tyler’s  agency  career  als" 
includes  posts  with  Young  A 
Rubicam  and  Dancer-Fitzgerald- 
Sample.  He  also  served  as  »d- 
with  the 


MORE  PERSONAL  CARS  PER  CAPITA 
MEANS  BIGGER  AUTOMOTIVE  SALES! 


Tulsa  ranks  number  one  in  the  nation  in  ownership  of  per¬ 
sonal  automobiles  per  capita.  Here's  a  good  index  to 
general  prosperity,  ond  o  bonanza  for  odvertisers.  Auto¬ 
motive  sales  in  Tulsa  County  totaled  *$106,000,000  in 
1957  alone!  This  year,  sales  will  be  even  greater — and 
Tulsa  World,  Tulsa  Tribune  advertisers  will  take  the  lion's 
shore. 

-i^Sales  Management  1958  Survey  of  Buying  Power 

For  More  Business,  Use  the  Oil  Capitol  Newspapers 


MORNING  •  EVENING  •  SUNDAY 

Represented  Nationally  by  The  Branham  Co.  OfBces  in  Principal  U.S.A.  Cities 


2,000  written  messages— on  a  wisp  of  air 


The  first  microwave  system  for  written  commu¬ 
nications  was  engineered  and  constructed  by 
Western  Union.  Carrying  2,000  messages  simul¬ 
taneously  over  one  high-frequency  carrier  wave, 
this  system  instantaneously  links  major  cities 
into  an  electronic  network  of  communications. 


This  is  one  outstanding  example  of  how  Western 
Union,  pioneering  in  electronic  communications, 
adds  new  dimensions  of  speed  to  the  written 
message.  For  American  business,  it  means  the 
sureness  of  the  written  record  carried  at  the 
speed  of  light ...  on  a  wisp  of  air. 


Telegraph  Services 
Private  Wire  Systems 
%  Facsimile 
^  Microwave 
Data  Processing 
Special  Services 
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WESTERN  UNION  FINDS  BETTER  WAYS  TO  SPEED  IT  INJVRITING 


ADVERTISER  •  NEWSPAPER 


INSIDE  AD-LINES 


Magazines  Break 
Unified  Program 

A  program  by  several  of  the 
nation’s  leading  magazines  to 
sell  an  even  greater  segment  of 
the  American  public  on  the  re¬ 
wards  of  good  reading  in  maga¬ 
zines  was  announced  this  week. 

The  campaign,  which  is  being 
handled  by  Compton  Adver¬ 
tising,  Inc.,  breaks  later  this 
month,  with  initial  ads  in  News¬ 
week  (March  23),  Saturday 
Evening  Post  (April  4)  and 
Look  (April  14).  Other  publica¬ 
tions  may  join  later. 

The  ads  are  addressed  to 
“people  who  watch  TV,  but  like 
doing  things  more.”  Such  view¬ 
ers  are  urged  to  be  more  selec¬ 
tive  in  their  TV  watching,  free¬ 
ing  up  additional  time  for  read¬ 
ing  of  America’s  great  maga¬ 
zines. 

The  objectives  are  two-fold. 
First,  to  increase  still  further 
the  interest  in  good  reading  in 
magazines.  Second,  to  focus 
greater  attention  on  the  part  of 
American  business  and  adver¬ 
tising  leaders  on  the  dynamic 
power  of  the  magazine  medium 
as  a  show-case  for  their  prod¬ 


ucts  and  services. 

A  feature  of  the  campaign 
is  a  unifying  format.  Ads  in  all 
participating  magazines  will 
have  the  same  family  look. 

The  program  will  run  only  in 
the  pages  of  the  participating 
magazines.  This  is  in  keeping 
with  the  magazines’  objective  of 
dramatizing  the  selling  jwwer 
of  their  own  medium.  A  mini¬ 
mum  of  six,  two-page  spreads 
is  proposed  in  each  publication 
this  year. 

Development  of  the  campaign 
goes  back  over  an  18-month 
period,  during  which  repeated 
meetings  were  held  with  pub¬ 
lishers,  editors  and  advertising 
executives  from  every  branch 
of  the  magazine  industry.  This 
culminated  in  presentations  Jan. 
19-20  to  various  members  of  the 
Magazine  Publishers  Associa¬ 
tion. 

Billerbeck  Resigns 

Harry  M.  Billerbeck,  for  a 
number  of  years  vicepresident, 
media  director  and  a  director  of 

H.  B.  Humphrey,  Alley  &  Rich¬ 
ards,  Inc.,  recently  merged  with 
Reach,  McClinton  &  Co.,  is 
leaving  the  organization  April  1. 
His  future  plans  have  not  yet 
been  determined. 


Smallest  Ad  Tops  Radio 
Smallest  measured  newspaper 
ads  far  outstrip  typical  daytime 
radio  spot  commercial,  accord¬ 
ing  to  study  by  Bureau  of  Ad¬ 
vertising,  ANPA.  Bureau  found 
typical  daytime  network  radio 
program  reaches  2%  of  the 
homes  with  radio  sets;  that  ad¬ 
jacent  spot  commercial  reaches 
about  one-third  of  this  audience, 
or  approximately  67/100  of  1% 
of  its  potential  audience. 

By  contrast.  Bureau  notes,  “in 
daily  newspapers,  it  is  almost 
impossible  to  buy  an  ad  that  will 
reach  as  small  a  share  of  its 
potential  audience.”  Ads  50  to 
69  lines  —  smallest  national 
newspaper  ads  for  which  noting 
scores  are  available  —  produce 
following  median  noting  scores, 
according  to  Bureau:  Food  ads, 
men  1%;  women  8%;  radio-TV 
progi'ams,  men  3%,  women  8% ; 
soaps  and  cleansers,  men  2%, 
women  9%. 

*  *  * 

Newspapers,  TV  Equal 
Newspapers  and  TV  are  rated 
equally  as  “most  important”  in 
Cunningham  &  Walsh,  Inc., 
study  of  how  TV  helps  voters 
judge  political  candidates. 
C&W’s  research  department  in¬ 
terviewed  537  people  who  voted 
in  ’58  campaign  for  New  York 
governor.  Interviewees,  first 
queried  about  15  different  news 
sources  during  last  week  of  Oc¬ 
tober,  were  reinterviewed  im¬ 
mediately  after  Election  Day. 
C&W  discovered  that  popularity 
of  news  sources  varies  with 
voters’  ages.  Newspapers  reach 
peak  as  a  source  of  news  in  the 
30-40  age  group,  TV  by  voters 
in  their  20’s.  There  were  sub¬ 
stantially  more  voters  over  50 
who  said  TV  is  most  important 
source.  Radio,  particularly 
strong  among  older  voters,  was 
mentioned  as  a  news  source  by 
47%. 

*  *  * 

‘Li\'e  Hawaiian’  Unveiled 
“Live  Hawaiian  —  It’s  a  Way 
of  Life,”  a  major  promotion  for 
retail  stores  throughout  U.  S., 
unveiled  this  week  by  Edward 
F.  Engle,  manager,  sales  pro¬ 
motion  division.  National  Retail 
Merchants  Association,  who 
noted  promotion,  to  start  April 
15,  should  advance  a  projected 
7%  department  store  sales  in¬ 
crease  this  year.  Mr.  Engle  con¬ 
fident  the  promotion  will  boost 
sales  and  therefore  newspaper 
retail  linage.  NRMA’s  10,400 
member  department,  specialty 
and  chain  stores  are  being  urged 
to  seize  “unprecedented  oppor¬ 
tunity  to  establish  themselves 
now  as  the  Hawaiian  idea  cen¬ 


ters  in  their  communities  and 
demonstrate  their  promotion 
power  at  the  local  level.” 

Philip  Rose,  creative  retail 
supervisor,  Bureau  of  Advertis¬ 
ing,  ANPA,  told  press  confer¬ 
ence  called  to  announce  Hawai¬ 
ian  push,  that  the  “once  ei 
pected  retail  summer  slump  ha; 
definitely  been  bumped.  It’s  i 
thing  of  the  past  —  a  myti 
now,”  he  said.  Mr.  Rose  addec 
that  the  Bureau  will  back  tb 
“spring  into  summer”  Hawaiia: 
promotion. 

Newspapers  will  have  plentj 
of  competition  on  this  one.  How 
ard  Abrams,  director  of  retail 
sales.  Television  Bureau  of  Ad¬ 
vertising,  promised  to  “trigger 
member  stations  with  ideas  for 
broadcast  time.” 

*  «  * 

Ad  Campaigns 

Sinclair  Refining  Co.  chose  St 
Patrick’s  Day  to  announce  nen 
premium  gasoline  with  ads  ii 
201  newspapers  in  135  citie; 
(via  Geyer,  Morey,  Madden  i 
Ballard,  Inc.).  Billboards,  radi: 
and  national  magazines  als 
used.  .  .  .  Regal  Shoe  Co.  thd 
week  launched  1,000-line  ad  pus; 
in  newspapers  in  New  Yorl 
Cleveland,  Washington,  D.  C. 
St.  Louis,  Boston  and  Los  An 
geles  (via  Mogul  Lewin  Vii 
Hams  &  Saylor,  Inc.) .  .  .  .  Un:- 
fonned  Firemen’s  Associatio: 
(AFL-CIO)  of  New  York  no» 
running  ad  campaign  in  newspa 
pers  to  bring  to  public  attentio: 
need  for  wage  increase  for  its 
10,000  members  (via  Art  FlyK 
Associates).  Ads  run  to  Juir 

I.  .  .  .  Budget  for  United  Art 
ists  Corp.’s  “Some  Like  It  Hot 
film  will  top  $1,000,000.  Majc; 
elements  of  campaign  includf 
heavy  local-level  co-op  advertis¬ 
ing  and  national  Sunday  sup 
plements.  Series  of  full-pagt 
full-color  ads  have  been  pre¬ 
pared  for  pictorial  review  p 
pers  in  various  cities  to  coincfe 
with  film’s  opening  playdates 

*  *  « 

Next  4-A  Qiairman?  ?  ? 

For  the  first  time  in  years 
successor  to  the  chairman  of  t; 
American  Association  of  .Adve: 
tising  Agencies  is  in  doubt 
Usually  the  vicechairman  is  at- 
tomatically  boosted  into  t;^ 
highest  elective  office,  now 
by  J.  Davis  Danforth,  execut;'- 
vicepresident,  BBDO.  Mr. 
forth  is  due  to  relinquish 
post  April  23,  but  present  4  - 
Vicechairman  George  Reeves ' 

J.  Walter  Thompson  Co.’s  C- 
cago  office  will  not  stand  ' 
election.  A  slate  has  been  no®- 
nated  but  names  are  not  W 
made  public  yet. 


^  SAN  DIEGO:  A  BIGGER  MARKET 

With  furniture,  household,  and  appliance  sales  totaling  $74,363,000.00 
the  San  Diego  market  ranks  18th  among  the  nation’s  280  Metropolitan  County  Areas, 
as  reported  in  the  1958  Sales  Management  Survey  of  Buying  Power.  Sell  this 
alive  and  thriving  market  through  The  San  Diego  Union  and  Evening  Tribune. 
Combined  daily  circulation:  more  than  200,000!  And  a  Facts  Consolidated 
survey  shows  84.4%  readership,  unduplicated. 

SALES  ESTIMATE:  COPYRIGHT  19SS  SALES  MANAGEMENT  SUSVEY  OE  BUYING  POWER.  READERSHIP  FIGURE;  FACTS  CONSOLIDATED 

Siejgo  Mnion  •  EVENING  TRIBUNE 

"The  Ring  of  Truth" 

I  COPLEY  NEWSPAPERS 

ilS  "Hometown"  Newspapers  covering  Son  Diego.  Colifornio  —  Northern  Illinois  —  Springfield.  Illinois  — 
ond  Greater  Los  Angeles  .  .  .  Served  by  the  COPLEY  Washington  Bureou  ond  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  THE  WEST-HOLLIOAY  CO.,  INC. 
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TRIB  READERS  BUY  MORE 
BECAUSE  THEY’VE  GOT  MORE... 

Don’t  send  up  trial  balloons  . . .  pinpoint  your  top  prospects  with  the 
Herald  Tribune.  The  latest  TRIB  Home  Study*  shows  94'(',  of  Herald  Tribune 
families  own  their  homes . . .  and  a  solid  10'  i.  of  those  homes  are 
valued  at  over  $20,000!  These  are  the  qualitij  families  that  buy  quantity 
. . .  and  mean  more  profits  for  you!  Get  complete  details  about  the 
top  of  the  New  York  Market.  Get  in  the  TRIB! 


•NASSAU  SUFFCLK  COUNTIES 


sKeralb  ^Tribune 

Today's  VITAL  Newspaper! 

230  West  41st  Street,  New  York  36,  N.  Y. 
•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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ADVERTISER  •  NEWSPAPER 

Steel’s  Advertising 
Attacks  Inflation 


“Inflation  robs  us  all”  is  the 
repetitive  theme  hammered  out 
in  copy  and  art  in  a  series  of 
public  relations  advertisements 
currently  appearing  in  450  news¬ 
papers. 

To  review  effectiveness  of  the 
first  four  of  nine  advertisements, 
members  of  the  PR  w'orking 
committee  of  the  American  Iron 
and  Steel  Institute,  sponsors  of 


the  campaign  placed  by  Hill  & 
Knowlton,  met  in  New  York, 
March  12.  The  present  drive  is 
scheduled  to  continue  thi’ough 
April  28.  Plans  were  discussed 
for  resumption  of  the  campaign 
in  May. 

Molding  Public  Opinion 

Phelps  Adams,  vicepresident. 
United  States  Steel  Corp..  and 
committee  chairman,  said  the  In¬ 
stitute  has  not  previously  placed 
advertising  dealing  with  an  eco¬ 
nomic  problem  as  vital  to  the 
nation  as  inflation.  He  said  he 
hoped  it  would  have  effect  in 
molding  public  opinion,  along 
with  the  many  editorials  on  the 
subject  which  appeared  long  be¬ 
fore  the  advertising  started  and 
will,  in  all  likelihood,  continue 


after  the  present  series  of  nine 
ads  ends. 

One  thing  so  far  is  certain. 
The  campaign  has  inspired  an 
interesting  volume  of  mail. 
Hardly  a  day  goes  by  but 
letters  are  received  by  the 
Institute,  inspired  by  the  adver¬ 
tisements.  Most  of  these  letters 
are  addressed  to  the  newspapers 
carrying  the  copy,  since  the  In¬ 
stitute’s  address  is  not  given. 
Most  of  the  letters  favor  the 
Institute’s  stand  on  inflation, 
succinctly  stated  in  these  two 
paragraphs  that  appeared  in  the 
first  advertisement: 

“Inflation  is  caused  by  a  lot  of 
things.  But  one  of  the  mo.st  im- 
poi-tant  is  rising  labor  costs 
without  a  corresponding  increase 
in  the  nation’s  productive  effici¬ 
ency.  The  reason:  75%  or  more 
of  the  cost  of  what  you  buy  is 
for  labor. 

“It’s  kind  of  a  chain  reaction. 
With  each  round  of  wage  and 
price  increases,  our  dollar  loses 
another  chunk  of  purchasing 
power.” 

Steel  has  been  accused  in 
some  circles  of  causing  inflation 
by  boosting  its  prices  over  and 
above  increases  granted  labor. 
But  in  the  advertisements,  the 
Institute  includes  itself  among 
those  robbed. 

Because  the  inflation  problem 
is  so  staggering,  and  because 
the  Institute  wished  to  make  as 
certain  as  possible  that  their 
views  would  be  read,  the  adver¬ 
tising  space  was  increased  in 
size  after  the  first  ad  appeared 
last  Jan.  27.  Present  copy  runs 
1,000  lines. 

‘Team  Produce*!' 

The  copy  is  “team  produced” 


inflation  roba  ua  all 


by  the  public  relations  committee 
of  the  Institute.  Since  the  com¬ 
mittee  numbers  many  experts 
among  the  100  corporations  that 
constitute  the  Institute’s  mem¬ 
bership,  much  of  the  advertising 
planning  is  accomplished  by  a 
small  subcommittee  headed  by 
Harold  Oldham,  advertising  di¬ 
rector  of  the  Republic  Steel 
Corp. 

Members  of  the  public  rela¬ 
tions  committee  to  which  the 
advertising  sub-group  repoi-ts 
include:  Edgar  S.  Bowerfind, 
director  of  public  relations.  Re¬ 
public  Steel;  David  Dillman, 
manager  of  public  relations.  In¬ 
land  Steel  Company;  Jack  R. 
Hight,  director  of  public  rela¬ 
tions,  Jones  &  Laughlin  Steel 
Corp.;  W.  S.  Jacobs,  Jr.,  direc¬ 
tor  of  public  relations,  Youngs¬ 
town  Sheet  &  Tube  Co.;  William 
H.  Jess,  manager  of  publi¬ 
cations,  Bethlehem  Steel  Co.; 
John  D.  Ubinger,  director  of 
public  relations.  National  Steel 
Corp.;  and  Hugh  W.  Wright, 
assistant  vicepresident  of  public 
relations,  Armco  Steel  Corp. 

After  the  full  committee  estab¬ 
lished  the  plan  to  attack  infla¬ 
tion,  this  working  committee 
took  care  of  the  development  and 
approval  of  the  actual  adver¬ 
tisements.  Copy  and  visuals 
were  roughed  out  by  a  team  at 
Hill  &  Knowlton,  consisting  of 
John  Hill,  chairman  of  the 
board,  John  Mapes,  chairman  of 
the  executive  committee,  Richard 
Kaufmann,  art  director,  and 
Alfred  Corrigan,  account  copy 
chief. 

Mr.  Kaufmann,  on  the  ac¬ 
count  for  some  10  years,  be¬ 
lieves  in  working  closely  with 
the  copy  chief  and  artists  to 
insure  proper  integration  of  text 
and  illustration.  Thus  he  and 
Mr.  Corrigan  call  in  John  G. 
Sussilleaux,  of  John  G.  Sussil- 
eaux  &  Co.,  a  creative  firm,  to¬ 
gether  with  one  or  more  of  the 
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firm’s  artists,  to  prepare  a  series 
of  roughs. 

Because  so  many  small  papers 
carry  the  ads,  Mr.  Kaufmaim 
prefers  straight  line  drawings 
to  insure  fool-proof  mats.  When 
he  does  use  tempera  or  wash,  he 
insists  on  vivid  contrasts  in 
order  that  they  will  not  become 
flattened  out  in  reproduction  on 
newsprint. 

In  the  first  advertisement,  for 
example,  450  lines  on  two  col¬ 
umns,  tempera  was  employed  to 
picture  details  of  two  check¬ 
out  supermarket  carriers  to  de 
pict  what  a  housewife  buys 
today  for  $1  as  compared  to 
what  she  could  have  bought  in 
1939.  0.  J.  Watson  was  the 
artist  who  made  this  drawing 
with  strong  contrasts  so  that  it 
wouldn’t  smudge  when  repro¬ 
duced. 

L.  T.  Spiegel,  an  artist  with 
many  styles,  is  usually  called  in 
for  straight  line  or  cartoon 
drawings,  while  Richard  Dodge, 
able  with  the  tempera  technique 
or  William  Dolwick,  famous  for 
his  Coca-Cola  ads,  is  used  most 
often  on  wash  drawing-s. 

“We  want  our  ads  to  be  varied 
in  appearance  which  is  why  we 
use  so  many  different  artists," 
Mr.  Kaufmann  explained.  “We 
also  try  to  get  the  style  of  draw¬ 
ing  that  best  suits  the  subject 
matter  illustrated.” 

A  recent  ad,  drawn  in  tempera 
by  Mr.  Dodge,  illustrated  the 
catch-line  “.  .  .  just  an  Indian 
Giver”  (see  cut).  The  artist  and 
copy  man  joined  forces  to  show  a 
man  accepting  a  cigar  from  a 
wooden  Indian  in  one  scene,  with 
the  Indian  picking  his  pocket  in 
the  next. 

The  Christian  Science  Monitor 
censored  this  ad  by  substituting 
money  in  place  of  the  cigars. 

In  the  past,  through  public  re¬ 
lations  advertising,  the  Insti¬ 
tute,  of  which  Benjamin  Fairless 
is  president,  has  endeavored  to 
stimulate  public  interest  in  using 
products  made  of  steel,  in  pro¬ 
moting  safety,  in  explaining  how 
and  why  the  steel  industry  de¬ 
votes  so  much  money  in  plant 
investment  and  for  research. 

Undoubtedly,  inflation  is  the 
most  serious  public  problem  so 
far  attacked,  and  Mr.  Adams 
said  that  selection  of  newspapers 
to  carry  the  message  was  the 
first  step  toward  a  successful 
achievement  of  its  objective. 


Quits  Times  for  PR 

Nathan  A.  Turkheim^ 
formerly  with  the  New  Yof* 
Times,  has  joined  the  public  re¬ 
lations  department  of  J.  ^ 
Mathes,  Inc.  Before  his  associa¬ 
tion  with  the  Times,  Mr.  Turk- 
heimer  was  with  Hill  &  Knowl¬ 
ton,  Inc. 
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^  reproduction  in  full  color  of  the  yearSs 
most  unusual  oil  painting ... 

'WASHINGTON 
^  SQUARE"  4 

^  I A  PROTEST )  ^ 

BY  Will  JONES 

LIMITED  OFFER! 

Vlirttt  ' Thi  MnMapoHi  Star  and 


What  makes  a  newspaper  great? 


earned  Jones  front-page  readership 
for  his  back-page  slot  in  the  Min¬ 
neapolis  Tribune. 

Assignment  of  sijecialists  like  Will 
Jones  to  the  serious  job  of  being 
entertaining  as  well  as  enlightening 
is  part  of  a  continuing  effort  to  pro¬ 
duce  stimulating,  well-balanced 
newspapers  with  the  fresh  and  lively 
“home  town  feel”  that  earns  for  the 
Minneapolis  Star  and  Tribune  the 
regxilar  readership  and  responsive 
regard  of  a  whole  region  —  the  3H 
state  Upper  Midwest  area. 


Minneapolis 
Star  an  <3i'Tribune 

EVENING  MORNING  A  SUNDAY 


JOHN  COWUS,  Pntidwl 

Copr.,  1959,  The  Minneapolis  Star  and  Tribune  Co. 
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profile 

of  the  millions— 2nd  Edition 


More  buying  jM>wcr!  .  .  .  Since  1954,  more  than 
three  million  New  Yorkers  moved  up  to  the  over- 
$5,000  income  bracket — which  now  includes  67%  of 
all  NewYork  families,  tuice  the  national  average! 

Pay  checks  for  millions  . . .  New  York’s  6,680,000 
employees  earn  above-average  incomes,  are  above- 
average  customers. 

Rising  generation  ...  In  the  metropolitan  market, 
5,220,000  adults  in  2,130,000  households  purchase 
for  3,%0,000  children  under  15  .  .  .  and  the  rising 
generation  raises  your  sales! 

High  IQs  . . .  Some  2,380,000  metropolitan  adults 
attended  college,  and  another  3,050,000  completed 
high  school  or  business  school. 

Home  ownership  up ...  In  the  last  three  years, 
480,000  adults  moved  into  family-owned  homes, 
which  now  house  4,510,000  adults. 


These  are  just  a  few  of  the  hundreds  of  impor¬ 
tant  facts  in  Profile  of  the  Millions — 2nd  Edition. This 
broad  new  study  tells  you  what  your  metropolitan 
customers  earn,  own,  buy. 

A  leading  research  authority  says  "Profile  is  the 
most  comprehensive,  the  most  authoritative,  and 
potentially  the  most  valuable  study  ever  made  of  the 
New  York  metropolitan  market." 

Based  on  10,175  personal  interviews,  conducted 
by  W.  R.  Simmons  &  Associates  Research,  Inc.,  after 
consultation  and  in  accordance  with  the  recommend¬ 
ations  of  the  Advertising  Research  Foundation. 

You  can  make  better  advertising,  merchandising 
and  selling  plans  for  New  York,  save  waste  effort,  avoid 
lost  time — with  this  new  Profile.  The  full-color  film 
presentation  is  by  appointment  only.  Call  any  New 
York  News  office.. 


THE  H  NEWS,  iVcM?  York’s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  220  Ea»t  42nd  St,,  New  York  17  — Tribune  Tower,  Tribune  Square,  Chicago  11  —  155  Montgomery  St.,  San  Francisco  4 
—3460  ^  ilshire  Boulevard,  Los  Angeles  5  — PenobscOt  Building,  Detroit  26—27  Cockspur  St.,  London  S.W.l,  England 
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The  Daily  News  has 
4,730,000  adult  readers 

820,000  more  than  all  other  morning  papers 
1,380,000  more  than  all  evening  papers 

2,870,000  more  than  the  Mirror 

3,270,000  more  than  the  Journal-American 

3,360,000  more  than  the  Times 

3,770,000  more  than  the 

World-Telegram  &  Sun 

3,800,000  more  than  the  Post 

4,050,000  more  than  the  Herald  Tribune 

Source:  Profile  of  the  Millions — 2nd  Edition 
editor  &  publisher  for  March  21,  1959 


he  told  the  ad  group.  A  yf  1  •  A  •  i 

All  media  will  benefit,  Mr.  iVleClia  LiaH  AlQ 
O’Neill  said,  when  they  make  it 

_  _  easier  for  the  advertiser  to  A  Ti  A 

Vi  v./^xxxxx*xv^  eHmrnate"the'gueM~work'  a^^^^  understand  the  cost  of  doing  /Vff 6nCylVl6rg6r 

■Q  I  1  generalities  so  often  associated  business  with  a  specific  adver-  »/  O 

jrLai©  l^arQS,  with  preparing  costs  for  media  tising  medium.  QqatC  R -pi ri*fVC 

TT  J  S.m.  Old  Sy,..n. 

jVlOClia  LJ  1*^00.  Unrelated  Cards  “Media,  on  the  other  hand,  has  Philadelphu 

^  A  random  selection  of  any  stuck  to  the  same  old  ‘every  man  Predicting  a  rash  of  new 

Atlanta,  Ga.  three  newspapers,  magazines  or  hunself’  system  that  finds  agency  mergers,  James  B, 
America’s  advertising  media  TV  stations,  he  said,  would  show  600  magazines  with  600  different  Brigp,  executive  vicepresident 
were  urged  this  week  to  simplify  three  different  and  unrelated  ways  of  listing  rate  card  de-  Erwin  Wasey,  Ruthrauff  k 
their  rate  cards  to  avoid  con-  rate  cards  for  each  classification,  tails,  and  600^  television  stations  Ryan,  Inc.,  New  York,  also 
fusing  advertisers.  “Just  imagine  national,  re-  with  600  varities  of  rate  infor-  charged  media  representative* 

The  suggestion  was  made  by  gional,  county,  metropolitan,  lo-  mation.  I  think  it’s  high  time  with  a  responsibility  “to  help 
Michael  J.  O’Neill,  advertising  cal,  retail  and  classified  rates;  to  revamp  and  update  our  rate  stabilize’’  the  new  shop  once  the 
director  of  TV  Guide  magazine,  guaranteed  position  and  bleed  card  terminologpy,’’  he  continued,  merger  is  effective, 
at  a  dinner  meeting  of  the  At-  charges;  frequency,  bulk,  vol-  Streamlining  of  rate  struc-  Addressing  the  Philadelphia 

lanta  Advertising  Club  at  the  ume  and  continuous  discounts;  tures,  he  said,  will  strengthen  Magazine  Managers  Association 
Atlanta  Athletic  Club.  Mr.  fractional  page  units,  inserts,  the  various  m^ia.  “It  will  also  this  week  at  the  Racquet  Club, 
O’Neill  discussed  “The  War  Be-  rate  holds;  class  A,  B,  C,  D,  10,  help  to  put  an  end  to  the  sense-  Mr.  Briggs  also  noted  that  ttc 
tween  the  Rates.”  20,  30  second  spots,  hitch-hiking;  less  rivalry  within  media  groups,  “one  basic  weakness  from  which 

“If  advertising  ever  hopes  to  net,  gross,  cost  per  thousand.  Instead  of  fighting  other  news-  ^  merger  stems  is  the  high  cost 

become  a  full-fledged  profession,  “No  wonder  the  agencies  and  papers,  papers  will  close  ranks  of  over-servicing  clients.” 
attaining  the  stature  of  a  science  advertisers  are  confused.  And  and  sell  newspapers  as  a  medi-  “Thus,”  he  said,  “seldom  does 
and  acquiring  the  aura  of  pres-  no  wonder  so  much  doubt  and  um.  The  same  goes  for  television,  a  merger  come  from  strength, 
tige  associated  with  law,  medi-  suspicion  is  hung  around  medias’  radio,  magazines,  direct  mail  and  There  is  always  weakness  on 
cine  and  other  fields  of  endeavor,  collective  necks  like  a  millstone,”  other  media.”  the  of  one  and  in  some 
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Make  your  own  comparison 
of  microfilm  quality  this 


and  columnists  are  viewui? 
mergers  with  “a  jaundiced  eye.’ 
He  cautioned  the  advertising 
trade  press  on  this  point  to  get 
used  to  agency  mergers  because 
there  will  be  many  more  and 
more  importantly  because  virtu¬ 
ally  every  agency  merger  to  date 
has  been  successful. 

In  the  past  two  years  there 
have  been  approximately  95 
agency  mergers  involving  more 
than  200  agencies.  Mr.  Briggs 
himself  has  been  involved  in  four 
mergers  since  he  started  in  the 


1  Send  one  of  your  regular  issues  for  University 
Microfilms  reproduction.  (Have  it  wrapped  care¬ 
fully  to  prevent  undue  creasing.) 

2  Two  microfilming  formats  will  come  back  to  you 
—  1  and  2  pages  to  a  frame— with  price  comparisons 
at  no  cost  to  you. 

3  Use  your  viewer  to  compare  projection  quality  of 
your  present  microfilm  with  the  kind  that  comes 
from  here. 


in  which  he  was  involved  had 
media  come  forth  and  asked  him 
pertinent  details  of  the  nev 
operation. 

“On  the  other  hand,”  he  said 
“I  hold  no  brief  for  the  adver¬ 


tising  executive  who  hides  behind 
the  editorial  fifth  amendment 
with  a  no  comment  and  then 
blames  media  representatives 
and  others  for  spreading  vicious 


How  about  sending  a  copy  of  yesterday's  paper  right  now? 


[  'Pd^  university  microfilms,  Inc. 

_L  iWu  313  N.  FIRST  STREET,  ANN  ARBOR,  MICHIGAN 


rumors. 

“Agencies  too  must  accept 
responsibility  of  properly  tellin? 
media  exactly  what  is  involved 
he  added. 
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consequently  accumulated  backlash  has  been  reduced  to 
an  absolute  minimum.  This  simplified  system  assures 
you  of  precise  printing  registration  between  couples. 
Both  cylinders  start  simultaneously  and  stay  in  perfect 
synchronization,  even  at  70,000  P.P.H.,  thus  eliminat¬ 
ing  a  major  cause  of  web  breaks. 

This  exclusive  COLOR-MATIC  feature  makes  any 
other  arrangement  obsolete.  You  owe  it  to  yourself  to 
investigate  the  COLOR-MATIC’s  many  other  outstand¬ 
ing  advantages.  They  all  add  up  to  one  thing  —  Real 
Operational  Profits  in  color  or  black  and  white.  Why 
not  call  or  write  about  seeing  the  new  COLOR-MATIC 
in  action ! 


Gear  backlash  frequently  can  be  a  serious  production 
problem.  It  can  throw  color  out  of  register.  It  some¬ 
times  breaks  the  web.  It  can  cause  wear  on  moving 
parts,  which  results  in  excessive  maintenance  and  re¬ 
pair  costs. 

Hoe  engineers  have  progressively  improved  this  situ¬ 
ation  over  the  years,  and  now,  in  the  new  COLOR- 
MATIC,  have  introduced  an  entirely  new  unit-type 
couple  drive  which  effectively  reduces  the  number  of 
gear  backlash  points  to  the  ultimate  limit! 

In  this  new  package  unit  gear  design,  the  COLOR- 
MATIC’s  driving  power  is  transferred  directly  to  each 
plate  cylinder  by  means  of  a  horizontal  cross  shaft . . . 


SAIES  OFFICES!  NEW  YORK  •  BOSTON  •  CHICAGO  •  DAllAS  •  MIAMI  •  SAN  FRANCISCO 


THE  WORLD’S  FINEST  PRINTING  EQUIPMENT 
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power  IS 
tough- 

proves  it  with,  big  savings  on 
grueling  delivery  schedule! 


The  ^59  Chevrolet  shown  here  is  on  the  go  day  and  night  delivering 
newspapers  throughout  west-central  Florida.  It  covers  as  much  as  587 
miles  a  day . . .  runs  so  constantly  that  its  engine  never  cools  off 
completely!  Yet  the  truck,  with  newly  improved  Thriftmaster  6,  is 
delivering  19.3  miles  per  gallon! 


Here’s  on-the-job  proof  that  Chevy’s  newly  improved 
Thriftmaster  6  is  set  to  chop  your  fuel  costs  to  a  new 
low— to  save  you  dollars  every  day  you  go  out  on  the  job! 

Delivering  the  Tampa  Tribune  &  Times  throughout 
west-central  Florida,  this  truck  hustles  morning,  noon 
and  night  to  stay  on  schedule;  keeps  up  a  brisk  pace 
over  narrow,  busy  highways.  It’s  forced  to  slow  down 
and  speed  up  continuously  to  meet  traffic  conditions 
and  it  runs  so  constantly  that  the  engine  never  cools  off 
entirely — yet  it’s  averaging  19.3  miles  per  gallon! 

Here  in  Florida,  Chevy’s  1959  Thriftmaster  6  with 
new  Economy-Contoured  Camshaft  is  showing  its 
ability  to  keep  expenses  down! 


Fighting  the  clock  every  mile,  Chevy  panel  keeps 
on  going — and  saving — night  and  day. 


No  job’s  too  tough  for  a 
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Chevy's  powered  to  cut  costs 
and  keep  going  on  y^r 
hurry-up  hauls! 


that  assure  unprecedented  economy.  A  new  Economy- 
Contoured  Camshaft,  designed  to  provide  less  valve 
lift  and  overlap,  improves  gas  economy  by  as  much  as 
10%  in  normal  operation— and  by  almost  25%  when 
the  engine  is  idling.  And  a  new  Maximum-Economy 
Option*  cuts  fuel  consumption  an  additional  10%  in 
Series  31  and  32  models. 

Or  if  you’re  a  V8  man,  Chevy’s 
still  your  best  bet.  Any  light-duty 
conventional  model  you  choose  can 
be  equipped  with  the  big  160-h.p. 
283-cubic-inch  Trademaster  V8*.  It 
offers  the  shortest  piston  stroke  of  any 
V8  in  its  field,  a  sure  sign  of  more 
work  on  less  fuel.  And  it’s  loaded 
with  up-to-the-minute  features  that 
know  how  to  trim  overhead:  hydraulic  valve  lifters, 
oil  bath  air  cleaner,  full-flow  oil  filter,  and  dozens  more. 

V8  or  6,  you’ll  go  a  long  way  before  you  see  the  likes 
of  this  ’59  Chevy  light-duty  engine  lineup.  Actually, 
there’s  only  one  best  place  to  go  for  all  your  trucking 
needs— and  that’s  to  your  Chevrolet  dealer’s.  .  .  . 
Chevrolet  Division  of  General  Motors,  Detroit  2,  Mich. 

*Optional  at  extra  cost. 


That’s  for  sure,  whether  you  use  light-duty  pickups, 
panels,  stakes  or  chassis-cab  trucks — whether  you  prefer 
6’s  or  V8’s. 

Take  the  1959  Chevrolet  Thriftmaster  6,  for  example, 
the  engine  that’s  building  such  a  sensational  economy 
record  in  the  panel  truck  pictured  above.  Standard  in 
all  Series  30  and  40  models,  it  offers  you  proved  stamina 
and  saving  ability  that  stems  from  a  beisic  construction 
that’s  tops  for  tough  truck  power; 
efficient  valve-in-head  design,  dura- 
bility  supplied  by  long-lasting  Al- 
dipped  exhaust  valves,  high-alloy 
st^l  inlet  valves,  forged  steel  crank- 
shaft  and  rugged  precision  bearings. 

And  this  year  the  135-h.p.  Thrift- 
master  6  provides  new  refinements 


Chevrolet  truck 
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Wrong  Name 
From  Police 
Is  Libelous 

Laredo,  Tex. 

A  Court  of  Civil  Appeals  in 
Texas  has  ruled  that  a  “false 
statement  of  fact  concerning  an¬ 
other,  even  if  made  in  a  discus¬ 
sion  of  matter  of  public  concern, 
is  not  privileged  as  fair  com¬ 
ment”  even  if  it  comes  from  a 
privileged  source. 

The  Court  in  San  Antonio  re¬ 
versed  a  decision  of  a  district 
court  in  Laredo  and  rendered 
a  judgment  in  favor  of  a  plain¬ 
tiff  who  claimed  his  name  had 
been  incorrectly  used  in  a  story 
that  was  distributed  by  the  As¬ 
sociated  Press  as  released  by 
the  Texas  Department  of  Public 
Safety. 

The  Appeals  Court  said  it 
was  libel  per  se, 

Raymundo  Davila  of  Laredo 
sued  the  Corpus  Christi  Caller 
and  the  San  Antonio  Express 
after  his  name  Avas  used  in  a 
story  Dec.  24,  1956,  concerning 
a  man  who  shot  it  out  with 
Texas  Rangers  after  he  was  ac¬ 
cused  of  possession  of  mari¬ 
huana. 

The  story  said  it  was  Ray¬ 
mundo  Davila  of  Laredo  who 
was  killed  in  the  gun  battle  with 
the  officers.  Davila  sued  each 
newspaper  for  $5,000,  and  in 
his  original  petition  he  said  that 
the  man  was  Jesus  Davila,  his 
brother. 

Damages  of  $1500 

Damages  were  settled  out  of 
court.  The  newspapers  agreed 
to  give  Davila  $750  each. 

The  trial  court  had  found 
that  the  publication  was  false, 
but  said  it  involved  an  “honest 
mistake  or  oversight,”  there  was 
no  malice  involved  and  the  pub¬ 


lication  was  made  for  general 
information  as  a  matter  of  pub¬ 
lic  concern. 

The  Appeals  Court  said:  “An 
untrue  statement  published  in 
a  newspaper  charging  plaintiff 
with  the  commission  of  an  of¬ 
fense  cannot  be  defended  on  the 
ground  it  was  privileged  matter. 
“The  existence  or  non-existence 
of  malice  is  of  no  consequence 
in  this  case,  for  the  reason  that 
appellant  could  be  entitled  to 
recover  actual  damages.” 

• 

Red  Carpet  Laid 
For  lAPA  Group 

San  Francisco 

Full  support  of  detailed  plans 
to  welcome  the  Inter-American 
Press  Association  convention 
delegates  here  next  Fall  was 
pledged  at  a  meeting  attended 
by  more  than  50  persons  last 
week. 

Endorsement  of  a  series  of 
features  came  in  response  to 
urgings  that  San  Francisco  ac¬ 
cord  the  lAPA  delegates  hospi¬ 
tality  on  the  scale  provided  at 
the  altemate  year  session  in 
Latin  American  countries. 

These  were  voiced  by  W.  H. 
Cowles,  lAPA  vicepresident  and 
publisher,  Spokane  (Wash.) 
Chronicle  and  Spokesman-Re¬ 
view,  and  by  Roy  A.  Brown, 
acting  chainnan,  host  committee, 
and  publisher,  San  Rafael 
(Calif.)  Independent  Journal. 

W.  K.  Blethen,  publisher, 
Seattle  (Wash.)  Times,  and 
J.  R.  Knowland  Sr.,  publisher, 
Oakland  (Calif.)  Tribune,  joined 
San  Francisco  newspaper  pub¬ 
lishers  in  assuring  support  of 
the  convention. 

A  special  pi’ogram  for  ladies 
of  the  convention  is  being  de¬ 
veloped,  Mrs.  E.  W.  Scripps 
advised.  Those  assisting  include 
Ml’S.  J.  B.  Ridder,  co-chairman; 
Mrs.  Blethen  and  Mrs.  Know- 
land. 


If  you  now  have  a  good  representative — 

CONGRAimATIONS! 

If  you  do  not — 

SOLICITATIOIVS! 

RALPH  P. 

MULUGAN 

***^*^*^^^^^^  O^uiCu^tXi.’  ^inet  tgoi 

NEW  YORK  CITY  17 - 141  EAST  44TH  STREET  •  OXFORD  7-0821 

CHICAGO  1 - 360  NO.  MICHIGAN  AVENUE  •  CENTRAL  6-3328 

LOS  ANGELES  48 - 8217  BEVERLY  BLVD.  •  WEBSTER  8-3206 

Solicitations  confined  to  newspapers 
within  500  miles  of  IS etc  York  City 


lULPHIl.. 

UIIIIICiN  ‘ 


GERALD  B. 

McDonald 
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1  By  Roy  H.  Copperud 


j  The  Way  I  Heard  It 


S  Mo.st  of  us  were  brought  up  believing  that  Voltaire 
1  wrote,  “I  disapprove  of  what  you  say,  but  I  will  defend 
g  to  the  death  your  right  to  say  it.” 

1  Chances  are  that  if  resurrected,  Voltaire  would  not 
1  only  disapprove  but  also  decline  to  defend  our  saying 
I  he  said  so,  because  it  appears  he  didn’t.  “I  disapprove, 

1  etc.”  is  only  what  S.  G.  Tallentyre  (E.  Beatrice  Hall, 

m  an  English  writer)  thought  he  should  have  said.  She 
g  expressed  surprise  when  people  regarded  it  as  a  direct 
a  quotation,  just  because  she  had  enclosed  it  in  quotation 
1  marks  in  her  book.  The  Friends  of  Voltaire.  Well,  what 
g  great  thinkers  omit  to  express,  industrious  and  imagina- 
■  tive  biographers  will  put  into  their  mouths, 
g  Mark  Twain  and  General  John  J.  Pershing  are  also 

g  entitled  to  join  the  legion  of  shrill  complainers  of  mis- 

1  quotation.  And  unlike  the  politicians  who  comprise  most 
=  of  that  legion,  they  would  have  a  good  chance  of  making 
S  their  complaints  stick. 

1  “Everybody  talks  about  the  weather,  but  nobody  does 
1  anything  about  it”  is  usually  ascribed  to  Mark  Twain, 
g  This  was  a  mistake,  apparently,  and  at  least  two  people 
g  are  doing  something  about  it.  They  are  Buell  W.  Hudson, 
S  publisher  of  the  Woonsocket,  R.  I.,  Call,  and  Herbert 
g  Brucker,  editor  of  the  Hartford  Courant. 
m  These  gentlemen  inform  me  that  the  weight  of  evidence 
1  indicates  Charles  Dudley  Warner,  when  he  was  editor 

g  of  the  Courant,  wrote  in  an  editorial:  “A  well-known 

g  American  writer  once  said  that  while  everyone  talked 

g  about  the  weather,  nobody  seemed  to  do  anything  about 

g  it.”  This,  as  Mr.  Brucker  commented,  is  not  conclusive, 

g  for  Warner  may  have  been  ascribing  the  remark  to 

g  Twain.  Bartlett’s  says  in  a  footnote  that  it  is  often 

a  attributed  to  Twain,  though  not  found  in  his  published 

1  works.  But  Burton  Stevenson,  editor  of  The  Home  Book 

m  of  Quotations,  has  been  talked  into  changing  the  attribu- 

g  tion  from  Twain  to  Warner  in  his  book, 
a  Popular  fancy  has  General  Pershing  striding  down 
1  the  gangplank  at  the  head  of  the  American  Expedition- 

g  ary  Force,  striking  a  pose,  and  declaiming  to  a  throng 

g  of  bug-eyed  Frenchmen:  “Lafayette,  we  are  here!”  But 

a  this  mot  belongs  to  a  ringer,  Charles  E.  Stanton,  chief 

a  disbursing  officer  of  the  AEF,  whom  Pershing  deputed 

g  to  speak  for  him  at  the  tomb  of  Lafayette  in  Paris  on 

g  July  4,  1917.  Pershing  never  offered  a  satisfactory  ex- 

B  cuse  for  omitting  to  think  up  this  immortal  announce- 

S  ment  himself.  The  public  misapprehension  in  this  re- 

I  spect  may  well  have  taken  the  edge  off  having  won 

g  World  War  I  as  far  as  Pershing  was  concerned,  and 

g  at  the  same  time  it  possibly  poisoned  the  life  of  Stanton, 

g  “Baldness  may  not  be  pretty,  but  it’s  neat.” — Anon, 
g  That’s  what  I  saw  in  a  magazine  advertisement.  Now, 

1  for  one  thing,  the  wording  is  not  quite  right,  and  for 

I  another.  Anon  did  not  say  it.  I  am  morally  certain 

§  that  the  original  version  is:  “There’s  one  thing  about 

i  baldness — it’s  neat,”  and  that  the  author  is  that  wit  and 
I  baldhead,  Don  Herold.  Other  approximations  of  this 
g  witticism  have  been  turning  up  lately,  but  never  a  men- 
B  tion  of  Herold.  Nor  is  it  to  be  found  in  any  dictionary 

1  of  quotations  I  can  lay  hands  on.  These  words  are  un- 

I  questionably  destined  for  the  ages,  and  the  last  quota- 
1  tion  collector  to  get  them  into  his  book’s  a  rotten  egg. 
g  Often  as  not,  it  seems,  the  name  Frankenstein  is  in- 
S  voked  in  reference  to  a  monster.  Frankenstein  was  not 
I  the  monster,  however,  but  the  scientist  who  created  it, 
1  as  set  forth  in  the  novel  of  that  name  by  Mary  Shelley. 
1  Yet  the  misapplication  is  so  prevalent  it  is  recognized 


I  as  a  secondary  meaning  of  frankenstein  in  at  least  two 
I  reputable  dictionaries.  Even  so,  the  revival  of  old  Frank- 
I  enstein  movies  on  TV  may  now  be  tending  to  correct  this 
I  mistake.  In  much  the  same  way,  Horatio  Alger  is  some- 
I  times  referred  to  as  the  hero  of  his  rags-to-riches  stories. 

No.  1 1.7  giiiuinigriMiiiniMiimiiMffliiiw 
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•  AN  ADVERTISEMENT  TO  ADVERTISERS 


^SO  YOU 
MARRIED 

Twpe  niy  WIMpfflWIlM  ilM|p 

JKm  hmmBumMS  MMianB  ULr  Jmmm 


Xt  wasn’t  easy,  was  it?  You  didn’t  see 
her  face  across  a  crowded  room,  march  up 
and  propose,  just  like  that,  did  you? 

The  minister  wasn’t  called  in  right 
on  the  spot,  was  he? 

No,  winning  a  wife  is  rarely  so  simple. 
You  probably  gave  the  girl  the  works, 
the  original  Hard  Sell.  Phone  calls,  movies, 
drive-in  snacks,  dances,  corsages,  motor 
trips.  You  didn’t  miss  a  bet. 

In  turn,  she  studied  your  wardrobe 
(or  lack  of  one),  looked  over  your  living 
quarters,  sized  up  your  business  prospects, 
met  the  folks,  assessed  your  general 
qualifications  as  family  head.  Being  smart, 
she  found  out  all  about  you. 

Naturally,  you  weren’t  about  to 
downgrade  yourself.  Not  you!  Big  plans,  you 
had.  Maybe  you  gave  her  a  line  like  this: 

“Honey,  just  yesterday  The  Boss 
stopped  me.  ‘Joe,’  he  said,  ‘1  like  the  cut  of 
your  jib.  This  business  needs  men  like 
you.  Keep  with  it,  Joe.  Who  knows  what 
might  happen?  I  got  plans,  Joe.”’ 

Yes,  you  SOLD  yourself  to  that  girl. 
You  didn’t  discourage  for  nuthin’.  You 
knew  what  you  wanted.  You  handled  the 
competition.  You  MARRIED  her. 

Advertising  is  like  courtship.  To  do 
it  well,  you  work  at  it  constantly — give  it 
endless  thought,  planning.  No  advertiser 
ever  gained  sustained  acceptance  of  his 
product  or  services  overnight. 

Now  and  then,  of  course,  a  fellow 
can  give  a  girl  a  fast  pitch,  sweep  her  off 
her  feet.  He  meets  her  Thursday  night. 
Saturday  night  they  knock  on  the  door  of 
“Marryin’  Sam’’  in  Oklahoma 
(or  is  it  Iowa  or  Arkansas?). 

Rush  courtships  work  out  sometimes, 
too.  It  depends  on  what  comes  after  the 
honeymoon.  If  a  man  (or  a  merchant 
or  manufacturer)  is  smart,  he  doesn’t  marry 
a  cutie  and  relax.  He  keeps  right  on  with 
the  selling  or  winds  up  sad. 

.As  N.W.  Ayer  has  so  persistently 
proclaimed,  keeping  everlastingly  at  it 
brings  success. 


THE  KANSAS  CITY  STAR 


Morning  —  338,816 


Evening  —  344,455 


Sunday  —  365,155 
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BOOKS  IN  REVIEW 


Cy  Sulzberger  Warns 
Of  U.S.  Foreign  Policy 

By  Roscoe  Ellard 

WHAT-S  WRONG  WITH  U.  S.  FOR- 

EIGN  POUCY.  By  Cyrus  L.  Suiz-  dram — if  we  employ  the  time 

berger.  New  York:  Harcourt,  Brace  wisely 

Md  Co.  26B  pp.  *4.50.  ^  ^ 


In  European  cafes  this  ques¬ 
tion  is  posed: 

“What  is  the  difference  be¬ 
tween  an  optimist  and  a  pessi¬ 
mist?” 

“An  optimist  learns  Russian. 
A  pessimist  learns  Chinese.” 

C.  L.  Sulzberger,  New  York 
Times  Foreign  Affairs  colum¬ 
nist,  is  more  optimistic  in  this 
provocative  yet  unprejudiced 
book  than  a  casual  reading  of  it 
might  make  it  seem.  He  recalls 
Arnold  J.  Toynbee’s  conclusion 
that  great  empires  destroy  them¬ 
selves — and  that  Pericles,  de¬ 
scribing  the  virtues  of  ancient 
Greece,  came  mighty  close  to 
describing  American  democracy 
today  .  .  .  very  few  years  before 
the  great  Athenian  democracy 
was  smashed  by  regimented 
Sparta. 

Quip  ItnpUcalion 

Mr.  Sulzberger  wonders 
whether  we  have  yet  really 
faced  the  implication  of  the 
quip  in  European  cafes.  Thor- 
stein  Veblen  warned  that  “it  is 
the  frame  of  mind  of  the  com¬ 
mon  man  that  makes  the  foun¬ 
dation  of  society  in  the  modem 
world.” 

Yet,  for  all  the  mi.stakes  in  our 
foreign  policy  analyzed  in  this 
book,  and  the  steady  decline  of 
our  position  in  world  opinion 
from  1945  to  1959,  the  author, 
for  ten  years  head  of  the  Times' 
foreign  service,  writes  that  he 
believes  there  is  time  to  check 
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Mr.  Sulzberger’s  book  is 
frankly  a  diagnosis  of  causes 
for  our  international  weakening. 
He  could  have  included  reassur¬ 
ing  facts  about  the  sturdy  as¬ 
pects  of  our  national  anatomy — 
and  about  our  recuperative  pow¬ 
ers.  That,  however,  was  not  his 
purpose.  Like  a  doctor,  he  tells 
us  cogently,  factually,  and  kind¬ 
ly,  “Now  look,  you’ve  got  the 
following  things  wrong  that 
could  make  an  invalid  of  you — 
but  not  if  you  use  your  head.” 

The  United  States  and  our 
allies,  Mr.  Sulzberger  notes, 
have  lost  bastions  in  the  Mid¬ 
dle  East  and  Asia.  The  Arabs, 
in  arms,  are  for  the  most  part 
against  us.  The  Chinese  main¬ 
land  has  slipped  away,  and  So¬ 
viet  Russia,  after  a  fast  recov¬ 
ery,  has  become  a  superpower. 
In  this  international  change,  we 
have  not  adjusted  our  basic  for¬ 
eign  policy.  We  have  sent  ex¬ 
pensive  and  complicated  weap¬ 
ons  to  friendly,  unstable  coun¬ 
tries  that  cannot  maintain  them. 

We  have  tried  to  create  statws 
quo  situations  where  none  ex¬ 
isted,  and  we  have  neglected  to 
create  them  when  it  was  possi¬ 
ble  and  advisable  to  do  so.  Our 
foreign  politics  usually  reflect 
our  internal  pressures.  Our  Jew¬ 
ish  population  affects  the  Arab 
and  Moslem  Middle  East.  Our 
millions  of  Catholic  voters  are 
sensitive  to  our  dealings  with 
Poland  and  Yugoslavia.  Like¬ 
wise  our  diplomacy  toward  Italy 


from  which  many  immigrants  more  important  in  shaping  M(». 
came.  cow’s  opinions  than  Soviet  En- 

We  lost  the  initiative  in  our  rope.  India  is  slowly  being  mod- 
propaganda  contest  with  the  So-  ernized.  China  will  almost  surely 
viet  bloc,  the  author  observes,  the  greatest  superstate  when 
Our  defeat  stems  more  from  the  twenty-first  century  roUj 
carelessness  and  stupidity  on  our  around,  Mr.  Sulzberger  writei 
part  than  from  any  special  Rus-  A  world  power  like  the  United 
sian  brilliance,  Mr.  Sulzberger  States  cannot  be  blind  to  others 
charges.  The  situation,  he  warns,  problems,  this  long-time  foreip 
already  unfortunate,  could  be-  correspondent  urges.  But,  he 
come  tragic  if  not  corrected.  warns,  “All  too  often  our  policy 

*  *  *  specializes  in  dealing  with  emer- 

Continually,  we  allow’  Moscow  gencies  we  refuse  to  see  in  ad- 
to  lead  in  what  is  made  to  ap-  vance,  postponing  compromiK 
pear  a  quest  for  peace.  Writes  solutions  when  they  were  poni 
Mr.  Sulzberger:  ble,  preparing  empirical 


“We  have  helplessly  watched  ^ponses  too  late.” 
the  Russians  invade  our  ideologi-  Everything  in  life  contains 
cal  nest  and  make  off  with  some  seeds  of  its  own  destruc- 
of  its  most  precious  eggs.  We  tion.  This  is  as  true  of  commu 
continually  bill  a  struggle  for  nism  as  it  is  of  capitalism.  Met 
pow’er  as  one  betw’een  West  and  ^iTid  systems  must  adjust  them- 
East  or  betw'een  democracy  and  selves  continually  to  survive, 
communism.  In  reality,  it  is  a  Rigidity,  warns  Mr.  Sulzberger 
contest  between  independent  and  is  doomed, 
serf  nations,  betw’een  nations  Lenin  observed  that  imperial 
favoring  not  ‘coexistence’  (a  ism  w’ould  be  the  final  stage  of 
murky  word  invented  by  Lenin)  capitalism.  Western  democracy 
but  peace  and  those  seeking  vio-  hopes  to  write  eventually  that 
lent  change.”  imperialism  was  the  final  stap 

We  talk  too  much  about  the  of  cornmunism.  For  democracy 
prosperity  of  our  system,  Mr.  to  w’rite  that  second  title,  de- 
Sulzberger  w’rites.  Men  do  not  mocracy  has  to  survive.  Thia, 
fight  for  washing  machines  and  says  Mr.  Sulzberger,  is  the  teak 
vacuum  sweepers — though  their  of  our  foreign  policy, 
wives  might — but  for  the  free-  , 

dom  to  w’ork  w’here  they  like, 

w’ithin  practical  limits,  and  to  Book  About  Nasser 
do  business  by  contract  instead 
of  by  edict. 


u.,  Wynn,  ASSOCistcd 

”  y  e  10  •  Press  correspondent  at  Cairo 

Too  often  our  propaganda,  this  since  1955,  has  written  a  book 
author  writes,  goes  abroad  in  on  the  rise  to  power  of  Gamil 
terms  understandable  and  pleas-  Abdel  Nasser  in  Egypt.  “Nasser 
ing  enough  to  us,  forgetting  that  of  Egypt:  The  Search  for 
its  purpose  is  to  imprint  ideas  Dignity,”  will  be  published 
in  distant  people  with  foreign  April  22  by  Arlington  Books  and 
minds  and  different  traditions,  distributed  by  Taplinger  Pub- 
We  should  inspire  others  rather  Ushing  Company.  It  is  priced  at 
than  proclaim  how  satisfied  we  $3.95. 
are  with  our  ow’n  comfortable  ^ 

civilization.  If  we  would  have 

this  time’s  change  go  our  way  Career  Scholarships 
w’e  should  capture  men’s  imagi¬ 
nation — particularly  the  imagi-  .  Pl^lA,  III- 

nation  of  youth.  Youth  in  a  time  Peoria  Journal  Sfor  has 

of  change  is  all  important.  $2,000  journalism 


ro 


nation  of  youth.  Youth  in  a  time  Peoria  Journal  Sfor  has 

of  change  is  all  important.  '^P  $2,000  journalism 

^  if  career  scholarships,  effective  for 

,  the  1959-60  collegiate  term.  Pur 
Mr.  Sulzberger  discusses  also  program  is  to  en 

what  he  regards  as  weaknesses  courage  male  students  in  thecir 
m  our  international  approach,  culation  area  to  enter  journal 
flaws  in  our  NATO  alliance,  the  Qne  scholarship  will  be 

logic  of  the  bursting  Chinese  available  only  to  Journal  Star 
shell,  and,  m  conclusion,  where  carrierboys,  or  former  carriers 
he  believes  our  policy  goes 
wrong.  • 

Mr.  Sulzberger  believes  that  Popular  Snoopers 
each  passing  year  sees  the  Far  *  ^ 

East  assuming  increasing  im-  E^,  P>- 

portance  for  the  United  States.  Cliff  Taylor,  columnist  and 
He  sees  Europe  declining  on  the  feature  writer,  and  Frank  Foy^ 
scale  of  global  influence.  In  the  photographer  have  come  up  with 
Orient,  on  the  contrary,  where  a  feature  they  call  “The 
more  than  half  of  the  world’s  Snooper,”  which  has  been  draw 
population  now  lives,  Japan  has  ing  keen  reader  interest  in  the 
already  become  a  brilliantly  Erie  Daily  Times.  They  take 
competent  manufacturing  pow-  pictures  and  write  a  column  on 
er,  the  author  states.  Soviet  oddities  about  the  city  **•“ 
Asia,  he  predicts,  will  soon  be  county. 
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CD  POST  CLASSIFIED 
'S  TENTH  AMONG  j 
newspapers 

.  _j  lOth  position 
nvpr  post  gained  • 


,ng  the  top-ranK- 
classified  ad  hn 
|58,  according  t| 

his  ^^’eek. 

ds  surpassed  s^ 

p.  Times  He» 


a  States  in  loia 
ibined,  during 
eived  in  Denver 
42  lines  of  want 

Washington  Sta 
Post  Dispatch, 


growth  of  Denver  Market  reflected  in 
classified  gain  of  more  than 


Greatest  classified  gain  of  any  newspaper  among  nation's  top  twenty 


In  four  years  The  Denver  Post’s  classified 
linage  climbed  from  sixteenth  to  tenth  position 
among  the  top  ranking  newspapers  of  the 
nation.  In  1958,  The  Post  published  10,560,342 
lines  of  classified  advertising,  an  increase  of 
255,344  lines  over  1957. 

This  outstanding  record  reflects  rot  only 
Denver’s  steady  growth  as  a  major  market,  but 
also  the  year-after-year  popularity  enjoyed 
by  The  Denver  Post  with  advertisers  and 
readers  alike. 


4-YEAR  COMPARISON  SHOWS  POST’S 
STEADY  CLIMB  IN  NATIONAL  RANKING 


Ctecija  Tntow 


The  Denver  Post  delivers 

for  you  the  nation's  third  fmtest 

growing  motor  market. 
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PROMOTION 


Need  Again  Urgent 
For  Newspaper  PR 


By  T.  S.  Ir\in 

It  is  little  short  of  astonishing, 
in  the  face  of  recent  fresh  evi¬ 
dence  that  bright  young  people, 
even  those  studying  journalism, 
take  a  dim  view  of  making  the 
daily  newspaper  a  career,  that 
no  responsible  organization  in 
the  industry  has  come  forward 
with  a  positive  plan  of  action  to 
change  this  situation. 

No  responsible  organization, 
that  is,  except  the  National 
Newspaper  Promotion  Associa¬ 
tion,  which  has  had  a  public 
relations  committee  at  work  for 
several  years,  but  which,  sad  to 
relate,  finds  itself  working  pret¬ 
ty  much  alone  in  an  area  that 
ultimately  can  spell  life  or  death 
for  our  newspapers. 

It  is  true,  in  all  fairness,  that 
other  industry  groups  have  given 
a  passing  nod  to  the  problem. 
But  nobody  has  tackled  it  with 
the  seriousness  and  the  energy 
that  has  gone  into  the  total 
selling  effort,  for  instance. 

‘Image  Building’ 

This  comer  has  no  desire  to 
become  a  public  scold,  although 
the  temptation  is  strong.  Evi¬ 
dence  mounts  daily  that  the 
newspaper  industry  sorely  needs 
an  industry-wide  public  rela¬ 
tions  program.  It  needs  “image 
building”  as  much  as  any  of  the 
industries  to  which  the  news¬ 
papers  are  trying  to  sell  “image 
building”  advertising. 

One  facet  of  newspaper  work 
that  should  go  into  this  “image” 
is  the  facet  of  public  service. 
Many  young  people  who  might 
not  be  attracted  by  other  phases 
of  the  industry  would  certainly 


be  attracted  by  the  opportunity 
it  affords  to  be  of  real  service 
to  their  fellow  citizens. 

A  reminder  of  the  strength 
of  the  public  service  appeal 
comes  this  week  in  a  mailing 
from  the  Los  Angeles  (Calif.) 
Examiner.  The  county  super¬ 
visors  had  evidently  overlooked 
a  promise  to  the  public  to  do 
something  about  rubbish  dis¬ 
posal.  The  Examiner  reminded 
them,  and  strongly. 

In  the  course  of  seven  days, 
something  had  been  done.  The 
hold  of  private  disposal  outfits 
had  been  broken.  The  public 
interest  was  served. 

Rubbish  disposal  may  not 
sound  like  an  inspiring  subject. 
But  the  public  interest  is.  The 
Examiner  makes  good  promotion 
out  of  this  by  sending  out  a 
booklet  reprinting  the  editorials 
it  ran  that  did  the  job  for  the 
public. 

A  full-page  in-paper  promo¬ 
tion  underscores  the  point. 
“Worthwhile  community  serv¬ 
ice,”  it  says,  “requires  editorial 
continuity  .  .  .  the  same  as  effec¬ 
tive  advertising  requires  con¬ 
tinuity. 

“In  Los  Angeles  ,  .  .  whether 
it’s  community  service  or  adver¬ 
tising,  to  get  things  done  sug¬ 
gest  the  use  of  the  Los  Angeles 
Examiner.” 

This  is  a  neat  way  for  the 
Examiner  to  tie  in  its  public 
eiwice  with  an  advertising  pitch. 
But  the  bigger  point  we  want 
to  make  is  that  newspaper  pub¬ 
lic  service — ^the  Examiner’s  feat 
multiplied  a  thousand-fold  by 
newspapers  all  over  the  country 


— may  well  be  a  lure  to  attract 
dedicated  young  people  into  our 
industry,  and  yet  what  use  is 
being  made  of  it? 

*  *  * 

MALE  FOOD  PARADE 

Do  men  read  food  news? 
Newspaper  people  have  long 
known  that  they  do.  Advertisers 
sometimes  wonder.  Parade  is  out 
with  a  handsome  broadside  re¬ 
porting  reading  studies  of  its 
food  news  that  show  a  high  in¬ 
cidence  of  male  readership.  This 
should  be  of  wide  interest  to 
advertisers.  It  should  also  in¬ 
terest  all  editors,  and  especially 
food  news  editors,  whether  their 
papers  carry  Parade  or  not. 

*  *  * 

BOATING 

One  of  the  big  and  gi-owing 
potentials  of  reader  interest  and 
advertising  linage  these  days  is 
boating.  More  and  more  families 
are  taking  to  the  water  in  their 
leisure  hours.  Now  comes  the 
Quincy  (Mass.)  Patriot  Ledger 
with  a  whopper  of  an  oversize 
promotion  booklet  showing  how 
big  it  is  in  covering  boating  in 
an  area  where,  it  says,  “boating 
is  king.” 

The  booklet  provides  persua¬ 
sive  market  information. 

*  «  * 
EXO.USIVES 

For  some  time  now  the  San 
Francisco  (Calif.)  Examiner  has 
made  good  promotion  of  its 
“Exclusive”  club.  This  is  a 
“club”  of  advertisers — mostly 
real  estate  and  automotive — that 
use  only  the  Examiner.  A 
monthly  mailing  always  lists 
their  names.  Now  the  Examiner 
publishes  a  full-page  in-paper 
promotion  listing  them — there 
are  now  540  of  them — and  it 
makes  quite  an  impression. 
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A  uthorized  Dealer 


&  Patio  Show  because  of  a  tre¬ 
mendous  Sunday  afternoon 
crowd. 

The  colorful  show  attracted 
more  than  50,000  persons  during 
a  five-day  run  at  the  Indiana 
State  Fairgrounds.  More  than 
130  exhibitors  from  throughout 
the  United  States  were  featured. 
Included  in  the  show  were  nine 
formal  gardens,  dozens  of  trees, 
shrubbery  and  flower  displays 
and  patio  settings. 

A  center-piece  fountain  shot 
colorfully  illuminated  streams 
of  water  to  ceiling  height. 

Star  Garden  Editor  C.  G 
Milne  and  members  of  cooper 
ating  organizations.  Allied  Flor 
ists  of  Indianapolis  and  Indian 
apolis  Landscape  Association, 
answered  thousands  of  question; 
conceming  lawm  and  garden  care 
in  the  Star’s  Green  Thumb  In 
foiination  Center. 

*  *  * 

EGG  .SCRAMBLE 

Each  year  on  the  Saturday 
before  Easter,  children  of  Santa 
Barbara,  Calif,  gather  in  desig¬ 
nated  parks  to  wait  for  the  sig¬ 
nal  that  starts  the  mad  scramble 
for  sacked  candy  eggs. 

“Nearly  a  score  of  years  ago, 
we  began  the  Easter  Egg  hunt 
with  $25  worth  of  candy  eggs," 
said  General  Manager  Bert  D. 
Lane  of  the  News-Press.  “Thi? 
year  we  are  spending  nearly 
$300  just  for  sacks  and  candy." 

“The  hunt  has  now  become  a 
community  tradition,”  said  Mr. 
Lane.  “We  have  called  upon  Boy 
Scouts  to  provide  manpower  in 
each  of  the  parks.  These  older 
brothers  hide  the  eggs,  then  keep 
order  until  the  whistle  blows. 
A  few  of  the  boys  see  to  it  that 
the  little  ones  find  their  share 
of  eggs.” 

Last  year  the  News-Press 
hunt  played  host  to  more  than 
9,000  community  youngsters 
under  the  age  of  10  in  eight 
parks. 


FACr.S  BOOK 

A  “San  Diego  Facts  Book”  to  • 

help  newcomers  get  acquainted  ‘Ag’  Page 

with  the  city’s  major  attractions,  '  .. 

and  to  provide  information  on  San  Bernardino,  Ca  i 

educational,  cultural  and  health 
facilities  as  well  as  various  legal 
regulations  is  being  distributed 
by  the  San  Diego  (Cal.)  Union- 
Tribune  Publishing  Company, 

A  test  run  of  10,000  copies 
was  exhausted  immediately  after 
publication,  and  another  50,000 
copies  have  been  printed.  Re¬ 
cruiters  of  employees  for  San 
Diego  industrial  firms  are  dis¬ 
tributing  copies  throughout  the  • 

United  States.  Illustrated  with  Kiioblocli  Appointed 
news  photographs,  the  20-page  ,  ,  .  i,-«r 

booklet  is  printed  in  three  colors.  Edwin  T.  Knobloch  has 

appointed  manager  of  the  iNe* 
York  office  of  the  Lancastfr 
(Pa.)  Newspapers,  Inc.  Forthf 
past  six  years  he  has  been  with 
the  New  York  office  of  the  Te»j 
Press  League,  Inc. 


The  first  award  sponsored  by 
the  California  Dairy  Association 
for  the  best  single  agricultural 
page  in  a  California  newspaper 
has  gone  to  James  M.  Saulsbury. 
Sun-Telegram  assistant  city  edi¬ 
tor.  The  page  feature  on  “Will 
Development  Create  a  Land  of 
Famine?”  dealt  with  the  status 
of  agyriculture  in  San  Bernar¬ 
dino  County. 


GREEN  THl’MB 

Doors  had  to  be  closed  three 
hours  on  the  final  day  of  the 
Indianapolis  Star's  first  Flower 
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NEA  Service  combines  the  two  in  a  dramatic 
and  far-reaching  news  feature  program  under 
the  editorial  generalship  of 

yp 

...  an  outstanding  author,  anthologist  and 
Civil  War  historian  equally  respected  in  the 
North  and  South*.  Dr.  Stem’s  books  include 
“The  Man  Who  Killed  Lincoln”  (1939), 
“The  Drums  of  Morning”  (1942),  “An  End  to 
Valor”  (1958),  “Secret  Missions  of  the  Civil 
War”  (1959).  His  appointment  as  consultant 
editor  assures  NEA’s  friends  of  the  ultimate 
in  timely,  readable,  historically-accurate 
features  throughout  the  Centennial  years  just 
ahead  . .  .  news  features  in  the  written  word 
and  in  dramatic  art,  some  unearthed  from 
archives  by  Dr.  Stem  and  some  executed  under 
his  guidance  by  NEA’s  staff,  in  both 
hlack-and-white  and  color.  It’s  newspaper 
enterprise  that  adds  up  to 


^ . COLOR 

mm  from 


*Two  comments  on  Dr.  Stern's  AN  END 
TO  VALOR  (1958): 

“His  usual  expert  job  ...  a  perceptive 
and  illuminating  book.” 

— BRUCE  CATTON,  American  Heritage 

“Good  entertainment,  sound  history  .  .  . 
for  better  understanding  of  our  whole 
American  story.” 

—JONATHAN  DANIELS,  Raleigh  (N.C.) 
News  A  Observer 
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ON  TWO  COMING  SUNDAYS,  distinguish^ 
guests  in  this  auditorium  and  television  m 
ences  across  the  nation  will  watch  a 
part  appraisal  of  American  news  media.! 
will  be  presented  by  the  widely  acclaima 
CBS  Television  Network  series,  “The  Grei 
Challenge,”  and  the  participants  will  incbi 
some  of  today’s  most  informed  and  oui 
spoken  observers  of  journalism  in  print  ai 
on  the  air— leading  newsmen,  editors,  pi^ 
lishers  and  broadcasters. 

This  two-part  symposium  is  being  product 
by  the  Public  Affairs  Department  of  CB 
News  in  cooperation  with  Sigma  Delta  0 
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ooks  at  Itself 


Professional  Journalism  Fraternity,  on  the 
occasion  of  its  fiftieth  anniversary. 

Discussion  will  center  around  the  related 
topics:  “/s  American  Journalism  Meeting  Its 

tesponsibilities?”  (March  29)  and  “/s  the 
rnerican  Public  Getting  the  Information  It 
iveetfe?”  (April  5).  Eric  Sevareid,  CBS  News 
Chief  Washington  Correspondent,  is  mod¬ 
erator  for  the  series. 

Because  the  need  for  an  informed  people 
las  never  been  so  great,  this  examination 
ct  3f  the  performance  of  the  American  press 
^vill  be  important  viewing  both  for  the  pro¬ 
fession  and  the  public. 


^^.KEWS 

M  division  of  CBS,  Inc, 


These  programs  will  originate  in  New  York, 
2:30-3:30  pm  EST,  on  the  CBS  Television 
Network  and  will  be  heard  on  later  dates 
over  the  stations  of  the  CBS  Radio  Network. 
See  your  newspaper  for  broadcast  schedules. 

SUNDAY,  MARCH  29 

“Is  American  Journalism  Meeting 
Its  Responsibilities?” 

EUGENE  C.  PULLIAM  newspaper  publisher, 
broadcasting  executive  and  honorary  President  of 
Sigma  Delta  Chi 

JOHN  FISCHER  Editor  in-Chief  of  Harper's 

BARBARA  WARD  JACKSON  former  editor  of 
The  Economist 

J.  RUSSELL  WIGGINS  Executive  Editor  of  the 
Washington  Post  and  Times  Herald 
SIG  MICKELSON  Vice  President  of  CBS,  Inc. 
and  General  Manager  of  CBS  News 

SUNDAY,  APRIL  S 

**Is  the  American  Public  Getting 
the  Information  It  Needs?” 

JAMES  C.  HAGERTY  Presidential  Press  Secretary 
JAMES  RESTON  Chief  Washington  Correspond¬ 
ent  of  The  New  York  Times 

ARTHUR  M.  SCHLESINGER,  JR.  Professor 
of  History  at  Harvard  University 
ROBERT  D.  SWEZEY  Executive  Vice  President 
of  WDSU  Broadcasting  Corporation,  New  Orleans 
CHARLES  A.  SPRAGUE  former  Governor  of 
Oregon;  editor  and  publisher,  Oregon  Statesman 
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FAIRCHILD 

news 

A.  B.  Rosenfield  has  been  re¬ 
tained  by  Fairchild  Publications  as 
consultant  on  retail  buyer  motiva¬ 
tion.  His  function  is  to  advise  the 
Fairchild  organization  on  the 
problems  and  opportunities  arising 
from  the  emergence  of  the  cen¬ 
tral  buying  office  as  a  prime  mar¬ 
keting  factor  in  the  retail  field. 
He  formerly  was  market  consultant 
for  J.  J.  Newberry,  variety  de¬ 
partment  store  chain. 


^  hen  the  Institute  of  Radio  En¬ 
gineers  convenes  in  New  York 
.Mar.  23-26,  ELECTRONIC  NEWS 
advertising  representatives  from 
out-of-town  bureaus  will  work  with 
the  New  York  ad  staff  in  attend¬ 
ing  the  sessions.  Henry  Zwirner, 
midwest  director,  and  Dan  New¬ 
man,  will  attend  from  Chicago; 
Nate  Zahm  from  Los  Angeles; 
Wallace  Palmer,  New  England  di¬ 
rector,  and  Dave  Wood  from  Bos¬ 
ton. 


Ed  Coyle  has  joined  WOMEN’S 
WEAR  D.^ILY  as  news  editor  of 
the  lingerie  section.  He  was  for¬ 
merly  with  “Hosiery  &  Underwear 
Review.”  In  his  new  post,  he  suc¬ 
ceeds  Fred  Eichelbaum,  who  will 
handle  special  assignment  projects 
and  edit  the  garment  trades  pro¬ 
duction  section  of  the  paper. 


“For  Gracious  Giving,”  a  text¬ 
book  on  gift  wrapping  for  retailers 
is  the  title  of  a  new  book  to  be 
published  by  Fairchild’s  Business 
Book  Division  the  first  week  in 
.\pril.  The  book  written  by  Harold 
G.  Cole,  head  of  Modern  Pack- 
agings  in  Dallas,  provides  retailers 
with  a  guide  to  establishing  and 
operating  a  gift  wrap  service  on  a 
profitable  basis. 


James  E.  Curtis  is  retiring  from 
WOMEN’S  WEAR  DAILY’s  ad¬ 
vertising  sales  staff  on  Mar.  31, 
concluding  11  years  association 
with  the  company.  Mr.  Curtis  has 
been  handling  the  development  of 
advertising  and  promotion  for  the 
hosiery  section  of  the  paper. 


Sheldon  Wesson,  head  of  Fair¬ 
child’s  Japan  bureau,  is  currently 
spending  two  weeks  in  Taipei  and 
Hong  Kong,  visiting  company  news 
representatives  there.  As  part  of 
the  expansion  of  Far  East  news 
coverage  under  his  direction,  Mr. 
Wesson  has  appointed  a  news  cor¬ 
respondent  in  Okinawa  —  Mr. 
Masao  Nakachi  of  the  Morning 
Star  in  Naha. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publithan  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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Kenneth  W.  Mackstroth, 
formerly  Columbus  (Ohio)  Ohio 
State  Journal  writer — to  the 
Ohio  State  University  News  and 
Information  Service  as  assistant 
editor. 


of  the  Bums  (Ore.)  Times- 
Herald,  succeeding  Hugh  Gale, 
who  joined  a  Burns  radio  station 
staff. 


George  N.  Wilson  —  now 
covering  the  University  of  Ari¬ 
zona  beat  for  the  Tucson 
(Arizona)  Star. 


Doug  Eisele,  staff  writer  for 
the  Statesville  (N.  C.)  Record 
and  Landmark  —  to  military 
training  at  Fort  Jackson,  S.  C. 


W.  P.  Watters  Jr. — succeeds 
Don  Carter  as  city  editor  of  the 
Atlanta  (Ga.)  Journal.  Mr. 
Carter  was  appointed  staff  ex¬ 
ecutive  of  the  Wall  Street  Jour¬ 
nal  in  New  York.  Mr.  Watters 
has  been  with  the  Atlanta  Jour¬ 
nal  since  1952. 


David  Cooper — returned  to 
the  news  staff  of  the  Raleigh 
(N.  C.)  News  and  Observer 
after  duty  in  the  Air  Force. 


Cliff  Priesigke,  Buffalo 
(N.  Y.)  Courier-Express  photog¬ 
rapher — now  writing  a  weekly 
column,  “Camera  Angles.” 


Tom  Kent,  36,  editor  of  the 
Winnipeg  (Man.)  Free  Press 
since  1954 — to  special  assistant 
to  the  President  of  Canadian 
Chemical  and  Cellulose  Co., 
Montreal.  Richard  Bower,  Free 
Press  city  hall  reporter — to  spe¬ 
cial  administrative  post  with  the 
Manitoba  provincial  government. 
Peter  Thomson — resigned  as 
Free  Pi’ess  fann  editor  to  join 
a  public  relations  subsidiary  of 
McKim  Advertising  Co.,  Winni¬ 
peg. 


nas  ueen  prt?»iaenT  oi  ine  ▼  y-w  ^  j 

Deadline  Club.  New  York  profes-  ^YLE  DOWNING,  veteran  news- 
sional  chapter  of  Sigma  Delta  Chi.  papemian  formerly  with  the 
He  is  vicepresident  and  director  Seattle  (Wash.)  Star,  Klamath 
of  foreign  business  for  King  Fea-  Falls  (Ore.)  Herald  and  News 
tures  Syndicate.  and  recently  the  Boise  Idaho 

Statesman  —  named  assistant 
publicity  director  for  Oregon 
Centennial  Commission. 

*  e  * 

James  McCrory,  foi-mer  coun-  l^cey  DEMiLLE-to  executive 
ty  politics  and  courthouse  re-  circulation  director,  El  Centro 
porter  for  the  San  Antonio  (Calif.)  Press-Post. 

(Tex.)  Light — to  the  city  staff  «  «  • 

of  the  San  Antonio  News. 

Johnny  Williams — resigned  his 

civilian  position  with  the  armed  ^  ^  m 

forces  to  return  to  the  Express  5  ■  « 

and  News  sports  staff.  I  1 H 


porter  on  San  Bernardino 
(Calif.)  Sun-Telegram. 


Cavio  Sileo,  former  photo 
editor  for  35  years  for  Inter¬ 
national  News  Pictures — now 
photo  editor  of  Airport  News,  an 
Idlewild  (New  York)  Airport 
publication. 


Arnold  Migliaccio,  foi-mer 
display  advertising  salesman 
with  the  Roseburg  (Ore.)  News- 
Review — returned  as  ad  sales¬ 
man  to  the  Klamath  Falls  (Ore.) 

Herald  and  News  after  absence 
of  nearly  seven  years,  replacing 

Byron  Smith.  lucile  Howell  Sims, 

columnist  of  the  Orangeburg 
(S.  C.)  Times  and  Democrat — 
named  South  Carolina’s  Mother 
of  the  Year. 


William  A.  McNamara,  a 
Providence  (R.  I.)  Journal- 

Bulletin  reporter  for  six  years — 
now  public  infonnation  officer 
in  the  Rhode  Island  Department 
of  Social  Welfare. 


Womble  Brooks 

Wiluam  G.  Womble  Jr.,  city 
editor  of  the  Raleigh  (N.  C.) 
News  and  Observer  —  to  spe¬ 
cial  writer  to  cover  Eastern 
North  Carolina.  Robert  Brooks, 
night  city  editor  —  now  CE. 
Mr.  Womble  has  been  with  the 
News  and  Observer  since  1930. 
Mr.  Brooks  joined  the  paper  in 
1946. 


Richard  B.  Gifford,  sales  co- 
oi’dinator  of  the  Portland  Ore¬ 
gon  Journal — to  assistant  adver¬ 
tising  director,  a  new  position, 

*  *  *  V.  H.  Cowles,  formerly  with 

John  Barnettt — from  Tucson  papers  in  Idaho,  Washington 
(Ariz.)  Citizen  to  night  side  re-  and  Utah — to  managing  editor 


Frank  S.  Stevens,  vicepresi¬ 
dent  and  general  manager  of 
the  Danbury  (Conn.)  News- 
Times  —  retiring.  He  has  been 
associated  with  the  newspaper 
since  1927. 


scores  a  knockout  in 
over  100  newspapers! 


Chuck  Barbour,  who  has 
been  a  reporter  on  the  Durham 
(N.  C.)  Sun  for  the  past  five 
years — to  the  sports  staff  of  the 
Raleigh  (N.  C.)  News  and  Ob¬ 
server. 


A  1-col.  humor  panel, 
LADIES  DAY  brings  women 
to  the  sport  pages  .  .  .  and 
entertains  men  readers  as  well. 
Just  recently  launched,  LADIES 
DAY  is  already  a  smash  hit! 

For  samples,  wire 


Eric  Allen,  managing  editor 
of  the  Medford  (Ore.)  Mail 
Tribune  —  awarded  Freedoins 
Foundation  medal  for  his  edi¬ 
torial,  “Liberty  vs.  License.” 
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GENERAL  FEATURES  CORP. 


work. 


Our  Business — Second  of  a  Series 

Who  are  the  buyers  of 
newspaper  properties? 

Newspaper  men  of  course,  and  they  range  from 
publishers  who  want  to  expand  their  holdings, 
to  cub  reporters  who  want  to  own  a  weekly. 

We  find  this  vast  backlog  of  interest  in  our 
travels  over  the  country.  They  write  us.  They 
come  to  our  offices.  They  call  us  up.  We  keep 
close  tab  on  their  qualifications. 

Naturally,  they  have  preferences  for  location  and 
type  of  operation.  Price  is  always  an  important 
consideration.  Stiff  competition  results  when 
these  three  factors  coincide  in  one  opportunity. 

We  can’t  immediately  satisfy  all  of  our  clients 
looking  to  ownership,  any  more  than  we  can 
sell  a  property  at  an  unrealistic  figure. 

But  we  can  improve  the  chances  of  getting  some' 
thing  done,  because  that’s  been  our  business  for 
31  years. 

MIEN  KANDER  AND  COMPANY 

Nefiotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

W.4SHINGTO\  \62o  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-4242 
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POTOMAC  FEVER 

By  Fletcher  Knebel 

Daily  Page  One  Snack  of  the  Gridiron  Dinner  type  of  humor  and 
ratire  on  Washington  notables  and  events  ...  a  half  dozen  peppery  para¬ 
graphs  right  on  top  of  the  news,  and  each  one  a  punch  line  on  a  different 
subject.  It's  smart  and  it’s  popular  and  it  IS  Page  One  copy. 

Let  us  sample  you  for  a  couple  of  weeks 
with  a  daily  carbon  of  Knebel's  paragraphs 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
Des  Moines  <88  Madison  Ave.,  N.Y.C. 


HEAD  OF  CLASS — For  first  time, 
the  Cleveland  Teachers  Union  has 
singled  out  a  reporter  for  "fair 
and  impartial"  treatment  of  school 
news.  Recipient  of  the  award  is 
Mary  Strassmeyer,  Cleveland  News 
school  reporter  for  the  last  14 
months.  She  was  an  editor  in  high 
school  and  college. 

John  Rogers,  assistant  cir¬ 
culation  manager  of  Peoria  (Ill.) 
Journal  Star  since  1956 — to  fea¬ 
ture  editor  of  publications  for 
the  American  Paint  Journal  Co. 


mington  (N.  C.)  Star — in  the 
Ai-my, 

*  a  « 

Mary  Patton — to  the  Raleigh 
(N.  C.)  Times. 

*  *  * 

Arthur  F.  Woodies — resumes 
old  post  as  city  editor,  the  Lowell 
(Mass.)  Sun  after  excursion  into 
taxpayers’  federation  and  radio 


N.  S.  Hayden,  formerly  gen¬ 
eral  assignment  reporter  with 
the  Albany  (Ga.)  Herald — to  the 
news  staff  of  the  Hickory 
(N.  C.)  Daily  Record. 

♦  ♦  ♦ 

Kenneth  Presler,  formerly 
with  the  Pendleton  (Ore.)  East- 
Oregonian — now  with  the  Pilot 
Rock  (Ore.)  News  as  assistant 
to  the  publishei'. 

*  «  * 

Roy  J.  Cross — fx-om  Columbus 
(Ohio)  Dispatch  roving  reporter 
to  the  Athens  (Ohio)  Messenger 
as  district  editor  and  featui’e 
writer. 

♦  •  ♦ 

Willard  Hedensten,  former 
assistant  manager  for  Mont¬ 
gomery  Ward  &  Co.,  Corvallis, 
Ore. — display  advertising  sales¬ 
man  the  Corvallis  (Ore.)  Ga¬ 
zette-Times. 


Norris  Anderson,  for  five 
years  a  sports  columnist  and 
featured  writer  with  the  Miami 
(Fla.)  News — to  sports  pub¬ 
licity  director  of  the  University 
of  Florida 

*  «  * 

Jerry  Acklen,  news  editor  of 
the  Grants  Pass  (Ore.)  Courier 
—on  temporax'y  assignment  as 
city  editor.  John  Voorhies  is 
handling  the  wire  desk  until  a 
replacement  is  found  for  Ken¬ 
neth  L.  Hicks,  deceased. 

*  *  * 

Bob  High,  formerly  a  member 
of  the  news  staff  of  the  Wil- 


Harold  a.  Morse,  former  edi¬ 
tor  of  the  Maryville  (Tenn.) 
Enterprise — assigned  to  the  city 
hall-county  building  for  the 
Wilmington  (N.  C.)  Netvs. 

*  *  * 

Betty  Peering,  advertising 
manager  of  the  Lebanon  (Ore.) 
Express — to  advertising  staff  of 
Pendleton  East  Oregonian. 

*  «  « 

Charles  F.  Carroll,  financial 
writer  for  the  New  York  Herald 
Tribune  —  to  public  relations 
staff  of  Westinghouse  Electric 
Co. 

(Continued  on  page  42) 
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so — now  on  county  affairs  and 
courts;  RoBfXT  C.  Gehl,  former 
city  hall  reporter — now  on  the 
courthouse  beat;  Donald  W. 
Affolteir  —  to  city  hall,  and 
James  0,  Holmlund — to  outdoor 
life  and  feature  writer. 


Personals 

(Continued  from  page  41) 


(S.  C.)  News  and  Courier  and  Bob  Fii^tone,  former  s^rts 
Evening  Post.  Henry  E.  Losse,  Cincinnati  (Ohio) 

librarian  for  the  newspapers  for  Times-Star  to  the  general  as- 
the  past  10  years— retired.  signments  staff  of  the  Cincinnati 

«  «  *  (Ohio)  Enquirer.  Gordon  Bour- 

JOHN  Halbach  and  Donald  formerly  reporter  on  the 

Guin,  formerly  with  the  iVatchez  Youngstown  (Ohio)  Vindicator 
(Miss.)  rimes— to  the  Natchez  the  Enquirer  staff.  Fred 

(Miss.)  Democrat.  Mr.  Halbach  Straub,  former  chief  photogra- 
is  telegraph  editor  and  Mr.  Guin  P^er  for  WCOP-TV— -now  En- 
is  chief  of  the  sports  depart-  Qoirer  staff  photographer.  Pete 

Peters,  another  W CPO  photog — 

*  ♦  ♦  to  the  Kentucky  edition  of  the 

William  L.  Balleu^ger — to  Enquirer.  ^  ^  ^ 

the  Greenville  (S.  C.)  Piedmont 

as  assistant  sports  editor,  sue-  Edward  P.  Tastrom,  former 
ceeding  Alfred  Ballard,  now  associate  editor  for  the  New 
in  the  city  department.  York  Journal  of  Commerce  for 

*  *  *  the  last  10  years — ^to  new  post 

Clarence  W.  Yeager,  classi-  of  director  of  public  relations 

fied  ad  manager  of  the  Jackson-  and  research  for  the  New  York 
ville  (Florida)  Journal  for  37  Shipping  Association, 
years — retired.  ♦  *  ♦ 

*  ♦  ♦  Tim  Smith,  Buffalo  bureau 

Charles  Whiting,  formerly  of  AP — to  Albany.  Jim  Koch — 

with  the  Little  Falls  (Minn.)  from  Albany  to  Syracuse,  and 
Daily  Transcript — ^to  the  La  Bob  Powell — from  Syracuse  to 
Crosse  (Wis.)  Tribune.  Thomas  Buffalo. 

S.  Jenks — new  general  assign-  ♦  ♦  * 

ments  reporter.  Jerome  R.  Ros-  Ben  Green,  in  charge  of  the 
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DCKWOOD 

GREENE 


EXTENSIONS 


ENGINEERS-ARCHITECTS 

New  York  17,  N.  Y.,  4t  Eost  42nd  Street 
Boston  16,  A^jss.,  316  Stuorf  Street 
Sf>artanburg,.S.  C.  Montgomery  BWg. 
Bfockure  on  request 


PRIZE  WINNER — Jefferson  D.  Yohn  works  af  the  board  where  he  drew 
fhe  rocket  theme  cartoon  that  won  a  $1,000  Freedoms  Foundation  priie. 
He  is  editorial  page  editor  and  editorial  cartoonist  of  the  San  Bernar¬ 
dino  (Calif.)  Sun-Telegram. 

Linn  county  circulation  for  the  as  successor  to  James  M. 
Albany  (Ore.)  Democrat-Herald  Wyant,  resigned, 
for  three  years — promoted  to  *  ♦  ♦ 

circulation  manager.  He  re-  Clayton  Hannon,  sports 

places  Glenn  Beaument  who  writer  for  the  Klamath  Falh 
headed  the  department  for  16  (Ore.)  Herald  and  News— to 
years  before  retirement.  sports  staff  of  Portland  Oregon 

*  *  *  Journal,  succeeding  Lee  Bost- 

Quentin  H.  Schweninger,  wick,  retired. 

formerly  associate  automotive  •  *  ♦ 

editor  of  the  Los  Angeles  Alvin  N.  Scissor,  with  the 

(Calif.)  Eueninp  Mirror  News —  Columbus  (Neb.)  Daily  Tele- 
appointed  automotive  editor.  gram  for  six  years  in  news  and 

*  *  •  circulation  departments  —  now 

Paul  H.  Jordan,  country  cir-  state  director  of  motor  vehicles 

culation  manager  for  the  Wins-  for  the  state  of  Nebraska. 
tonSalem  (N.  C.)  Journal  and  *  ♦  * 

Sentinel  since  1953— to  city  cir-  Wilbur  L.  Blackmon,  man- 
culation  manager.  aging  editor  of  the  Opelika 

*  *  *  (Ala.)  Daily  News  for  the  past 

Bob  Gaittens,  sports  editor  12  years  —  now  has  become  edi- 

of  the  Ore(7on  City  (Ore.)  Enter-  tor,  succeeding  the  late  Walter 
prise-Courier — now  city  editor  H.  Wilson.  W.  H.  Wilson  Jr. 
of  that  newspaper.  will  be  associate  editor. 


Joseph  E.  Mohbat — to  Gales¬ 
burg  (Ill.)  Register-Mail. 


Fred  Fraser  —  now  assistant 
city  editor  of  the  Schenectady 
(N.  Y.)  Gazette,  in  addition  to 
his  duties  as  state  editor. 


Mrs.  Fred  Maxwell — new 
assistant  social  editor  of  the 
Galesburg  (Ill.)  Register-Mail. 
She  replaced  Mrs.  Ronald 
Davis,  resigned. 


Richard  E.  Barkhorn,  as¬ 
sistant  state  editor  —  now  state 
editor  of  the  Newark  (N.  J.) 
Evening  News  succeeding  Wal- 
TB21  C.  O’Toole. 


Joe  Raff,  formerly  with  the 
Burlington  (N.  C.)  Times-News 
and  the  Raleigh  (N.  C.)  Times 
— to  public  relations  work  in 
New  York  City.  Peoria,  Ill. 

*  *  *  George  Magenheimer,  associ- 

Milton  Beckerman,  formerly  ate  editor  of  the  Peoria  Journal 

publisher  of  weekly  newspapers  Star,  has  assumed  responsibility 
in  Georgia  and  Louisiana — to  for  the  morning  Journal  Star 
the  St.  Petersburg  (Fla.)  Times  basic  managerial  functions  in  the 
as  business  and  real  estate  news  department.  He  shares 
writer.  He  succeeds  Don  Bran-  some  of  the  duties  perfomed  by 
NING,  resigned.  City  Editor  Robert  J.  Crombie. 

*  *  *  The  new  assignment  is  part  of 

Ted  Smiley  has  been  pro-  a  program  to  reduce  the  work 

moted  to  the  editorship  of  the  load  of  supervisors  as  they  ap- 
JcLcksonville  (N.  C.)  Daily  News  proach  retirement  age. 
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Georgia  Wins 
Statute  for 
Open  Records 

Atlanta 

The  Georgia  House  and  Sen¬ 
ate  have  approved  a  “right  to 
know”  bill  which  opens  most 
public  records  to  anyone  who 
wants  to  see  them. 

The  bill,  which  fulfills  a  cam¬ 
paign  pledge  of  Gov.  Ernest 
Vandiver,  makes  it  unlawful  for 
a  public  official  to  refuse  access 
to  city,  county  or  state  records 
unless  the  records  are  closed 
specifically  by  law  or  a  judge. 

Tax  and  juvenile  records 
would  be  include  in  the  exempt 
category. 

The  bill  states  that  the  records 
shall  be  open  for  inspection  by 
any  citizen  of  Georgia  at  a 
reasonable  time  and  place,  and 
those  in  charge  shall  not  refuse 
this  privilege. 

It  provides  further  for  photo¬ 
graphing  such  records  in  the 
room  where  the  records  are  kept 
and  if  this  is  not  feasible  then 
it  shall  be  done  in  another  near¬ 
by  place  to  be  determined  by 
the  county  commissioners. 

• 

Ofl&cials’  Protests 
Beat  Records  Bill 

Austin,  Tex. 

A  freedom  of  information  bill 
sponsored  by  newspaper  groups 
has  apparently  been  killed  by 
the  Texas  Senate  which  sent  it 
to  an  unfriendly  subcommittee. 

The  bill  would  provide  penal¬ 
ties  for  state,  county  and  munici¬ 
pal  officials  who  refuse  to  per¬ 
mit  examination  of  public 
records.  Public  officials  rose  in 
opposition  because  the  bill  did 
not  spell  out  what  “public 
records”  would  be  open. 

NEED  READERS  WITH 
ABOVE  AVERAGE 
BUYING  POWER? 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVELAlSriD 

NEWS 

Represented  by  Kelly-Smith  Co. 


News  Source 
Bills  Opposed 

Waterbury,  Conn. 

Unanimous  opposition  to  bills 
to  protect  news  sources  of  re¬ 
porters  was  voted  by  the  Con¬ 
necticut  Daily  Newspapers  As¬ 
sociation,  which  met  here. 

“We  do  recognize  that  under 
certain  circumstances  news 
sources  must  be  protected  for 
the  benefit  of  the  public,  but  for 
the  protection  of  these  rights 
we  rely  confidently  on  our 
courts,”  the  association  asserted. 
“This  stand  is  in  line  with  our 
previous  positions  opposing  spe¬ 
cial  class  legislation.” 

The  CDNA  said  it  or  other 
newspaper  associations  had  no 
prior  knowledge  about  bills  on 
the  subject  introduced  in  the 
Connecticut  Legislature.  The 
bills  were  offered  after  Marie 
Torre,  New  York  Herald  Trib¬ 
une,  was  jailed  for  10  days  for 
contempt  in  a  case  involving  the 
source  of  a  published  statement. 

Barnard  L.  Colby,  New  Lon¬ 
don  Day,  was  re-elected  presi¬ 
dent  of  the  association. 


Too  Little  Secrecy 

Austin,  Tex. 

The  Texas  Senate  sent  to  sub¬ 
committee — for  quiet  burial — a 
bill  that  would  have  opened  to 
the  public  all  meetings  of  gov¬ 
ernmental  agencies  except  those 
closed  by  law,  such  as  grand 
juries.  Opponents  claimed  it  was 
so  loosely  drawn  it  would  even 
ban  private  discussions  on  law 
violation  investigations  by  a 
district  attorney  and  his  staff. 
• 

Photos  in  Palace 

Tokyo 

Breaking  another  tradition, 
the  Japanese  Royal  Family  has 
authorized  a  professional  pho¬ 
tographer  to  make  newsphotos 
inside  the  Imperial  Palace. 


Judge  to  Review 
Picture  Ban  Order 

Atlanta,  Ga. 

Superior  Court  Judge  Dur- 
wood  T.  Pye  has  issued  a  court 
order  which,  in  effect,  gives  him 
more  time  to  rule  on  “all  ques¬ 
tions  of  law  and  fact”  in  a  news¬ 
paper  suit  against  his  order 
banning  photographs  on  side¬ 
walks  adjacent  to  the  Fulton 
County  courthouse. 

Judge  Pye’s  order  continued 
from  the  January  term  to  the 
March  term  the  case  brought 
by  Atlanta  Newspapers,  Inc.,  its 
photographer,  Marion  Johnson, 
and  the  Georgia  Press  Associa¬ 
tion,  contesting  his  order. 

The  order  also  vacates  an  oral 
ruling  made  by  Judge  Pye  over¬ 
ruling  demurrers  filed  to  the 
newspaper  suit  by  attorneys  for 
Sheriff  Ralph  Grimes  and  Ful¬ 
ton  Solicitor  General  Paul  Webb, 
who  are  named  defendants  in 
the  suit. 

• 

Text  of  Ordiuauce 
Must  Be  Published 

Frankfort,  Ky. 

The  attorney-general’s  office 
has  ruled  that  the  City  of  Shel- 
byville  must  publish  all  new 
ordinances  in  a  newspaper  and 
they  must  be  in  their  entirety. 

At  Shelbyville,  City  Attorney 
Bernard  B.  Davis  said  the  city 
is  in  the  process  of  passing  a 
zoning  ordinance.  He  said  its 
full  publication  would  be  expen¬ 
sive  and  asked  if  copies  could  be 
posted  in  public  places  rather 
than  have  them  published  in  a 
newspaper.  He  also  asked  if  just 
the  highlights  of  the  ordinances 
could  be  printed. 

Assistant  Attorney  General 
Walter  C.  Herdman  said  the 
1958  Publication  Act  requires 
I  advertising  in  a  newspaper  and 
,  posting  of  handbills  would  not 
i  be  sufficient. 


PROPER  TIMING  IS 
[BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


by  comnwnf,  pleh)r«4«i<rer  In  fact  or 
or  of  -idotafinB  Prlwey  or 
Copyrlj^t,  Ftrocy  of  notfor  or  formal 
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EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
New  York.  Chicago.  San  Francisco, 
107  William  175  W  100  Bush 
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luvestigators  Cited 

Atlanta,  Ga. 

Two  Alabama  newsmen,  Ted 
Pearson  and  Ed  Lee  of  the 
Mobile  (Ala.)  Press  Register, 
were  presented  the  Green  Eye- 
shade  Award  of  the  Atlanta 
chapter  of  Sigma  Delta  Chi  on 
March  10.  They  were  cited  “for 
superior  and  vigilant  investiga¬ 
tive  reporting  which  led  to  the 
expose  and  elimination  of  politi¬ 
cal  influence  in  the  operations  of 
the  Alabama  State  Docks  at 
Mobile.”  Each  received  $100. 


luterruptiou 

Whitesville,  W.  Va. 
The  weekly  Whitesville  State- 
News  has  suspended  publication 
until  July  1. 


Governor  Kills 
Officials’  Ban 
On  Press  Help 

Providence,  R.  1. 
Gov.  Christopher  Del  Sesto, 
Rhode  Island’s  first  Republican 
governor  since  1940,  has  stated 
that  it  is  his  policy  that  “the 
state’s  business  is  the  public’s 
business.” 

He  said  he  has  ordered  a  re¬ 
vision  of  a  directive  issued  by 
Administration  Director  Charles 
A.  Kilvert,  which  Kilvert’s  sub¬ 
ordinates  said  ordered  them  nof 
to  give  any  information  to  the 
press. 

The  governor  acted  after  the 
Evening  Bulletin  printed  a  Page 
1  story  by  Paul  A.  Kelly,  State 
House  reporter,  saying  that  di¬ 
rectors  of  state  departments 
were  withholding  news  and  re¬ 
ferring  all  queries  to  the  gov¬ 
ernor’s  office. 

The  Governor  said  the  only 
restriction  he  has  put  on  pub¬ 
lic  comments  by  state  officials 
is  that .  statements  regarding 
matters  of  policy  “and  only  mat¬ 
ters  of  policy”  .should  be  issued 
either  through  the  office  of  a 
department  director  or  the  gov¬ 
ernor’s  office. 

Governor  Del  Sesto  said:  “All 
records  of  the  state  are  avail¬ 
able  for  inspection  at  any  time 
during  business  hours  upon  re¬ 
quest  of  any  reporter  or  inter¬ 
ested  citizen.” 

Open  Meetings 
Proposal  Fails 

Chbtvenne,  Wyo. 
The  Wyoming  Legislature  has 
passed  a  law  requiring  all  state 
printing  contracts  to  be  given 
to  resident  printers  when  their 
bids  are  not  more  than  10  per¬ 
cent  higher  than  those  of  non- 
[  resident  printing  firms. 

;  The  law  was  one  part  of  the 
Wyoming  Press  Association’s 
.  three-point  legislative  program 
^  for  the  1959  session, 
i  A  bill  to  force  open-door 
•  meetings  of  public  boards  failed 
■  in  the  Senate  and  the  associa- 
!  tion’s  resolution  requiring  pub- 

-  lication  of  school  board  minutes 
:  was  never  put  in  the  form  of  a 
:  bill  after  opposition  to  the  plan 

was  registered  by  school  officials. 

The  “open  door”  bill,  which 
would  have  applied  to  tx)th  ap¬ 
pointive  and  elective  boards,  ran 
.  into  opposition  by  senators  who 

-  claim^  it  should  not  apply  to 
i  welfare  and  pardon  boards  and 

to  executive  sessions  of  others. 
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A  ONE-IN-A-MILLION  TEST  MARKET  . 
one  newspaper  .  .  . 
and  a  million  and  more  prospects! 
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You  can  now  cover  one  of  the  nation’s  top 
three  test  markets  (and  the  Number  One  test 
market  in  New  England!)  thoroughly  and  more 
economically  than  ever  with  The  Providence 
Journal-Bulletin.  New  Journal-Bulletin  package 
plans — explained  at  right — make  it  easy. 

And  you’ll  like  what  The  Providence  Journal- 
Bulletin  delivers.  This  one  medium  is  the  strong¬ 
est  selling  force  throughout  New  England’s  sec¬ 
ond  largest  market  ...  a  million-plus  interstate 
population  center  where  buying  power  is  BIG  .  .  . 
bigger  than  ever,  as  Sales  Management  shows. 

In  ABC  Providence  alone,  The  Journal-Bul- 
‘  letin  gives  you  100%-plus  coverage  of  over  500,- 

000.  In  the  CITY-STATE  area,  you  get  more 
'  than '80%  coverage. 

'  Isolated  from  other  major  markets  .  .  .  repre¬ 

sentative  and  well-balanced  between  urban  and 
j  suburban  .  .  .  cosmopolitan  in  composition  .  .  .  the 

I  bustling  Providence  market  offers  you  the  ideal 

1  testing  grounds  for  new  products,  new  packaging, 

or  sales  promotion  ideas. 

PROVIDENCE  JOURNAL-BULLETIN 

J 

)  Represented  Nationally  by  Ward-GritHth  Co.,  Ine.,  New  York,  Boston,  Detroit,  Chicago, 

i  Philadelphia,  San  Franeiseo,  Atlanta,  Miami,  Chorfotfe,  Portland,  Ore, 


New  Journal-Bulletin  Package  Plans 

Lew  Ce$l  Gravure  Oppertunity— Your  gravure  advertising  in 
This  Week  Magazine  or  locally-edited  Rhode  Islander  may  be 
adapted  for  Journal-Bulletin  combination,  block  and  white,  at 
$.44  a  line,  using  some  copy.  (Min.  b&w  size  to  be  at  least 
equal  to  the  gravure,  and  combination  to  be  completed  in  same 
calendar  week.)  We  make  plates,  no  charge.  Ask  about  it. 

Job-tailored  Combinations — You  have  a  choice  of  combinations 
to  fit  your  campaign  program  and  budget: 


Combination:* 

Circulation 

Line  Rote 

Morning  and  evening  . . 

.42 

Sunday  Journal  . . 

.40 

Sunday  and  Morning  . 

.70 

Sunday  and  Evening  . 

.98 

Sunday,  Morning,  Evening  .. 

$1.04 

(ABC  circulation,  March  31,  1958) 

’Dally  copy  may  run  morning  and  evening  or  evening  and  morn¬ 
ing.  Sunday  and  daily  combinations  may  start  preceding  Sat¬ 
urday  A.M.,  to  be  completed  with  Tuesday  P.M.  editions.  Holi- 

day  Journal  not  sold  in  combination. 


IVrite  for  full  market  data  or  Package  Plan  information 
to  Frank  S.  Rook.  Manager,  General  Advertising,  The 
Providence  Journal-Bulletin.  Providence  2,  Rhode  Island. 
Or  your  nearest  Ward-Griffith  office. 
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Check  of  Many  Contests 
Fails  To  Detect  Fraud 


By  Robert  B.  McIntyre 

No  evidence  of  fraud  by  con-  ] 
test  designers  has  ever  been  de-  ] 
tected  by  investigators  of  the  < 
William  J.  Bums  International  < 
Detective  Agency,  according  to 
Raymond  J.  Bums,  chairman  of  \ 
the  board.  i 

He  was  referring  to  the  ex-  i 
posure  of  alleged  fraud  in  news-  1 
paper  puzzle  contests  (E&P,  i 
Feb.  28,  page  15). 

W.  Sherman  Bums,  president  ■ 
of  the  detective  agency  with  31 
offices,  said  his  agency  is  re¬ 
tained  to  make  exhaustive  in¬ 
vestigations  of  thousands  of  con¬ 
test  winners  in  hundreds  of  con¬ 
tests  annually.  Since  1955, 
Bums’  New  York  office  alone 
has  checked-out  hundreds  of  con¬ 
tests  involving  investigation  of 
thousands  of  individual  contest¬ 
ants. 

Reassures  Readers 

“While  we  were  not  involved 
in  the  Portland,  Ore.,  contest,” 
Raymond  Bums  said,  “it  seems 
only  fair  to  millions  of  newspa¬ 


per  readers  who  enjoy  taking 
part  in  them,  to  reassure  them 
concerning  the  basic  integrity  of 
contests  in  general. 

“The  Burns  Agency,”  he  con¬ 
tinued,  “has  been  retained  by 
newspapers  and  many  promi¬ 
nent  corporations  operating  con¬ 
tests  to  investigate  thousands 
of  potential  contest  winners.  Our 
investigations  are  exhaustive 
and  they  have  never  uncovered 
a  single  case  of  collusive  fraud 
in  connection  with  any  contest, 
regardless  of  the  size  of  the 
prize. 

“Newspapers  and  advertisers 
alike  use  our  services  to  insure 
that  their  contests  are  kept 
clear  of  scandal  such  as  was  re¬ 
ported  in  Portland,  Ore.,  last 
month,”  Mr.  Burns  said. 

3  Key  Clients 

The  Bums  Agency  does  the 
investigation  work  for  many 
clients  specializing  in  organizing 
contests,  among  them  —  Adver¬ 
tising  Distributors  of  America, 


Bruce  Richards  Corp.,  and  the 
Reuben  H.  Donnelley  Corp. 

Included  among  the  advertiser 
clients  of  these  contest  organ¬ 
izer  firms  are  such  reputable 
concerns  as  Frigidaire,  Canada 
Dry,  Philco,  Colgate-Palmolive 
Co.,  Lever  Brothers,  Com  Prod¬ 
ucts  Refining  Co.,  General  Foods 
Corp.,  Eastman  Kodak  Co.,  and 
B.  T.  Babbitt  Inc.,  to  name  just 
a  few. 


A  Professional 

Approach .. 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC 

Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAITOLINA 


testant  may  have  won  in  a  pre¬ 
vious  contest.  We  also  check 
to  make  sure  the  contestant  has 
submitted  only  one  entry  as  r^ 
quired  by  the  contest  rules.” 

5-Entry  Contestant 

Mr.  Lannig  pointed  out  that 
while  all  contests  themselves 
have  been  found  100%  honest 
“I’m  afraid  we  can’t  always  say 
the  same  for  the  contestants." 


»  MU-  He  said  one  contestant  ui-  ’ 

Investieation  Mechanics  x-  i  j  u  t.  ' 

vestigated  by  Bums  was  dis-  I 

All  investigations  of  contests  qualified  for  having  submitted  ji 
emanating  from  the  New  York  five  entries  —  each  of  which  had  I 
office  of  the  Burns  Agency  are  qualified  in  the  semi-finals  under  i 
under  the  supervision  of  John  J.  a  different  contestant’s  name  j 
Lannig,  assisted  by  Ed  D.  and  address.  The  Bums’  investi-  | 
Kuntz.  Mr.  Lannig  was  formerly  gator  checked  so  thoroughly  that  I 
in  charge  of  the  forgery  squad  the  five  illegal  entries  were 
of  the  New  York  Police  Depart-  quickly  uncovered.  j 


ment.  Mr.  Kuntz  for  12  years  j.  D.  (Pete)  O’Connor,  na- 
was  on  the  homicide  squad  of  tional  sales  manager  for  the 
the  New  York  Police  Depart-  Burns  Agency,  told  Editor  i 
*^ent.  Publisher  that  aside  from  the 

According  to  Mr.  Lannig,  it’s  actual  cash  prizes  given  away, 


the  agency  of  the  advertiser  con¬ 
ducting  the  contest  that  acti- 


many  contests  prove  expensive 
for  the  advertiser.  For  example. 


vates  the  request  for  an  investi-  he  said,  the  winner  of  one  con- 
gation.  Included  with  the  re-  test  lived  in  northernmost  Can- 

quest  is  a  list  of  potential  win-  ada.  A  Bums  investigator  spent 
ners,  along  with  a  complete  set  a  considerable  sum  to  reach  him.  ! 
of  rules.  He  said  that  most  con-  including  the  rental  of  a  dog 
tests  boil  down  to  a  selection  of  sled. 

10  “potential”  winners  but  that  “Had  this  contestant  lived  in 
most  companies  include  the  New  York,  the  investigation 
names  of  two  or  three  “extra”  would  have  cost  the  advertiser 

potential  winners  just  in  case  much  less.”  Mr.  O’Connor  said, 

some  are  disqualified.  Mr.  Lan-  “However,”  he  added,  “we  have 
nig  added  that  only  the  top  never  had  a  client  balk  at  the 

prize  winners  are  investigated  expense  of  a  contest  investiga- 
and  that  one  recent  contest  tion.”  j 

Bums  investigated  turned  up  ^r.  O’Connor,  who  in  addi- 
169  potential  winners.  j^jg  gales  duties,  is  seen-  j 

Affidavit  Required  tary  -  treasurer  for  Burns 

Agency,  noted  that  even  the 
Mr.  Kuntz  said  each  potential  dealer  who  sells  the  potential 
winner  is  checked  out  to  the  winner  the  required  product  or 
last  detail  and  is  required  to  who  gives  him  the  required  offi- 
sign  an  affidavit  swearing  that  cial  contest  entry  blank,  must, 
his  statements  are  truthful.  For  in  some  contests,  stand  an  in¬ 
example,  potential  winners  are  vestigation  and  must  sign  an 
checked  on  home  environments,  affidavit. 

backgrounds,  occupations  names  g^j j  findings 

and  number  of  children  hobbies,  ^f  each  investigator  are  turned 
church  and  club  affiliations.  directly  to  the  advertiser. 


church  and  club  affiliations. 

In  addition.  Bums  investiga- 


Highest  prize  contest  ever  in¬ 


ters  go  to  great  lengths  to  as-  vestigated  by  Bums  called  for 
certain  that  the  contestant  has  the  awarding  of  a  first  prize  of 
followed  the  contest  mles  to  the  over  $200,000. 
last  letter. 

“We  seek  to  determine,”  Mr.  Beginning 

Kuntz  said,  “whether  or  not  the  Investigation  of  the  potential  j 
potential  winner  has  ever  taken  winners  is  only  the  beginning  of 
a  contest-writing  course.  In  the  Bums’  investigator’s  job- 
some  contests  this  is  enough  to  Many  potential  winners  must 
disqualify  him.  We  also  check  also  submit  their  photos  as  a  re- 
to  make  sure  the  contestant  quirement.  Once  a  top  prize  win- 
doesn’t  have  a  relative  employed  ner  is  chosen  in  one  type  of  con- 
by  the  advertiser,  agency  or  for  test,  he  is  accompanied  by  a 
anyone  connected  with  the  con-  Burns  man  to  the  place  where 
b®st.  presentation  of  the  award  is  t® 

“In  some  contests,”  Mr.  Kuntz  be  made.  In  such  cases,  Bums 
went  on,  “a  contestant  can  be  picks  up  the  tab  for  all  expen^ 
disqualified  if  he  or  she  has  incurred  by  the  contestant,  W" 
ever  won  a  contest  before.  Other  eluding  transportation,  room 
contests  put  a  limit  on  the  and  board.  Bums  is  later  reiffl* 
amount  of  money  that  the  con-  bursed  by  the  client. 
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. .  tripled  our  shop's 

production  capacity !  ** 

—  R.  H.  Williams,  Editor,  Thayer  (Mo.)  News 

. .  practically  doubled  our 

type  production  per  operator !  ” 

—  L.  H.  Hendricks,  Composing  Dept.  Supt.,  San  Diego  (Calif.)  Union-Tribune 

. .  it’s  a  money-maker. . .  time-saver ! " 

—  Paul  Blaetz,  President,  Blaetz  Brothers,  Inc. 

Publishers  of  the  Breeze  newspapers,  Philadelphia 

“...we  average  410  lines 

per  hour  per  operator !  ” 

—Stewart  W.  Beckett.  Production  Manager,  Hartford  (Conn.)  Courant 

Punched  tope  is  fed  automatically  into  the  TTS  Operat¬ 
ing  Unit  attached  to  linecasting  machine,  praducing  a 
continuous  flow  of  type.  Will  not  interfere  with  manual 
operatian,  whenever  desired. 


For  newspapers  throughout  the  nation . . . 

TELETYPESETTER*  provides  top -capacity, 
continuous  linecasting ~  automatically ! 


Tape  is  easily  punched  on  a  TTS  Perforator  with  a  type¬ 
writer-like  keyboard.  Experienced  operators  can  produce 
an  average  of  400  or  more  lines  per  hour. 


Nation-wide  user  reports  from  profit-minded  newspaper  exec¬ 
utives,  like  those  above,  show  that  your  linecasting  machines, 
too,  can  turn  out  over  100%  more  type  when  they’re  auto¬ 
mated  with  Fairchild  Teletypesetter.  %  enabling  your  line¬ 
casting  machines  to  operate  at  top-rated  capacity  at  all  times, 
TTS®  can  significantly  increase  the  return  on  your  shop 
investment.  Here’s  how: 

Your  type  output  is  increased  because  automatic  operation 
eliminates  the  time-consuming  distractions  and  delays  of 
manual  operation.  The  peaks  and  valleys  of  stop-and-go 
operation  are  leveled  off.  Your  linecasting  machines  can 
now  operate  at  their  highest  capacity— continuously.  TTS 
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quickly  pays  for  itself  out  of  more  profitable  composing- 
room  operations. 

Fairchild  Teletypesetter  comprises  a  Perforator  Unit  on 
which  tape  copy  is  punched  in  justified  lines,  and  an  Oper¬ 
ating  Unit  that  is  attached  to  the  linecasting  machine.  Preci¬ 
sion-built  for  dependability,  TTS  requires  a  minimum  of 
maintenance  and  is,  in  many  cases,  now  serving  in  its  second 
decade  of  operation. 

Learn  how  TTS  can  malce  your  composing-room  opera¬ 
tions  more  profitable.  Mail  coupon  for  “More  Type  in  Less 
Time,”  a  24-page  illustrated  brochure  that  tells  the  whole 
story  on  automatic  linecasting. 

I - 

I  Fairchild  Graphic  Equipment,  Dept.  10 

I  Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 

j  Please  send  me  your  free  booklet  “More  Type  in  Less  Time.” 

j  Name _ 

I  Company _ 

I  Street 

I  ( 

I  City  Zone _ State 
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)f  America: 


An  expression  of  appreciation 
for  your  strong,  steady  fight 
against  inflation 


Tiic  newspapers  of  America  are  continuing 
to  play  a  vital  role  in  America’s  battle  against 
inflation. 

Over  the  years— in  editorials,  cartoons, 
new  s  stories,  background  pieces— newspapers 
have  been  among  the  leaders  in  this  crusade. 
For  these  efforts,  every  American  should  be 
grateful. 

But  the  battle  is  not  over.  Inflation  still  is 
a  major  threat  to  the  future  financial  security 
of  us  all  ...  a  threat  to  every  community, 
business  and  individual. 

That’s  why  the  Institute  of  Life  Insurance 
IS  stepping  up  its  own  anti-inflation  cam- 


‘‘A  good  place  to  get 
that  information 
is  through 
your  newspaper” 


paign,  spearheaded  by  a  new  series  of  hard¬ 
hitting  newspaper  advertisements.  This  new 
series  spells  out  the  continuing  dangers  of 
inflation.  It  tells  46  million  readers  how  they, 
as  individuals,  can  help  fight  inflation.  A  sam¬ 
ple  advertisement  in  this  series  is  shown  at 
the  left.  (Note  how  it  reminds  the  reader  to 
follow  the  actions  of  his  representatives  in 
Congress  in  the  pages  of  his  newspaper.) 

In  addition  to  the  newspaper  advertise¬ 
ments,  the  Institute’s  program  includes  a 
variety  of  educational  materials  on  inflation- 
posters,  booklets,  mailing  pieces,  and  speech 
materials. 

VVe  hope  that  this  new  program,  coupled 
with  what  the  nation’s  newspapers  are  doing, 
will  help  to  halt  any  further  decrease  in  the 
value  of  the  dollar. 

For  all  the  newspapers  have  done  to  fight 
inflation,  \\c  offer  our  appreciation.  We  be¬ 
lieve  you’ll  continue  to  work  for  a  stable 
dollar  as  the  foundation  for  a  true  and  lasting 
prosperity. 

And  we’ll  be  there  to  help. 


Institute  of  Life  Insurance 

G:ntral  Source  of  Information  about  Life  Insurance 
488  AIADISON  AVT.NUE,  NEW  YORK  22,  N.  Y. 
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New  French  Libel  Code 
Guillotines  Spicy  News 


By  Tom  A.  Cullen 
!\EA  Staff  Correspondent 

(Written  for  Editor  &  Publisher) 

Paris  haired  from  criticizinp;  court  de- 
Frenchmen  are  on  a  starva-  cisions  in  such  a  manner  as  to 
tion  diet  as  far  as  crime  news  is  constitute  “a  slur  on  judicial 
concerned.  authority.”  Penalty  for  this  lat- 

The  rich,  turgid  stream  of  sex  ter  offense  is  six  months  impris- 
and  violence  which  the  French  onment  and/or  2,000,000  franc 
press  once  ser\ed  its  readers  fine  (about  $4,000). 
with  their  morning  coffee  has  It  is  this  latter  ‘‘gag  rule” 
now  shrunken  to  a  muddy  which  is  being  attacked  by  edi- 
trickle.  tors  and  by  such  notable  lawyers 

The  tap  has  been  turned  off  as  Maurice  Garcon,  who  points 
by  new  press  libel  laws  which  out  that  it  establishes  the  doc- 
went  into  effect  March  2,  and  trine  of  ‘‘the  judge  can  do  no 
which  make  it  an  offense  for  wrong.” 

reporters  to  write  about  cases  According  to  Garcon,  the  cele- 
under  judicial  consideration.  brated  Captain  Dreyfus,  who 
As  a  result,  the  French  dailies  was  wrongly  condemned  for  es- 
are  now  barren  of  the  crimes  of  pionage,  would  have  been  al- 
passion  with  which  they  used  lowed  to  rot  to  death  in  his 
to  titillate  their  readers.  Devil’s  Island  prison  cell,  under 

Gone  are  the  lurid  accounts  of  the  new  law. 
the  eccentric  spinsters  who  fed  Those,  like  Novelist  Emile 
poisoned  mushrooms  to  their  Zola,  who  sought  to  rush  to 
relatives  in  order  to  inherit  the  Dreyfus’  defense  would  have 
family  pig  farm.  been  muzzled  from  the  start  by 

Buried  on  the  back  pages,  the  new  judicial  reforms,  the 
with  a  few  scanty  paragraphs  eminent  lawyer  claims, 
of  description,  are  the  eternal 
triangles  of  marriage  infidelity: 

Wife  Shoots  Lover  in  a  Fit  of 
Pique.  (‘‘This  thing  was  over¬ 
powering,”  is  the  usual  tag  Hr 

Modeled  on  British  Code 


•f  Hawnt  tt  itti,  intt 


NOW  IT'S  OFFICIAL — Local  lovelies  hawk  +he  Honolulu  Adverfisef'i 
statehood  extra  at  Waikiki  beach.  Front  page  featured  a  red  reven* 
plate  with  a  "Congress  Says"  eyebrow  over  "Yes!"  The  Star-Bulletin 
ran  a  6-inch  high  headline  "Statehood!"  over  a  colored  50-star  American 
Flag. 


sorting  to  desperate  measures,  since  have  loosened  up  consid-  PJivp 
L’Artrore,  a  morning  paper,  is  erably.  J.  11  C  T  11^111119 

Fering  cash  prizes  to  readers  As  luck  would  have  it,  a  sen-  ,, 

ho  furnish  it  with  factual  ac-  sational  murder  case  broke  on  Newburyport,  Mass, 

unts  of  crimes  they  have  wit-  the  very  first  day  the  new  press  A  fire  destroyed  the  home  of 
!ssed.  This  may  have  the  result  gag  was  applied.  ^  family  of  11  persons  at  11:05 

turning  Frenchmen  into  ama-  Abbe  Robert  Cochu,  aged  40,  March  5.  The  father,  un- 

ur  Hawkshaws.  was  found  in  the  woods  near  employed  for  sometime,  was  on 

The  initial  reaction  to  the  new  Amiens  with  four  bullets  in  his  the  job  for  the  first  day  and  the 
•ess  libel  laws  was  one  of  chaos  body,  fired  in  such  a  way  as  to  mother,  expecting  their  10th 
id  confusion.  French  police,  un-  form  the  sign  of  the  cross.  Ordi-  child,  was  with  her  mother, 
irtein  as  to  how  far  they  could  narily,  this  would  have  furnished  Editor  William  L.  Plante  Jr. 
)  in  giving  information  to  the  reams  of  copy  for  every  French  of  the  Newburyport  Daily  Newt 
•ess,  played  it  safe,  gave  out  crime  reporter.  immediately  began  calling  or- 

ithing  the  first  few  days.  The  French  press  would  have  ganizations  before  the  presses 

Even  such  routine  matters  as  been  filled  with  stories  of  black  began  to  roll.  By  2  p.m.,  the  Ki- 

masses,  cabalistic  signs,  spells  wanis  Club  had  delivered  » 

- — — -  I  and  incantatons.  (Witchcraft,  check  for  $225  for  clothing.  By 

which  is  still  practiced  in  Nor-  3,  four  shoe  stores  had  delivered 

mandy,  has  a  strong  hold  on  the  30  pairs  of  children’s  shoes  in 

public  imagination.)  the  correct  sizes.  By  7  that  eve 

Fettered  by  the  new  press  libel  ning  Mr.  Plante  had  a  group  of 

laws,  the  French  dailies  gave  18  representatives  of  every 

only  the  scantiest  accounts  of  charitable  group  in  the  city 

Abbe  Cochu  and  the  weird  man-  gathered  in  his  office, 
ner  in  which  his  assassin  chose  gy  following  night  the 


Available  to  fit  your  requirements 


172  pages,  12  pages  over  1958, 
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Speeds  Newspaper  Deliveries  •  Protects  Newspaper  Bundies 


Hand  methods  of  underwrapping  are  completely  out¬ 
moded  by  the  fully  automatic  Glomail  General  Strap¬ 
ping  Underwrap. 

This  machine— now  for  the  first  time  available  from 
a  U.  S.  manufacturer  —  has  been  fully  tested  in  four 
years  of  operation  at  the  Toronto  Globe  and  Mail. 

30  or  more  bundles  per  minute  can  be  handled  from 
any  rotary  press  and  delivered  to  any  tying  machine. 
The  Glomail  General  Strapping  Underwrap  is  caster- 
mounted  and  fully  portable... will  serve  more  than  one 
press  when  all  are  not  running  at  the  same  time. 

For  complete  details  address . . . 

GENERAL  STRAPPING  CORPORATION 

100  Park  Avenue,  New  York  17,  N.  Y. 


The  Glomail  General  Strapping  Underwrap  in  operation.  Bun¬ 
dles  have  left  press,  coming  forward  in  picture,  and  reached 
conveyor  deck  of  the  Underwrap.  First  bundle  is  on  the  second 
conveyor  with  underwrap  in  place  and  is  en  route  to  the  tying 
machine.  Second  bundle  is  approaching  underwrap  feed  slot 
between  first  and  second  conveyors.  Underwrap  of  Kraft  paper 
can  be  seen  projecting  ahead  of  leading  edge  of  bundle.  Under¬ 
wrap  paper  will  travel  along  with  bundle  and  be  cut  off  3  inches 
behind  it.  Bundles  will  pass  to  operator  who  will  remove  or  add 
a  few  papers  to  match  the  bundle  size  with  delivery  order. 
Bundles,  at  rates  as  high  as  30  per  minute,  then  pass  to  the 
tying  machine. 
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iiiiiiiiiiiiADVERTISING’S  UTTLE  GIANTSimmmft 


CLASSinED  CLLMC 


Soft  Sell  Works  Better 
For  British  Classified 


Here  are  reports  on  the  potency  of  the  newspaper  as  an  S 
advertising  medium  on  the  basis  of  the  productivity  of  its  S 
smallest  unit  of  advertising  —  the  classified  ad.  It  is  sug-  S 
gested  that  CAMs  collect  them  in  their  sales  portfolio.  S 
The  ads  in  the  New  York  Herald  Tribune:  5 

MAXHASSET— FLOWER  HILL  i 

SWIMMING  POOL  | 

BEAUTIFUL  GROUNDS  | 

PRIVACY  i 

7-year-old  ranch,  top  condition,  • 
taate.  Sununer  cool  screened  ~ 
laree  patio  overlooks  deliKhtful  • 
spacious  pounds  &  beautiful  large  s 
deluxe  swimming  pool  in  com-  S 
plete  privacy.  Colored  cerat  patio  5 
surrounding  pool.  BATH  HOUSE,  S 
playground,  DOLL  HOUSE,  S  S 
large  bedrooms,  2  Ige  baths  on  S 
1st  floor  plus  2  bedrms,  one  bath  S 
on  2d  floor;  plenty  closet  space.  Z 
Lge  attractive  liv  rm,  den  A  S 
formal  dining  room.  Modem  kit-  S 
chen,  all  conveniences.  Attractive  Z 
BAR  serving  liv  rm,  den,  dining  S 
room  and  patio.  Basement,  laun-  “ 
dry  fully  e<ipt.  Level  lawns.  S 

Stand-by  POWER  PLANT  coeting  S 

$3,500.  Radio  beam  operated  gar-  • 
age  doors.  Ask  for  brochure  #168.  “ 

$69,000.  m 

AMERICAN  LISTINGS. Inc.  = 

11  East  52  St..  N.Y.C.  S 

MU  8-3824  z 

3  What  they  did:  z 

s  “One  of  the  owners  had  been  trying  to  sell  for  several  ; 

S  months,  the  other  owner  for  over  a  year.  All  the  efforts  5 
S  made  locally  and  otherwise  by  brokers  and  by  the  owners  ; 
E  themselves  had  failed.”  That’s  what  Arnold  Capra,  Presi-  = 
E  dent  and  Founder  of  American  Listings,  Inc.,  had  to  say  S 
E  concerning  the  effectiveness  of  two  small  ads.  2 

E  “When  we  took  these  listings  we  placed  with  your  news-  2 
E  paper  a  series  of  five  (5)  advertisements  for  each  property.  2 
E  Results?  We  had  a  buyer  for  the  Long  Island  property  2 
S  from  the  first  ad,  and  a  buyer  for  the  Westchester  property  2 
S  from  the  second  ad.  Contracts  were  signed  within  a  few  2 
E  days  at  prices  perfectly  satisfactory  to  the  sellers.”  5 

?iiiliiiiiiiiiiilillliliiiliiiiiiiiiiiilllllliliiiiliiiiiiiiiillliiiiillliiiiiiiiiiiiiiir 

it  was  pointed  out  that  waning  ad  for  a  furniture  store  at  the 
transient  volume  might  be  at-  top  of  the  pages  does  he  feel 
tributed  to  the  changing  pattern  that  he  has  an  even  chance? 
of  our  economy  which  favors  Maybe  he  doesn’t  argue  the ' 
new  over  used  merchandise  and  point  with  you — it’s  easier  for 
easily  available  installment  him  to  simply  forget  about  yoBi 
credit  for  all  with  any  steady  and  sell  his  things  to  the  auctioil 
income.  CAM  Roberts  sees  house.  ■ 

newspapers  at  fault  for  favor- 

ing  the  big  linage  users  over  the  Poor  Censorship . 

tiny  transients.  “Lastly,  what  are  we  doing 

He  said,  “What  about  our  for  our  commercial  advertiser? 
transient  advertisers?  In  our  The  advertising  director  of  the 
quest  for  more  and  more  space  Sharon  (Pa.)  Herald  charges 
have  we  almost  forgotten  him?  us  with  selling  space  instead  of 
Have  we  allowed  our  commercial  results.  He  says  we  are  carrying 
advertiser  to  completely  domin-  too  many  classified  display  ads 
ate  our  columns?  that  have  nothing  to  offer  other 

“I  see  some  of  our  fine  news-  than  their  size  and  weight.  I’b 
papers  that  have  succumbed  so  inclined  to  agree  with  him.” 
completely  to  the  commercial  ad-  Finally,  Mr.  Roberts  takes 
vertiser  that  they  are  banking  newspapers  to  task  for  over¬ 
multiple  column  ads  from  the  top  looking  specious  ads  making 


NORTHERN  WESTCHESTER 

OLD  COLONIAL 
Fully  Restored 
22  Acres 
105'  X  30'  Barn 

$39,500 

170  year  old  fully  rebuilt  pre¬ 
serving  old  cbarm,  overlooks  res¬ 
ervoir  Impressive  stone  pillars  en¬ 
trance.  Ailly  outer  fenced  also 
fences  in  garden  &  lawns.  Beau¬ 
tiful  old  maple  trees.  Liv.  rm.; 
din.  rm;  library;  fully  modern 
kitcb.  pantry.  2nd  Fir.;  3  bedrms, 
&  2  batbs,  plus  1  bedrm.  &  bath 
aptm.  with  separate  stair  en¬ 
trance.  3  car  garage.  Large  2 
story  bam,  new  floors,  excellent 
condition.  Modern  kitchen  bouse 
20'  x  60'.  Full  basmt.  &  wine 
cellar.  Ask  for  brochure  #191. 

AMERICAN  LISTINGS.  INC. 

11  East  52nd  St.,  N.Y.C. 

MU  8-3824 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


United  Press 
International 

NEWSPICTURES 
Tail  the  Story 


but  they  are  given  preferred  “What,  too,  have  we  done  to 
position  too.  destroy  readership  by  poor 

“Some  of  you  are  going  to  say  censorship?  Have  we  accepted 
that  this  doesn’t  hurt  the  transi-  ads  that  permitted  our  readers 
ent  advertiser’s  results.  But  who  to  be  victimized  by  sharpiM? 
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Now  you  can  have  a  modern  building  in  beautiful  factory-applied 
color — a  major  new  advance  in  pre-engineered  buildings  brought 
to  you  by  National  Steel  through  its  Stran-Steel  Division. 

Now  for  that  new  store,  manufacturing  plant,  warehouse  or  farm 
structure,  you  can  select  a  fine  building  made  of  steel,  with  the 
special  elegance  of  one  or  more  lustrous  Stran-Satin  colors;  blue, 
green,  rose,  bronze,  white  or  gray. 

Yes,  National  adds  the  magic  of  color  to  the  many  features  and 
functions  that  have  already  made  Stran-Steel  buildings  a  main¬ 
stay  of  commerce,  industry  and  agriculture.  For  here  are  easily 


insulated  buildings  that  cost  less  to  heat  or  cool.  Handsome 
buildings  that  are  low  in  first  cost,  low  in  maintenance,  too. 
Pre-engineered  buildings  in  factory-applied  colors*  are  typical  of 
the  many  continuing  advances  that  National  Steel  brings  to 
American  industry  through  its  six  major  divisions:  Great  Lakes 
Steel  Corporation,  Weirton  Steel  Company,  Stran-Steel  Corpora¬ 
tion,  Enamelstrip  Corporation,  The  Hanna  Furnace  Corporation, 
National  Steel  Products  Company. 

*For  descriptive  literature,  write 
Stran-Steel  Corporation,  Detroit  29,  Michigan. 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PIHSBURGH,  PA 


NATIONAL  STEEL 


Buildings . . .  Color. . .  and 


*'  ■*,*  < 


Columbus  Strike  Ends; 
Extra  Saturday  Bonus 


ended  with  the  publication  of  Publishers’  Wage  Offer 
Sunday  editions  of  the  Dispatch  That  was  the  same  wage  offer 
and  Citizen  for  March  15.  The  the  publishers  originally  had 
Ohio  State  Journal  resumed  on  made  when  negotiations  for  a 
Monday.  new  contract  began  last  Dec.  10. 

The  three  dailies,  and  the  Under  the  old  agreement, 
tabloid  Sunday  Star  which  also  pressmen  made  $118.18  a  week 
resumed  publication,  were  closed  for  a  37%  hour  day  shift  and 
dowTi  since  Feb.  26  by  a  strike  $123.18  for  a  35-hour  night  shift, 
called  by  the  pressmen’s  union.  in  the  new  contract,  they  also 
The  contract  with  the  press-  ^ill  receive  22  cents  for  each 
men  expired  Jan.  1.  A  stoppage  straight-time  shift  worked, 
by  pressmen  had  prevented  pub-  which  will  go  toward  insurance 
lication  of  Sunday  papers  Jan.  premiums.  It  figures  to  $1.10  a 
25.  man  for  a  five-day  week. 

The  deadlock  and  strike  re-  The  agreement  retains  the  old 
suited  when  publishers  could  not  system  of  time-and-a-half  for 
grant  demands  for  what  they  re-  the  first  hour  after  6%  hours  of 
garded  as  excessive  overtime  pay  work,  and  double  time  after 
for  Saturday  night  press  work.  that.  However  the  union  won  an 
Federal  mediators  announced  extra  bonus  for  Saturday  night 


SMALL  WORLD — When  Fritz  P.  Msiden,  left,  publisher  of  Die  Preise 
of  Vienna  was  at  Columbia,  Mo.  for  the  Press  Congress  of  the  World 
he  met  Miss  Monika  Wolfrum,  Austrian  exchange  student  at  the  Uni¬ 
versity  of  Missouri.  Her  father  is  head  of  a  publishing  firm  in  Vienna 
and  an  acquaintance  of  Mr.  Molden's. 


WE'D  HAVE  BEEN  IN  A 1 
^EAL  STEW  WITHOUT 

l^Edilor& Publisher/ 1 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone ....  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  34,  N.  Y. 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 


presses  ^v^re  silenced  and  news-  Classifie<l  Returns 
paper  offices  became  echoing 

halls  of  emptiness”  after  the  Rochester,  N.  Y. 

pre.ssmen  set  up  picket  lines.  Classified  ads  in  the  Rochester 

“The  engravers  and  some  of  Times  -  Union,  reintroduced 
the  printers  scheduled  to  work  Mai’ch  4  after  a  17-year  hiatus, 
that  night  (Feb.  26)  crossed  the  totalled  2,200  to  2,800  daily  dur- 
picket  lines.  ing  the  first  week  of  publication, 

“The  next  morning  only  a  it  w’as  announced  by  T.  A.  Pow- 
handful  of  printers  crossed.  The  derly,  classified  advertising  man- 
engravers  came  to  work.  The  ager.  This  is  approximately  75 
Stereotypers  and  Mailers  did  percent  of  the  Democrat  and 
not.  Most  of  the  Guild  members  Chronicle  total.  Fewer  than  2 
stayed  out.  .  .  .  percent  of  the  want  ads  sold 

“It  has  not  been  the  custom  have  been  for  the  Tlmes-Union 
of  the  newspapers  to  run  news  only. 
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freedom  to  forget  the  weather.  Who 

cares  if  it  s  cold  outside?  This  young  man  doesn’t.  Nor  do 
any  of  the  nine  million  families  in  America  who  heat  their 
homes  with  oil.  They  take  indoor  comfort  for  granted. 


But  to  heat  this  country’s  buildings  for  just  one  year 
means  finding,  producing,  refining  and  delivering 
I8V2  billion  gallons  of  oil.  A  giant  job,  but  just  one  of 
the  “everyday  miracles”  oil  men  are  performing  for  you. 


Helping  to  build  a  better  future . . .  Standard  Oil  Company  (New  Jersey)  HESSO 


One  of  a  series  of  messages  appearing  monthly  in  newspapers  from  Maine  to  Louisiana— the  area  served  by  Esso  Standard  Oil  Company. 
Other  Jersey  Standard  affiliates  and  their  distributors  market  elsewhere  in  the  United  States  and  134  other  countries  and  dependencies. 


eludes  24  schools  from  Mem-  have  developed  from  it. 
phis,  Tennessee,  Arkansas  and  Editor  Frank  Ahlgren  says 
Mississippi.  of  this:  “The  use  of  the  news- 

These  programs  are  on  cur-  paper  in  the  classroom  is  help- 
rent  events  and  are  on  a  com-  ing  make  these  youngsters  cap- 
petitive  basis.  Mr.  Sisler  is  the  able  of  assuming  the  role  of 
moderator  on  all  three  30-min-  veteran  correspondents  in  inter- 
ute  programs.  A  staff  member  viewing  important  personalities, 
of  the  newspaper  is  present  and  They’re  doing  a  terrific  job.” 
is  the  “commercial”  for  the  The  whole  deal  is  wrapp^  up 
newspaper  and  the  program,  in  what  is  called  “Operation 
Prizes  are  won  for  the  schools  Showoff.”  The  newspaper  works 
and  individuals.  Schools  get  en-  closely  with  staffs  of  student 
cyclopedias,  world  globes,  atlases  publications  (and  they  range 
and  trophies.  Students  win  foun-  from  high  schools  to  a  junior 
tain  pens,  books  and  the  like,  college  to  one  university  — 
There  is  a  “world  champion-  Memphis  State  University).  The 
ship”  at  the  end  of  the  season  staffs  tour  the  newspaper  plant 
—  with  the  Tupelo  winner  com-  and  are  given  an  insight  on  how 
peting  w'ith  the  Memphis  win-  a  newspaper  is  put  out. 
ner.  In  turn,  their  student  pub- 

The  most  recent  development  lications  are  “picked  to  pieces” 
of  the  program  is  a  television  by  members  of  the  Commercial's 
program  on  Sundays  entitled  staff  —  that  is  compliments, 
“Youth  Hunts  Headlines.”  In  criticisms  and  advice  are  passed 
this,  youths  are  chosen  from  out  for  the  benefit  of  the  young- 
separate  schools  using  the  Living  Text-  stei’s. 

books.  They  are  selected  on  the  All  this  is  tied  in  with  the 
'o  '^ifh  basis  of  scholarship,  aggressive-  newspaper’s  journalism  clinic, 
the  Com-  ness,  personality,  etc.  It  has  been  successful  over  the 

On  this  program,  they  inter-  years  but  got  a  fine  accolade 

or  view  prominent  personalities,  last  year  when  650  turned  up 

The  newspaper  covers  it  with  on  a  school  holiday  for  it  (usual- 

Mr.  Sisler  is  in  at  least  one  a  veteran  staffer  and  headlines  ly  the  kidi  get  out  of  school  to 

classroom  a  day  in  a  follow'-up  of  more  than  passing  interest  attend), 

to  the  program  and  he  explains 

it  this  w'ay:  “The  Commercial  s 


Parents  Participate 
In  Accent  on  Yout 


reOYLE- 

you  CANT 
'WRITE-OFF 

RliFlitE 


AUSTRALIA'S 

Expanding  Wnalth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In* 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advaititing,  publishing  and  graphic 
arts  in  Auitralia  read 


TRIM  IT! — When  Hal  Boyle  wrote  an  AP  column  extolling  the 
of  plumpness  in  females,  a  bevy  of  gals  picketed  Hal  in  the  nev 
to  show  the  benefits  of  a  trim  figure.  They  even  had  Hal  eat  his 
The  girls  are  Mara  Gibson,  Doris  Johnstone,  Bobbie  Evans  anc 
Mitchell.  (PS — The  sweet  things  popped  up  from  a  sugarless  be 
company's  beauty  contest). 
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PubtlsheJ  /ortnlghtiy 

Annual  Subscription  to  U.  S.  |8 

IS  HoMlItos  St.,  Sydney,  Australia 


Also,  the  radio  program  is 
for  Negro  students,  and  it  in- 


This  is  a  light  traffic  Asphait  Road 


Asphalt-paved  roads  can  be  built  for  any  load  . . .  from  cally  designed  for  light  traffic  and  is  constructed  at  nomi- 
the  lightest  to  the  heaviest.  This  Asphalt  road  is  specifi-  nal  cost  principally  for  local  and  farm-to-market  roads. 

This  is  a  heavy-duty  Asphait  Highway 


(Actual  thicknesses  in  any  specific  location  vary  with  traffic,  soil  and  material  characteristics) 

Here  is  a  modern  Asphalt  Highway  built  to  Interstate  last  word  in  heavy-duty,  heavy-traffic  performance . . . 
Highway  design  requirements.  Notice  that  the  built-up  and  economy . . .  saving  up  to  109o  and  sometimes  up  to 
layers  spread  the  load,  absorb  shock  and  pounding  of  50%  in  original  costs  alone.  Such  savings  will  pay  all 
heaviest  traffic  . . .  help  make  this  Asphalt  pavement  the  maintenance  costs  for  many  years. 


Ribbons  of  velvet 
smoothness... 

ASPHALT-paveof 

Interstate  Highways 


THE  ASPHALT  INSTITUTE 


Asphalt  Institute  Building,  College  Park,  Maryland 
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JOURNALISM  EDUCATION 


In-Service  Ad  Training 
Plan  Pays  in  Eureka 


By  Dwight  Bentel 

This  piece  is  about  an  in- 
service  training  program  for  ad¬ 
vertising  personnel  that  has  pro¬ 
duced  one  of  the  crack  young 
ad  staffs  in  the  West. 

It’s  a  story  about  how  that 
staff  of  eight  salesmen,  seated 
around  a  table  week  after  week, 
learn  the  facts  and  methods  that 
have  enabled  them  to  jump  their 
paper’s  retail  volume  28  per¬ 
cent  in  the  last  six  months  of 
1955.  .  .  . 

Another  22  percent  in  1956. . . . 

And  when  the  recession  came 
(and  in  a  lumbering  towm  es¬ 
pecially  hard  hit  by  the  national 
building  cut-back),  to  hold 
ground  with  the  second  largest 
retail  linage  volume  in  the  pa¬ 
per’s  history. 

Of  course,  that  table  around 
which  they  sit  is  no  ordinary 
table.  Lovingly  hand  -  crafted 
from  richly  grained  walnut,  its 
16-foot  length  gleams  down  the 
middle  of  a  handsomely  fitted 
conference  room  in  the  advertis¬ 
ing  department  of  Eureka 
(Calif.)  Newspapers,  Inc.  Pol¬ 
ished  to  the  lustre  of  a  Marine 
sergeant’s  boots,  its  elegant  sur¬ 
face  reflects  dramatic  lighting 
from  a  battery  of  plastic  bubble 
lanterns,  concealed  lamps  and 
built-in  spots  along  the  ceiling 
of  the  50-foot  air-conditioned 
room  which  houses  it. 

Lectures  at  Seminars 

The  man  who  sits  at  the  head 
of  that  table  is  no  ordinary  ad¬ 
vertising  director.  He  is  Clair 
B.  Otis,  whose  achievements  at 
the  Humboldt  Times  and  Stand¬ 
ard  have  been  heralded  in  the 
Bureau  of  Advertising  booklet, 
“The  Eureka  Story.”  For  the 
past  three  years  he  has  been  a 
lecturer  on  sales  training  at  the 
American  Press  Institute  at  Co¬ 
lumbia  University. 

The  principal  business  con¬ 
ducted  across  that  table  is  no 
ordinary  business.  It  is  a  con¬ 
tinuous  in-service  training  pro¬ 
gram  as  elegant,  as  meticulously 
crafted  as  the  table  itself. 

And  far  from  ordinary,  also, 
is  the  success  of  this  pioneering 
venture  in  on-the-job  education. 
Evidences  of  its  effectiveness 
are  as  richly  impressive  as  the 
setting  in  which  it  is  conducted. 
They  show  month  after  month 
in  mouth-watering  linage  totals. 

They  show  in  the  clean  and 


sharply-written  ads  that  pack 
the  columns  of  the  Times  and 
Standard. 

And  they  may  be  found,  also, 
hanging  on  the  walls  of  the 
“classroom.”  During  the  two 
and  one-half  years  of  the  train¬ 
ing  program’s  operation,  the  two 
papers  have  won  43  state,  re¬ 
gional  and  national  awards  for 
advertising  excellence. 

Pretty  fair  for  a  pair  of  pa¬ 
pers  in  the  sticks.  Teetering  on 
the  ragged  edge  of  the  Califor¬ 
nia  shoreline,  the  town  dips  one 
end  into  Humboldt  Bay  and  loses 
the  other  in  the  redwoods. 

Eureka  is  the  kind  of  place 
to  tempt  an  advertising  direc¬ 
tor  to  relax  and  go  Ashing  for 
the  fighting  steelhead  that  swim 
practically  into  its  rain-swollen 
gutters.  The  two  papers,  with  a 
combined  circulation  of  26,500 
daily,  are  delivered  to  97  per¬ 
cent  of  the  homes  within  a  25- 
mile  radius.  Nearest  daily  op¬ 
position  is  174  miles  to  the  north, 
and  170  miles  to  the  south. 
Sounds  like  a  ball. 

Plan  for  Others 

But  Clair  Otis  doesn’t  go  fish¬ 
ing.  His  brand  of  angling  has 
been  a  training  program  that  a 
lot  of  ad  directors  in  less  remote 
places  might  vrell  take  a  hard 
look  at.  For  not  the  least  im¬ 
pressive  of  its  aspects  is  its 
feasibility  for  any  newspaper 
whose  ad  director  is  willing  to 
expend  the  same  painstaking 
preparation  and  execution;  and 
whose  publisher  (as  is  Don 
O’Kane,  president  of  Eureka 
Newspapers)  is  willing  to  swing 
solid  encouragement  and  support 
behind  the  project. 

Mr.  Otis  has  put  his  program 
together  like  a  picture  puzzle. 
His  slogan,  “That  man  is  most 
original  who  adapts  from  the 
greatest  number  of  sources,”  re¬ 
veals  his  method.  This  quiet- 
spoken  cross  between  business 
executive  and  college  professor 
brought  to  the  task  the  mind 
of  a  researcher,  a  compelling 
eagerness,  a  personality  with 
the  soft  lustre  of  well-used  table 
sterling,  and  a  conviction  that 
there  must  be  some  better  way 
to  train  up  advertising  personnel 
than  the  traditional  sink-or- 
swim  method. 

There  was,  he  discovered.  But 
let  him  tell  it: 


TRAINING  SESSION — Clair  B.  Otis  conducts  a  class  for  advertising 
staff  trainees  at  the  Eureka  (Calif.)  Humboldt  Times. 


“The  story  goes  back  (this  from  double  to  an  800  percent 
is  Otis  speaking)  to  my  own  increase  over  the  previous  ap- 
entry  into  advertising.  At  that  propriations.” 
time  there  was  no  training  Armed  with  this  experience  he 
whatever.  It  was  the  old  busi-  called  in  two  older  members  of 
ness  of  handing  the  newcomer  ad  staff  and  asked  for  as- 
a  bunch  of  cards  with  the  names  sistance  in  helping  launch  a 
of  potential  advertisers,  slap-  training  program  that  would 
ping  him  on  the  back,  and  call-  utilize  “planned  advertising" 
ing  after  him  ‘Good  luck,  son,’  principles  most  effectively.  “No 
as  he  went  out  the  door.  oue  could  argue  against  the 

‘  That  w’as  a  costly  way  of  idea,”  he  says.  “After  all,  1 
doing  things  .  .  .  and  my  own  jj^d  the  nine  acceptances  to  back 
experience  emphasized  its  inef-  » 

fectuality.  So  when  I  became  an  .  _  ..  ,  .  intensive 

jiH  (90  vpnr«  T  Alter  lU  weeKS  01  intensiv! 

hoo-an  tr,  inn  training  the  Staff  was  sent  into 

began  to  do  some  investigation  ,  j  .  .1  •  i  i 

into  methods  that  would  improve 
the  practice.  What  I  found  was 
a  great  lack  of  information.”  Story.’ 


.  Aj  Selection  Processes 

t»eared  to  Advertisers 

It  was  a  Bureau  of  Advertis-  program  divides  into 

ing  Workshop  at  Fresto,  Cali-  principal  catego^sji^ 

r  •  •  ir>cc  Ai,  A  A  „  personnel  selection.  Recruit  for 

forma  in  1955  that  put  him  on  ...  r  ~  _rA,.» 

the  track  Mr  Otis  exnlains  A^a^^tity,  screen  for  quality  B 

«TT  A  AU-  A-  T  1,  the  principle  governing  thB 

Up  to  this  time  I  had  been  ,  ^  a- 

groping  in  the  dark.  It  had  been  ^he  operation.  Sough 

Siggesfed  that  I  send  a  staff  are  young  Prospects  who 

A  t:-  u  a  t  seem  to  offer  the  kind  of  poten- 

member  to  Fresno,  but  I  recog-  •  A-r  7  . 

nized  the  opportunity  and  weSt  justify  an  into 

myself.  There  I  found  the  basic  timing  program  and 

principles  from  which  a  train- 
ing  program  should  take  off.  ^  , 

And  the  emphasis  further  con-  Selection  processes  are  metic 
firmed  my  judgment  that  such  ulous.  NAEA  screening  maten 
a  project  must  be  geared  to  the  uls,  including  the  preliminary 
needs  of  the  advertiser  .  .  .  check  unit  and  personal  inven- 
aimed  at  the  goal  of  obtaining  tory  tests,  are  used  for 
from  newspaper  advertising  the  eliminations.  From  the  resulta 
greatest  benefits  to  the  mer-  and  personal  interviews,  OtB 
chant.  picks  the  three  best  candidates 


“That  purpose  motivates  our 


picks  the  three  best  candidates 
These  are  given  a  battery  of 


training  program  from  start  to  aptitude  tests  provided  anii 
finish  ”  evaluated  by  the  Klein  Institute 

When  he  returned  from  Fres-  New  York  The  candid^ 
no,  explains  Mr.  Otis,  “I  se-  who  comes  out  on  top  is  hito 
lected  nine  prospects  represent-  Incidentally  most  of  his 
ing  a  cross-section  of  accounts  candidates  come  froB 

and  with  John  Mellinger,  retail  the  journalism  schools  with  ad- 
advertising  manager,  carefully  vertising  programs, 
designed  a  presentation  for  each  Swond  major  phase  of  the  op- 
which  approached  the  merchants  eration  are  the  training  ses- 
from  the  standpoint  of  their  sions  themselves.  Their  pur)^ 
problems  rather  than  our  desire  is  to  upgrade  rank-and-file  sales- 
to  sell  advertising.  nien  into  merchandising-adver 

“We  made  nine  calls.  To  my  Jising  experts.  The  train^  a« 
amazement  we  got  nine  accept-  esmans  ip, 

ances,  with  contracts  ranging  {Continued  on  page  60) 
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a  hand  in  things  to  come 


The  boundless  energy  of  the  uranium  atom  means  a  brighter  future 


Every  day  brings  the  benefits  of  atomic  energy  closer  to  our 
daily  living.  It  presents  a  whole  new  field  of  exploration  for  scientists  all 
over  the  world. 

A  longer,  healthier  life  is  hopefully  ahead  as  radiation  is  help¬ 
ing  doctors  learn  more  about  the  basic  processes  of  life  by  revealing  how 
certain  elements  are  put  to  work  by  the  body.  The  controlled  rays  of  the 
atom  are  also  being  used  to  pin-point  malignant  tissues  for  subsequent  treat¬ 
ment.  And  radiation  studies  of  how  plants  absorb  nutrition  from  sun  and 
soil  are  showing  the  way  to  improved  food  supplies. 

These  are  but  a  few  of  the  vital  jobs  being  done  by  radioisotopes 
—radioactive  materials  created  in  atomic  reactors  at  Oak  Ridge,  Tennessee 
. . .  the  great  atomic  energy  center  operated  by  Union  Carbide  for  the  U.  S. 
Atomic  Energy  Commission.  The  people  of  Union  Carbide  will  continue 
their  pioneering  research  in  atomic  energy— and  in  the  vital  fields  of  alloys, 
carbons,  chemicals,  gases  and  plastics— to  bring  you  a  brighter  future. 
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Learn  more  about  the  excit¬ 
ing  work  now  going  on  in 
atomic  energy.  Send  for  the 
illustrated  booklet,  “The 
Atom  in  Our  Hands.”  Union 
Carbide  Corporation,  30  pMst 
42ndStreet,NewYork  17,N  .Y . 
In  Canada,  Union  Carbide 
Canada  Limited,  Toronto. 


U.S.- Canada  Anti-Communist 


Amity  Made 
Press  Project 

Ottawa 

Assigfning  ni  ore  American 
newsmen  to  Canada  and  more 
Canadian  reporters  to  the  U.  S., 
will  strengthen  understanding 
between  the  two  countries,  U.  S. 
Ambassador  Richard  B.  Wig- 
glesworth  told  the  Canadian 
Managing  Editors  Conference. 

Mr.  Wigglesworth  said  that 
for  real  Canadian  understand¬ 
ing  of  the  United  States,  the 
reporting  and  interpretation 
could  best  be  done  by  Canadians. 

“Conversely,  I  believe  that 
for  real  American  understand¬ 
ing  of  Canadian  news,  the  re¬ 
porting  can  best  be  done  by 
Americans  who  can  translate 
it  into  the  context  of  the  United 
States.” 

The  Ambassador  said  he  had 
been  in  Ottawa  long  enough  to 
i-ealize  that  many  Canadians 
felt  Americans  do  not  know 
enough  about  Canada. 

“In  fact  I  have  also  been 
here  long  enough  to  suspect 
that  many  Canadians  do  not 
known  enough  about  the  United 
States.” 

More  than  100  news  execu¬ 
tives  from  across  Canada  gath¬ 
ered  for  the  conference  that  con¬ 
cluded  Feb.  28. 

L.  N.  Smith  of  the  St.  Cath¬ 
arines  Standard  was  elected 
president  of  the  conference.  He 
succeeds  W.  H.  Vaughan  of  the 
Windsor  Star. 

Other  officers  are;  Emery  Le- 
Blanc,  Moncton  L’Evangeline, 
first  vicepresident;  P.  M.  Pres¬ 
ton,  Brantford  Expositor,  sec¬ 
ond  vicepresident;  and  William 
Thomson,  Reytna  Leader-Post, 
secretary-treasurer. 

Douglas  Fisher,  Socialist  MP 
for  Port  Arthur,  Ont.,  told  the 
editors  there  was  a  tremendous 
dearth  of  interpretive  material 
on  Parliament,  in  Canadian 
newspapers. 

In  reply,  newsmen  told  Mr. 
Fisher  that  MPs  make  such  dull 
speeches  that  there  isn’t  too 
much  reporters  can  do  to 
brighten  up  their  copy. 

• 

Heads  UPI  Bureau 

Cleveland 

David  W.  Talbott,  35,  has 
succeeded  Howard  H.  Babcock, 
resigned,  as  manager  of  the 
Cleveland  bureau  of  United 
Press  International.  He  joined 
UP  in  1956  after  graduating 
from  Western  Reserve  Univer¬ 
sity  as  a  journalism  major. 


Drive  Suggested 

Columbia,  Mo. 

The  free  press  of  the  free 
world  was  called  upon  to  form 
a  committee  to  plan  a  coordin¬ 
ated  anti-Communist  campaign 
at  the  recent  Press  Congress  of 
the  World  at  the  University  of 
Missouri  School  of  Journali.sm. 

The  suggestion  was  made  in 
a  speech  by  Henry  J.  Kaiser  Jr., 
son  of  the  industrialist  and  an 
executive  in  several  Kaiser 
enterprises. 

“I  would  like  to  suggest  that 
a  committee  be  fonned  among 
the  fi’ee  press  representatives 
of  the  world  to  adopt  a  coordin¬ 
ated,  long-range  program  which 
will  carry  the  battle  to  the  Com¬ 
munists,  and  put  them  to  rout,” 
said  Mr.  Kaiser.  “The  dynamics 
are  all  on  our  side.  Communism 
has  nothing  to  sell  but  slavery. 

“I  believe  that  freedom  of  the 
press  depends  upon  the  success 
and  continuance  of  our  free  en¬ 
terprise  system  throughout  the 
world,”  asserted  Mr.  Kaiser. 
“More  simply  stated — if  there 
is  no  free  world — there  can  be 
no  free  press. 

“The  true  test  of  this  partner¬ 
ship  between  free  enterprise  and 
the  free  press  will  depend,  in 
the  last  analysis,  on  how  w'ell 
this  system  works,”  he  added. 
“You,  as  communications 
leaders,  cannot  be  asked  to  sell 
a  product — if  I  may  use  a  busi¬ 
ness-like  tenn — unless  you  have 
a  ‘product’  to  sell.  If  we  are  to 
convey  the  image  of  greatness, 
we  must  act  greatly — by  leader¬ 
ship  and  by  genuine  seiwice.  The 
free  press  must  take  the  initia¬ 
tive  away  from  the  Communists 
by  giving  life  and  force  to  the 
ideal  of  individual  liberty.” 

• 

Focus  on  Good  Teens 

Cleveland 

In  an  expansion  of  its  Satur¬ 
day  “Young  Ohioans”  pages,  the 
Cleveland  Plain  Dealer  has 
added  a  teen  feature  column 
written  by  Janice  Ghetia.  Mrs. 
Ghetia,  for  eight  years  the 
News’  child  guidance  columnist, 
will  focus  her  column  on  the 
constructive  activities  and  in¬ 
fluences  of  young  people. 

• 

Plan  Reader  Studies 

Minneapolis 

Two  members  of  the  North¬ 
west  Daily  Press  Association  — 
the  Ribbing  (Minn.)  Tribune 
and  the  Wausau  (Wis.)  Record- 
Herald  are  undertaking  reader- 
ship  studies  similar  to  the  Man¬ 
kato  (Minn.)  Free  Press  pilot 
study  of  last  Fall. 


Eureka 

(Continued  from  page  58) 
ous  steps  in  the  buying  anc 


the  form  of  improved  adverti^ 
ing  and  the  greater  attention 
given  to  advertising  by  the  mer¬ 
chants  themselves. 

“We  began  to  win  top  prizes 


selling  processes,  how  to  learn  contests.  Staff  morale  soared, 
and  apply  new  sales  techniques,  members  became  so  enthu- 

how  to  follow  through,  and  vari-  siatic  about  these  meetings  that 
ous  individual  and  team  selling  they  themselves  suggested  the 


techniques.  ^  a.m.  starting  time  to  increase 

the  sessions  by  an  hour.” 

Knowledge  of  Retailing  A  meeting  begins  with  coffw 

They  are  taught  that  sound  P^'^ries  Mr.  Oti.s  is  the 

knowledge  of  retailing  is  almost  Prmc.pal  instructor,  and  he  has 
as  essential  as  a  knowledge  of  ^one  substantial  preparation 
advertising  if  the  salesman  is  .  However, '  he  points  out.  “one 
to  work  effectively  with  retail-  l^^rtant  factor  in  our  success 
ers.  Among  the  “source  materi-  ^he  participation  of  the  staff 
als”  brought  into  the  classroom  ^^^pb^rs  themselves.  Before 

each  series  of  meetings  we  de 


done  substantial  preparation 
“However,”  he  points  out,  “one 
important  factor  in  our  success 


are  successful  local  merchants 
who  discuss  their  own  particular 
advertising  needs. 


cide  what  is  the  most  timely 
program  for  now  —  what  is  the 


The  trainees  are  taught  lay-  immediate  need, 

out,  lettering,  typography  by  We  set  up  a  format  for  wha; 
means  of  strip  film  presenta-  cover,  get  to 

tions,  demonstrations  by  a  com-  ^^^ber  the  finest  materials  avail- 
petent  artist,  through  use  of  --  the  best  in  books,  n 

type  books,  and  in  “evaluation  ^AEA,  and  in  Bureau  of  Ad- 
sessions”  where  each  indivi-  vertising  presentations, 
dual’s  work  is  subjected  to  group  Conference  Room 

criticism. 


Copy  writing  drill  also  is  fol-  ,  ^he  conference  room,  bui  t  for 
lowed  by  group  evaluation.  The  ^he  puiTose  but  available  to 
trainees  participate  in  “brain-  community  groups  during  off 
storming  sessions”  to  develop  hoys,,  is  equipped  with  chak 
new  ideas.  They  jointly  create  ^nd  pin-up  boards,  slide  aai 
sales  presentations  for  indivi-  strip  projectors  a  mm 

dual  accounts,  campaigns,  spe-  Projector,  tape  recorder,  recori 

cial  editions.  They  study  P  ^  «  i.  i 

cient  working  procedures,  inter-  ,^Here  steff  members  mah 
departmental  cooperation,  team-  their  finished  presentations  be 
work,  proper  use  of  materials,  their  fellows  before  tryinf 

equipment  and  tools.  them  out  on  customers,  and  voi« 

'  ,  ,  .  ,  defects  and  other  weaknesse 

They  are  taught  the  best  w-ays  recorded  and  played  bad 
to  make  sales  reports,  insertion  ^ere  good  and  bad  ads  are 
yders  to  use  rate  cards.  They  studied,  tom  down,  recon 
learn  the  importance  of  specula-  structed  from  the  original  in- 
tive  layouts  how  to  write  ^od  g^edients  under  time  pressun 
business  and  sales  letters,  how  Nothing  is  left  to  chance.  Be 
to  give  maximum  service  to  ad-  f^re  a  new  staff  member  make 
vertisers.  Otis 

The  Follow-Through  “we  want  him  steeped  in  the 

viewpoint  that  his  job  is  to  ob- 
Third  phase  of  the  Otis  pro-  tain  maximum  benefits  for  the 


The  Follow-Through 


Third  phase  of  the  Otis  pro-  tain  maximum  benefits  for  the 
ject  is  the  follow-through.  It  advertiser.  That’s  the  test  of 
includes  supervision  and  an  in-  everything  we  do. 
centive  plan  designed  to  keep  “We  try  to  make  each  mar 
in  action  the  newly  acquired  feel  the  importance  of  his  job 
“know-how”  of  each  salesman.  _  that  he  can  do  more  for  > 
Each  individual’s  efforts  are  merchant  than  any  other  busi 
measured  against  a  “standard  ness  man  that  walks  througb 
of  performance,”  and  he  is  rated  his  door.  I  would  rather  go  back 
every  three  months.  The  incen-  to  the  horse  and  buggy  days 
tive  system  pays  staff  members  than  give  up  planned  advertis- 
liberally  for  their  professional  jng  and  return  to  the  old  meth 
growth,  and  for  their  accom-  ods.  If  a  merchant  gets  results, 
plishments.  Inclusion  of  the  Otis  we’re  going  to  get  space.” 
incentive  plan  in  “Operation  xhe  week  preceding  this  wri: 
Exm,  NAEA’s  most  recent  gj.>g  visit  to  Eureka,  each  meif 
project,  attests  the  effectiveness  her  of  the  eight-man  staff 
of  its  operation.  The  Eurel^  organized  a  presentation  to  • 
staff  is  one  of  the  best  paid  in  merchant.  Of  the  six  deliverdk 
the  country.  had  obtained  results  the  lo*- 

A  typical  training  session  be-  est  of  which  doubled  that  mer 
gins  at  7  a.m.  It  wasn’t  always  chant’s  space.  Average  space 
so.  “At  first,”  says  Mr.  Otis,  crease  for  the  six  merchant* 
“we  met  from  8  ’til  10  o’clock  was  two  and  one-half  times, 
one  day  each  week.  Results  im-  There’s  nothing  “horse  ans] 
mediately  began  to  show  up  in  buggy”  about  that. 
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This  message  is  being  brought  to  you  by 

REPUBLIC  STEEL 

as  a  member  of  the 

AMERICAN  IRON  AND  STEEL  INSTITUTE 


REPUBLIC  STEEL'S  management,  in  order  to  keep  the 
company  growing  and  so  help  protect  the  jobs  of  its 
present  employees,  has  been  alert  to  the  ever-present 
competition  (wholesome  and  healthy)  from  other 
materials  as  well  as  from  foreign  labor.  Therefore, 
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Republic  now  produces  plastic  pipe  as  well  as  steel; 
aluminum  windows  as  well  as  steel;  titanium  as  well  as 
stainless  steel.  Republic  makes  the  world’s  widest  range 
of  standard  steels  and  steel  products,  including  barbed 
wire,  farm  fencing,  and  other  wire  products. 


Will  he 
take  away  an 


steelworker’s 

job? 

Meet  Vladimir  Petrov,  Russian  steelworker.  He 
earns  about  56  rubles  a  day. 

American  steelworkers  earn  about  $24.00  a 
day . . .  four  times  as  much  as  steelworkers  of 
Western  Europe,  over  four  times  as  much  as 
Vladimir,  and  seven  times  as  much  as  Japanese 
steelworkers. 

So  what? 

So  this:  Many  foreign  countries  have  zoomed 
their  output  of  steel  —  they’re  selling  it  all  over 
the  world— and  in  increasing  amounts  even  in  the 
U.S.A.  For  instance,  more  barbed  wire  is  being 
imported  here  from  abroad  than  American  mills 
are  producing. 

Soaring  costs  in  this  country  are  hurting  the 
American  steelworker  as  he  tries  to  compete  with 
his  counterparts  all  over  the  world . . .  European 
and  Japanese  steel  producers  are  even  now  under¬ 
selling  American  steel  right  here  in  this  country. 
Some  American  steelworkers  have  already  lost 
their  jobs  just  for  this  reason;  foreign  steel¬ 
workers  have  gotten  their  jobs. 

Certainly  it  will  not  help  America  if  the  spread 
between  U.S.  and  foreign  wages  is  increased.  It 
will  only  serve  to  export  jobs. 

Isn’t  it  time  to  stop  this  inflationary  rise  in 
wage  costs  that  is  undermining  the  job  security 
of  American  workers? 
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SY>DICATES 


•  Roosevelt’s  Column 

•  WNS  Returns  to  Bell 


who  reads  it  will  be  better 
equipped  to  do  his  part  in  ar¬ 
resting  Communism  encroach¬ 
ments.” 


TREASURY  FEATURE 


NEA  Names 
‘General’  for 


The  Savings  Bonds  division  of  ViG  op  PPJitll  TOC 
the  Treasury  Department  an-  YV  Cll  J.  C/dULllCo 


By  Janies  L.  Collings 


Edith  Kermit  Roosevelt,  busy 
associate  editor  of  Spadea  Syndi¬ 
cate,  is  going  to  be  even  busier. 

The  attractive  granddaughter 
of  Theodore  Roosevelt  soon  will 
write  a  weekly  column  for  her 
shop,  “Between  the  Lines,”  which 
Jim  Spadea,  bossman,  describes 
as  an  “attempt  to  do  what  the 
title  implies  whenever  events 
call  for  such  handling. 

“In  all  cases  she  will  report 
from  the  conser\’ative  point  of 
view.  She  favors  progress 
through  conservative,  time-tested 
methods  and  will  therefore  be 
constructive  in  her  attitude.” 

Miss  Roosevelt  began  her 
career  as  a  reporter  for  the 
Siskiyou  Daily  News,  Yreka, 
Calif.  Later  she  moved  to  UP  in 
San  Francisco  as  night  rewrite- 
man.  When  she  switched  to  the 
seiwice’s  bureau  in  Los  Angeles 
she  wrote  a  daily  column. 

In  1953  Miss  Roosevelt  covered 
the  Office  of  Health  Education 
and  Welfare,  and  the  Defense 
Department,  in  Washington  for 
UP.  She  has  been  with  Spadea 
since  1955. 


Standard  Publishing  Co.,  Ltd., 
reverts  to  Bell  ownership  April 

1. 

The  transaction  does  not  in¬ 
clude  Anita  Colby,  who  has 
served  as  president  and  editor. 
Frank  Lowe,  on  loan  from  the 
McConnell  organization  for  the 
past  two  years,  has  been  assist¬ 
ant  editor.  He  said  he  will  re¬ 
turn  to  Montreal  next  week  to 
become  associate  editor  of  Week¬ 
end  magazine.  Other  personnel 
changes  have  not  been  an¬ 
nounced. 

The  Service  was  established 
April  1,  1946,  by  Mrs.  Eleanor 
Darnton  and  Mrs.  Harriet 
Crowley,  wffio  resigned  as  wom¬ 
en’s  editors  on  the  New  York 
Times  to  take  on  the  assign¬ 
ment.  In  those  days  it  was  called 
Women’s  National  News  Serv- 


nounces  it  has  a  free,  two-column 
mat  feature,  “Science  Notebook.” 
The  pi’oduct  is  issued  on  a  two- 
mats-a-month  schedule.  The  de¬ 
partment  says  350  newspapers 
have  already  ordered  it.  Each 
panel  carries  a  plug  for  savings 
bonds.  The  author  is  Elliott 
Caplin,  who  writes  several  comic 
strips. 


COMMUMST  BOOK 


I  RAVELING  .STUDIO 

Arthur  C.  Radebaugh  (“Closer 
Than  We  Think”)  left  his  Mich¬ 
igan  home  the  other  day  for  a 
tour  of  the  countiy  in  his  new 
car.  And  what  a  car  it  is.  It’s  a 
studio  on  wheels.  The  artist  calls 
it  “The  Little  Mobile”  and  says 
it  is  a  research  car  built  to  serve 
all  his  artistic  purposes.  Inside 
you’ll  find  drawing  board,  the 
usual  paraphernalia  of  paints 
and  brushes  and  a  mobile  tele¬ 
phone  installation  so  he  can  keep 
in  touch  with  his  office  and  the 
plants  and  factories  he’ll  visit 
on  the  trip. 


BACK  HOME 

Women’s  News  Service  has 
come  home. 

WNS,  acquired  from  Bell  Syn¬ 
dicate  two  years  ago  by  John 
McConnell  of  the  Montreal 


The  Chicago  Sun-Times  Syn¬ 
dicate  reports  it  has  completed 
arrangements  for  the  immediate 
syndication  of  “What  We  Must 
Know  About  Communism,”  by 
Harry  and  Bonaro  Overstreet. 
This  is  the  book  Secretary  of 
State  Dulles  urged  President 
Eisenhower  to  read,  and  column¬ 
ist  Roscoe  Di-ummond  has  this 
to  say  about  it:  “It  .sheds  new 
shafts  of  light  on  Communist 
teaching  and  tactics.  Everyone 


Sale  of  Norristown 
Newspaper  Is  Denied 


Lfmtem  jaw  &  snap  brim 


..are  symbols  known  to  millions  of  fervent  fans  in 
forty-four  countries  around  the  globe— and  their 
proud  possessor  needs  no  introduction!  With  a 
ready-made  public,  crime’s  most  popular  nemesis 
builds  suspense  and  circulation  for  the  best  newspapers... 


Norristown,  Pa. 

The  Norristown  Times  Her¬ 
ald  this  week  denied  “malicious 
and  false  rumors”  that  it  had 
l)een  sold. 

Robert  I.  McCracken,  vice- 
president  and  general  manager, 
said  he  had  just  returned  from 
Paris  where  he  visited  Mrs. 
Ralph  Beaver  Strassburger  and 
_J.  A.  Peter  Strassburger. 

“The  Times  Herald,”  he 
stated,  “will  continue  to  be  pub- 
llished  by  the  Ralph  Beaver 
Strassburger  family,  following 
;  the  true  American  policies  and 
jrich  traditions  established  by 
'  our  beloved  late  publisher,  Ralph 
i  Beaver  Strassburger.” 


Appointment  of  Philip  Van 
Doi'en  Stern  as  field  general  of 
the  NEA  Service  staff  covering 
the  upcoming  Civil  War  Centec- 
nial  was  announced  this  wed 
by  Boyd  Lewis,  NEA  vicepres; 
dent  and  executive  editor. 

Dr.  Stem’s  title  is  “editor 
consultant.”  He  will  prodw 
illustrative  and  text  features  as 
well  as  advise  NEA  editors  on 
the  general  program  connects 
with  the  centennial. 

His  books,  “The  Drums  of 
Morning,”  “An  End  to  Valor" 
and  “Secret  Missions  of  the 
Civil  War,”  have  won  criticai 
and  popular  acclaim. 

“Perceptive  and  illuminating’ 
are  adjectives  used  by  Brno 
Catton,  editor  of  Amerm 
Heritage  magazine,  to  descriV 
Mr.  Setrn’s  writing.  “Good  er 
tei-tainment  and  sound  historj," 
is  the  judgment  of  Jonatha: 
Daniels,  editor  of  the  Roleiji 
(N.  C.)  News  &  Observer. 

“This  appointment,”  M: 
Lewis  said,  “assures  NEA  cl: 
ents  timely,  readable,  historit 
ally-accurate  features  through, 
out  the  Centennial  years  ahrac 
Some  of  these  features  will  ho 
in  the  written  word  and  other? 
in  the  form  of  dramatic  and  ei 
citing  pictures  unearthed  froc 
archives  and  early  publication! 
Others  will  consist  of  origini 
art  work  produced  by  the  NEA 
staff.  Some  of  the  art  workwi! 
be  suitable  for  use  with  color. 

Releases  are  planned  for  l»ti 
this  y'ear. 


Biiv  Color-Malic  Press 


of 


Dick  Trac^ 


independent  features 


by  Chester  Gould  is  a  one-man  gang  against  crime . . .  fights  with 
scientific  gadgets,  wrist  watch  radio,  lab  analyses,  as  well  as  bare 
knuckles  and  gats!  Police  departments  everywhere  have  elected 
him  to  honorary  memberships  — and  the  public  rates  him  as  their 
top  attraction!  Some  territories  are  still  available  for  this 
valuable  newspaper  property.  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager . . . 

Chicaffa  Tribune^JVew  York  JVetrs 

WmrnM*  Bulldln0,  Xfir  York 

ft ###€?<!«©*  MnCm  Tribunr  Toirt-r,  Vhiraao 


GUY  NUNN. 

Radio-TV  Director  for 
United  Auto  Workers  soys: 

WWe  find  l-F  extremely  valu¬ 
able  for  it  deals  with  impor¬ 
tant  matters  in  depth  rarely  to 
be  found  in  conventional  serv- 
i  ices  .  .  .  still  timely  enough  to 
be  of  interest  to  a  broad- 
caster.99 

Send  for  leaflet. 

I  Independent  Features, 

130  Eleventh  St.,  S.E. 
Washington  3,  D.C. 


Oklahoma  Publishing 
publishers  of  the  Daily  Oklah 
man,  Oklahoma  City  Times,  anc 
the  Farmer-Stockman,  has  pur 
chased  eight  Color-Matic  unit' 
unveiled  recently  by  R.  Hoe  k 
Co.  (E&P,  March  14,  page  58' 
Delivery  of  the  presses  t 
planned  for  mid-November. 


What  PTA  Means 

Chicago 

To  find  out  and  publish  wha' 
the  Parent-Teachers  Associa 
tions  mean  to  parents  is  the  a® 
of  a  new  series  of  articles  ® 
the  Chicago  Tribune.  The  serif! 
is  being  written  by  Ruth 
based  on  extensive  intervie*^ 
with  parents,  teachers  and 
school  executives. 
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Now  installed  at  a  large  Midwest  newspaper,  this  new 
RCA  Conveyor  System  is  doing  "a  wonderful  job  in  a 
very  tight  mailroom.”  They  are  more  than  satisfied 
with  results. 

Performance  and  capabilities  of  the  RCA  Newspaper 
Conveyor  are  indicated  by  these  comments  of  operat¬ 
ing  and  maintenance  personnel  .  . . 

"With  the  RCA  Conveyor  you  can  bend  it  around 
a  building  column  in  a  very  short  space.  In  a  room 
like  ours  we  can  see  a  lot  of  advantages  in  this  sys¬ 
tem.  It  can  perform  more  twists  and  turns  than  a 
piece  of  spaghetti ! 

"It  was  cheaper  to  install,  maintenance  should  be 
lower,  and  there  should  be  more  trouble-free  operation 
than  on  other  systems. 

"It’s  so  easy  to  maintain  you  can  just  stand  there  on 
the  floor  with  an  oilcan  and  in  one  revolution  of  the 
chain  you  can  have  it  oiled. 

"This  system  is  so  simple,  it  just  has  to  work! 

"It  takes  about  a  quarter  of  the  time  to  install  the 
RCA  System  as  the  older  one. 

"Print  is  not  smudged  by  the  RCA  System. 

"Kickers  give  us  no  trouble. 

"The  RCA  System  should  gain  wide  acceptance  in  the 
newspaper  industry.” 


RCA  Newipaper  Conveyors  ore  readily  installed  in  existing 
os  welt  os  itew  facilities  since  no  changes  are  required  in  the 
presses  or  accompanying  equipment.  The  Conveyor  System 
fuiKtions  ideally  with  RCA's  new  transistorized  Newspaper 
Counting  System.  Get  all  the  facts  on  this  better  conveyor 
now  available  from  RCA.  Send  for  descriptive  folder  on 
RCA  Newspaper  Conveyor  Systems  and  other  Automation 
products.  Or  ask  for  RCA  representative  to  coll.  Address  RCA, 
Dept.  RC*38,  1260S  Arnold  Avenue,  Detroit  39,  Michigan. 


RAD  to  CORPORATION  of  AMERtCA 

INDUSTRIAL  AND  AUTOMATION  DIVISION 
DETROIT,  MICH. 
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WASHINGTON  FOCUS 


By  James  J.  Butler 


FKANCIS  IN  COURT  stricted  his  attendance  at  niedu 

David  “Tommy”  Stern’s  talk-  organization  banquets  and  Grid 


I  service,  has  never  been  publicly 

I  I  ^  accused  of  having  a  sense  of 

_ humor,  acted  with  dispatch.  Ht 

ployees  of  the  now-defunct  dispatched  an  office  aide  to  dfr 
Washington  Times-Herald  elect-  picture, 

ed  the  former  President  an  hon-  *  *  * 

orary  life  member.  Hoover,  INFORMATION  OFFICER 

stricted  his  attendance  at  media  f  Frank  H.  Kuest,  a  California 

strict^  his  attendance  at  nieaia  Herald.  The  T  (times) -H  (erald)  __j  Washington  newsoanermai, 
ore-an  zation  banauets  and  Grid-  • wasningion  newspaperman 


ing  mule  “Francis”  is  back  in 
the  news.  The  character  created 
by  the  former  publisher  of  the 
Netv  Orleans  (La.)  Item,  having 
gone  to  Washington,  to  the  races. 


gan^auon  oanquecs  aim  v,im-  existence  gn  vears  hi- 

iron  Club  events.  ^  the  Washington  Post  pur-  ^een  appointed  InforJiation  Of. 

chased  the  newspaper  five  years  ^gg^.  the  White  House  Confer- 
NEWS-MAKERS  ago  (March  7,  1954).  This  year  g^gg  Aging.  Following  grad- 

wru  i  T>  -.1  *  IT-  i,  membership  rolls  were  uation  from  Glendale  College  he 

While  President  Eisenhower  opened  to  former  news  and  joined  the  staff  of  the  Gfendde 

n  Kxr  __1.  .i.  _ 1*_  _ < _  VT  C*  ^ 


to  West  Point,  and  various  other  was  making  it  nine  m  a  row  by  photographic  employees  of  INS,  (Calif.)  News-Press.  He  was  j 
points  by  way  of  Universal  Pic-  meeting  the  press  to  discuss  de-  Universal  Service,  and  INP —  reporter  *  for  the  San  Diegi, 
tures  productions,  has  gone  now  fense,  Berlin,  and  budgets;  Cab-  all  described  as  “merger  vie-  i/nipn  and  later  with  Associated 
to  the  Supreme  Court  of  the  inet  Members  put  the  Washing-  tims.”  Press  in  Los  Angeles  before  war 

United  States.  Stem  sold  his  ton  news  conference  on  the  road  *  *  *  service.  He  spent  11  years  in  the 

rights  to  the  talking  mule  to  during  the  past  month.  Ike  had  PLEDGE  OF  SECRECY  Wa^hineTon  Bureau  of  Conbv 

the  film  company  and  reported  not  missed  a  week  in  more  than  ^orre  Bill”  K. 

his  $50,000-plus  payment  as  two  months,  before  sche^ling  appearance  in  the  ♦  •  * 

“capital  gams. ’But  the  Internal  his  ^sions  with  Prime  Mims-  Representatives.  Rep.  nato  ANNIVERSARY 

Revenue  Service  says  Francis  ter  Harold  Macmillan.  But,  in  Michael  Zlatnik  freshman  mem-  kni 

is  a  literary  composition  and  the  Fe^ary,  Secretary  of  I^rior  ^er  from  Chicago,  proposes  the  ,  <>' 

receipts  fall  within  another,  Fred  A.  Seaton  conducted  one  ^ewsgathers  be  immune  for  trial  accreditotion  to  cov( 

hieher  rate,  tax  bracket.  conference  here  and  three  on  __  , _ x  _ the  April  2-4  10th  anmversai 


PLEDGE  OF  SECRECY 
Another  “Marie  Torre  Bill’ 


NATO  ANNIVERSARY 


receipts  fall  within  another, 

higher  rate,  tax  bracket.  conference  here  and  three  on  ^  the  April  2-4  10th  anniversary 

Stem  contends  the  film  com-  the  road;  Agriculture  Secretary  ®  P  ,  sources  of  nublishecf  in-  P^^eram  of  NATO’s  signing, 
pany  didn’t  buy  Francis  for  Ezra  Taft  Benson  had  two  here  Jg_„,_x.  _  p-gvided  the  facts  Newspapers  have  been  told  to 

literary  value  but  only  for  its  and  four  in  other  cities;  Labor  ^ere  obtained  under  a  pledge  of  designate  their  representotivK 
use  in  other  pictures  and  with  Secretaiy  James  P.  Mitchell  re-  ^  and  file  applications  by  March 

story  settings  other  than  the  one  ceived  the  newsmen  in  four  cities  .  'thpi-wi-sp  avnilablP  TbP  ^7  at  the  latest.  The  meetings 
based  on  the  former  publisher’s  outside  ^e  Capi^l  Attorney  gtggtjgg  ^.g^jd  blanket  all  will  be  conducted  in  the  Depart 
book— first  of  seven  productions  General  William  P.  Rogers  had  mental  Auditorium  here  with 

made  by  Univer.sal  using  the  one  Washington  press  confer-  ’  *  *  *  foreign  ministers  of  15  NATO 

mule  as  a  central  character.  He  ence.  stric'ti  v  countries  attending. 


iuicilclt;!  ZiliitlllA.,  Jlltrill*  rrt.  .  •  x  l 

,  -  riu-  _ _  +1...  Time  IS  running  out  on  ob- 

ber  from  Chicago,  proposes  the  ...  j  x  x-  x 

X,  u  •  Vr  X  I  taming  accreditation  to  cover 
newsgathers  be  immune  for  trial  .  xg,. 


mental  Auditorium  here  with 
foreign  ministers  of  15  NATO 
countries  attending. 


paid  taxes  at  the  regular  rates 
on  income  from  his  writings,  but 
contends  the  imaginary  mule 


^  ^  .STRICTLY  BUSINESS 

NUMBERS  G.AME  Newsmen  who  received  invita- 

f  w  b'  o+  ppA  tions  to  attend  the  workshop  of  2  Papers  Drop 


contends  the  imaginary  mule  What  Washington  needs  is  a  “  Y  °  * 

W’^’to^Ll^beS^seT^^^^  S  iSditriat  Editors  had  their  Contests 

other  things  it  ^S  con^TXf  Washington  Daily  News:  “The  interest  stimulated  by  a  red-  Two  more  newspapers  have 

tnmgs.  It  isnt  copyright-  Maryland  National  Capital  Park  penciled  notation:  “Briget  Bar-  announced  discontinuance  of 

^  TbP  Inwpr  pn„rf  ,..bpcp  Planning  Commission  yes-  dot  is  expecting  to  see  you  PU“le  contests  because  of  the 

decision  Steim  ap^eatod  tois  ^  there!”  Evidently  Briget  is  less  reports  of  “leaks”  in  solution 


terday,  m  ettect,  voted  to  reduce  there!”  Evidently  Briget  is  less 
some  Montgomery  County  resi-  a  distraction  than  her  almost- 


(E&P,  March  7,  page  15). 


wppV  nnewprpd-  /.or,  if  j  vxvxvx-.xj,  a  aistracuon  tnan  ner  almost-  x.xx»xx..  ,, 

be  said  that  the  teokisIlitoJaJi  dential  property  values  500  per  namesake  Brigitte  Bardot.  The  The  St.  Louis  (Mo.)  Poi(- 
at  the  took  IS  a  literary  cent.”  meetins  at  the  Woodner  Hotel  Dispatch  split  a  $10,000  priK 

ter’'dS'inStS*  theSto"  Washington  Evening  Star;  discussed  industrial  editinit,  all  for  two  women  who  subrniWi 

Witaout  the  Htarar,  descriptt  ^’e^ r^Kp^^fn''-  p\”5irNo‘:  ftd'^  - 

his  manifestations,  Francis  f  ‘  ■'fPI.E  BLOSSOM  QUEEN  ‘'’¥heTmif„»Tont.)  Fr«  P«. 

would  cease  to  exist.  If  Francis  *  *  *  *  Elaine  Atwood,  the  19-year-old  ^old  readers  this  week  that  it  no 


has  sufficient  form  and  sub-  ditui  m  uite  n  *cc 

stance  to  be  considered  property  REL.4T10NS  QxASS 

capable  of  ownership,  this  is  so  The  Army  will  establish  i 
because  of  its  literary  composi-  public  relations  school  for  mili 


APPLE  BLO.SSOM  QUEEN 


GRIDIRON  LEADER 


PUBLIC  REIxATIONS  CIxASS  daughter  of  Editor  Robert  B.  longer  wished  to  be  associated 
X  1.1  •  1-  Atwood  of  the  Anc/iorape  (Alas-  -with  contests  “because  thousands 
The  Army  will  establish  a  ka)  Daily  Times,  has  been  of  dollars  have  been  obtained  in 
public  relations  school  for  mill-  chosen  queen  of  the  Shennan-  the  United  States  by  question- 
tary  and  civilian  employees  al-  doah  Apple  Blossom  Festival  and  able  winners.” 
ready  on  the  job,  or  selwted  for  ^ill  reign  from  April  30  to  May  xhe  final  prize  of  $325  will  be 
^si£iment.  Classes  will  be  con-  2.  Miss  Atwood  attends  Mills  donated  to  a  children’s  hospital, 


Paul  Wnnfxbn  nf  fb«  University  of  College  in  California. 

Paul  Wooton  of  the  New  Wisconsin  for  eight  weeks,  be-  «  *  « 


the  Free  Press  said. 


Wilmington,  Dej 
An  ordinance  increasing  b" 


Orleans  (La.)  Times-Picayune  ginning  June  19.  The  “student  SPFAKFR  SAM  ACTS  * 

assumed  the  presidency  of  the  body”  will  be  limited  to  25  mem-  SPEAKER  SAM  ACTS  Excludcfl 

Gridiron  Club  last  Saturday  bers  who  will  be  taught  prin-  “Beware  this  man  —  He’s  I 

night,  succeeding  B.  M.  Me-  ciples  of  communication  and  Dangerous”  was  the  warning  Wilmington,  Dej- 

Kelway,  editor  of  the  Washing-  public  opinion,  philosophy  and  pencilled  under  a  clipping  from  An  ordinance  increasing  b" 

ton  Star,  and  the  following  new  process  of  public  relations,  pub-  ^  newspaper,  showing  Scripps-  cense  fees  payable  by  publishers 

memtors  were  inducted :  Paul  L.  jjc  relations  case  studies',  and  Howard  Writer  Vance  Trimble  has  been  amended  to  specifically 

Martin,  Gannett  Newspapers;  current  army  policy.  '  began  the  exjiose  of  nepot-  exclude  newspapertoys  in  de- 

Rudolph  Kauffmann,  II,  Wash-  *  *  * "  ism  in  Congress.  When  UPI  termining  the  number  of  em- 

ington  Star;  Robert  J.  Donovan,  ^  photographer  set  up  to  snap  the  ployees.  (E&P,  March  14,  pag* 

New  York  Herald-Tribune;  John  MERGER  VICTIMS  picture  displayed  on  the  bulle-  64).  The  city  officials  also  have 

L.  Williams,  Kansas  City  Times;  The  little-kno-wn  fact  that  tin  board  of  the  New  House  given  informal  assurances  that 

Lucian  C.  Warren,  Buffalo  Herbert  Hoover  is  a  former  Office  Building  cafeteria,  he  was  it  is  not  their  intention  to  m* 

Courier-Express.  Vice  President  Washington  daily  newspaper  warned  he  must  obtain  permis-  elude  carrier  toys  in  the  re- 

Richard  Nixon  was  the  ranking  publisher  was  publicized  when  sion  from  Speaker  Sam  Ray-  quirement  of  a  $50  annw 

guest  in  the  absence  of  Presi-  the  T-Hirty  Club,  made  up  prin-  bum.  The  veteran  Texan  who,  license  fee  for  individuals  who 

dent  Eisenhower  who  has  re-  cipally  of  former  editorial  em-  in  his  46  years  of  congressional  solicit  subscriptions. 
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Rudolph  Kauffmann,  II,  Wash¬ 
ington  Star;  Robert  J.  Donovan, 
New  York  Herald-Tribune;  John 
L.  Williams,  Kansas  City  Times; 


lation  is  supported  by  facts  that  Journalism  Award 
Leamed  Hand  observed  m  the  might  have  been  produced  m  ..  n  i 

United  States  Aluminum  Com-  evidence  in  court.  In  the  light  of  Wonors  Al0X  *  arK6r 
pany  of  America,  148  F.  2d  416:  the  facts  as  contained  in  these  Tucson,  Ariz. 

“  ‘A  market  may  for  ex^ple,  stipulations  and  in  light  of  the  A  new  award  for  journalism 
be  so  limited  that  it  is  impos-  testimony  that  has  been  offered  students  at  the  University  of 
sible  to  produce  at  all  and  m^t  the  case  we  are  unable  to  find  Arizona  has  been  established  by 
the  cost  of  production  except  by  any  well  defined  issue  of  fact  Donald  Still  of  San  Francisco, 
a  plant  large  enough  to  supply  that  may  be  submitted  to  the  regional  public  relations  man- 
the  whole  demand.  Or  there  may  jury  that  has  not  already  become  ager  for  the  General  Motors 
be  changes  in  taste  or  in  cost  a  question  of  law  which  the  Corporation, 
which  drive  out  all  but  one  Court  must  decide.  In  other  The  award  will  consist  of  a 
purveyor.  A  single  producer  may  words,  what  can  the  Court  tell  plaque  and  will  be  named  the 
be  the  survivor  out  of  a  group  the  jui-y  to  find  from  the  evi-  “Alex  Parker  Award,”  in  honor 
of  active  competitors,  merely  by  dence  in  this  case  that  is  not  of  “Colonel”  Alexander  K. 
virtue  of  his  superior  skill,  fore-  already  apparent?  Parker,  copy  editor  of  the  Ari- 

sight  and  industry.  In  such  cases  »The  case  as  developed  does  zona  Daily  Star.  The  award  will 
a  strong  argument  can  be  made  not  disclose  in  our  judgment  any  be  bestowed  annually  to  a  re- 
that,  although  the  result  may  violation  of  the  anti-tmst  law.  porter  on  the  Arizona  Wildcat, 
expo.se  the  public  to  the  evils  jg  therefore  withdrawn  from  UA  student  newspaper, 
of  monopoly,  the  Act  does  not  the  jury  and  judgment  entered  , 

mean  to  condemn  the  resultant  fQj*  ^^^0  defendants.” 

of  those  very  forces  which  it  is  ^  ^Spike"^  Canham  Heads 

its  prime  object  to  foster;  finis  ,  .  The  ISo.  1  C  of  C 

nnn.c:  roi*on?it.  a  I  Initii  ^ 


Mergers 

(Continued  from  page  11) 


knew  which  phone  to  use  and 
part  of  his  customers  might  be 


subscribers  to  one  system  and 
another  part  to  the  other. 

“In  this  case  it  was  a  great 
relief  to  the  public  to  see  one 
of  the  concerns  buy  the  other 
one  out  and  take  one  of  the 
unnecessary  phones  off  of  their 
tables.  It  is  the  contention  of 
the  defendants  in  the  case  that 
what  was  true  of  the  dual  tele¬ 
phone  system  has  in  a  measure 
become  true  in  the  newspaper 
operation. 

“Our  higher  courts  have  held 
that  even  though  there  is  a  con¬ 
solidation  of  papers  in  the  larger 
cities  that  a  violation  of  the 
anti-trust  law  does  not  neces- 


THE  HOTTEST  PROMOTION  OF  1959 

FOR  NON-METROPOLITAN  DAILIES’  EXCLUSIVE  USE! 

You'd  have  to  look  a  long  way  to  find  shown  above,  is  made  available  by  co- 
as  complete  and  well  thought  out  plan  for  opieration  of  automobile  manufacturers  and 
increasing  local  ad  linage!  Let  us  send  you  their  advertising  agencies, 
the  complete  package,  including  the  famous  _  _ 

32  Auto-Quizzers  (mats),  sixteen  17''X23’'  ffH  |  || 

identification  guides  for  dealers’  showrooms  ■■w  J 

along  with  sample  dealer  ads  and  other 

timely  tie-in  suggestions.  This  material,  as  l(^ 

C  INLAND  NEWSPAPER  REPS.  INC. 


(MAIL  MEAT  ONCE  TO:) 
AUTO-QUIZ,  410  N.  Michigan  Ava. 
Room  454,  Chicago  1 1,  Illinois 


Please  send  me  all  the  Auto-Quiz 
materials  immediately. 


NAME 


ADDRESS 


CHECK  FOR  $18  ENCLOSED  □ 
BILL  TO  OUR  ACCOUNT  □ 
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in  exp 
greater 
meeting 
'Jian  th( 
officers, 
paign. 


A  1 
Imeetir 
know 


Mi 

(Cont 


SLMMARY 


Total  Advortising 

Office 

News  Content 

Total  Content 

Average 

Pages 

%  Total 
Linage  Content 

%  Total 
Linage  Content 

%  Total 
Linage  Content 

Linage 

% 

Per 

Issue 

1,538,263,027  59.3 

33,456,436 

1.3 

1,022,166,940  39.4 

2,593,886,403 

100.0 

34 

2,282,427,767  59.7 

46,554,818 

1.2 

1,497,129,102  39.1 

3,826,111,687 

100.0 

34 

1,093,782,751  56.2 

17,372,696 

0.9 

833,480,443  42.9 

1,944,635,890 

100.0 

106 

.4,914,473,545  58.7 

97,383,950 

1.2 

3,352,776,485  40.1 

8,364,633,980 

100.0 

TOTAL 

ADVERTISING 

LINAGE 

12,444,652 

15.425.534 
17,360,300 

9,633.011 

13,918,015 

4,809,023 

11,904,128 

14,542,986 

15,830,977 

8.779.445 
12,459,196 
11,337,320 
16,554,958 
14.736.740 
32.715,176 
23,297,174 
24,011,801 

7,973,830 

22,827,428 

18.175.284 
18,391,297 

7.762.445 
14.363,859 

7,388,116 

4,373,048 

14.864.534 
12,550,579 
14,498,334 
13,481,460 

9.758.181 
7,889,192 
6.747.461 

16,007,650 

10,865,769 

23,178,676 

18,857,797 

8,994,121 

20,752,365 

19,789,893 

5,984,984 

10,882,615 

20.191.285 
19.001.686 
37,098,201 
15,414,300 
20,777,374 

8,399.229 

38,736,153 

13,256,628 

15.865,826 

17,351,149 

8.836.181 
15.325.482 

4,578.966 

29.961.081 

10.312,129 

8,850,132 

17,559,740 

22,750,684 

9,857,590 

12.278.511 

22,146,803 

11.458.390 

12.4.56.130 

17,608.271 

25,546.284 

13,370.996 

18.965,714 

11.967,081 

15,886.730 

14. . 341.783 
11.413.944 
17.495,185 
12,820,052 

6,828,988 

16.430.249 

11.697.660 

25.405,743 

113.950,262 

14.326.212 

18,176.889 

13.861.033 

19,635.814 

19,689,080 

13.419,797 

6.057,808 

13.620,103 

14,193,080 

10,306.087 

10.735.. 395 
23,301.534 

7.998.615 

16.896.087 


% 

TOTAL 

CONTENT 

52.6 

67.4 
63.0 
47.0 

56.7 

39.8 

57.1 

58.1 
58.7 

54.9 

51.5 

56.5 

57.4 
.•>6.9 

67.2 

65.4 

65.2 

46.6 
66.1 

62.2 

69.2 

44.5 

55.6 

50.9 

41.6 

67.1 

55.3 

64.6 

58.6 

64.1 

54.1 

41.7 

60.8 
50.13 

66.4 

64.1 

51.3 

66.3 

70.7 

43.8 

54.3 

57.4 
.57.4 

67.1 

60.1 

66.4 

51.3 

68.8 
54.0 
62.1 

58.9 

55.5 
64.0 
.34.3 
71.0 

41.4 

55.6 

66.9 
.56.9 

49.8 

55.9 

73.9 

54.6 

68.4 

56.9 
67.8 
.54.0 

62.7 

51.7 
62.1 
.56.0 
.56.7 
63.0 

63.4 

52.7 
,56.5 
60.0 
63.0 
64.6 

65.5 

59.8 

51.2 

56.3 

64.9 
.5.5.7 

40.2 

57.4 

60.6 

55.9 
.55.2 

66.4 

49.5 

49.2 


LINES 

OP 

OFFICE 

344,047 

250,695 

425,342 

374,073 

274,314 

913,164 

256.876 
264,911 
337,393 
110,801 
210,567 
340.525 
550,690 
311,188 
761,913 
504,975 
458,356 
228,972 
339,376 
316,816 
108,515 
369,795 
327,203 
406,99i8 
121,216 
218,952 
294,021 
230,679 
269,436 

67,819 

192,678 

288,771 

236.876 
378,468 
868,940 
316,744 
190,125 
139,482 
147,262 
113,761 
378,601 
564,401 
726,832 
874,377 
1183,808 
125,290 
167,559 
950,143 
600,871 
507,534 
618,003 
121.756 
194,614 

65,412 

369,414 

592.816 

152,338 

234.976 

436,100 

77,639 

287,515 

.515,371 

271,625 

467,138 

478.605 
231,602 
228,295 
826,217 
272,692 
268,027 

619.235 
.803,494 
322.724 
363,958 

183.605 
487,275 
354,315 
693,094 
233,591 
512,378 
271.848 

417.235 
723,470 
288,809 
361,013 
315,429 
266.095 
235.981 
334,666 
249,404 
699,1892 
156,862 
680,657 


% 

TOTAL 

CONTENT 

1.4 

1.1 

1.5 
1.8 
1.1 
0.8 
1.2 
1.1 
1.2 
0.7 
0.9 

1.7 
1.9 
1.2 

1.6 

1.4 

1.3 

1.4 
1.0 
1.1 
0.4 
2.1 
1.3 

2.8 
1.2 
1.0 
1.3 
1.0 
1.2 
0.4 
1.3 
2.1 
0.9 
1.8 
1.0 
1.1 
1.1 
0.4 
0.5 
0.8 
1.9 
1.6 
2.2 
1.6 
0.7 
0.4 
1.0 
1.7 
2.5 
2.0 
2.1 
0.8 
0.8 


4L  NEWS  TOTAL  TOTAL 

ENT  CONTENT  CONTENT  CONTENT 

1  10,888,199  46.0  23,676,8N 

I  7,221,44  3  31.5  22,897,41! 

>  9,798,630  35.5  27,593,272 

i  10,509,620  51.2  20.5U.7M 

I  10,367,011  42.2  24.559,t4« 

i  7,185,057  59.4  12,092,244 

I  8,675,604  41.7  20,836,tN 

1  10,206.580  40.8  25,014,477 

2  10,811,285  4  0.1  26.979,Ui 

7  7,103,185  4  4.4  15.99S,U1 

1  11,499,92  1  47.6  24,169,(84 

7  8.392,695  41.8  20.070,(41 

9  11,746,541  40.7  28.862,981 

2  10.831,9>S8  41.9  25,879,(14 

6  15,199,964  31.2  48,677,0(1 

4  11,839,216  33.2  35.641.S9i 

3  12,343,843  38.6  36,814,094 

4  8,896,923  52.0  17,099,774 

0  11,348,396  32.9  34,616,29« 

1  10,707,965  36.7  29,200.094 

4  8.060.945  30.4  26,660,7(7 

1  9,316,571  53.4  17,448,811 

3  11,141,038  43.1  25,832,1(1 

8  6,724,270  46.3  14,519,884 

2  6,008,136  57.2  10,602,401 

0  7,073.645  31.9  22,157,011 

3  9,865,164  43.4  22,709,7(4 

0  7,726,077  34.4  22,466,094 

2  9,280,728  40.3  23.031.(24 

4  8.200,702  45.5  18,026.14! 

3  6,491,227  44.6  14,572,991 

1  7,7.32.376  .56.2  13.768.994 

9  10,062,435  38.3  26,306.4(( 

,8  10,125.378  47.4  21.369.944 

.0  11,364,665  82.6  34,902,281 

.1  10,234,579  34.8  29,409,124 

.1  8,360,498  47.6  17,544,744 

.4  10,412,755  33.3  31.304,9(1 

.5  8.065.917  28.8  28.003.071 

.8  7,561.545  56.4  13,660.294 

.9  8.793.091  43.8  20.049.247 

.6  14,399,390  41.0  35,156.914 

.2  13.870,149  40.4  33.098.947 

.6  17.309.899  31.3  55.282.477 

.7  10.040.792  39.2  25.638,994 

.4  10,373,821  33.2  •  81.276.4(4 

.0  7,810.990  47.7  16.367.771 

.7  16,637,279  29.6  66.323,(74 

.5  10,671,651  43.6  24,529.144 

.0  9,181,635  36.9  2S.654.84( 

.1  11.471.238  39.0  29,440,344 

.8  6,951,028  43.7  16,908,964 

1.8  8.439.404  35.2  23,959.6W 

1.6  8.712.614  65.2  13.356.991 

1.9  11.1885.505  28.1  42.216,0M 

:.4  13,979.318  56.2  24.884.2g 

1.9  6.921.530  43.6  16,924.099 

1.9  8.437.663  32.2  26.2.32.374 

.1  16.764.360  42.0  39.951.044 

1.4  9.849.921  49.8  19.786.1M 

;.3  9,419.588  42.8  21.986,914 

1.7  7.323.916  24.4  29.986.044 

1.3  9.240.836  44.1  20.970,8« 

!.l  8.426.149  39.5  21,339.4M 

1.5  12,880.424  41.6  80.967.8M 

1.6  11.896.044  31.6  8'?'6’2.989 

1.9  11,174.996  46.1  24.774.OT 

1.1  10.969.674  36.2  30.251.6J 

1.2  10.901,417  47.1 

l.O  9,448.043  36.9  25.597,804 

2.4  10,656.873  41.6  25.617.W 

1.5  8,422,171  41.8  20.139.M; 

1.2  9.945.291  35.8  27.763.W 

1.8  7.051.471  34.8  20.2.35.J1 

1.4  6,949.570  45.9  12.962.0(1 

1.7  12.174.426  41.8  29.091.964 

1.8  7.453.251  38.2 

1.5  14.313.217  35.5  «>.312.»J 

0.8  10.136.616  84.6  29.320.«» 

2.3  7.035.9.33  .32.2  21.874.5n 

0.9  11.938,16.3  39.8  30.386.894 

1.6  12,788.872  47.3  27.066.644 

2.1  14.52S.162  41.6 

1.0  10.343.899  34.1  20S21.7W 

1.5  10.333.126  42.8  24.113,M; 

2.1  8.695.163  57.7  15.C68.«» 

1.1  9.827.860  41.5  23.704.J4 

1.0  9,011.013  38.4  23.440.074 

1.8  7,812.799  42.3 

1.8  8.462.953  43.5  19.44i.75l 

1.7  11.217.448  31.9  2.3.118.^ 

1.0  7.991.173  49.6 

1.9  16.800.672  48.9  34.376.»4 
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36,814,099  I  *uu 
17,099,774  I 
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29,200,994  I  . 
26,660,767 


17,448,811  I  union 

I  about 


22.157,mi  I  were  ( 
22,709,7(4  I  ...  , 
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llishen 


17,544,744 
31.304,(91  some 
28.003,071  If  fL 
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20.049.197 
35,156.074 
33.098.6(7 
65.282.477 
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81.276.4(4 
16.367,771 

66,323,(74  j  ■ 
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29,440,894 
15,908,964 
23,959.604 
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social 
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24.774.287  . 

30.251.606  * 

23,141.194  unioi 

25.597.800 
25.617.891 
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20.2.35.481  “ 
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21.874.518 
30.386.899 
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30,821.788 
24.113.9J 
15.068,400 
23,704.058 
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gUANTlTATlVE  ANALYSIS  OF  THE  CONTENT  OF  MORNING,  EVENING  &  SUNDAY  NEWSPAPERS 

FOR  THE  YEAR— 1958 
MEDIA  RECORDS,  INC. 


102  Morning  Newspapers 
148  Evening  Newspapers 
147  Sunday  Newspapers 
397  . 


MORNING  NEWSPAPERS 

Albany  Times  Union . 

Albuquerque  Journal  . 

Atlanta  Constitution  . 

Atlantic  City  Press  . 

Baltimore  Sun  . 

BinKbamton  Sun  . 

Birminiirham  Post-HeralU  . 

Boston  Globe  . 

Boston  Herald  . 

Boston  kecord  . 

ButTalo  Courier-Express  . 

Charleston  Gaxelte  . 

Charlotte  Obswver  . 

ChicaKo  Sun-Times  . 

Chicago  Tribune  . 

Cincinnati  Enquirer  . 

Cleveland  Plain  Dealer  . 

Columbus  Ohio  Stale  Journal  ... 

Dallas  News  . 

Dayton  Journal-HeiTild  . 

Denver  Rocky  Mountain  News  . . . 

Des  Moines  tiegi.>ter  . 

Detroit  Free  Press  . 

Duluth  News-Tribune  . 

Elmira  Advertiser  . 

El  Paso  Times  . 

Erie  News  . 

Evansville  Couiier  . 

Fort  Wayne  Journal-Gazette  . 

Fort  Worth  Star-Telegra.m  . . . . . 

Glens  Falls  Post  Star  . 

Grand  Rapids  Herald  . 

Harrisburg  Patriot  . 

Hartford  Courani  . . 

Houston  Post  . . 

Indianaiolis  Star  . 

Jackson  Clarion-Ledger  . 

Jacksonville  Times-Union  . 

Kansas  City  Times  . 

Knoxville  Journal  . 

Little  Roc'k  Arkansas  Gazette  .... 

Long  Beach  Indei>endent  . 

Los  Angeles  Examiner  . 

Los  Angeles  Times  . 

Louisville  Courier-Journal  . 

Memphis  Commercial  Api>eal  .... 

Meriden  Record-Journal  . 

Miami  Herald  . 

Milwaukee  Sentinel  . 

Minneai>olis  Tribune  . 

Montreal  Gazette  . 

Muncie  Star  . 

Nashville  Tenneasean  . 

New’  Haven  Journal-Courier  . . . . 
New  Orleans  Time^Picayune  . . . . 

New  York  Herald-Tribune  . 

New  York  Mirror  . 

New’  York  News . . 

New  York  Times  . 

Newark  Star-Ledger  . 

Newport  News  Press  . 

Norfolk  Virginia^Pilot  . 

Oklahoma  City  Olclahoman  . 

Pasadena  Independent  . . 

Philadelphia  Inquirer  . 

Phoenix  Republic  . . 

Pittsburgh  Post-Gazeito  . 

Portland  Oregonian  . 

Providence  Journal  . 

Richmond  Times-Dispatch  . 

Riverside  Enterpris**  . 

Roanoke  Times  . 

Rochester  Democrat  &  Chronicle 

Rockford  Star  . 

Sacramento  Union  . 

St.  Louis  Globe-Democrat  . 

St.  Paul  Pioneer  Pres.s  . 

St.  Petersburg  Timc^  . 

Salt  Lake  City  Tribune  . 

San  Antonio  Expri'ss  . 

San  Diego  Uhion  . 

San  Francisco  Chronicle  . 

San  Francisco  Examiner  . 

San  Jose  Mercury  . 

Scheno'Ctady  Gazette  . 

Scranton  Tribun#*  . 

Seattle  Post-Tntelli.gencer  . 

Shreveport  Times  . 

Spokane  Spokesman-Review  . . . 

Syracuse  Post-Standard  . 

T^mpa  Tribune  . 

Toledo  Times  . 

Toronto  Globe  &  Mail  . 
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I-  '■and  prevents  unfair  competition  TJ  ^  ^  1 1  n  O  T»C  ’ 

\loflintnr9  among  publishers  that  would  llOclLllllltJl  O 

JlKUlU'i’tfi  o  result  from  advertisers  having 

{Continued  from  page  9)  their  work  done  in  one  shop  A  q  T  lof 

_ _  and  supplying  mats  to  other  pa-  iWV dl  (J.O  JLjIO  L 

_ o  Pers.  The  union  also  said  elimi- 

^ter  sum.  He  urged  the  nation  of  the  practice  wood  en-  T 

SSing  to  put  no  limit,  other  publishers  to  establish  lb  UllCCU 

Z  tL  goid  judgment  of  the  composing  rooms.  ^  r 

officers,  on  the  planned  cam-  Historic  Practice  _ 


officers,  on  the  planned  cam- 


Atlantic  City,  N.  J. 
National  Headliner  Club 


William  Ewald,  United  Press 
Intel-national,  radio  and  tele¬ 
vision  Column. 

Stan  Delaplane,  San  Francisco 
Chronicle  and  McNaught  Syn¬ 
dicate,  for  feature  column. 

Larry  Finnegan,  Salt  Lake 
City  (Utah)  Deseret  News,  spot 
news  picture. 

Otello  Bighini,  UPI  photog- 


noiPTl.  .  ^  ^  iSdtiunax  v.iuu  j^g^.  Rgn^g^  SpO^S  action 

Testimony  was  given  that  the  awards  were  announced  this  pjg^yj.g 
Turn  Featlierbedding  Charge  reproduction  practice  began  in  week  in  the  25th  Anniversary  ^  T^  '•  r>  /a-  \ 

on.  n  the  1880s  and  mainly  at  the  in-  competition  for  journalistic  Gene  Dennis,  Bn/an  ( Tex.) 

,.S:i“erte:t  tli"«prruc-  achievement  by  individnala,  Bn.,lc.  featnie  p.Cme. 

iL”  question,  a  member  de-  rr*  "Sf  Tv_...  W-_. _ 


Gene  Dennis,  Bryan  (Tex.) 
Daily  Eagle,  feature  picture. 


Two  Western 


O’Neill,  Neb. 
The  O’Neill  Frontier  has  been 


dared,  because  it  would  be  easy  that  only  ,ibout  a  ^th  of  a  stations  and  magazines.  Westem 

to  show  that  it’s  the  publishers,  Pinter’s  time  normally  is  de-  The  judges  voted  a  special 

not  the  union,  who  are  guilty  re-setting  of  tribute  to  the  Minneapolis  Star  p«^p|.o  Snlfl 

offeatherbedding.  He  explained:  and  Tribune  for  “Consistently  A  «ipcrS  OUlU 

The  composition  of  the  plated  The  question  narrowed  to  Comprehensive  Coverage  of  Lo-  O’Neill,  Neb. 

material  received  by  the  news-  whether  the  union  exacted  a  cal.  National  and  Foreign  Af-  xhe  O’Neill  Frontier  has  been 
paners  has  already  been  paid  for  Jiayment  for  work  that  was  not  fairs’’  as  exemplified  by  its  Pra-  soij  i,y  Carroll  W.  Stewart,  edi- 
bv  the  advertiser  and  yet  the  performed,  as  in  the  example  gram  of  Information  on  World  tor-publisher  for  12  years,  and 
iifv.spapers  run  it  at  the  full  of  standby  musicians.  Affairs.  Specifically  mentionerl  w.  Irl  Todd,  co-publisher,  to 

rate  that  is  based  on  the  cost  The  court  divided,  6  to  3,  the  were  William  P.  Steven,  execu-  Alan  Cramer  and  James  Cham- 
of  setting  it  in  their  composing  majority  holding  that  the  “made  tive  editor;  Wilbur  Elston,  edi-  pion,  both  of  Wayne,  Neb. 

rooms.  work”  had  become  a  recognized  torial  page  editor;  Graham  Champion,  who  will  be 

Although  it  did  not  come  out  idiosyncrasy  of  the  trade  and  a  Hovey,  European  correspondent;  tjygjnggg  manager,  is  a  graduate 
in  floor  discussion,  there  was  customary  feature  of  the  wage  Victor  Cohn,  science  reporter;  Iowa  State  college  at  Ames 
murmuring  among  many  of  the  sti-ucture  and  work  schedule  of  and  Willard  Hertz,  staff  writer.  jjg  majored  in  agricul- 

uiiion  members  in  the  corridor  newspaper  printers.  It  was  a  Anniversary  Book  tural  journalism.  Mr.  Cramer, 

about  the  loss  of  wages  during  “wasteful  procedure”,  the  judges  .anniversary  Dot>K  publisher  of  the  Wayne  Herald 

the  December  suspension.  Some  said,  but  the  work  was  done  by  Also  honored  was  the  National  since  1954,  majored  in  journal- 
were  overheard  to  complain  “it  an  employee,  with  the  em-  p^ess  Club’s  50th  anniversary  ism  at  the  University  of  Ne- 
wUl  take  me  two  years  to  pay  ployer’s  consent,  under  the  terms  book  “Shrdlu”,  published  in  1958  braska  and  State  University  of 
back  the  loans”.  of  collective  bargaining.  on  the  golden  anniversary  of  the  lowa. 

A  member  declared  in  the  “Wp  Ho  not  have  here  a  situ-  clnh.  CfSi/l  Ilia  v\1oT^o 


A  member  declared  in  the  ‘‘We  do  not  have  here  a  situ-  club, 
meeting  that  “the  publishers  ation  comparable  to  that  men-  The  list  of  winners  includes: 
know  we  don’t  like  the  $7  offer”  tioned  by  Senator  Taft  as  an  Newspapei-s  and  Syndicates 
Md  another  said,  “let  the  pub-  illustration  of  the  type  of  feath-  James  McAllister,  Daily  In- 
lishers  bring  in  Linofilm  and  erbedding  which  he  would  con-  dependent,  Kannapolis,  N.  C., 
^me  of  those  other  new  things  sider  an  unfair  labor  practice,”  featui-e  writing  and  photogra- 
if  they  want  to,  but  keep  em-  ^be  majority  concluded.  phy. 


ub.  Mr.  Stewart  said  his  plans 

The  list  of  winners  includes:  are  indefinite,  but  he  will  work 
Newspapei-s  and  Syndicates  on  a  book  of  his  experiences  in 
James  McAllister,  Daily  In-  World  War  II. 


ployment  of  printers  up  by  re¬ 
ducing  the  hours.” 


sider  an  unfair  labor  practice,  featui-e  writing  and  photogra-  San  Andreas,  Calif, 

the  majority  concluded.  phy.  Mr.  and  Mrs.  L.  R.  Petit- 

The  minority  judges  who  dis-  Mrs.  June  Caldwell,  Arizona  homme  announced  the  sale  of 
sented  said  they  thought  Con-  Daily  Star,  Tucson,  column,  the  Calaveras  Prospect  and  Citi- 


Brfore  Supreme  (>uirt  in  1932  gress  meant  to  outlaw  even  such  “Surprise  Package.”  zen  and  the  Calaveras  Calif or- 

a  time-honored  practice  as  “bo-  Everett  S.  Allen,  New  Bed-  nian  of  Angels  Camp,  to  Mr. 

The  question  whether  the  gus”  because  it  was  a  “useless”  ford  (Mass.)  Standard  Times,  and  Mrs.  James  Wood  of  Lima, 

Taft-Hartley  Law  proscribed  re-  serv  ice.  for  his  13-part  series  “Sea  Battle  Ohio. 

pr^uction  of  local  ads  as  feath-  At  the  union  meeting,  Mr.  1958 — Key  to  Survival.”  Mr.  Wood  was  City  Editor  of 

erbedding  went  to  the  Suprenie  Barrett  said  the  original  clauses  Chester  L.  Smith,  Pittsburgh  the  Lima  News.  He  is  the  third 

of  the  United  States  in  on  reproduction  required  the  re-  (Pa.)  Press,  Sports  column.  owner  of  these  papers  in  the 

1952  in  an  action  by  the  Ameri-  setting  of  all  type  matter  re-  Karl  Hubenthal,  Los  Angeles  pa.st  30  years, 
can  Newspaper  Publishers  As-  ceived  in  plate  form.  Modifica-  (Calif.)  Examiner,  editorial  car-  Joseph  A.  Synder  was  the 
^lation  against  the  National  tions  through  the  years  brought  toons.  broker. 

^bor  Relations  Board.  The  elimination  of  national  adver-  -i  c  •  • 

^ rising  from  this  requirement.  Railroad  Series  SliarlftAv 

s^led  The  problem  is  complicated  in  The  St.  Louis  Globe  Democrat 
oogus  clause  m  contracts  was  New  York  City  by  the  number  -nd  writers  Ted  Schafers  and  MINNEAPOLIS,  Minn, 

an  unfair  labor  practice.  One  of  stores  that  have  outlets  in  i^ujg  m.  Kohlmeier  for  Out-  ^  full-size  shadow  of  Amer- 
element  in  the  decision  to  aban-  .suburban  areas  included  in  the  standing  *  Public  Service  in  satellite  came  to  rest 

non  the  allegation  was  that  the  New  York  City  newspapers’  cir-  “What’s  Wrecking  the  Rail-  one  of  the  March  6 

union  had  not  engaged  in  a  culation  zones.  roads?”  series.  Minneapolis  Star.  A  yellow  over- 


58 — Key  to  Survival.”  Mr.  Wood  was  City  Editor  of 

Chester  L.  Smith,  Pittsburgh  the  Lima  News.  He  is  the  third 
’a.)  Press,  Sports  column.  owner  of  these  papers  in  the 
Karl  Hubenthal,  Los  Angeles  pa.st  30  years. 

]alif.)  Examiner,  editorial  car-  Joseph  A.  Synder  was  the 


Satellite’s  Shadow 

Minneapolis,  Minn. 
A  full-size  shadow  of  Amer- 


imi/vn  A.  J  •  -  . - -  ,  -  TT  »  TT  ICCIklllK  « 

umon  had  not  engaged  m  a  culation  zones.  roads?”  series.  Minneapolis  Star.  A  yellow  over- 

stnke  to  enforce  this  demand,  •  .  »  print  silhouette  of  the  satellite 

but  rather  had  always  resolved  Names  CAM  ^  format,  whereby  photo-  appeared  in  the  same  size  and 

■tin  local  negotiation  with  pub-  t'asadeiia  i’Names  paphs  accompanying  a  key  local  gold-plated  nose 

'■Shers.  Pasadena,  Calif,  interest  story  of  public  interest,  Pioneer  IV. 

ANPA  argued  that  reproduc-  Jack  Rowley,  25-year  veteran  ^on  the  Consistently  Outstand-  ^ 

tion  was  wasteful  and  costly,  of  the  Pcusadena  Independent,  ing  Editorial  Page  Award  for  IVamMl 

t^ted  extra  work,  was  of  no  S<ar-ArcM;s,  has  been  named  das-  the  Worcester  (Mass.)  Evening  iwana^er  i'Kame<i 
benefit  to  publishers,  and  re-  sified  advertising  manager.  He  Gazette.  Philadelphia 

Thred  employment  of  extra  has  been  acting  classified  chief  Guy  Friddell,  Richmond  (Va.)  John  B.  Carr,  a  22-year  vet- 
P^ters  who  might  not  other-  since  October.  Mr.  Rowley  joined  News  Leader,  feature  writing,  eran  of  the  Philadelphia  adver¬ 
tise  be  necessary.  The  ITU  the  Pasadena  Independent  as  a  Crosby  S.  Noyes,  Washington  tising  field,  has  b^n  named 
JWtified  it  on  the  ground  that  salesman  when  it  was  a  free-  (D.  C.)  Star,  “The  DeGaulle  national  advertising  manager  of 
It  tends  to  stabilize  employment,  distribution  semiweekly.  Pre-  Story.”  the  Philadelphia  Daily  News,  it 

■seeps  an  adequate  supply  of  viously  he  had  been  with  the  Los  The  Chicago  Daily  News,  was  announced  this  week  by 
printers  on  hand  at  all  times  to  Angeles  Herald-Express  and  the  coverage  of  the  fire  at  the  Our  Natt  S.  Getlin,  advertising  di- 
“le  advantage  of  the  employer  Milwaukee  Journal.  Lady  of  the  Angels  School.  rector. 
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Trenton  Trentonian  . 

Troy  Record  . 

Tulsa  World  . 

Union  City  Hudson  Dispatch  . 

Utica  Press  . 

Washintrton  Post  &  Times-Herald  .... 

Wichita  Eaitle  . 

Winston-Salem  Journal  . 

Worcester  Telegram  . 

TOTAL  . 

EVENING  NEWSPAPERS 

Akron  Beacon  Journal  . 

Albany  Knickerbocker  News  . 

Albuuuerque  Tribune  . 

Atlanta  Journal  . 

Baltimore  News-Post  . 

Baltimore  Sun  . 

Binghamton  Press  . 

Birmingham  News  . 

Boston  American  . 

Boston  Globe  . 

Boston  Traveler  . 

Buffalo  Evening  News  . 

Camden  Courier-Post  . 

Charleston  Mail  . 

Charlotte  News  . 

Chicago  American  . 

Chicago  Daily  News  . 

Cincinnati  Post  . 

Cincinnati  Post  &  Times-Star  . 

Cleveland  News  . 

Cleveland  Press  . 

Columbus  Citizen  . 

Columbus  Dispatch  . 

Dallas  Times-Herald  . 

Dayton  News  . 

Denver  Post  . 

Des  Moines  Tribune  . 

Detroit  News  . 

Detroit  Times  . 

Duluth  Herald  . 

Elmira  Star-Gazette  . 

El  Pa.so  Herald-Post  . 

Erie  Times  . . . 

Evansville  Press  . . 

Fond  Du  Lac  Commonwealth  Reporter 

Fort  Wayne  News-Sentinel  . 

Fort  Worth  Press  . 

Fort  Worth  Star-Telegram  . . 

Fresno  Bee  . . 

Gary  Post-Tribune  . . 

Grand  Rapids  Press  . . 

Hammond  Times  . 

Hartford  Times  . 

Houston  Chronicle  . 

Houston  Press  . 

Indianapolis  News  . 

Indianapolis  Times  . 

Jackson  News  . 

Jackson  State  Times  . 

Jacksonville  Journal  . 

Jersey  City  Jersey  Journal  . 

Kansas  City  Star  . 

Knoxville  News-Sentinel  . 

Lawrence  Tribune  . 

Little  Rock  Arkansas  Democrat  .... 

Long  Beach  Press-Telegram  . 

L.  I.  Newsday  Nassau  Exlition  . 

L.  I.  Newsday  Suffolk  Edition  . 

Long  Island  Press  . 

Los  Angeles  Herald  Express  . 

Los  Angeles  Mirror-News  . 

Louisville  Times  . 

Lowell  Sun  . 

Lynn  Item  . 

Lynn  Telegram-News  . 

Mamaroneck  Times  . 

Memphis  Press-Scimitar  . 

Miami  News  . 

Milwaukee  Journal  . 

Minneapolis  Star  . 

Mobile  Press  . 

Modesto  Bee  . 

Montreal  La  Presse  . 

Montreal  Star  . 

Mt.  Vernon  Argus  . 

Muncie  Press  . 

Nashville  Banner  . 

New  Haven  RegifJter . 

New  London  Day  . 

New  Orleans  Item  . 

New  Orleans  States  &  Item  . 

New  Rochelle  Standard-Star  . 

New  York  Joumal-Americen  . 

New  York  Post  . 

New  York  World-Telegram  &  Sun  . 

Newark  News  . 

Newport  News  Times-Herald  . 

Niagara  Falls  Gazette  . 

Norfolk  Ledger-Dispatch  &  Star  . . . . 

Oakland  Tribune  . 

Oklahoma  CSty  Times  . 

Omaha  World-Herald  . 

Ossining  Citizen-Register  . 

Pasadena  Star-News  . 

Pawtucket  Times  . 

Peekskill  Star  . 

Peoria  Journal  . 

Philadelphia  Bulletin  . 

Philadelphia  News  . 

Phoenix  Gazette  . 

Pittsburgh  Press  . 

Pittsburgh  Sun-Telegraph  . 

Port  Chester  Item  . 

Portland  Oregon  Journal  . 
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TOTAL 

ADVERTISING 

% 

TOTAL 

LINES 

OF 

% 

TOTAL 

NEWS 

% 

TOTAL 

TOTAl 

LINAGE 

CONTENT 

OFFICE 

CONTENT 

CONTENT 

CONTENT 

CONTBil 

PoughI 

PlDVldt 

8,391,145 

54.5 

252,125 

1.7 

6,745,730 

43.8 

15.381, M 

11,996,299 

52.7 

192,684 

0.8 

10,585,153 

46.5 

22.7B,m 

18,230,537 

60.8 

49,292 

0.2 

11,703,223 

39.0 

29.981,Ki 

9,159,393 

49.9 

206,626 

1.1 

9,008,698 

49.0 

18.371,0; 

14,217,163 

64.2 

150,698 

0.7 

7,768,723 

36.1 

22.13(,iU 

Roanok 

28,114,C93 

64.7 

460,895 

1.1 

14,859,597 

34.2 

43,43i;ss 

17,576.525 

69.7 

168,547 

0.7 

7,471,645 

29.6 

2S,Jii.;i: 

12,060,965 

5i8.4 

174,854 

0.8 

8,431,341 

40.8 

20.Wi,l((i 

9,979,322 

oU..") 

136,717 

0.7 

9,634,641 

48.8 

19.7M,h(; 

St  Lo 

1,538,263,027 

59.3 

33,456,436 

1.3 

1,022,166,940 

39.4 

2,e93,88(,4« 

25,1877,822 

68.0 

338,362 

0.9 

11,861,904 

31.1 

38,078,13 

Salt  L 
San  A 

15,062,428 

56.4 

189,261 

0.7 

11,470,489 

42.9 

26,722.13 

San  A 

16,202,418 

66.3 

167,188 

0.7 

7,669,002 

33.0 

22.928.W 

San  D 

24,506,863 

68.4 

376,592 

1.1 

10,924,709 

30.5 

SSMlh 

San  Fi 

16,022,905 

60.3 

383,106 

1.4 

10,169,390 

38.8 

26.378,01 

23,780,800 

68.7 

248,579 

0.7 

10,590,346 

30.6 

34,611, n 

15,570,562 

61.6 

64,718 

0.2 

9,646,920 

38.2 

26,282JN 

21,119,720 

68.4 

323,263 

1.0 

9,434,689 

30.6 

30.897 J3 

isiwity 

8,016,591 

53.6 

123,638 

0.8 

6,821,720 

45.6 

14.941, W 

Seattle 

17,677,218 

64.2 

194,663 

0.7 

9,600,062 

36.1 

27.371.W 

Shreve 

18,944,943 

63.9 

340,529 

1.2 

10,346,104 

34.9 

29,431,{;i 

South 

26,029,474 

66.6 

162,601 

0.4 

12,891,889 

33.0 

39,083,10 

^kar 

12,187,939 

53.4 

304,422 

1.3 

10,322,939 

46.3 

22.813.W 

StockU 

10,698,171 

52.8 

322,856 

1.6 

9,149,626 

45.6 

20.070,0! 

Syracu 

12,207,864 

53.6 

370,862 

1.6 

10,1187,182 

44.8 

22.713,10 

Tacom 

10,068,329 

44.5 

534,863 

2.3 

12,040,660 

63.2 

22,613.71: 

Tampa 

21,685,618 

56.0 

684,212 

1.8 

16,368,132 

42.2 

38.737.K 

Tarryh 

8,309,109 

57.3 

186,318 

1.3 

5,998,438 

41.4 

14,193,88) 

Toledo 

10,147,734 

62.9 

148,153 

0.9 

6,850,698 

36.2 

16,146,88) 

Toront 

10,315,125 

46.2 

162,919 

0.7 

11,1836,056 

53.1 

22,lll,m 

Toront 

29,396.201 

6<8.7 

419,430 

1.0 

12,983,644 

30.3 

42,799, R 

Trento 

7,852,018 

46.8 

124,164 

0.7 

8,807,938 

62.5 

16,784,18 

Tulsa 

21,895,672 

63.7 

411,941 

1.2 

12,069,597 

35.1 

34,377 Jll 

Utica 

24,974,282 

57.2 

709,153 

1.9 

11,490,113 

30.9 

37,171.30 

Wash! 

21,124,170 

68.9 

287,142 

1.0 

9,234,996 

30.1 

30.6a,»« 

Wash! 

23,904,347 

63.7 

422,6.54 

1.1 

13,179,645 

35.2 

37,306.40 

Water 

10,1.86,292 

50.1 

352,679 

1.8 

9,729,890 

48.1 

20,218.8C 

White 

24,081,177 

64.5 

437,673 

1.2 

12,785,802 

34.3 

37,304,4:: 

Wichii 

11,496,464 

47.6 

573,429 

2.4 

12,075,653 

50.0 

24,143, M 

Wichit 

10,239,902 

59.0 

3.57,125 

2.1 

6,749,781 

88.9 

17,3W,8<f 

Worce. 

10,051,789 

57.4 

188,004 

0.5 

7,367,907 

42.1 

17,807,31 

Yonlte 

16,268,3.89 

67.8 

216,891 

0.9 

7,504,604 

31.3 

23,989,88 

KTIrfrfa 

13,847,900 

57.3 

295,398 

1.2 

10,017,146 

41.5 

24.164.18 

14,449,474 

64.4 

229,230 

1.0 

7,769,771 

34.6 

22,448, ll 

H 

7,865,563 

47.1 

168,659 

1.0 

8,677,326 

51.9 

16,711J4 

18,833,187 

59.9 

292,624 

0.9 

12,345,053 

39.2 

31,470.’;8 

5,636,487 

49.4 

107,321 

1.0 

5,656,032 

49.6 

11.199,81 

Albuqi 

20,072,314 

70.5 

76,451 

0.3 

8,324,547 

29.2 

28,47842 

15,431,794 

59.5 

233,082 

0.9 

10,251,362 

39.6 

25.9U.a 

AtlanI 
Baltim 
Baltim 
Bingh 
Birmir 
Boston 
Boston 
Boston 
Buffal 
Charle 
Qiarle 
Qiarle 
Charlo 
Chicat 
Ghicaj 
Qiicai 
Cincin 
Clwel 
eWum 
Colum 
Balias 
Dallas 
Daytoi 
Denve 
Denve 
Des  6 
Detro 
Detro 
Detro 
Dulut 

Hmiri 

H  Pa 

Erie 

Evans 

Port 

Fort 

Fort 

Fresn 

Gary 

Grant 

Hanm 

Harri 

Hartf 

Houst 

Houst 

Indiar 

Indiar 

Jacket 

Jaekat 

Jack* 

Jaekat 

Eansa 

Knoxi 

Httle 

IJttle 

Loiiff 

Un| 
Loa  j 
boa  / 
Umis' 
Lowe 

■lam 

15,787,638 

61.7 

261,398 

1.0 

9,637,424 

87.3 

25.586,40 

21,011,645 

62.9 

348,772 

1.1 

12,036,107 

36.0 

33,3964!! 

14,085,646 

63.9 

197,475 

0.9 

7,751,955 

35.2 

22,035,8:1 

22,27'3,422 

62.0 

447.407 

1.2 

13,205,851 

36.8 

35,931,181 

27,990,369 

66.0 

1348,365 

2.0 

13,589,088 

32.0 

42,427,82 

8,743,.573 

49.7 

144,991 

0.8 

8,702,150 

49.5 

17.590,31 

20,757,331 

65.2 

362,766 

1.2 

10,703,279 

33.6 

31,82343 

11,258, .569 

55.2 

171,026 

0.8 

8,963,944 

44.0 

20,303,18! 

7,589,520 

48.4 

205,624 

1.3 

7,901,222 

60.8 

15,696.30 

6,806,456 

43.3 

303.405 

2.3 

7,298,063 

64.4 

13,407,8:1 

10,330,777 

59.0 

288,696 

1.6 

6,902,091 

39.4 

17,62140 

12,153,540 

.56.9 

341,847 

1.6 

8,846,373 

41.5 

21,341,70 

17,926,789 

69.3 

128,303 

0.5 

7,797,196 

30.2 

25.852.M 

12,477,570 

59.4 

104,022 

0.6 

8,429,223 

40.1 

21.010,81) 

10,670,214 

53.1 

120,186 

0.6 

9,313,873 

46.3 

20.104.r. 

10,541,451 

58.5 

185,926 

1.0 

7,307,324 

40.5 

18.034,711 

20,753,205 

56.9 

640,.561 

1.8 

15,083,630 

41.3 

36.477,8* 

24,605,138 

67.2 

322,742 

0.9 

11,698,743 

31.9 

36.626.82 

20,884,124 

64.3 

356,148 

1.1 

11, 126,620 

34.4 

32,375,81: 

16,309,924 

57.6 

407,385 

1.4 

11,617,991 

41.0 

28.335,30 

13,971,753 

50.4 

407,572 

1.6 

13,325,355 

48.1 

27,704,8* 

13,060,0.82 

49.3 

591.866 

2.2 

12,843,767 

48.6 

26,495.57 

17,493,048 

6.8.6 

166.685 

0.6 

9,833,767 

35.8 

27.493,5* 

7,478,981 

45.0 

162,110 

1.0 

8,9187,738 

54.0 

16,628.82 

7,676,262 

44.6 

325,679 

1.9 

9,218,728 

53.6 

17.220.54! 

5,363,112 

41.0 

120,967 

0.9 

7,588,673 

68.1 

13.072,72 

7,376,853 

46.6 

678,060 

3.7 

7,872,695 

49.7 

15,827.40! 

23,534,5* 

13,067,795 

108.034 

0.6 

10,368,766 

44.0 

16,006,349 

66.4 

341,780 

1.2 

12,024,237 

43.4 

23,372,30 

33,92,8,085 

73.2 

691,606 

1.3 

11,790,610 

25.5 

46,305.30 

25,665,0,88 

70.1 

624,204 

1.7 

10,298,.523 

28.2 

36.687,73 

16,7,57,449 

68.2 

227.075 

0.9 

7,580,624 

30.9 

24,665,11! 

8,653,748 

49.4 

24,086 

0.1 

8,857,327 

60.6 

17,636,18! 

27,998,298 

69.0 

179,022 

0.4 

12,433,340 

30.6 

40,610.80 

46,348.871 

29,499,336 

63.7 

475,832 

1.0 

16,373,506 

35.3 

9,414„549 

51.1 

591,741 

3.2 

8,407,710 

45.7 

18.414.00 

16.330.42 

9,1.52,373 

.56.0 

123,459 

0.8 

7,054,630 

43.2 

1.5„844,951 

63.6 

174,492 

0.7 

8,604.467 

36.7 

24,123.90 

16,872,688 

55.9 

312,823 

1.0 

12,985,945 

43.1 

30.171,40 

10„594,436 

.54.6 

142,902 

0.7 

8,669,614 

44.7 

19.400,98 

12.534.90 

25.960.7* 

18.738.571 

26.116.^ 

18.985.1* 

80.452,3* 

36,291.70 

22.1M.50 

22.421.W 

27,8B2.*2 

38.118.12 

23.51S.«5 

25.929.82 

15.02I.» 

22,9S2.W 

19.411.2 
12.507.»* 
20.2».12 
35,326.M< 
16.0S4.r 
,78.436.^ 
32,4M.571 

21.638.2 

17.524.2 
25.085.51 

7,185,997 

57.3 

118,776 

1.0 

5,230,128 

41.7 

14,6.55,227 

56.4 

3.57,097 

1.4 

10.9418,464 

42.2 

9,752,231 

52.0 

575,709 

3.1 

8,410,636 

44.9 

10,9,50,7.80 

41.9 

569,741 

2.2 

14.596,472 

63.9 

12.010,529 

63.3 

244,342 

1.3 

6,730,619 

35.4 

13.782.2.50 

45.3 

547,510 

1.8 

16.122,456 

62.9 

22,213,072 

61.2 

512,799 

1.4 

13,565,886 

87.4 

12.297,662 

65.5 

297,968 

1.3 

9,664,914 

48.2 

12,5,54,903 

56.0 

328,061 

1.6 

9,538,270 

42.5 

21,220,559 

77.5 

673,486 

2.6 

6,488,633 

20.0 

19,628,2.53 

53.9 

376,220 

1.1 

15,112,007 

43.0 

13.654.122 

.58.1 

273,448 

1.1 

9.684.916 

40.3 

14,. 597, 560 

56.3 

197,6.32 

0.8 

11,134,686 

42.9 

7.271,208 

48.4 

368,260 

2.4 

7,392,100 

49.2 

13,181.2.85 

67.5 

462.618 

2.0 

9.299,046 

40.6 

10,677,97.8 

.54.5 

100,112 

0.5 

8,733,396 

45.0 

6,208,278 

49.7 

141,079 

1.1 

6,168,147 

49.2 

11.851,144 

58.4 

466,814 

2.3 

7,967,221 

39.3 

22.931.243 

64.9 

758,231 

2.2 

11,636,726 

32.9 

7,542,113 

47.0 

96,683 

0.6 

8,395,674 

62.4 

25,558,304 

66.5 

271,116 

0.7 

12,606,263 

32.8 

20,153,475 

62.1 

181,811 

0.6 

12,088,285 

37.3 

9.108.778 

42.3 

381,045 

1.8 

12,046,222 

66.9 

9,0«7,061 

61.9 

314.292 

1.8 

8,122,703 

46.3 

13,214,264 

62.7 

431,1890 

1.7 

11,439,395 

45.6 
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;  Poushkeepsie  New  Yorker . 

!  PiDviiieoce  Bulletin  . 

r  Quincjr  Patriot  Ledger  . 

i  Reading  Eagle  . 

uoy  i  Ricbmoui  News-Leader  . 

Roanoke  World-News  . 

Sjir.  Rochester  Timcs-Union  . 

ItT  1',  Sacramento  Bee  . 

:  St  Louis  Post-Dispatch  . 

S'S  :  St  Paul  Dispatch  . 

St.  Petersburg  Independent  . 

^t  Lake  City  Deseret  News-Telegram 

97t,lii  i  San  Antonio  Light  . 

Iliia  !,  San  Antonio  News  . 

138, M  1;  San  Diego  Tribune  . 

Sttlk  K  San  Francisco  Call-Bulletin  . 

iliM  b  San  Francisco  News  . 

619,15  ;!  San  Jose  News  . 

28ijit  Schenectady  Union-Star  . 

891, r.  Scranton  Times  . 

9I1,9«  i  Seattle  Times  . 

811411  Shreveport  Journal  . 

681,(11  .  Sooth  Bend  Tribune  . 

i  Spokane  Chronicle  . 

I  Stockton  Record  . 

Syracuse  Herald-Journal  . 

=  Tacoma  News  Tribune  . 

148,1(1  1  Tampa  Times  . 

,181,9C  !  Tanytown  News  . 

,498,!S  t  Toledo  Blade  . 

,146,iii  1  Toronto  Star  . 

,814,110  I  Toronto  Telegram  . 

,199,rs  Trenton  Times  . 

, 184,18  !  Tulsa  Tribune  . 

,811411  i  Utica  Observer-Dispatch  . 

,118,(41  I  Washington  News  . 

,646,80f  ;  Washington  Star  . 

,606,(41  i  Waterbury  American  . 

1,218,(4.  White  Plains  Reporter  Dispatch  . 

',304,(4  Wichita  Beacon  . 

I,14(,M  L  Wichita  Eagle  . 

[,346,81  Worcester  Gazette  . 

1,601,11 1  Yonkers  Herald  Statesman  . . 

I, 989,811  Youngstown  Vindicator  Telegram  ... 

(.160,44  TOTAL  . 

s’llljl  NEWSPAPERS 

Akron  Beacon  Journal  . 

I’lOO  H  i  Times-Union  . 

s'tio'ju  I  Albuqueniue  Journal  . 

6i916.9  I  Atlanta  Journal  &  Constitution  . 

6* 686.46  ll  Atlantic  City  Press  . 

j'ooo'j!)  t  Baltimore  American  . 

^ioSS.OII  ll  Baltimore  Sun  . 

i6',98l!(#  1  Binghamton  Press  . 

!l  Birmingham  News  . 

l'690',11t  I  Boston  Advertiser  . 

il '823411 11  Boston  Globe  . 

:o',398,iii  Boston  Herald  . 

i6!(96i86  1  Buffalo  Courier-Elxpress  . 

is’ 401,911  !  Charleston  Gazette . 

II, 521441  j  Q'm’leston  Gazette  &  Mail  . 

!l'.341."6  n  OiMleston  Mail  . 

JsisSS,!*  n  thfirlotle  Observer  . 

2l',01041i  H  American  . 

2o',104.2il  1  Chicago  Sun  Times  . 

18.034.111  J  Qii<«o  Tribune  . 

'471,8)1  I  Cincinnati  En<iuircr  . 

620,0 1  Cleveland  Plain  Dealer  . 

I  Columbus  Citizen  . 

I  Columbus  Disi>atch  . 

,704.4*1  1  Dallas  News  . 

,496.1^  n  Dallas  Times-Herald  .  . 

,493.(14 1  Bayton  News  . 

16.629,88  u  ^nver  Post  . 

11,220,(6  B  Denver  Rocky  Mt,  New's  . 

1S,0T2,1S  I  Des  Moines  Register  . 

1B,821.(<4  I  ^roit  Free  Press  . 


TOTAL  % 

ADVERTISING  TOTAL 
LINAGE  CONTENT 
10,623,561  67.6 

19.222,94B  66.6 

8,874,619  44.6 

12,835,203  66.6 

19,213,066  64.4 

11,489,089  69.4 

18,991,379  63.4 

23.664,159  67.7 

23,885,444  64.9 

17,617,059  66.7 

8,439,766  46.0 

18,899,815  63.0 

19.070,708  69.9 

17,025,820  67.5 

24,707,145  66.6 

9,412,973  44.2 

8,360.124  42.3 

19,1834,066  65.0 

9,678,099  49.2 

11,969,984  61.1 

21,319,710  62.3 

12,136,005  56.2 

15,332,873  57.8 

11,994,492  58.9 

15,566,229  56.5 

18,883,924  64.1 

16.017,012  62.2 

7.607,266  42.2 

7,325,420  47.8 

20,380,102  66.5 

29.528..894  61.2 

27,8.!3,542  60.4 

13.4.86,355  62.9 

18,281,056  60.0 

11.413,665  60.3 

12.535,443  60.4 

30,246,778  67.9 

I. 8.497,645  56.1 

II, 787.005  53.8 

10.589.41.8  57.9 

14.181.711  69.2 

12.1891,025  .57.1 

10,292.662  52.0 

16.6.85.892  62.4 

2,282,427,767  69.7 


11.071.245 

7.378.728 

5,025.930 

11,404.873 

2,3.88,428 

7,377,974 

16,175,586 

4,106,761 

9,581,6.85 

3,913,476 

13.3.81.636 

13,683,926 

11,685,079 

609,146 

3,629,732 

489,124 

6.23B,.852 

4,074.663 

6,665,764 

17,365..359 

16,019,224 

19,916.469 

3.812.466 

12,592.164 

8.064,616 

8,549,032 

7,622.893 

9.977.516 

4.900.512 

6.264,603 

4,764.262 


23’.5S4,(*  I  B^roit  News  .  .  12,646.657 

28  873.W  1  Detroit  Times  .  4,433,301 

46!806,8tt  I  Buluth  Newrs-Tribune  .  5,444,100 

3S.587.TI' B  “'"ira  Telegram  .  3.218,956 

24,565.14!  |  H  Paso  Times .  5.375.508 

17,636,10  a  Erie  Times-News  .  5.032.952 

40, 610, (0  8  ^ansville  Clouricr  £  Press  .  5,194,016 

46.348,(1'  I  Fort  Wayne  Journal-Gazette .  6,768,99.8 

18.414, W I  «>«  Worth  Press  .  1,929,21.8 

16,330,44!  n  Fbrt  Worth  Star-Telegram  .  7.850,692 

St.nS.K'  I  Fresno  Bee  .  6.634.620 

30,171.4*  Gary  Post-Tribune  .  3.68.5,7.82 

19.40«,*!  Grand  Rapids  Herald  .  6.402.733 

12,534.1*  gtmmond  'nmes  .  5.116.044 

25.960.1*  Harrisburg  Patriot-News  .  4.219.706 

18.738.(14  Hartford  Courant  .  8.657.340 

26,115.»«  Houston  Chronicle  .  12.483.277 

18.986,4*  Houston  Post  .  18.1.59.378 

80.462, !»  iMianapolis  Star  .  12.062.0.55 

86,291.1*  I»d  anapolis  Times  .  3,784.387 

22,160.5*  JM^n  Clarion-Ledger  &  News  .  3.848.336 

22.421.2  4*c^  SUte-Times  .  2,183.254 

27.382,P  JMksonville  Journal  .  2.835.607 

36.110.2  Jtckaonville  Times-Union  .  7.864.797 

Z-I.OlT.S  1  »  City  Star  .  10., 502.800 

2.5.92*.;"  }  A^ville  News-Sentinel  .  4.5S1.728 

15.021.5*  I  Rock  Arkansas  Democrat  .  3,521,049 

22.981;  I  wtle  Rock  Arkansas  Gazette .  4.767.545 

19.411.2  Umg  Beach  Ind.  Press-Telegram  .  7.617.0.3.3 

12.5*7.5*  J  long  Uland  Press  .  6.086.229 

20.2».12  1  {«  Angeles  Examiner  .  11,242,706 

35.326.;  1  {^  Angeles  Times  .  28,279,998 

16.OS4.r4  loalsville  Courier.Journal  .  10,102.229 

38.4SI.;  l**ell  Sun  .  2,457,454 

32.4«.ri  1^  Telegram-News  .  1.890,771 

u^B'iis  Commercial  Appeal  .  9,862,175 

17.524.W  Miami  Herald  . 17,301,480 
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4.5S1.728 

3,521,049 

4.767,646 

7,617,0.33 

6.086.229 

11,242,706 

28,279,998 


LINES 

OP 

OFFICE 

114,977 

220,608 

179,456 

144.158 

307,166 

288,542 

163,981 

463.234 

408,946 

422,418 

515,114 

209,570 

274,274 

440,823 

283,148 

386.346 
421,971 
287,811 
611,863 
277,043 
330,429 
358,391 
276,036 
399,297 
141.8-31 
153,033 

178.347 
455,322 
449,131 
219,848 

1,032,951 

8.34,223 

82,634 

49,364 

127,160 

204,627 

430,173 

117,639 

394,577 

109,377 

168,722 

128,544 

681.098 

107,096 

46,554,818 


% 

TOTAL 

CONTENT 

0.6 

0.8 

0.9 

0.6 

1.0 

1.5 
0.6 
1.1 
1.1 

1.6 
2.8 
0.7 
1.0 

1.7 
OJS 

1.8 
2.1 
0.9 
2.6 
1.2 
1.0 

1.7 
1.0 

1.9 
0.5 
0.5 
0.7 
2.6 

2.9 
0.7 
2.1 

1.8 
0.4 
0.2 
0.7 
1.0 
1.0 
0.6 
1.8 
0.6 
0.8 
0.6 
2.9 
0.4 
1.2 


62.718 

82.286 

36.563 

189.490 

65,932 

93.494 

109.643 

22,020 

64.688 

14.613 

112.630 

207.358 

77.254 

13.247 

9.3,1.34 

13.1.38 
174.040 

98.222 

136..377 

458,108 

239,484 

218.822 

125.444 

169.761 

108.277 

169.133 

62.205 

127.964 

20.196 

330.864 

137.512 

218.066 

152.694 

143,82.3 

29,153 

64.7.38 
101, .331 

72.948 

.32.086 

37..'>6a 

54.390 

51,6.32 

68.847 

103,934 

48,3.31 

91.608 

135.029 

224,611 

94.335 

162,4.37 

112,883 

119,745 

68,972 

120,041 

58,326 

26,746 

30,737 

94.441 

153,636 

121,913 

103.448 

224,089 

430,600 

106,408 

65,670 

37,860 

62,044 

449,036 


NEWS 

CONTENT 

7,647,622 

9,460,954 

10,823,619 

9,701,717 

10,332,169 

7,561,987 

10,788,030 

16JS52,129 

12.492.070 

8,315,739 

9,393.662 

10,874,332 

7,926,228 

7,763,646 

12,093,213 

11,608,681 

10.976,260 

10,406.905 

9,494,810 

11,179,673 

12,566,117 

9,107,170 

10,942,819 

7,978,315 

11,868,724 

10.444.640 

9,674,357 

9,959,631 

7,541,337 

10,066,875 

17,682,543 

17,455,560 

7,848,819 

12,123,099 

7,388,239 

8,003,830 

13,1348,713 

10.426,772 

9.729,890 

7.590,781 

6,153.915 

9,543.391 

8,9.32,576 

9,914,8.32 

1,497,129,102 


TOTAL 

CONTENT 

41.8 

32.7 

64.5 

42.8 

34.6 

39.1 
36.0 

41.2 
34.0 

31.7 

51.2 

36.3 

29.1 

30.5 

32.6 
54.0 

55.6 

34.1 

48.2 

47.7 

36.7 

42.1 

41.2 

39.2 
43.0 

35.4 

37.1 

55.3 

49.3 

32.8 

36.7 

37.8 

36.7 

39.8 
39.0 
38.6 

31.1 

43.4 

44.4 

41.5 
30.0 
42.3 

45.1 

37.2 
39.1 


6.611.5.35 

5,207,417 

3.792.969 

6,049.109 

3.. 377..^36 
5,854.703 
6.463.730 
5.719.139 

5.. 380.525 

4.. 522.422 
6.847.0.34 
7.171.0.53 
6.255.771 

700.119 

6,727.024 

662.898 

5.602.392 

4.950.893 

5.414.. 361 
6.721.206 
7,106.687 
7.857.779 
5,292,421 
7.887,389 
,5.973.467 
6.327,145 

4.908.. 522 
7,115,128 

4.. 551..327 
5.919.204 
6.093.806 

6.341.. 565 

6.943.. ^59 
4.:M)2.126 
4,778.611 
5,045,639 
7.006.497 
5.440.336 
4.683.328 
2.840,2.59 
5.085.047 

5.773.. 320 
3.819.078 
6.272.534 
4.014.418 
5.966.978 
7.903,431 
7.311,652 
6,690,981 
7,657,410 
4,824.360 
5,095,129 
3.211,770 
4,619,616 
6,656.909 
4,908,083 
6.701,760 
4,800,890 
6,491.055 
6,056,679 
6.3»0,163 
6.5.53,149 

18,128.884 

6.717.113 

4,271,811 

2,811,719 

6,834.381 

10.619,764 


TOTAL 

CONTENT 

18,286,160 

28,904.510 

19.877,494 

22,681.073 

29,852,400 

19,329,613 

29,943,390 

40,859,522 

36,786.460 

26,255,216 

18,348.531 

29,983,717 

27,270,210 

25,230,189 

37,083,506 

21,308,000 

19,758.346 

30.528,782 

19,684,772 

23.426.700 

34,216.266 

21,601,566 

26.551,733 

20.372,104 

27,666,784 

29,481,597 

26,769.716 

18.022.209 

15.315.888 
30,666,825 

413.243.888 
46,123,325 
21,367,803 
30,453,519 
18,929.064 
20.743.800 
44,62.5,664 
24,042.056 
21.911.472 
18.289.571 
2O„504,40S 
22..562.960 
19.806.336 
26.657.820 

3,826,111.6187 


.37.3 

17.745.493 

41.1 

12.668.431 

42.8 

8.8.55.464 

34.3 

17.64.3,472 

58.4 

6,781.696 

43.9 

13,326,171 

28.4 

22.748.959 

58.1 

9.847.920 

3.5.8 

15.026.1898 

53.5 

8.4.50..511 

33.7 

20.291.300 

34.0 

21.064.337 

.34.7 

18.018.104 

.57  3 

1.222.512 

60.6 

9.449.890 

.56.9 

1.16.5,160 

46.6 

12,014,784 

64.3 

9.123.778 

44.7 

12,116..502 

27.4 

24.544.673 

30.4 

23.365.395 

28.1 

27.993.070 

67.3 

9.2.30.331 

38.2 

20,649.314 

42.2 

14.146.360 

42.1 

1.5.045.310 

39.0 

12.593.620 

41.3 

17.220.608 

48.1 

9.472.035 

47.3 

12.514.671 

55.4 

10,995,680 

33.0 

19.206.288 

56.4 

10.529.354 

43.5 

9.890.049 

.59.5 

8.026.720 

48.1 

10.485,885 

57.7 

12.140,780 

60.8 

10.707,.300 

44.6 

10..504.412 

59.1 

4,807,040 

39.2 

12,990.029 

46.3 

12,459,472 

50.4 

7,673,657 

49.1 

12,779,201 

43.7 

9,178,813 

58.0 

10.278,292 

47.3 

16,695,800 

36.5 

20,019,540 

44.8 

14.944,694 

313.5 

19,881.922 

55.3 

8.721,630 

56.2 

9,063.210 

58.8 

5,466,996 

61.0 

7.676.164 

41.7 

13,580.032 

31.8 

16,437,632 

65.3 

10.314,215 

67.1 

8,416,380 

62.8 

10.402.280 

39.5 

12.796,625 

46.6 

11.568.840 

86.4 

18.019.944 

31.4 

41.8.39.382 

35.9 

15,925.750 

62.9 

6.794,335 

69.3 

4.739.840 

88.2 

15.268.600 

37.4 

28,370,280 

69 

TOTAL  % 

ADVERTISING  TOiAL 
LINAGE  CONTENT 
6,395.659  46.7 

17,051,298  67.0 

3,955,729  39.3 

12,813,518  65.6 

5,793,624  66.1 

2.149.760  28.8 

2,784,493  42.4 

3.302,081  45.0 

7,458,662  58.5 

7,410,420  51.9 

2,599,462  49.5 

11.230,669  62.6 

8,763,872  55.1 

4.878.587  47.4 

4,243,261  62.8 

18,446,253  82.2 

I, 060,855  32.3 

27,904,879  76.6 

8.132.761  60.1 

7,388,735  57.6 

4.481.587  45.0 

2,201,364  25.7 

9,257,397  57.4 

8,549.661  52.8 

5,732,064  46.7 

8,512.965  69.4 

4,846.219  45.9 

4,604,853  56.3 

8,192,008  62.2 

15,606,466  70.2 

9,129,540  55.5 

II, 821,715  61.1 

5.398,228  48.0 

4,345,884  41.1 

9.843,1.52  57.18 

3,562.947  50.2 

9,071,100  53.5 

2,558,227  28.1 

9,5.51,199  61.0 

3,973,063  40.8 

4.254.269  47.1 

9,316,308  62.7 

5,689,167  60.2 

4.539,451  48.6 

7,686,563  43.0 

13,064,271  64.1 

9.110.913  64.1 

2.6.53.148  37.5 

9,068.782  52.5 

6.866.123  .54.6 

8.041,405  59.9 

7,970,788  60.4 

10,010,686  57.7 

7.. 599..597  53.0 

10.424.0.55  57.2 

7.681. . 342  .5.5.7 

4,375,808  .50.0 

5.1877,760  53.5 

7,8.33,50.5  53.4 

5,084.200  51.8 

6,470.286  53.8 

5,966,821  54.2 

7.262,529  57.4 

4.144,726  47.0 

5.174,402  48.9 

9.643,784  .58.6 

10.000.114  63.8 

1.027,957  19.3 

4, 509, 546  .50.0 

6.496,965  51.2 

4.401,343  .50.9 

10.643.197  55.9 

11.552.149  61.0 

3.996.. 304  38.9 

.3.880.998  46.6 

.5..547,.537  56.4 

4.277,285  45.5 

6.079.,599  49.1 

9.682.771  62.0 

1,093,782.751  56.2 


LINES  % 

OF  TOTAL 

OFFICE  CONTENT 
145,613  1.0 

222,318  0.9 

135,453  1.4 

368,489  1.9 

103,394  1.0 

66,972  0.9 

II, 207  0.2 

58,122  0.8 

187,323  0.7 

57,437  0.4 

30,756  0.6 

110,440  0.6 

240.447  1.5 

177,655  1.7 

30.803  0.4 

116,722  0.5 

67,250  2.0 

3518,450  1.0 

285,995  1.8 

80.743  0.6 

96,106  1.0 

51,521  0.6 

94.803  0.6 

119,560  0.7 

138.634  1.1 

82,434  0.6 

li82,213  1.7 

72,888  0.9 

185,583  1.2 

318,018  1.4 

130,338  0.8 

140,370  0.7 

119,415  1.1 

III, 676  1.0 

105,802  0.6 

27,121  0.4 

91,821  0.5 

65,337  0.7 

198.921  1.3 

133,820  1.4 

103,825  1.1 

11.3,588  0.8 

.58,519  0.6 

36,185  0.4 

173,920  1.2 

261,378  1.3 

158,216  1.1 

128,755  1.8 

161,570  0.9 

79,404  0.6 

206,460  1.5 

87,112  0.6 

69,026  0.4 

164,051  1.2 

286,227  1.6 

122,566  0.9 

99,857  1.1 

.58,681  0.5 

77,457  0.5 

77,814  0.8 

214,313  1,8 

245,476  2.2 

34..340  0.3 

72,919  0.8 

57,773  0.6 

123,192  0.7 

75,840  0.5 

60,171  1.1 

7,005  0.1 

40.250  0.3 

30,589  0.3 

177,905  0.9 

99,004  0.5 

17,135  0.2 

33,515  0.4 

56,998  0.6 

108.455  1.1 

22,3.59  0.2 

20,771  0.1 

17,372,696  0.9 


NEWS 

CONTENT 

7,458,868 

8,178,264 

5,964,594 

6,352,908 

4,439.562 

5,251,968 

3.762,700 

3,984,921 

5,212,855 

6,818.351 

2,624,032 

6,187,311 

6,901,589 

5,236.506 

2,484,456 

3,890,785 

2,156,455 

8,692.490 

7,799.294 

5,375,884 

6,367,199 

6,325,315 

6,770,283 

7,536,571 

6,412,649 

5,729,633 

5.526,213 

3,495,861 

7,319,487 

6,280,046 

7,189,787 

7.386.421 
5,728,835 
6,122,020 
7,084,554 
3,501,492 

7.791. . 379 
6,498,600 
5,912.120 
5,629,635 
4,680,182 
5.425,584 

3.697.484 
4,771,873 
6,698,967 
7,064,726 
4,944,471 
4,302,713 
8,057.692 
5.639,161 
5,184,8.38 

5.144.5.31 
7,2.57,430 
6,671,880 

7.515.484 

5.977.421 
4.280.385 
5,061,888 
6,775.358 
4,648,402 

5.329.. 501 
4,801,708 
5,359,723 
4.600.351 

6.345.82.3 
6,691,087 
6.601,816 
4,234,672 
4.49.3,201 

6.1418.3.31 
4,220,748 
8,215,2.32 
7.286,194 

6.244.76.3 
4,421,990 
4,224,603 
5,020.436 
6.267.986 
5,921  ..310 

833,480.443 


TOTAL 
CONTENT 
14,000441 
25.451,S« 
10.055.774 
19.534.1U 
10,341,544 
7.468.744 
6.55S.4M 
7.345.124 
13.758,844 
14.286441 
5.254.240 
17.928, « 
15,905,9« 
10,292,74! 
6,758.52! 
72.453,70 
3.284441 
36.955411 
16.218,054 
12.845.36! 
9,944,83! 
8,578, 24* 
16,122.481 
16,205,73! 
12,28344: 
14,325,032 

10.554.445 
8,173,402 

15,697,078 

22,104,534 

16.449.445 
19,348, SN 
11,246,478 
10,579,580 
17,033,508 

7.091,540 
16.954.30<) 
9,122.144 
15,662.244 
9,781,518 
9,038,271 
14,85S.48'< 
9,445.17! 
9.347.50' 
14,499.45 
20,390.3:: 
14,213,60' 
7,084.61! 
17,287.944 
12,584.43'. 
13,432,72! 
13,202,451 
17,3.37,16! 
14.335.5f 
18,225.:« 
13,781.32! 
9.756,0!» 
10.998.fi! 
14.686.fil 
9.810.414 
12,014.114 
11.014.0« 
12,654.53: 
8,817.W 
10..578.0» 
16,458.06 
1 3,677.':7 
5.322.!« 
9.011.7! 
12.685.544 
8.652.6!! 
19,4)3I,» 
18.9S7.84’ 
10.2.58,264 
8.3.36.56! 
9.821,15' 
9,406,i:> 
12.369.341 
15.624,8! 
1,944.635,83’ 


TOTAL 

CONTENT 

68.3 

32.1 

59.3 

32.6 
42.9 

70.3 

57.4 

54.2 

40.8 

47.7 

49.9 

36.8 

13.4 

50.9 

36.8 

17.3 

65.7 

23.5 

48.1 

41.9 
54.0 

73.7 
42.0 

46.5 

52.2 
40.0 

52.4 

42.8 

46.6 

28.4 

43.7 

38.2 
.50.9 

67.9 

41.6 

49.4 
46.0 

71.2 

37.7 

57.8 
51.18 

36.5 

39.2 
51.0 

45.8 

34.6 

34.8 

60.7 

46.6 

44.8 

38.6 
.89.0 

41.9 

45.8 

41.2 

43.4 

48.9 
46.0 

46.1 

47.4 

44.4 

43.6 

42.3 

52.2 

50.5 

40.7 

35.7 

79.6 

49.9 

48.6 

48.8 

43.2 
38.5 

60.9 
53.0 
43.0 

53.4 

50.7 

37.9 

42.9 


SCNDAY  NEWSPAPERS  (conL) 

Miami  News  . 

Milwaukee  Journal  . 

Milwaukee  Sentinel  . 

Minneapolis  Tribune  . 

Mobile  Press  Register . 

Montreal  La  Patrie  . 

Montreal  Le  Petit  . 

Muncie  Star  . 

Nashville  Tenessean  . 

New  Haven  Register . 

New  Orleans  Item  . 

New  Orleans  'Times-Picayune  . 

New  York  Herald-Tribune  . 

New  York  Joumal-American  . 

New  York  Mirror . 

New  York  News . 

New  York  Post  . 

New  York  Times . 

Newark  News  . 

Newark  Star-Ledger  . 

Newj)ort  News  Press  . 

Niagara  Falls  Gazette  . 

Norfolk  Virginian-Pilot  &  Star  _ _ 

Oakland  Tribune  . 

Oklahoma  City  Oklahoman  . 

Omaha  World-HeraJd  . 

Pasadena  Independent  Star-News  . 

Peoria  Journal  Star . 

Philadelphia  Bulletin  . 

Philadelphia  Inquirer  . 

Phoenix  Republic  . 

Pittsburgh  Press  . 

Pittsburgh  Sun  Telegrapi.  . 

Portland  Oregon  Journal  . 

Portland  Oregonian  . 

Poughkeepsie  New  Yorker  . 

Providence  Journal  . 

Reading  Eagle  . 

Richmond  "nmes-rHspatch  . 

Riverside  Press  Enterprise  . 

Roanoke  Times  . 

Rochester  Democrat  &  Chronicle  . . 

Rockford  Star  . 

Sacramento  Union  . 

St.  Louis  Globe-Democrat  . 

St.  Louis  Post-Dispatch  . 

St.  Paul  Pioneer  Press . 

St.  Petersburg  Independent  . 

St.  Petersburg  Times  . 

Salt  Lake  City  Tribune . 

San  Antonio  Express-News . 

San  Antonio  Light  . 

San  Diego  Union  . 

San  Francisco  Chronicle  . 

San  Francisco  Examiner  . 

San  Jose  Mercury-News  . 

Scranton  Scrantonian  . 

Seattle  Post-Intelligencer  . 

Seattle  Times  . 

Shreveport  Times  . 

South  Bend  Tribune  . 

Spokane  Spokesman-Review  . 

Syracuse  Herald-American  . 

Syracuee  Post-Standard  . 

Tacoma  News  Tribune  . 

Tampa  Tribune  . 

Toledo  Blade  . 

Toronto  Star  Weekly  . 

Trenton  Times-Advertiser  . 

Tulsa  World  . 

Utica  Observer-Dispatch  . 

Washington  Post  &  Hmes-Herald  . 

Washington  Star  . 

Waterbury  Republican  . 

Wichita  Beacon  . 

■Wichita  Eagle  . 

Winston-Salem  Journal  &  Sentinel 

Worcester  Telegram  . 

■Youngstown  Vindicator  Telegram 
TOTAL  . 
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“We  congratulate  you  upom 
lonj?  life  of  service  to  the  news- 


“We  acknowledge  with  ffi’ati- 
tude  the  services  which  you  per¬ 
formed  for  the  Press  Conpress.  .  ,  _ 

of  the  World  in  Hawaii  and  the  world ;  and  we  express  the  hopt 
Press  Congress  of  the  World  in  of  all  the  delegates  to  this  Cot- 
Switzerland,  as  Secretary  of  gress  that  joy  and  happiD*f 
those  two  historic  meetings.  may  be  multiplied  unto  you  B 
occasion  to  re-  these  latter  years  of  your  di-'' 
offered  remarks  that  you  made  tinguished  career.” 

litor  of  these  sessions.  At  the  meet-  • 

lonitor,  in  Honolulu  you  declared:  Vendors  Rellini  New 
Wright  ‘No  problem  is  too  big  for  an  ^  ,  i  o 
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photo(;raphy 


The  Divil  Take  ’Em- 
But  I  Love  Those  By 


By  James  L.  Collings 


Saints  preserve  us,  but  this  lems  are,  how  you  deal  with  the 
was  the  day  of  all  days — St  boys,  how  you  like  them,  if  you 
Patrick’s — that  we  chose  to  talk  do.” 

to  an  Englishwoman.  “In  the  Fall,  for  about  three 

And  her  without  a  sign  of  the  months,”  she  said,  “the  traffic 
green  upon  her,  indeed — and  in  is  pretty  heavy.  I  work  with 
the  distance  you  could  hear  the  anywhere  from  8  to  40  photog- 
skirl  of  the  bagpipes,  making  raphers  a  day,  with  an  average 
matters  worse.  You  wished  her  of  10. 

the  top  o’  the  momin’  anyway  “My  theory  is  they  all  want 
and  said  you  hadn’t  seen  her  in  the  same  things.  They  have  the 
at  least  eight  years.  same  ideas  for  pictures — ” 

“It’s  been  a  bit  of  all  that,”  “Well,  of  course,”  Mrs.  Langs- 
said  the  lady  crisply.  Any  other  ton,  the  AP  can’t  go  back  with- 
time  you  wouldn’t  have  been  so  out  the  shots  the  UPI  man  has. 
conscious  of  the  efficient  British  Same  with  the  Times  and  the 
manner.  You  made  a  mental  Trib.  You  know — ” 
note  to  tell  the  leprechauns  to  “Yes,”  she  said,  “I  know.  At 


PLAYFUL  BOOT — Ron  Lay+ner  of  the  Toronto  Telegram  was  quick  with 
his  camera  when  a  little  Brownie  gave  the  foot  to  a  friend  at  a  Girl 
Scout  roundup.  The  picture  took  top  honors  in  the  National  Newspaper 
Awards  of  Canada.  (See  story,  page  15) 


579.5M 
0*3,50' 
l)9I.S<0 
954,30« 
122,1(4 
662,24« 
73l,51« 
038,274 
85  5,484 
445.171 
347,5« 
499,434 
390,ri 
,213,(8* 
,084.(14 
,287,944 
,584.(*: 
.432,73 
.202,45: 
.337,IC 
,S3i.Sf 
,225,744 
,7S1,8!» 
.75«.»5» 
,998,a 
.68(.3!l 
.810.414 
,014.144 
,014.0* 
,65(.5!: 
,817.9* 
I..578.41I 
;,458.0r 
.,677.77' 
I.322.I!* 
l.Oll.TS 


“Most  of  the  pictures  coming  their  ground,  but  they  are 
out  of  the  UN  are  pretty  rou-  squeezed  when  it’s  hot  news.” 
tine,  Mrs.  Langston.  What’s  the  There  was  a  dance  in  her  light 
hardest  shot  for  the  boys  to  get?”  blue  eyes  as  she  smiled.  “Don't 
“A  picture  of  an  east-west  i^i^ke  me  sound  a  saint  (cer- 
handshake,  with  the  men  smiling,  tainly  not  St.  Pat,  glory  be). 
There  was  the  deuce  of  a  situa-  I  go  to  bat  for  the 

tion  involving  that  a  while  ago,  boys.” 

but  don’t  you  dare  print  it.  Faith  now,  anyone  who  s  will- 
Sorry,  don’t  mean  to  sound  ^  ^skt  for  the  byes  can  t  be 
stuffy,  you  know.”  ^  Sure  and  she  can’t.  May 

lison  officer  of  “I’ve  become  very  fond  of  the  Speaking  of  touchy  things,  she  i^Wes^o^^vou'^Mrs  ^O’llneston^ 
5  photogi’aphic  photographers  over  the  years  told  about  the  year  TV  moved  ’  ' 

•vice.  (14),  but  some  of  the  boys  have  in  for  coverage.  It  was  the  same  • 

.  “It’s  been  a  been  a  bit  frightful.  They  old  problem  of  space  photogra-  „  „  .  l  r-* 

can  I  do  for  gi-umble  and  complain,  then,  phers  run  into  everywhere.  S.L..  Awards  iriven 

when  they  leave,  they  thank  me.  “The  UN  correspondents  have  Columbia,  S.  C. 

I  what’s  going  “The  regulars  are  a  relief  to  their  association,”  she  said,  “and  Winners  in  the  South '  Caro- 
at  your  prob-  see  compared  to  the  night  men,  they  yell  whenever  anything’s  pj.ggg  Association  and  South 
who  don  t  knovT  their  way  wrong  or  they  3\ant  something,  Carolina  AP  contests  were  an- 
around.  But  the  real  headaches  and  TV  has  its  high-pressure<l  nounced  recently.  Rollo  Taylor, 
are  the  photographers  from  public-relations  people  who  get  Spartanburg  Joximal,  won  'first 

overseas.  They  don’t  know  the  things  done,  but  there’s  no  one  for  reporting  in  depth  and 

rules  and  think  they  can  waltz  to  stand  up  for  the  photogra-  third  nrize  for  features  Other 
H  all  over  the  (meeWas)  floor,,  pher.  prT^^ienrwI^e:  Job" 

They’re  used  to  breaking  the  “I  feel  they  get  pushed  around,  Black,  Spartanburg  Herald,  spot 
/  W  abroad.  I  must  say  I  trust  don’t  you?— you  know  they  do.  reporting;  Rip  Wilder,  Rock 

P  the  New  York  steadies.” 

VAA  ■  “You  mention  rules,  Mrs. 

■■■  j  Langston.  What  are  they?” 

'  “Oh,  they  change,  but  in  gen- 
I  eral  the  men  can’t  use  flash  after 
,  meetings  begin  and  they  can’t 
iro  on  the  floor  during  meetings. 

.iiiL-*?"”' —  ^  Up  till  then  they  have  a  pretty 
*  7j  f ree  hand. 

“After  business  starts,  the 
’  .  photographers  working  in  the 

H  Assembly  Hall  position 

themselves  in  10  booths  over- 
looking  the  delegates. 

“For  another  thing,  any  spe- 
cial  setups  involving  delegates 
are  channeled  through  this  office, 

W  and  on  features  or  photo  stories 

m  it  is  better  for  us  to  have  a  dis- 

E--Ron  Wilhite,  cussion  before  shooting  begins. 

(Celif.)  Sun-  jt»g  really  just  a  matter  of  sit- 
irapher,  wears  a  down  and  talking  it  over. 

in  local 'hospHaL  “TJ®  delegates  ma4je  the  rule 
linisfrator,  usually  about  no  pictures  m  their  dining 
I  of  news  photos,  rooms  or  bars.  And  that’s  about 
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ANNOU>T.EMENT>  1  AWOUNCEMENTS 

_ ISetcspaper  Brokers _ I  _ Newspaper  Brokers _ 

WE  HANDLE  only  proven  properties  CONFIDHINnAL  INFORMATION 
in  flourishinf?  mid-west.  Herman  Koch.  |  Daily  Newspaper  Properties 

2923  Virginia  St.,  Sioux  C3ty,  Iowa,  j  W.  H.  Glover  Co.,  Ventura,  Calif. 


SEVEIRAL  CHOICE  Southern  newsija-  | 
pers  available  now.  Full  details  to  qual¬ 
ified  buyers.  Newspaper  Service  Go.,  i 
601  Ga.  Savings  Bank  Bldg.,  Atlanta,  , 
Georgia.  1 

■‘Golden  Rule”  is  our  yard-  | 
rtick.  A.  W.  Stypes  £  Co.,  Inc.,  625 
Market  St.,  San  Francisco  6,  Cal. 

WE  KNOW  CALIFORNIA  and  Arizona 
newspai)ers  and  their  owners  —  and  ! 
they  know  us.  If  you  want  to  buy  a  ' 
California  or  Arizona  newspaper  prop-  ! 
erty,  let  us  show  you  how  our  personal  i 
service  operates.  GABBERT  &  HAN-  1 
COCK,  S709-B  Arlington  Ave.,  River- 

side,  California, _  I 

SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 

WESTERN  NE^PAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 

Phone:  KEystone  3-1361. _ 

THE  DIAL  AGENCY  j 

"America’s  No.  1  Newspaper  Broker”  i 
IS  Waverly,  Detroit.  Mich.  TO.  5-5864.  ( 
ITS  NOT  the  down  payment  that  I 
buys  the  newspaper  —  it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling.  I 

LEN  FEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich.  | 

MAY  BROTHERS,  Binghamton,  N.  Y.  | 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


_ Newspaper  Appraisers _ i 

200  VALUATIONS  of  newspapers,  | 

subsidiaries,  television,  radio  and  { 

syndicates  to  date  for  tax  and  other 
pur^ses.  By  mail  if  desired  uix>n  | 

receipt  of  required  data.  Compre-  I 

hensive  reports  submitted.  Quali-  I 

fied  court  witness.  I 

A.  S.  VAN  BENTHUYSEN  I 

446  Ocean  Avenue.  Brooklyn,  N.  Y.  j 

Publications  For  Sale 


FLORIDA  WEEKLIES,  3  In  Central 
Florida.  "Your  Florida  Broker"  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando.  Fla. 

EDITOR'S  OPPORTUNITY 


WISCONSIN  college  town  with  cul-  1 
tural  advantages  hungry  for  editorial 
leadership.  Well-equipped  shop  bulging  | 
with  work.  Good  net,  but  could  be  bet-  ; 
ter  by  developing  75-year-old  weekly. 
Around  $15,000  down.  Contact  Howard 
Sanstadt. 

LOGANWAY,  INC. 

2106  Atwood  Ave.  Portage,  Wis. 

Madison.  Wis.  Phone:  Riverside 

Phone:  Cherry  2-2803  evenings  ! 

4-0079  days _  I 

EXCELLENT  OPPORTUTJITY  to  own 
your  own  weekly  newspaper  grossing 
$30,000  with  no  shop  worries.  We’ll 
do  the  printing.  Ideally  located  in 
growing  Ohio  town  of  4.300.  $5,000 
down.  Box  1027,  Editor  £  Publisher. 


To  Classified  Advertisers; 

a  unique 
opportunity  .  .  . 

to  have  vour  offer  placed  BY 
DIRECT  MAIL  before  News¬ 
paper  Executives,  Persons 
seeking  Employment,  Equip¬ 
ment  Dealers,  etc,  2  weeks 
before  the 

AMERICAN  NEWSPAPER 
PUBLISHERS'  ASSOCIATION 
CONVENTION 

The  E&P  “Owl”  is  a  separate  bulletin  of  classified  ads 
that  is  mailed  to  the  personal  attention  of  every  pub¬ 
lisher  of  a  daily  newspaper  in  the  U.  S.  plus  every 
company  that  has  an  ad  appearing  in  the  mailing. 

YOUR  AD  APPEARS  IN  THE  PRE-CONVEN¬ 
TION  AND  CONVENTION  ISSUES  .  .  .  AND 
IS  INSERTED  IN  THE  “OWL”  MAILING 
ABSOLUTELY  FREE  OF  CHARGE!! 

To  assure  your  space  in  the  two  convention  issues 
. . .  and  include  it  in  the  “Owl”  mailing  without  extra 
charge: 

Order  jeur  Situation  Wanted  Ad  for  a  S  time  interiion  in  our  regular  weekly 
iaiuet  of  March  28  through  April  25  (only  SOc  a  line).  Then  your  ad  will  appear 
in  both  convention  U$ue$  and  in  the  personal  *'Owl**  mailing  abiolulely  free! 

For  All  Other  QaasiSeatlona  Jual  send  a  3  time  order  (only  $1.00  a  line). 
YouH  be  in  3  regular  weekly  issues  indudin$  both  convention  usues  and  in  the 
personal  **Owr*  mailing  with  our  compliments! 

But  Hurry!  The  ANPA  "Owl"  Deadline  is  March  31. 


ANNOUNCEMENTS 

Publications  For  Sale 


FOR  SALE — Daily  newspaper  in  good 
farming  section  of  Chart  Area  7. 
Now  grossing  $125,000.00  but  possibil¬ 
ities  for  much  higher  gross  are  excel¬ 
lent.  Ebiclusive  trade  area  with  popula¬ 
tion  of  40,000.  Good  terms  to  buyer 
with  substantial  financial  backing  and 
experience.  Write  Box  1111,  Editor  £ 
Publisher. 

LEASE  OR  SELL  only  weekly  news¬ 
paper,  also  job  shop,  complete  olTsei 
plant.  New,  located  in  Juneau,  Alaska. 
Capital  of  49th  state.  Wire  or  write 
Box  384,  Anchorage  Alaska. 

SNYDER’S 

EXCLUSIVE  CAUFORNIA 
NEWSPAPER  LISTINGS 

\.  California  newspaper  with  plan: 
large  enough  to  go  daily.  Isolated 
25,000  trading  area.  An  exclusive  her. 
would  gross  $259,000.  Should  be  bought 
oy  strong  buyer  able  to  merge.  Price 
$152,000,  $30,000  down.  Include  your 
credit  statement. 

B.  EXCLUSIVE  weekly,  finest  of  its 
size,  serving  rich  agricultural  area. 
Very  well-equipped  plant  and  large 
building  included  in  price  of  $73,600. 
$28,500  down,  as  low  as  $20,000  if 
well-qualified. 

C.  Two  rural  California  isolated  ex¬ 
clusives,  plant  replacement  valtie 
$25,000.  Grossed  $24,000  with  little 
solicitation,  little  job  work.  Terrific 
growth  area.  Price  $30,000,  $8,000 
dow-i.  Less  to  responsible  buyer. 

D.  Rural  Calif,  weekly,  farming,  re¬ 
sort  and  industrial  income.  Grossing 
$38,000.  fine  plant.  Clears  $11,000  with 
little  solicitation.  Eager  beaver  can 
increase.  Joseph  A.  Snyder,  Newspa¬ 
per  Broker.  (PE).  2234  East  ^mneya 

;  Drive.  Anaheim.  California.  _ 


ANNOUNCEMENTS 

Publications  ff'anled 


CHART  AREAS  10-11-12 

I  wish  to  purchase  a  daily 
newspaper  in  the  above  Chart 
Areas,  in  the  500,000  to  one 
million  dollar  gross  class.  It 
must  be  the  leading  publica¬ 
tion  in  its  circulation  area  and 
must  stand  the  strictest  fi¬ 
nancial  inspection.  Must  have 
its  own  plant.  Box  1001,  Edi¬ 
tor  £  Publisher. 


Business  Opportunities  j 

OWNER-EDITOR  of  New  Englaad  | 
weekly  newspapers  needs  working  capi-  | 
tal  for  expansion  and  working  partner  ] 
with  abilities  in  advertising  sales,  bnei-  j 
ness  management  and  civic  improre 
ment.  Can  use  husband/ wife  teeus.  } 
Box  1214,  Editor  £  Publisher. 

Business  Opportunities  Wanted 

GENERAL  MANAGER 

WILLING  TO  MAKE 
SMALL  INVESTMENT  I 

is  looki.ig  for  publisher  who  needi  j 
aggressive,  profit-building  miuiager. 
Thoroughly  experienced  in  all  depart¬ 
ments  in  aggressive  chain  organiu- 
tion  of  medium  dailies.  Top  refer- 
encesi  Box  1000,  Editor  £  Fhiblisher, 

LOOKING  FOR  MAGAZINE,  trade 
journal,  shopper  specialty  publication, 
outright  purchase  or  investment.  Give 
full  details.  Box  1105,  Editor  £  Pnb- 

lisher. _ 

WILL  BUY  Wa.shington  buainest- 
government  forecast  letter  service:  or 
establish  one  in  this  or  any  field  for 
editor  who  has  proi)er  know-how.  All 
replies  .confidential.  Box  1104,  Editor 
£  Publisher. 


FOR  SALE 
One  of  America's 
Top  Weekly  Newspapers 

Ixrcated  in  a  metropolitan  Pacific  (k)a.st 
city,  established  before  1900.  this  un¬ 
usual  paper  offers  an  outstanding  op¬ 
portunity.  Top-quality  circulation  gives 
it  a  commanding  voice  in  the  com¬ 
munity.  National  and  local  advertisers 
on  contrart.  No  shop  involved.  Princi¬ 
pals  only.  Give  bank  references.  Write 
Box  1229,  Editor  £  Publisher. 

PAR’TOERSHIP 

Excellent  weekly  (Tiart  Area  3  looking 
j  for  partner.  $40,000  will  buy  45%  in- 
!  terest,  $20,000  of  this  going  into  needed 
new  equipment.  Option  to  buy  other 
'  55%  in  5  years.  Publishers  Service, 

■  632  Jefferson  Standard  Building, 

Greensboro,  N.  C.  _ _ 

I  SOUTHWEST  WEEKLY,  fast-grow¬ 
ing,  Chart  Area  10.  with  building. 
Gross  over  $50,000.  $20,000  down. 

ARIZONA  NEWSPAPER  PROPER¬ 
TIES!.  625  E.  Main.  Mesa,  Arizona. 

:  Ph.  WO  4-8681,  Affiliated,  Cummins 

Realty  £  Trust.  _ 

I  tW(r~ CITY  ^WEEKLIES.  KANSAS 

■  and  Missouri,  towns  of  20,000-30.000 
population.  Bailey-Krehbiel ,  Box  396, 

I  Salina,  Ka. 

!  200  MILK?  SOUTOWBST  1)F  NEW 
1  YORK  CITY.  25-year-old  Weekly, 

'  average  annual  net  for  18  years 
.  $18,038;  last  two  years  $21,788  .  .  . 
Unopposed  in  community  of  10,000. 
ABC  2643.  Our  No.  0354.  May  Broth- 

ers,  Binghamton.  N.  Y. _ 

IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  n- 
first  1  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  £  ASSOCTATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28,  California 

Publications  Wanted 


LEIASE  YOUR  entire  circulation  op¬ 
eration  1  Bonded  circulation  executive 
over  20  years  experience.  Five  year 
lease  with  option  five  years.  More  net 
revenue  to  you  at  the  start.  Write 
Box  1013,  Eklitor  £  Publisher. 
NEWSPAPERMAN  wants  western 
daily  under  8000  circulation.  Prefer 
west  coast.  Well  financed,  excellent 
background.  Confidential.  Write  Box 
1102,  Editor  £  Publisher, 


NEWSPAPER  SERVICES 

_ Features-Syndicates 

FREE — thirty-six  releases  of  advenUnt 
strip  of  unrivaled  story.  Write  Box 
617,  Editor  £  Publisher. _ 

Film  Conversion 


BRIGHTYPE  SERVICE 
Razor  Sharp  film  conversion  froo 
plates  or  type.  Write  for  informstioo 
to  Tip))ecanoe  Press,  P.  O.  Box  194, 
Shelbyville  3,  Indiana.  _ 

P ress  Engineers 


Newspaper  Press  Installationa 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArclay  7-9775 _ _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  - 


Specializing  in  Newspaper  PreisM 
Duplex  and  Goss  Flatbed! 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-8741 
20  minutes  from  New  York  City 


CLASSIFIED 

LIm  Rates  EACH  CONSECUTIVI 
Insertion 

SITUATIONS  WANTED  (Piyablc  will 
order)  4  times  O  50c  per  line  w 
insertien;  3  times  «  55c;  2  • 

1  «  65c.  Add  20c  for  Box  Senkj. 
JOB  APPLICANTS  may  hove  a  <s^ 
of  printed  employment  application  fortf 
By  sand  Ini  self-addranad  8c 
envelope  ta  E&P  Classified  Dept. 

ALL  OTHER  CLASSIPICATI^- 
4  times  9  95c  per  line  each  insciw: 
3  times  «  $1.00;  2  times  •  Sl-S; 
1  9  $1.10.  3  line  minimum.  Add  2R 
for  Box  Service. 

01.00  SCRVICg  CHARGg  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  A^ 
VERTISING,  Wednesday.  4 

Count  30  units  per  line,  no  abbrevntw 
(add  1  line  for  box  information.)  NS 
holders'  identities  held  in  strict  cee 
hdence.  Replies  mailed  daily.  Ediw  < 
Publishtr  reservts  tbo  ripht  ta  idit  * 
copy. 

Editor  &  Publisher 

1700  Timas  Towor  N.  Y.  3«.  N.  T- 
Phone  BRyaet  9-3052 


EDITOR  &  PUBLISHER  for  March  21,  19^ 
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MACHINERY  and  SUPPUES 


Compo»ing  Room 


NOW— It  Baa  Been  Done  I  An  L.  A  B. 
Heavy  Duty  Newspaper  Double  PaKe 
Truck  is  on  the  market  t  The  same 


MACHINERY  and  SUPPLIES 


Press  Room _ 


SCOTT  PRESSES 


MACHINERY  and  SUPPLIES 


Press  Rtutm 


HELP  ANTED 


Circtuation 


PRESS  MOTOR  DRIVES  ot  ib.  4u.  CAN  YOU  SELL  subscriptions  by 
50.  60.  75.  loo,  160  H.P.  AC.  OeorKe  phone?  Full  time  openinR  to  head  de- 
C.  Oxford,  Box  903,  Boise,  Idaho.  partment,  train  others,  do  special  pro- 

'  motions.  Man  or  woman.  Box  1106. 

Stereotype  _  Editor  &  Publisher. 


Ush  LAB  ouality.  the  same  promot  ®  Identical  Octuple  PrM^  i  '  motions.  Man  or  woman.  Box  1106. 

I  U*A  B.  Sendee,  at  the  L.  A  B^^  w^  uSt  _ Stereotype _  Editor  A  Publisher. _ _ 

'  A  Reversible  and  1  Color  Cylinder.  Heavy  TOR  SALE— Used  Stahi  Former-Wesel  (Aassified  Advertising 

SL  M  ^  M  K  r  Duty  3  to  2  Double  Folders  with  C-H  Flat  Router-Hoe  Flat  Shaver-Goss  - i - = - 

Box  560,  Phonee  27  or  96,  Blldn,  N.C.  Con'eyors.  3  Arm  Reels  and  Auto-  '  Hat  CastinR  Box— Hammond  RP-12—  CAN  YOU  SELL:  church  paRes;  sp^ 
INTERTYPE  MAGAZINES  matlc  Tensions.  Trackage  and  Turn  Newspaper  Publishers  Supply,  163!»  cial  circulation  proinotions  with  church 


groups;  need  experienced  classified  as- 


INTFRTYPE  MAGAZINES  matic  Tensions.  Trackage  and  Turn  Newspaper  Publishers  Supply,  163!»  cial  circulation  promotions  with  church 

j  table.  Steel  Floor  Decking.  Color  Foun-  i  North  Lorel  Ave.,  Chicago  39.  III.  groups;  need  experienced  classified  as- 

BmL  L^per  SpUts^^  S^^^^^^^  1  OSTANDER  CURVED  Plate  Routed  sistant  manager  to  supervise  phone  and 

■  ?.  splits,  3100.  Light-  -  !  ,  j  U  J  ^  directory  solicitation.  Also  Farm  Editor- 

*lEhai*Lower  Splits,  *135;  Light-  HERALD  TRAV-  j  23.9/16"  cut  off.  For  further  informa- 


ELER.  lion,  write  C^icajro  Tribune,  c/o  Mr. 

•  I  ioht  August  lit  c.  B.  James.  Tribune  Tower,  Chicago. 

•  Priced:  For  quick  sale  or  lease  Illinois. 


BEN  SHULMAN  ASSOCIATES 


1  OSTANDER  CURVED  Plate  Router,  s'stant  manager  to  supervi^  phone  and 
complete  with  air  head.  15'  plate  with  ^rectory  »<>>‘'>t«tm".  Also  Farm  Ed^^ 
23-9/16"  cut  off.  For  further  informa-  ^alraman.  Box  11U7.  Editor  A  Pub- 
tion.  write  Chicago  Tribune,  c/o  Mr.  Iisher. _ _ _ 


CLASSIFIED 

ADVERTISING  MANAGER 


midwest  MATRIX  A 
MACHINERY  MART,  INC. 

633  Plymouth  Court  *  Chicago  6.  Ill. 

_ Newsprint _ 

NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  A  PAPER  CO. 


BEN  SHULMAN  ASSOCIATES  Wanted  to  Buy  Leading  Morning.  Evening,  Sunday 

fiA  IT  A9  Mow  Ynrlf  17  OTffkrH  7*1  *900  newspay>er  orjfanization  in  Nortne^t 

- - - *  NF^WSPA  P1!*R  PRP^^FS  unusual,  seldom-found  opportunity 

Name  your  own  price  |  for  top  man  with  good  seliing  and 

Must  vacate  building  at  once  mat  RmiF^  managerial  ability.  The  man  we  seek 

4  or  6  Units  Hoe— 23-9/16  in.  cutoff  may  be  second  in  command  in  result- 

Four  units  (64-32  liagea)  Arch  type.  •  SILKISU  ISULlRMLlNi  producing  Classified  Department,  and 

cylinders  roller  bearing,  steel,  bronze  j  n^M  cljiiiIiXAM  ACCrM"'IATCC  stymied  because  of  age  of  Manager,  etc. 
fabroil  gearing,  spray  fountains,  dou-  1  bbN  bMULMAIN  1  At  any  rate,  he  is  capable  leader  and 


Leading  Morning.  Evening,  Sunday 
newspaper  organization  in  Northe^t 
has  unusual,  seldom-found  opportunity 
for  top  man  with  good  selling  and 
managerial  ability.  The  man  we  seek 
may  be  second  in  command  in  result- 
producing  Classified  Department,  and 


70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5675  ble  folders  shaft  driven,  tabloid  slitters  |  eo  B.  42  St.,  N.  Y.  17  —  OX  7-4590  organizer  who  is  a  self-starter  with 


nir.e*  Mill  Qhinm.nf. — Pin- — offsi  le  subway  delivery  to  conveyor,  i  amoition  to  ouiio  a  recT>ra  m  ma  own 

All  .!.«.*"^ii  .  Bubstructure  two  roll  positions,  electric  j  Srffr — p  — rtr.w.V.intw  PuiTT  right  and  who  would  like  to  join  an 

Newsprint.  All  sizes_RoIls  and  Sheets.  ...tom.tlw  fwn  rtotl.w.  ^^L  Buy  for  _Caah.  Complete,  Plant  f  manairement 


ambition  to  build  a  record  in  hia  own 


All  o-ii  J  ou  *  Buosvrucvure  vwo  roil  posiiioiu,  eiecvnc 

»><>«»».  automatic  tenaions,  two  Cutler- 
Hammer  75-7.5  H.P.  two  motor  ball 


Chester  Ave.,  New  York,  MO  5-6022.  dri vVi.  220  v.  3  ph"*  M  ^ele:  ^ ^ilpVsENTATIVES  rwhat'Th/ righ't  m'^’n 

Press  Room  geared  32,800,  ink  tank,  plate  ,77  7^LX*^Y  Dur  people  know  of  this  ad.  Complete 

- _  hoist,  now  using  68  in.  rolls  (9  cols.  277  Broadway - N^  York  7^  N.  Y  personal  letter 

II  ems)  40  inch  diameters.  WANTED— 1  Heavy  Duty  Auto  Shaver  detailing  scope  of  your  present  respon- 

24  PAGE  Fifth  unit  Hoe  Z  pattern  heavy  con-  with  tension  plate  attachment — 22^4  sibilities.  Write,  in  confidence  to  Box 

rtllDlcv  Tl  IDI  II  AD  norcr  struction,  like  substructure,  gives  80-  cutoff:  7/16  plates.  Write,  phone  or  1232,  Blditor  and  Publisher. _  _ _ 

UUrLtA  IUdULAK  rKtbb  40  pages.  Sell  4  or  6  units.  Will  dem-  wire  Louis  JohnsomAmistant  Busing  CLASSIFIFff)  MANAGER  -  afternoon 

onstrate.  Crane  rail  over  press,  unit  jf®"?*®’’*  FVancisco  Chronicle,  17,000.  fThart  Area  3.  Excellent 

transportation  bases  available.  Califo-nia. _  opportunity  to  right  man  interested  in 

W.  B.  Pape— Republlcan-American,  NFW*^PAPFR  FOUIPMENT  permanent  iwsition.  Write  Box  1244, 

Waterbu^  20^  Conn,  PLaza  4-0141.  VrESSES  g'^M  am - rt^T 

/-/-vrr  ,  iikiiTnnrrr  TYPESETTING  MACHINES  CLASSIFIED  SA^«IMAN.  opportuiiity 

GOSS  6  UNIT  PRESS  TELETYPBSETTER  equipment  to  work  up  to  aassifi.^  Advertwing 

Ludlows— Elrods— Mat  Rollers  Manager.  Write  D.  Grandon,  The  Daily 


-“n^here'h!  u‘|!a“*  team“'‘Everyti^n‘^™tout.  thit"sSTon 

ooTMTvm  A  zrt'  PTimpirgirMTA  TTUirq  is  what  the  right  man  is  looking  for. 


2  to  1  Model 
Double  Folder 


4  Plate  Wide 
AC  Drive 


With  complete  stereotsrping  equipment.  Waterbury  20,  Conn.  PLsza  4-0141. 

ERNEST  PAYNE  GOSS  6  UNIT  PRESS 

CORPORATION 


transportation  bases  available. 

W.  B.  Pape — Republican-American, 


82  Beckman  Street  New  York  38 
BElekman  3-1791 


Folder  23%'  cutoff 
Full  ROP  Color 
AC  motor  drive 


COMPLETE  PLANTS 


opportunity  to  right  man  interested  in 
permanent  ixisition.  Write  Box  1244, 

Editor  &  Publisher.  _ 

CLASSIFIED  SALFISMAN,  opportunity 
to  work  up  to  Cla-ssified  Advertising 
Manager.  Write  D.  Grandon,  The  Daily 
Gazette,  Sterling,  Illinois.  _ 

WERE  LOOKING  FOR  A  CLASSI- 
FTFa>  ADVERTLSING  MANAGFat  who 
can  qualify  for  an  attractive  opening 
on  an  aggressive  weekly  newspaper  in 
a  mid-west  town  of  80,000.  Flxcellfflit 


wvim  TTxrirp  oorvrm  ,  .  AC  motor  drive  INLAND  NEWSPAPER  can  qualify  for  an  attractive  opening 

PRESS  (64  full  CIIDDI  V  ^/^kXDAMV  OA  aggressive  weekly  newspaper  in 

P**?  9/16  double  folder,  ink  iz-mim  diccitljC  IKI^  SUPPLY  GOMPANT  n  mid-west  town  of  80,0()0.  Excellfflit 

J^;,„trMkage..  _Pr€Ss_  engineer  c^i-  JGMN  tyKIrrllMb  GL/.,  IING,  422  West  8th  Kansas  City  5,  Mo.  salary  plus  bonus  arrangement  for  a 
7*  Best  condition  of  any  press  I*ve  T.^xln€rt/iTi  Av®  Mow  Yoplr  17  M  V  mtam'I'ITTi*  a  twoo  DhoIov  nr  flat-  man  with  sales  ability.  Send  quaiifica- 

•een  in  years”.  We  bought  for  future  Lexington  Ave,,  New  York  17,  N.Y,  :  8-^w  ^pl«  or  ^  flaL  determining  advantage*  of 

expansion.  Before  we  moved  it,  we  _ - „  ■  .  - - -  an  arranged  interview,  to  Box  1227. 


^sn^on.  Before  we  mov^  it,  we  — — - — — — -  .  li  gos  an  arranged  interview,  to  Box  1227, 

had  chance  to  sell  our  plant.  Don’t  POH  SALE— 2  to  4  Hos  Z  Type  Pattern  “}>'•;  Norther  M^lns  Works,  »28  4  Publisher. 

need  it  now.  816,000  for  quick  sale,  units — 7/16"  plates,  22%  cutoff.  58'  to  N.  4tn  St.,  Phlla,  6,  Pa. _  — ■ 

rnone  Rittman  (Ohio)  Press.  |  70"  newsprint.  Single  folder  with  2  top  WANTED  TO  BUY  IMMF3D1ATF1LY 

.  .  ,  ,,  .  _ -  formers.  Includes  reels  and  conveyor,  I  ,  ..  - _ 

ANNOUNCING  !  1  standard  Auto  Shaver.  Write,  phone  Lift  Truck,  electric  or  gas;  With  paper  IMMTOIATELY.  Only  those 


Display  Advertising 


A  I  PACIM/^  CCD\/ir'C  wire  Louis  Johnson,  Assistant  Busi-  roll  clamp  for  handling  newsprint.  scIitoI  of  tough  newspaper  competitiOT 

^  LtAjIlNw  otKVIL.^t  neflB  Manager*  San  l^ancisoo  Qironl-  Pleaae  i^end  photo,  general  speciAcations  need  apply  in  two-ne^paper  town 

to  responsible,  established  Publishers  ele,  California. _  and  price  Davemport,  Box  152,  Louis- 

DUPLEX  nroULAR  %  Folding  Ma-  Kentucky.  _  _  developmOTte  offer owrt  ity 

rapSFS  AND  EQUIPMENT  chine  —  Internal  Gear  —  High  Speed  INTFHIFSTED  In  purchasing  Duplex 

including  delivery  and  installation  Former  Included.  Standard  Tubular  2-1  eight  page  deck  ^"^“lO.^tor  andTp^Jisl,”: 

in  long  frames  and  roll  brackets.  Must  - 

Send  for  complete  details  UPECO  INC  have  ferial  Number.  Box  1206.  editor  LAYOUT  AND  COPY  MAN  for  Copy 

w  E,  42  t>t.  New  York  17  OXford  7-4590  _ OEneva  »-3744 _ _  ^  GENERAL  PRINTTNG  TOIHRMFIOT  ence.  40  hour  week,  sick  leave,  pension. 

OOSS  16-PAGR  '?fr«icrhtlin»  Jp  VANDFRUXIOK  #325— F>ill  Page  Proof  .>;70g  n  W  2nd  Ave.,  Miami  37.  Fla.  or  Pacific  Northwest  where  living  and 

"onNete  with  Ste^vnine  Press-Serial  No.  6012.  Equipped  with  1,508  Terminal  Tower,  Cleveland  13.  O.  weather  are  best.  Permanent,  steady 

tad  MS  A*  r  ‘  Variable  Speed  Drive— 220  V  a/C  8500. - ^ - - - ^  work.  Complete  details  first  lettei^ 

n«i  T  c '^•‘^H  TO  BUY  Intertype  0-4.  with  .tricUy  confidential.  Box  1100,  Editor 


D^I.>.l.  ..  T\  T - YTK-iti  IIP  nux  inzeirype  u-i,  wiin  strictly  conn 

Und  News,  De-  Contact  Patrick  McHale— Purchasing  72-90  channel  magazines,  six  mold  *  Publisher. 

- —  _  Department— The  Cincinnati  Enquirer,  d'sh,  or  intertype  Model  C.  Give  serial - -~ 

duplex  Model  A  #1481  In  “like  I"®-  number  of  machine,  and  price.  Box  DISP 

DUPLEX  TUBULAR  PRESSES  ^238._  Editor  a  Publisher.  w, 


y^Tariy.  Iowa. 


TUBULAR  Combination  ■ 


In  Tandem  arrangement  if  desired. 

UPECO.  INC. 

820  Valleybrook  Ave.,  Lyndhurst.  N.  J. 
GEneva  8-2744 


24  Page  —  Delivered  new  1948-1958 

F\ill  Gbior  Flexibility _ Complete  Stereo 

AC  Solonold  Drive  Available  May  I 

24  Page — 1  to  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 


HEIJ*  WANTED 

_ Circulation _ 

CIRCULATION  MANAGER 


16  Page  —  2  to  1  —  Located  San  Diego 
_  AC  Drive— Stereo— Available  May  1 

^TOt^A^^iirbTio^'DSirffi  ben  SHULMAN  ASSOCIATES 

tete.  Kalispell.  Montana.  60  E.  42  St.  New  York  17  OXford  7-4590 


Tough  but  not  brmasy,  ener¬ 
getic  but  thorough  too,  for 
highly  challenging  poritlon. 
Will  be  well  rewarded  for  re¬ 
sults.  Box  920,  Editor  A  Pul^ 
Usher. 


DISPLAY  SALESMAN 
The  man  we  are  looking  for  is  now 
employed  in  the  midweet  on  a  news- 
I  paper  in  the  26,000-40,000  elreulatioo 
'  bracket.  He  ia  an  idea  man  capable 
of  making  layouts  and  selling  them. 
This  pooition  offers  an  excellent  op¬ 
portunity  with  better  than  average  ra- 
Urement  program  and  life  and  health 
insurance.  In  reply  give  all  details. 
Write  Box  1030,  Editor  A  PubUaher. 


EXPERIF24CBD  DISPLAY  AD  MAN. 
Must  be  reliable,  well  rounded  in  lay¬ 
out  and  copy.  Fine  working  conditions, 
excellent  climate  and  unexcelled  recre¬ 
ational  facilities.  A  clean,  modem  city 

duplex  model  A.  serial  1197.  Avail-  TUBULAR  PRESS  In  daily  CIRfyLATTON  14ANAGER  ter  22-000  Detail  experience,  personal  data,  salary 

about  June  1st.  810.000.  “nm**-  P«>d“®t'<>n.  I?  ^P«K®  capacity,  one  to  A.B.C.  dally.  Good  o^rtunity  in  solid  requirementa  in  your  letter.  Write  J.  S. 
Ktws.  Mt.  Pleasant.  Michigan.  ®""  "‘H®’.  .•**'’*?  n«7*P«Per  man  ■Wvo  knows  cl^  Hilleboe,  'The  Billings  Gazette,  Billings. 

- - -  ment,  ail  In  good  condition.  Available  lation,  and  who  can  promote  a  wide-  Montana 

U/^r  ODCCCCC  mid-summer,  where  is  and  as  is.  Dl-  open  increase  potential.  Good  pay  for  -  — 

rKtooto  rect  inquiries  to  M.  L.  Brueggeman.  a  good  man.  Chart  Area  1.  Box  1127,  ADVERTISING  SALESMAN  for  num- 

,  ,  _ _  _ _  Business  Manager,  Northern  Virginia  Editor  A  Publisher.  her  two  spot  in  our  dii^Iay  depart- 

rviiL?  *  77nlti — Super-Production  Steel  Sun,  8409  Wilson  Blvd.,  Arlington,  Va.  r-xna  ,  t>  -i  •-  »  _ ,  ment.  Steady  job  and  good  eer^gs  to 

Wlnder.Rolier  Bearing— Ink  Pump—  - :r - - -  ONE  of  Pennsylvania’s  fart<»t  growing  ,  can  produce.  Give  full 

Ool^nar  Mounted  Reels  and  Tensi^  24  PAGE  newspapw  (e)  l«s  Imitate  owning  details  first  letter.  Dally  News,  New- 

^SSns^"’*^"  -  Co'”'  DUPLEX  TUBULAR  PRESS  top  - - r-; - r 

_  jAK  *  ♦«  1  iM/tAmt  AA  TY  F  salary  plus  treneroua  bonus  for  ability  uISPIaAY  Advertimnsr  ^eman — z- 

'®***i:  BOSTON  AP  n  F  DHv*  Ral1nn«  rven*  *0  train,  supervise  and  lesid  district  man  and  girl  staff,  growing  6  after- 

For  quick  ml,  or  lease  LOYAL  S.  DIXON  CO.  limited  potential  for  future  advance  clvic-mfndrf  person  wanting  permanent 

BFM  CUI  II  tiAki  A  cc/'r.rt*!  A  Tcc  11184  SatlcoT  St.  Nesrnaper  ment.  Applications  confidential,  com-  home.  Qmaider  only  top  reforence«. 

OCN  bHULMAN  ASSOCIATES  Sun  V»lleTZCaIif.  i  plete  deUlU  to  W.  B.  Gro«.  Chester  complete  application.  Franklin  Yatee. 

"  *•  «*  St.  New  York  17  OXford  7-4590  POplar  6-0<I0  Breetors  I  (Pa.)  ’TIMES.  i  ’nmee-Gaiette.  Shelbyville,  Tenneasee. 

editor  ac  PUBLISHER  for  March  21,  1959  Z3 


HELP  WANTED  HELP  WANTED  I  HELP  WANTED  I  SITUATIONS  WANTED 


_  Display  Advertising  Editorial  _  Photography 


OPENING  for  young  display  ad  sales-  THIS  YEAR  GRADUATE  of  journal-  SEASONED  NEWSPAPER  PHOTOG-  1  ASSISTANT  aRCULATION  MAK. 
man,  some  experience.  Good  salary  and  I  ism  in  Texas,  New  Mexico  and  Okla-  i  RAPHER  with  management  experience  1  AGER  now  employed  on  20,000  <kih 
many  fringe  benefits,  contact  Jack  j  homa  can  start  at  $80.00  in  Qiart  Area  |  to  assume  charge  photographic  and  and  Sunday  PM.  Would  like  to  Don 
Albee,  Laredo-Times,  Texas.  |  9,  city  of  140.000.  Reporters  and  copy-  ]  scanagraver  department,  morning  and  ]  up  to  top  spot  as  CSrcuiation  Manmr 

SALESMAN _ ^Addition  to  present  staff.  I  readers  needed.  Box  1203.  Mitor  &  evening  dailies.  Chart  Area  5.  Give  ,  on  same  size  daily  or  smaller,  or  A*. 

Must  be  thoroughly  experienced  iri  '  Publisher^ _ _ age.  education,  experience,  marital  sistant  on  larger  operation.  Excdlent 

selling,  layout  and  copywriting.  Per-  WANTHai— Experienced  reporter  for  status,  referents,  salary  ^mrOTents.  |  Wkground  with  18  years  experience 
manent  position  with  progrressive  af-  bureau  near  major  air  base.  Big  op-  to  Box  1-Qlt  Editor  ang  Bnplisner.  ^  in  all  phases  of  circulation,  inclodin^ 

ternoon  daily  of  17,000.  Excellent  work-  portunity  for  feature-minded  writer.  i> I  large  metropolit^  papers.  Psoilr 

ing  conditions  and  benefits.  Write  Box  Write  Area  News  Editor.  Merced  Sun  rromotion — ruoiic  netaiions  ,  man,  39  years  old.  Can  furnish  good 

1223,  Editor  &  PuWUher.  Star,  Merced,  ^li^rnja. _ ARTIST  MANAGEMENT  seeks  man  or  1 

Fdimrial  WEST  T^AS  afternoon  daily  wants  woman  willing  to  travel,  able  to  book  i  j;  j-jy  p-efer  Ch^  Areas 

Cjaitorial  male  college  journalism  graduate  in-  well-known  auditoriiun  attractions  with  Writo  Box  ^ 

.i-kiic-  I.  ir-v » /f-\ • /n  ixr  Pi  terest«l  in  Icaminir  oetroleum  news  colleges,  fraternities,  civic  organiza-  I  _ ‘  w,  fid. 


\A/r^KAPM'Q  MC\A/Q\A/PITtP  terested  in  learning  petroleum  news  colleges,  fraternities,  civic  organiza-  |  ^  Publisher 

WUMhiN  b  INhWbWKI  I  bK  reporting  and  writing.  Prefer  south-  tions,  etc.  Should  know  also,  publicity  i  Publisher. _ 

Must  be  energetic  with  at  least  2  years  westerner,  ^nd  resume  to  Oil  Editor,  promotion.  Starting  salary  $150  plus  AVAILABLE 
experience.  Journalism  school  graduate  Odessa  American.  Odessa,  Texas.  opixirtunity  of  share  in  business.  P.  O.  i 

preferred.  Pei^npt  interesting  spot  -  t  I  C  I  R  C  U  L  A  T  I  O  N  MANAGEl 

own  as  Assistant  to  the  Women  s  _ Free  Lance _  RYe  7-1627, _  ,  serving  on  9,000  class  new.pj 

Editor  on  progressive  Southern  Cali-  on  u  .  ^  ^  ruort  A^a  aiv 

fomia  daily.  Write  full  details  to  Box  LANCERSl  Sell  your  i^otw  to  SITUATIONS  WANTED  I 

939,  Eiditor  &  I^blisher.  huge  house  organ  market.  4,000  1  U  A  l  tiyix 3  w  Aiv  i  VjXt _  i 


Free  Lance 


939,  Editor  ■&  Publisher.  the  huge  house  organ  market.  4,000  - MIUAIION5  WANIC^U -  „ue,.ie„ce  on  WK 

/-TT-v  isnmwp — - : -  company  magazines  buy.  Payment  from  Administrative  ^  j®  experience  on  txith  nt. 

CITY  EDITOR— For  arere^ve.  ^w-  for  gi„g,e  pictures  and  cap-  _ /mmifustralipe -  |  ^nd  medium  size  papers. 

mg,  aftemmn  dmiy  in  beautiful  Finger  tions.  Free  information.  Gebbie  Press  EXPERIEINOED  ADVERTISING  and  ;  „  ,  .  ,  , 

Pictures.  151  W.  48th,  N.Y.C.  Business  Manager,  now  available.  Wide  I  H 

family.  Circulation  11,000.  Salary  far  - -  reWenraw  Protestant  No  10,000  to  25,000  class.  Interahd 

above  average.  Only  experienced,  ca-  Instructors  drinfair  Box  925  Editor  &  Publisher  °"'y  ‘P  Chart  Area  10.  11  and  It 

pable  man  will  be  considered.  Write  -  -  drlnger.  Itox  925.  Mitor  &  tmoilsnc^  ^  complete  qualiia. 


full  details  to  G.  B.  Williams,  TTie  MAN,  30  to  40,  to  teach  college  jour-  !  MAGAZINE  OR  NEWSPAPER  Busi-  ;  tions.  Box  1204,  Editor  &  Publiiher, 

Geneva  (N.  Y.)  Times.  nalism.  starting  September  1.  Must  \  ness  Manage  or  Ad  Diiwtor.^  wp«ri-  j - 

ITCTAMniMr*  have  minimum  three  years  newspaper  enced  Publisher  and  National  Repre-  |  EXPERIENCED  CIRCULATION 

vJU  1  o  I  r\IN L/l  INv^  copy  desk  exiierience  and  Master's  de-  aentative,  Good  appearance,  health  and  j  Traffic  Manager 


OPPORTUNITY  i  Kt®®-  $6000  for  nine  months.  Summer  I  habits.  Box  926,  Editor  A  Publisher. 

I  employment  available  on  local  dailies.  ! 

FOR  I  Unusual  opportunity  to  head  depart-  AGGRESSIVE.  YOUNG  (36)  hard 

YOl  IMO  WOMAN  I  ment  soon — all  present  journalism  fac-  working  assistant  retail  manager 

I  VVWIVI/-V1N  „lfy  approaching  retirement  age.  State  :  on  200,000  midwest  daily  desires 

supported,  co-educational  college.  4,000  relocation  on  progressive  paper 

In  one  of  America’s  leading  Trade  students.  Chart  Area  3.  Box  1108,  ,  comparable  size  or  retail  man- 

Associations,  located  In  the  Southeast.  Editor  and  Publisher.  ager  of  smaller  daily.  Strong  in 


Position  includes  editorship  of  very 
high  quality  slick  publication  plus  other 
public  relations  assignments.  Applicant 


Mechanical 


AGGRESSIVE.  YOUNG  (36)  hard 
working  assistant  retail  manager 
on  200,000  midwest  daily  desires 

relocation  on  progressive  paper 
,  comparable  size  or  retail  man¬ 

ager  of  smaller  daily.  Strong  in 
u.se  of  sales  training,  qualified  in 
I  Bureau  of  Advertising  aids,  pro- 

I  motion,  copy,  layout,  zone  adver¬ 
tising.  Good  follow  thru.  Ten  years 
newspaper  experience.  Outstand¬ 

ing  record  as  assistant  retail  man¬ 
ager,  metropolitan  New  Jersey 


Zone  Manager 

Out  of  State  Circulation  Hsnigw 
Mailing  Room 
Press  Room 

Ten  years  with  Combination  Daily  ii 
Chart  Area  9.  Presently  employed.  Ap 
31.  Desire  change.  Reply  Box  1!]}, 
Editor  &  Publisher. 

"LITTLE  MERCHANT" 
SPECIALIST 

Thoroughly  experienced  in  adminiitn- 
tion  and  training  of  carriers  and  no- 


must  have  writing  background  and  be  TORBMAN  5  small  San  tising.  Good  follow  thru.  Ten  years  SPECIALIST 

experienced  in  all  phases  of  magazine  Walnut  newspaper  experience.  Outstand-  ... 

editorial  and  production  work.  Send  t/Tcen  ;>un.  t/aiiiomia. _  record  as  assistant  retail  man-  ,  Thoroughly  experienced  in  admimitn- 

complete  resume  with  work  samples  PRESSMAN  to  run  Goss  Tubular  and  ager,  metropolitan  New  Jersey  '  tion  and  training  of  carriers  and  ««■ 

and  salary  requirements  to  Box  1016,  Scott  press.  Must  be  the  best,  $12,000  daily  as  well  as  present  position.  i  cy  managers  in  one  of  the  roost  mt- 

Eiditor  and  Publisher.  per  year  guaranteed.  State  qualifica-  ^  Stable  family  man.  Active  in  1  cessful  home  delivery  operatic  ii 

FREIE  tions  and  experience.  Chart  Area  6.  civic  organizations.  Contact  L.  C.  '  the  country.  Demonstrated  ability  n 

JOB  MARKE3T  latter  with  list  of  avail-  Write  Box  1016,  Eiditor  &  Publisher.  Molloy,  55  Eiost  Fourth  Street.  I  working  with  iieople  and  gsttim 
aMe  jo^  ^d  nluon^de  ^ploy^nt  tELErTYPESEnTER  perforator-^i.;;:  Minnesota.  CApitol  rosulU. 

conditions.  Bill  McKee  Birch  Personnel,  ators.  $3  per  hour.  Book  work,  open  _2-50Uj _  o«t  *  •  j  •  o  •  kA^\f,\s. 

- V  N°Y  ‘*N  ‘y  ^GR^?8M0®“  :  ^EDITORIAL  'mOUBL^SIWf^  Oration!’  A^iS^ting,  ”nd  ncw«»te 

YOUNG  JOURNALISM  graduate  with  _•  7-8600. _ _  Executive  who  has  specialized  in  the  circulation.  Familiar  with  all  lims 

two  to  three  years  experience  for  top  WANTED — Pressroom  Superintendent  '  tough  assignments,  rehabilitated  ailing  morning,  evening  and  Sunday  as 
reporting  spot  on  Florida’s  largest  for  morning,  afternoon  and  Sunday  papers,  proved  ability  to  develop  pull-  culation. 

weekly  newspaper.  Ebccellent  oppor-  iMiper  with  combined  circulation  of  ing  power,  build  staff  morale,  estab- 

tunity  for  right  man.  Box  1026,  Eiditor  6.'>,000,  in  Chart  Area  4.  Give  experi-  lish  sound  community  relations.  Box  ,  or  write  my  representatives: 


Stable  family  man.  Active  in 
civic  organizations.  Contact  L.  C. 
Molloy,  55  Elast  Fourth  Street, 
St.  Paul,  Minnesota.  CApital 
2-5011. 


cessful  home  delivery  operations  a 
the  country.  Demonstrated  ability  ii 
working  with  iieople  and  gsttici 
results. 


- — —  i  Affp  37.  trained  in  Business  Adniiu^ 

EDITORIAL  TROUBLESHOOTER  I  tration.  Accounting,  and  newspspe 
ExecuUve  who  has  speciiUized  in  pe  circulation.  Familiar  with  all  i*«» 


A  Publisher. 


ence  and  salary  requirements.  Elxcel-  1210.  Editor  &  Publisher. 


ABLE  REPORTER  or  deskman  for 

conservative  southern  afternoon  metro-  Editor  &  Publisher^ 


M.  LEPKIN  AND  COMPAN' 


iralitan  daily.  Preferably  one  or  two 
years’  experience.  Must  know  grammar, 
think  and  write  clearly.  Ability  deter¬ 
mines  opportunity.  Write  Box  1114, 

Eiditor  A  Pubiisher. _ 

CITY  EDITOR — for  aggressive  daily 


08.  Editor  A  Publisher.  MANAGING  EDITOR,  Small  Daily.  '  Psychological  Services  to  ManSKfon: 

— —  Thirteen  years  experience  all  phases  i  332  S.  Michigan  Ave.,  Chicago  4,  K 

INSTRUCTION  of  general  newspaper  work — 7  as  pub-  HAnison  7-2136 

.ys  ..  a  .  .  I  ■  —  lisher-editor  of  outstanding  weekly,  6  ...  *  aj  a*  •  ~ 

iAoMifiea  as  county  seat  daily  city,  county,  out-  j _ 

j  door  and  part-time  managing  ^itor.  I  p-  AcgTirTim  MAVAfSini  diMite 

NOW— it’s  up  to  818  newspapers  that  '  Displ'ay.  Experience  in  compptii 


HArrison  7-2136 

Classified  Advertising 


COLLEGE  GRADUATE.  32.  12 
exiierience  editorial,  display,  elaidiis 


15  to  25  thousand  circulation  group,  have  enrolled  students  in  the  20  lesson  market.  Box  1234,  Editor  A  Publute 

Chart  Area  6.  Applicant  must  have  Howard  Parish  Course  in  Classified  Editor  A  Publisher. - . - 

thorough  editorial  experience  —  beate.  Advertising.  Artists  .  i'nrtnnnist*  COLLEGE  GRADUATE,  32.  12  y« 

wire,  heads,  camera,  etc.  Also  ideas.  .  ,  -  ’  exiierience  editorial,  display,  claidta 

executive  and  organizational  ability.  One  big  reason  it’s  a  smart  plan  for  ARTIST  —  A-1  layout,  copy,  art.  pro-  j  Classified  Manager  7  years  50.000  dw 
Prefer  man  with  previous  city  editor  new.sjiapen!  .  .  _  .  their  salespeople  grt  duction.  sales  and  service.  Black  and  '  Out  of  newspaper  field  one  year  • 
experience  but  will  consider  others.  notch  traimng  AT  HOME  and  ON  white  and  color  process.  Extensive  '•  executive  position.  E'amily  man.  i» 

Right  man  assured  of  bright  future.  THEHR^OWN  TIME.  The  salespeople  background  newspaper  and  agency.  Ihe  j  drinker.  Prefer  Texas,  New  ll<®* 

State  full  background  and  salary  re-  8o  for  it,  because  it  beljis  them  do  a  finest  in  advertising  for  all  media  1  .  area  in  display,  classified,  national  • 

quirements.  Write  to  Box  1132,  better  job  and  makes  them  worth  more  Desire  Chart  Areas  4,  5.  9.  Box  1225,  i  business  office.  Box  1228,  Editor  1 


Editor  A  Publisher. _ 

EDITOR,  experienced,  for  midwest 
Iiabor  Weekly,  (Ohio),  established  over 
30  years.  Ufe  time  job  for  right  man. 
Immediate  opening.  Paid  vacations  and 
group  insurance.  Please  give  full  infor¬ 
mation,  age,  experience,  references. 
Box  1115,  Editor  A  Publisher. 

REPORTED  for  6  day  Northern  New 
England  afternoon.  One  year  experi¬ 
ence  and  some  camera  ability.  Write 
John  H.  Auran,  Managing  Editor,  Val¬ 
ley  News,  Box  70.  White  River  Junc¬ 
tions^ _ 

STATE’S  SECOND  LARGEST  DAILY 
sroks  talented  young  man,  interest  in 
either  wire  or  general  reporting, 
emphasis  on  agriculture.  Afternoons, 
Sundays.  Live  community,  beautiful 
scenery,  opportunities.  Daily  Journal, 
Rapid  City,  South  Dakota. _ 

ALEHIT,  AGGRES.SIVE  REDORTER 
wanted  for  23,000  circulation  daily 
newspaper  in  a  Western  Pennsylvania 
city  of  50,000.  Experience  is  necessary. 
Must  be  accurate  and  fast.  Modem 
newsrrom  provides  excellent  working 
conditions.  Write  City  Editor,  New 
Castle  News,  New  Castle,  Pa. _ 

SLOT  MAN  for  three  night  editions. 
I*refer  Southwestemer.  Qty  of  140,000. 
Box  1202,  Eiditor  A  Publi^er. 


to  their  newspapers.  ] 

If  you’ve  been  putting  off  enrolling  I 
your  Classified  people  in  this  course  | 
that  gets  more  linage  and  revenue  .  .  { 

now’s  a  good  time  to  quit  being  a  i 
■‘putter-oiler”  I  Write  or  phone  us  their 
names  ...  or  if  you’d  rather,  we’ll 
send  descriptive  brochure  and  regular  | 
enrollments  forms.  The  tab  is  just  60  ; 
bucks  apiece,  and  when  your  people  | 
have_  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  best  investments 
of  the  year — let  us  know  and  we’ll  send 
you  a  bushel  of  fresh  Florida  oranges  I  1 

Do  yourself  a  favor.  Che^  this  Im-  ^ 
portant  newspaper  executive’s  ad  today.  | 

SCHOOL  DIVISION  OP 

HOWARD  PARISH 

ASSOCTA’TES.  INOORPORATED 

Classified  Advertising  Development 

Services  For  Newspapers  Since  1938  | 

2900  N.  W.  79th  St..  Miami  47,  Florida  , 
PLaza  4-6591  , 


Eiditor  A  Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype.  Intertype  Instruction 
Free  Information 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing  J 
LOCATION  without  IDENTinCATlON 

EDITOR  SC  PUBLISHER  for  March  21, 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


young  classified  manager  syndicate  i^»-featurwi  editor.  1%  bIG  TEN  SPORTS  WRITER-EDITOR,  TTAi>mTn*T>T>TO 

with  top-drawer  qualifications  now  years.  SinKie,  27,  Yale  Ktad  see^  job  26.  AB  Journalism,  seeks  opening  in  RACING  HANDICAPPER— National? 

nady  for  final  move  to  position  with  sports  editor-writer.  Box  #13,  Editor  sports-minded  community.  Married,  known  Spo^  Analyst,  swks  position 

cbsUenge  and  sound  future.  7  years  &  Publisher. _  SDX.  Car.  Know  camera.  Avail^le  metropolitan  daily.  Experience  in- 

mansgerial  experience,  competitive  and  TOP  REPORTER.  Four  years  expori-  immediately.  Box  1215,  Editor  &  Pub-  mudes  newspaper  and  mag^ne  MMits. 
SSibination.  College  graduate,  mar-  in™  200.000  and  moiV  In  lisher.  ^  »"thors  sjmdica^  F«tWI. 

rirf.  Outstanding  professional  record.  TOOulStm  F^iliar  with  all  beats.  -  Baseball  and  Basketball  Handirapping 

Box  1226,  Editor  &  Publisher.  VVill  relocate  anywhere.  Write  to  Box  CAPABLE  WOMAN  -WRITER-EDI-  Thls'^MPert^'^^yoSh  ***^d 

917,  Editor  and  Publisher. _  TOR.  Wornan’s.  j^ge  assistant.  Ex-  JeputatiSS  wouW  te  a  &  to  tSy 

penence:  AsTOiated  Prew:  nwspa-  ^  ^s  staff.  Write  Box  1240,  Editor  & 
wwwvwwa^ws*  a  •  wwry^T>«w  I'a  peFs;  newsreeU;  former  feature  editor*  p.,Kiia>t4br 

MAGAZINE  EDITORS.  Need  resident  EDITORIAL  WORK  on  quality  daily  writer,  Holland's  Magazine  (now 

correspondent  in  New  Mexico?  Work-  newspaper  ^nted  by  editOT-manager  discontinued).  College  Journalism,  plus  — i:-r»T-ry\D7TT — SricTTnTvS 

ing  newsman  and  photographer  will  of  quality  to-weekly.  Reporter,  desk-  gtudy  in  fa^iion,  art,  muMc,  drama,  PIIITOWAL  POSITION 

♦aIta  asagnments.  Write  Box  1039,  man,  editorial  writCT.  Go  aw^here.  religions.  Margueritte  Shelburne,  4212  — J-Grad,  27,  completing  M.^,  r^ 

Editor  &  Publisher.  College  grad,  mamrf,  47.  Write  Box  Dallas,  Texas,  Telephone:  magazine  experi^ce,  d^ica^ 


Correspondents 


Editor  &  Publisher. 


Dispatch-Production 


1023,  Editor  &  Publisher. 


Lakeside  1-0651. 


Protestant,  references.  Box  1239,  Edi¬ 
tor  &  Publisher. 


DISPATCH  MANAGER.  36.  married,  BJ^AGING  EDITOR  —  Multi-awato  CRmC,  26.  J-^.  ^  COPYREADER  38,  family  man, 

2  children,  needs  change  to  Chart  winner,  who  believes  there  is  no  sub-  ater  arts,  will  bring  authonty  to  TW.  i^my  im. 

Areas  1  or  2  for  family  health  reasons,  ^tuto  for  ocal  news,  seeks  paper  over  movies,  stage  columns  Single.  Vet,  ^  ^  ^ 

Now  heading  staff  of  20  on  large  25,000  daily  w^ting  thorough  and  ^ly  expermnee.  Avmlable  June  1.  ^mw  ^^eup,  ^'eg-aim  aesK.  uox 

momiDS,  evening  and  Sunday  combi-  imaginative  handling  of  loc^  news  ^d  Box  1237i  Editor  &  Publisher,  *  - — 

nation.  Fully  experienced  in  handling  features,  localization  of  ^re  atonM,  EDITOR  and/or  Business  Manager.  16 

spot  and  full  color,  in  providing  better  and  service  to  community.  Piwen  &di1i-  years  experience.  Prize  winner.  Know 

customer  service  and  lowering  costs,  ty  to  organize  news  s^rf,  train  report-  Franklin,  advertising,  promotion.  Mar- 

Box  1207,  Editor  &  Publisher.  ers  and  editors,  obtain  ma^mum  re-  ried.  S^king  permanency.  Prefer 

turn  with  tight  budget  while  main-  Florida-Georgia  area.  Available  imme^ 

taining  high  morale.  Now  directing  diately.  Write  Box  1241,  Editor  & 

news  staff  of  mrtropolitan  daily,  10  publisher. 

SALESMAN  with  .occellent  advertis-  Ba>ITOR.  37;  medium,  small  daily.  12 

isg  beckground  wiU  relocate  and  work  years'  best  experience.  Box  1230,  Editor 

SSTeurawarr’^xToU  Mto^l  ^  Publis_lien _ 

Top  i^eferHices.  Box  #24.  p^yisher.  EXPERIENCED  (20  years),  news. 

Editor  A  Publisher^ _  manaptnp — TTumn  .nnkn — midw«t  magazine  editor,  available  for  weekly, 

AWARD  WINNING  Advertising  Man.  Sunday  suwilement  or  slick.  Equipped 

17  y^  «perience.  Manager  back-  ioo8. 'Editor  A  Publisher.  1  »eel“  , challenging  po«- 


Display  Advertising 


1220,  Editor  &  Publisher.  _ 


21  NEWSMEN 

Available  March  30  because  of 
suspension  of  Grand  Rapids 
Michigan  Herald.  6  deskmen, 
6  reiiorters,  4  sports  writers,  4 
photographers,  1  layout  artist. 
One  through  35  years  experi¬ 
ence.  For  details  write  P.  O. 
Box  691,  Grand  Rapids,  Michi¬ 
gan,  or  call  Glendale  4-0739. 


17  years  exiierience.  Manager  back¬ 
ground.  Excellent  references.  Chart 


ing.  Box  1212,  Editor  &  Publisher. 


Area  2,  Box  1020,  Editor  A  Publisher.  8  FEATURE  WRITER,  36,  skilled  with  ^rope^^ackgTO^nd^*"top  ^^11^*% 

...  . - - - : - r -  camera  and  In  sports,  financial  and  years  city,  sUte,  national  politics,  me- 

LOCAL/National/promotion  8  years  ^P;  ,  c  promotion  writing,  seeks  combination  dium  daily,  magazine  work.  BA,  MSJ 

experience,  34,  married.  Box  1129,  'circulation  ^000  )  5  ye^.  Weekly  j^Bs  on  large,  medium  or  col-  Columbia.  Box  1211,  Editor  A  Pub- 

Editor  A  Publisher.  Mlary  $108.  Prefer  sitorts.  Seek  e^nre  ieKe.town  daily.  Background  includes  Usher. 

-  for  advancement.  Deaire  move  to  Chart  jop  papers,  ad  agency,  TV  publicity  IL-L ! - — - - ; - 

^  a  ,  a  a  i  a  i- pt  T.*.  a”?*?*  and  invcstmont  analysis.  Box  1219.  Mechanical 

ADVERTISING  MANAGER  Box  lOOO,  Editor  A  Publisher.  Editor  A  Publisher.  _ _ _ _ ' 

WIRE  EDITOR  mx  years  on  rim  Big  -  COMRINA'nON  LINCK^PE  OPEK- 

Newspaper,  agency,  industry  City  dailiee.  Telegreph  chair,  slot,  HARD  WORKING.  29,  BA  MA  —  4  ' '^rouridr 

experience.  Desires  advertising  makeup  sub.  Precision  workman^Ip.  years  daily  editorial — 3  years  weekly  i  "Li?  .nH  .mall  nunw 

manager  post  with  good  daily.  1®^®’  Publisher.  All-around.  Seeks  good  fu-  tiSlr  wMkw“or^dl^' 

Prefer  2  to  5  man  denartment.  Editor  A  Publisher.  ture  on  editorial  side.  Box  1224.  Editor  Will  areept  eitoer  wetily  " 

Organize  promotions,  aid  mer-  -  A  Publisher. _  “  * 

chant  ad  planning  and  budgets.  j  EDUCATION-RiRJGION  EDITOR  will  HURRAH  1  OVER  40 1  ^oiisrven _ 


ADVERTISING  MANAGER 


Newspaper,  agency,  industry 
experience.  Desires  advertising 
manager  post  with  good  daily. 

Prefer  2  to  5  man  department. 

Organize  promotions,  aid  mer-  -  A  Publisher. _  “ 

chant  ad  planning  and  budgets.  |  EDUCATION-RiRJGION  EDITOR  will  HURRAH  1  OVER  40 1  ^oiisrven _ 

Excellent  layouts.  Interested  consider  opening  requiring  creative.  -.-o— nT>/vr>TTr>Tsmi,T  u.xr.r- 

only  in  very  permanent  iiosi-  |  skillful  coverage.  Veteran  2lHyeBr  news-  If  you  are  publishing  newspaper  or  ASSISTANT  PRODUCTION  MANAG- 
tion.  Prefer  midwest.  Age  37,  ;  man  with  proven  record:  education  na-  magazine  and  want  quarter  century  ER,  31,  now  employe,  d^ra  dva. 

Family,  M.A.  Degree.  Box  i  tional  prize  winner,  revolutionary  re-  solid  editorial  executive  experience,  in-  ^  years  experience  all  mechanical  de- 
1236,  Eiditor  A  Publisher.  I  ligion  pages.  Samples,  resume  avail-  eluding  managing  editor  150,000  daily  partmenta,  with  |srge  metropolitan 

_ able.  Preferably  Chart  Areas  2,  3,  6  and  owner-publisher  small  magazine,  newspaper.  Responsible  produ^on  aM 

medium  paper,  26,000-200,000  or  pub-  currently  employed  responsible  position  coats  of  these  departments.  Gom  neon 
Advertising  Manager  100,000  daily  11  I  lication,  public  relations.  Box  1119,  metropolitan  newspaper,  write  for  working  wi to  men.  Now  rovering  a^it 

years  desires  to  relocate  in  Chart  Area  i  Editor  A  Publisher. _  “d  in^iew  to  Box  1235,  shift  <  days  week  8  p.m.-2  a.m.  ^ich 

10.  Tennessee  or  Florida.  38  year  old  '  EDITORIAL  WHITER  Editor  A  Publisher. _  is  undeair^le  for  family  life.  Pref« 

family  college  man.  Aggressive,  proven  ;  I  LIKE  newspaper  work,  but  present  U.S.  Box  933,  EMitor  A  Pub- 

tales  record.  Former  department  store  OHIOAN  whose  editorials  have  re-  job  going  due  to  suspension  of  Midwest  _ - 

tales  promotion  manager.  Seek  chal-  I  eeived  national  reeof^tion  seeks  post  metropolitan  daily.  Seven  years  expe-  25  YBAkRS,  all  phases,  job  shop,  newt- 
lenging  position  as  Advertising  Di-  on  paper  with  high  standards.  Well  rience — capable  reporter,  feature  and  paper.  Ago  37,  family.  Resume,  Box 

rtctor.  Assistant  Busineu  Manager,  grounded  in  history,  business  and  pub-  editorial  writer,  photographer.  d«k  535,  Ft.  Smith.  Ark. _ 

Box  1217,  EViitor  A  Publisher. _  lie  affairs.  Record  of  successful  cam-  man.  Seek  job  where  quality  writi^  PRINTER  ADMAN  sedu  situation 

poigns.  Box  1103,  ESditor  A  Publisher,  New  England  area.  Box  1037,  Editor 

CAipiR.  AD -SALESMAN -CRAFTS-  FOUR  YEARS  all  beets,  sports,  desk!  Box_1245gEd^  AJ^blisher. -  *  P„Kii-w 

asks  growth  or  ad  manager  work,  deadended  on  85.000  daily.  Young,  go 
mficient  at  all  sUff  choree,  stroag  anywhere.  Box  1130,  Editor  A  Pub- 
on  plannini?.  Ten  years  on  3,  50,  100  ii^her. 
thousand  dailies.  Healthy,  37,  family,  - * 

mjlege.  Bill  Parr.  1040  E.  Blackford.  rvtrFosr  ovonoTiro  it 
Evansville.  Indiana.  HA  2-0579.  GENEfflAL  REPORTER.  83.  married, 

Tvvp  pn.-.r'.r.-T-.,,- - n - — ^Tr": —  veteran,  BAJ,  available  after  May  1. 

TOP  PRODUCTNG  weekly  Advertising  Three  year*  experience  police  beat,  fr*- 
■Mager  desim  ^ter  c^llenge.  Large  lures,  spot  news.  phMography.  Box 
Oh»rt^A“‘'  '*R^  “l9nK'  H-8.  Editor  A  Publisher. _ 

Eitor  A^PublUher.  **  ’  NEnVS  EDITOR/WIRB  EDITOR  pres-  MANAGING  EDITOR  OF  WEEKLY  3 


Eiditor  A  Publisher. 


New  England  area.  Box  1037,  Eiditor 
A  Publieher. 


LINOTYPE  and  INTEIRTYPE  OPER¬ 
ATOR.  10  years  experience.  Interested 

_  _  in  area  population  approximately  100,- 

NEIWS  EDITOR/WTRB  EIDITOR  pres-  MANAGING  EIDITOR  OF  WEIEKLY  3  000.  Available  middle  of  May.  Refer- 

I  ently  on  9,000  dally  seeks  advance-  years,  woman,  31.  plus  strong  back-  ences  on  request.  Please  send  intonna- 

YOUNG  aggressive  ad  man  offers  vou  years  experience,  strong  p'ound  in  related  fields,  seeks  pool-  tion.  Box  1242,  Editor  A  Publisher. 

7  y«ra  of  to^  ght  tr^nPng  a^d  make-up  (both  news,  sports).  Box  tion  with  daily,  weekly,  house  orjmn 

1128.  Editor  A  Publisher.  91  industrial  publication;  _ preferably 


P^rtice;^  -  ?rew‘\^ro";«'Sn.=  D!’rrr^" 

fi5r'aSSi,sr'!S“"pZiirs;r  sswshan  .1, m.-.  b.,  Edi-r » ih.bii.h.,. 
s  sr'mrii.S'T'pii.u.is?  aEn'sasw’'*'™"”  '”""-  sp®  a  » ™, 


Photography 


Neecd  a  Photographer? 


Eiiivn.  A  PiiKiiehl.  ’  NEEID  A  fully-experiencod  man  to  run  The  National  Press  Photographers  As- 

‘  all  or  any  part  of  your  news  operation  7  soc.  Job  Placement  Bureau,  as  a  serr- 

-  Young,  can  handle  any  desk,  expert  Ice  to  its  members  and  to  proepectlv 

j  ,  „  on  pictures,  makeup,  staff  direction,  employers  maintains  a  OONPTDEIN- 

AWARD  -  WINNING  reporter-deskman  WRITER-deskman,  32,  experienced  all  Long,  solid  background  medium-sized  TIAL  list  of  News  Photographers 

w«U  to  return  esst,  28.  family  man.  phases  news,  including  photo.  5  years  daily  operation.  Box  1218,  Editor  A  available.  Stlll-TV,  Ellm-News  reel. 

^Psrience  on  small  dailies.  Box  on  daily,  WMts  job  as  siwial.  feature  Publisher. _ * _  Most  with  own  equipment.  No  Fee# — 

•40,  E^litor  A  Publisher.  writer  on  Chart  Area  6  daily.  Vet,  NEIWSMAN  Write,  wire  or  tele^one. 

**rrM-r^rAe — 7. - 7 - Z -  “■  yon  looking  for  a  young,  deter-  Gerald  A.  Clarke 

*EDITORS  &  REPORTERS**  lin.  Editor  a  Publisher. _  mined  and  aggreseivo  reporter  whose  4524  Towle  Avenue,  Hammond,  Indiana 

National  rliwrln,r  AjiALLiLAiA-.Li  _  'iy®!  love  is  NEWS?  He  seeks  better  Telephone  WEstmore  1-2908 

Psrsonnel  msi  RFIPORTER.  S3 :  12  years  experience  opportunity  with  metropolitan  daily  of  "4  .  '  _  , n  »  • 

to  ^  '^th  medium  dailies;  contact  A.  R.  200.000  or  more.  27.  Single.  BA.  Vet.  Promotion — Public  Reiattons 

PERSONNEL  (Agency)  nJ^erSd'  *  Publhiher^®"®^'  ^  FORMER  magazine  aasiatant  editor. 

•  E.  46  St..  New  York.  OXford  7-6728  west  preferred. -  1209.  Editor  A  Publisher. -  present  newspaper  feature  writer  and 

irpnT>>ra.a — 7777 -  AWARD  WINNING  KEIPORTER  REPORTER — Looking  for  different  ex-  reporter,  woman.  24,  B.SJ.,  desires 


n— — — - rzzr -  AWARD  WINNING  KEJPORTER  KKruitnuK — uooKing  lor  oinerent  ex-  reponer.  woman,  zs,  a.o^.,  oeeire, 

PHOTOGRAPHER,  26.  Jazz  up  your  hum  drum  btisineHS  perience,  learning  geography  after  year  Public  Relations  position.  Box  1003, 

or  tl«  Army  In  March.  Ready  to  section.  BBA  grad,  award  winning  re-  as  reporter-edit  writer  on  small,  ESditor  and  Publisher. 

April  1.  9  months  exiierience  In  porter,  28,  9  years  daily  and  trade  hustling  New  Ehigland  daily.  Phi  Beta  -  ■  ■  ■  .  — 

STla^iL  p^wb,  sports  and  feature*,  paper  experience.  Also  cover  suburban.  Kappa  Dartmouth,  Cambridge  Univer-  TOP  NEWSMAN,  IS  years  experience. 

BA  Joumalism  1961.  Hav*  police,  sports,  photo  assignments.  Avail-  sity,  Elngland.  2  years  Army  newspa-  Now  on  metropolitan  dsUIy.  Sroks  pub- 

Area  12.  Box  904,  Editor  able  interview  eastern  seaboard  now.  per,  single,  26.  Box  1231,  Eiditor  A  He  relation*  iMwition.  A.B.  1012,  Editor 

Publisher.  Box  1243,  Eiditor  A  ^Wisher.  .  Publisher.  ,  A  Publisher. 

editor  8c  publisher  for  Mardi  21,  1959 
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Shop  Talk  at  Thirty 


Bv  Robert  U.  Bfomu 


Harry  Truman  certainly  got 
a  lot  of  mileage  out  of  that 
crack  about  the  absence  of  a 
free  press  and  his  desire  to  be 
a  “blue  pencil”  man  on  a  news¬ 
paper.  E&P  mentioned  editori¬ 
ally  March  7  that  newspaper¬ 
men  “seem  to  enjoy  hearing  him 
because  whatever  he  says  al¬ 
ways  gets  printed.”  We  contrib¬ 
uted  our  share  of  space  in  that 
issue.  Then  last  week  we  de¬ 
voted  another  column  to  the 
three  editors  w’ho  offered  him  a 
“blue  pencil”  and  a  place  at  the 
editors  desk.  And  here  we  go 
again.  Newspapers  all  over  the 
country  carried  the  original 
item.  Some  editorialized. 

One  editorial  w’hich  was  perti¬ 
nent  to  the  discussion,  without 
meaning  to  be,  appeared  in  the 
Central  City  (Ky.)  Messenger 
which  is  co-edited  by  brothers 
Larry  and  Amos  Stone.  They 
sign  their  editorials  with  their 
own  initials  and  this  one  was 
written  by  AES.  It  appeared 
March  5  and  was  titled:  “To 
print  or  not  to  print  the  news?” 

A  front  page  story  in  that 
issue  reported  on  a  meeting  of 
the  city  council.  In  detail  the 
story  related  how  one  city  police¬ 
man  was  arrested  by  a  county 
patrolman  for  driving  without 
a  license.  He  had  an  expired 
Indiana  license  but  not  a  Ken¬ 
tucky  license.  He  was  rehired 
after  suspension.  Another  pa¬ 
trolman  was  relieved  of  his 
duties  because  of  insufficient 
courage  in  the  line  of  duty.  A 
man  who  was  hired  as  patrol¬ 
man  was  later  found  to  have 
a  prison  record. 

*  *  • 

Mr.  Stone  editorialized: 

“The  problems  of  running  a 
smalltown  newspaper  are  varied 
and  at  times  seem  as  limitless 
as  outer  space.  One  problem 
that  arises  incessantly  is  what 
to  put  in  the  paper  and  what 
to  leave  out.  As  the  name  indi¬ 
cates,  the  purpose  of  a  newspa¬ 
per  is  to  publish  the  ‘news.' 

“The  decision  as  to  what  is 
‘news’  must  be  made  over  and 
over,  week  after  week  after 
week.  Oftentimes  there  is  not  a 
great  deal  of  time  available  to 
decide  the  question.  And  once 
the  decision  is  made  and  the 
newspaper  is  printed  the  deci¬ 
sion  is  irrevocable.  Newspaper 
people  are  perhaps  the  only  ones 
in  the  world  that  are  absolutely 
and  forever  tied  to  their  words.” 

The  uninitiated  like  Mr.  Tru¬ 
man  do  not  realize  this  is  true 
in  more  than  1700  daily  news¬ 
paper  offices  about  the  U.S.A. 
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It  doesn’t  make  any  difference 
whether  the  newspaper  is  big  or 
small.  The  only  difference  is  that 
fewer  people  make  more  deci¬ 
sions  on  a  smaller  paper.  On 
a  big  one  there  are  more  people 
making  decisions  —  all  of  them 
important.  And  the  smaller  the 
paper  the  more  personal  the 
journalism. 

*  * 

“In  a  smalltown,  running  a 
newspaper  is  in  many  ways 
more  difficult  than  in  a  metro¬ 
politan  area.  In  a  smalltown  the 
people  on  a  newspaper  are  deal¬ 
ing  constantly  with  news  that 
concerns  their  friends  or  at 
least  their  acquaintances  who 
are  also  known  to  almost  every¬ 
one  else  in  the  area,”  Mr.  Stone 
wrote. 

“Oftentimes  this  w'eek  by  week 
news  will  cause  embarrassment, 
heartache  and  trouble  to  those 
it  is  about.  Nearly  always  there 
is  someone  who  would  be  hap¬ 
pier  if  much  of  the  news  were 
ignored,  omitted  and  forgotten. 

“In  smalltown  newspapering, 
the  hardest  thing  to  get  across 
to  the  people  is  the  acceptance 
of  the  fact  that  neither  newspa¬ 
pers  nor  newspaper  people  make 
the  news.  Their  job  is  merely 
to  report  to  their  readers  what 
has  happened  in  the  area  they 
cover. 

“News  that  causes  sorrow  and 
troubles  is  not  printed  because 
the  newspaper  people  are  sad¬ 
istic  or  vindictive  or  enjoy  see¬ 
ing  other  people’s  troubles 
spread  for  all  to  read.  We  know 
of  no  newspaper  people  who  op¬ 
erate  from  these  motives.  Cer¬ 
tainly  we  know  this  to  be  true 
in  our  particular  case.” 

Mr.  Truman  please  note! 

Reviewing  the  actions  of  the 
city  council  and  the  affairs  of 
the  three  policemen  the  editorial 
concluded : 

“In  all  three  of  these  cases 
there  is  news  that  we  would  like 
to  leave  unprinted.  Neither  in 
the  news  story  about  the  coun¬ 
cil  meeting,  nor  this  editorial 
do  we  presume  to  pass  judgment 
on  any  of  these  three  men.  We 
sincerely  regrret  that  the  ‘news’ 
should  cause  any  trouble  or  sor¬ 
row  to  them. 

“But  we  did  not  ‘make  the 
news.’  It  happened  and  we  can 
not  say  the  unpleasant  news  can 
be  printed  about  some  and  not 
about  others.  We  feel  an  obliga¬ 
tion  to  record  the  ‘news’  as  it 
happened  and  not  as  we  would 
like  for  it  to  have  happened  in 
a  more  perfect  world.” 

Decisions  like  these  are  diffi- 


THE  FOURTH  ESTATE  ...  By  Trent 


"Were  you  nervous  at  your  first  press  conference?" 


cult  to  make  yet  they  are  being 
made  by  editors  in  newspaper 
offices  all  around  the  country 
every  day.  The  slogan  for  most 
of  ^em  is  “print  the  news,” 
which  they  do.  For  anyone  to 
charge  that  they  withhold  and 
manipulate  the  news  is  to  be 
ignorant  of  the  facts. 

• 

Dear  Must  Pay  Tax 

Washington 
The  U.  S.  Tax  Court  has  ruled 
that  J.  Albert  Dear’s  sale  of  his 
half  interest  in  the  Jersey  Jour¬ 
nal  to  S.  I.  Newhouse  several 
years  ago  was  made  persuant  to 
a  court  directed  agn^nient  that 
each  would  bid  for  the  others’ 
holdings  and  high  bidder  take 
all,  and  was  not  an  “involuntary 
conversion.”  The  court  held  that 
a  federal  deficiency  tax  assess¬ 
ment  of  $402,155  must  be  paid 
by  Dear  Publication  and  Radio, 
Inc.  Mr.  Dear  said  the  decision 
will  be  appealed. 


Pool  Firm  Repeats 
Its  ^Splashtacular' 

Philadelphia 

The  largest  newspaper  supple¬ 
ment  published  by  an  individual 
swimming  pool  builder  was  iv- 
peated  for  the  second  year  in  the 
Philadelphia  Inquirer  on  Sun¬ 
day,  March  15,  by  Sylvan  Pools, 
Inc. 

The  12-page  tabloid  “Splash- 
tacular”  is  the  company’s  spring¬ 
board  for  an  integrated  cam¬ 
paign  in  newspapers  and  other 
media. 

To  the  question,  “Will  an  ad¬ 
vertising  expenditure  of  $15,000 
in  one  newspaper  in  one  day  pay 
off?”,  Henry  Silverman,  presi¬ 
dent  of  Sylvan  Pools,  points  to 
the  results  of  last  year’s  supple 
ment. 

The  firm  received  hundreds  of 
inquiries  about  home  pools  and 
the  Borough  of  Fountain  Hill 
ordered  an  $80,000  pool. 
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THE  HEART 

of  a  satellite  ■ 


Tun  Roll  in\ciif/()ns.  the  Transistor  and  the  Solar  B.iffcn',  still  work  perfectly  in  the  first  Vanguard  satellite,  in  orbit  since  .\farch  17,  J958. 


All  astonishing  amount  of  equipment 
can  he  packed  into  an  artificial  earth 
saicllitc.  There  are  devices  to  measure 
tilt  tern iwratu res  of  outer  space,  for 
example,  and  determine  meteorite 
dt  isity,  or  cosmic  ray  activity. 

1  hen  there  arc  also  two  small  hut 
P'  verful  radios  equipjwd  with  tran- 
si  irs— the  tiny  amplifiers  invented  at 
h  1  Telephone  Laboratories— and 
h  tcrics  to  jxiwer  them. 

n  the  V^anguard  satellite,  shown 
ii  lie  picture  above,  all  of  this  equip- 
ti  'It  is  in  the  cylindrical  core. 


'  -J  in  U.S.A. 


Miiiintiirizntioti—stiU  a  new  word— 
is  the  reason  why  small  satellites  can 
do  big  jobs.  I  lundreds  of  {xuinds  of 
equipment  have  been  reduced  in  size, 
or  “miniaturized,”  to  weigh  only  a  few 
pounds,  and  take  up  little  room. 

The  transistor  is  a  gcxxl  example  of 
this.  About  the  size  of  a  lima  bean, 
it  can  do  the  job  of  a  vacuum  tube 
fifty  times  larger.  It  needs  so  little 
|xnver  that  very  small  batteries  can 
be  used.  And  it’s  rugged. 

The  qualities  that  make  the  use  of 
transistors  im[K'rative  in  satellites  are 


also  used  to  adxantagc  in  more  and 
more  new  telephone  equipment.  For 
example,  transistors  now  help  millions 
of  telephone  customers  to  dial  their 
own  long  distance  calls  directly.  And 
those  who  are  hard  of  hearing  can 
order  transistor  equipped  telephones 
with  adjustable  volume  control. 

Small  as  it  is,  the  transistor  has  al¬ 
ready  won  a  big  place  for  itself,  and 
has  an  even  bigger  future  ...  in  the 
heart  of  many  a  siitellitc  yet  to  orbit, 
and  in  the  heart  of  tomorrow’s  better 
telephone  serx  iee. 


BELL  TELEPHONE  SYSTEM 


Cincinn3fi's  BIG  new  evening  paper^ 

born  of  the  merger  of  the  Post  &  Times-Star 


HELD  87%  OF  BOTH 
CIRCULATIOHS! 


Circulation 

Retained 

265,831 

or  86.6% 


Base  Period  A — Publisher's  Statements,  March  31,  1958 

Total  Circulation  of  Both  Papers:  307,138 
(Post:  1  57,695;  Times-Stor:  I  49,443) 
Total  Circulation  of  Both  Papers  RETAINED:  265,831* 


Base  Period  B — Publisher's  Statements,  Sept.  30,  1957 

Total  Circulation  of  Both  Papers:  302,437 
(Post:  153,718;  Times-Star:  148,719) 
Total  Circulation  of  Both  Papers  RETAINED:  265,831* 


Regardless  of  which  of  these  two  circulation 
periods  you  choose  as  the  base,  results  are 
amazing.  Advertisers  and  agencies  have  always 
been  concerned  about  the  amount  of  duplication 
which  may  exist  between  two  papers  issued  at 
the  same  time  of  day.  Here  we  have  proof  that 
in  this  case,  little  duplication  actually  existed. 

This  is  uncommon  evidence  of  reader  loyalty 
— one  of  the  important  reasons  your  ads  belong 
in  the  Cincinnati  Post  &  Times-Star. 


•Circulotion  is  for  period  of  July  21  through  September  30,  1958,  from  Publisher's  Statement,  September  30,  1958 


The  Cincinnati  Post '"'Times-Star 

Total  net  paid  daily  circulation  now  265,831 
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